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NURTURE creativity and
entrepreneurship among
students, design start-

ups and emerging brands
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ADVANCE expertise and
knowledge to promote
innovation and growth and
drive Hong Kong's design

ecosystem foreward
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ENGAGE the society by
sharing industry news,
knowledge and insights
with the press as well as the

public
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Chairman of HKDC
FEERIUTROERE

“Design is problem-solving
and can address different
ues, from health and
[lbeing to connectivity,
so designers must

3CE 2 consider societal impact,
sustainability, nature, and
the future.”

“URITEEBNETRE - ERREESF ST TR M
BBARE > Bt AR ZEHERAER
AR R IRIT IR B AR RN WE - 7

Message from the Chairman & Executive Director

ERMITREHEEF

As millions rose to the challenges presented by the Covid-19 pandemic, 2020-21 continued to
demonstrate the importance of empathy and human-centricity in design. Hong Kong Design
Centre (HKDC) has set ambitious targets to widely connect and engage with different sectors

and stakeholders around the world.

As HKDC'’s Chairman, Prof. Eric Yim, and Executive Director, Dr Edmund Lee, share, the
lockdown has posed challenges to businesses and impacted our ways of living and working. Yet,
there remains ample scope for people-centred innovations across many touchpoints to make
our lives more amenable. We spoke to them about how HKDC has embraced a broader scope

for the applications of design thinking and the importance of design research and co-design.

HERBFRE2020E2021F B FRIRA X BIFTARA RRIEREN - Rk “BIEO"M UAARE”
MRS iRiITHESE - FERRITPORERERZER > ARATINES ZIREH - KT WA &=
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“Through the emphasis on
cross-disciplinary learning
and exchange in our
programmes, we can expose
people to the design mindset
required to enable true
co-creation and innovations
endeared by people.”

“BENEEBRFISRA » FRAIRITHRONEE
BEILAMMARTIZ AT B4 » USCIAFREIE
FHEMAREZMEIH -7

7972 BY R 3K

DR EDMUND LEE
FlEmiEt

Executive Director of HKDC
FEERITHROMTREHR

Q1. Why are good design and design thinking imp ‘ e for busin;gsses, §o§.iety, andourcity?

AT ARBHIZITAIRITBER B TR DEZ?

ERIC- Because of Covid-19, businesses are seeking ways to be more
relevant, and customers are valuing experiences above products and physical
attributes. When it comes to addressing the needs of Qeal people, human-
centricity has become more important than everlbé_éore.' Hong Kong is a

service-based economy, so when we talk about a 'Human-ce-ntric_"miridse_._t', it

must be all encompassing, from the front to the back end of ope_l"at'ions.__THi-s_. ;

was overlooked in the past, but there is much to gain from co-creating with all ':_

stakeholders.

BFE BRELTHET HRERESRERSNER URRREN
B FEAANAERLRABYS MEHBSLEFANES BFRRR

BN RE IR - METR S B EIR  REREI - LR TRE RIS 185 75
HHREIEIETIRBER  ILMBI—EBBHNEY  SRIGHD H MR -

- EDMUND - We need to attain meaningful designs and solutions throu

~ on deep, actiona'bfle. insights, meaningf lutions and experiences can
* public and private sectors.

| ESWMABXORITASR - BOATAETRAGEE A%
 HBEESEBRIVESGHRADE  REGRALRRA G5
ARATIEBXHIAL © BT 0BT BRAE RSN 75 KRS 2 L)
AET - S

better understanding of people’s aspirations, motivations and cbncerns.

can deploy design thinking for better framing and solving oF_pro‘Blems. Ba

del.iv_ered..Sych a creative approach of problem solving can be applied acre¢



ic affected

e last year?

FE—F > BIENIRITESFET WL ?

ERIC- Before the pandemic, we all talked about
human-centric design, but now it is even more
important. Designers need to have a holistic
and empathetic mindset; be good listeners,
communicators, and analysts. Design is problem-
solving and can address different issues,
from health and wellbeing to connectivity,
so designers must consider societal impact,

sustainability, nature, and the future.

ZER > BIIEAEN BRI EMARE - PTE
BEIX—HIIEREERE - RIDILAREKR
BRIRMREEL - A8 RFHERYT ABEMDHTEE
BRI REB N ET R - BB EEE & DGR
MRS R B RIDTIARREHSE R
AR AR iR 3T R B AR R RN ©

EDMUND - The pandemic has challenged
designers to reimagine innovative ways how
people can be better connected and services
delivered. The lack of human contact has
great implications on design research, posing
challenges even for experienced educators and
designers. Despite that, the best creative efforts
have been attempted in digital spaces using a
full array of technologies, tools and co-creation

interfaces available.

B AFRERTBRE - T AERB
EEAS AMRIZHBSOHHAR - EUHE
3 MERERBFENRERMRIDIthRT
T MIRIHEXOARERT — B - 52
S0 - BIFFAORIT DAL T M, - TR ER G
ERFIE > ASWREE - TEMLEIENE
ST -

Q3. How has HKDC risen to the challenges
presented by Covid-19?
FEIRIT RO IR 3 B E R AT Bk 2

EDMUND - The pandemic has challenged the
team to deliver our creative best in executing and
delivering our programmes, and we have made a
bigger impact than anticipated. During Business
of Design Week (BODW), for example, we have
developed a new format with ViuTV, so our
content could be simulcast on internet, social
media and TV. We have also smartly deployed
existing resources and collaborative synergy to
advance our mission, drawing inspirations from

our strong speaker line-up.

A ERAAA L e RIE DR IREED - YMEE
WREIBEABRNER  DRBEDER  IRFMTH
BHETEEDE EENE TS T MARIMAR - 5l
> HATSVIUTVEEITE T ZHEBEEN - 1’1t
EREEXENTRENEERWN - R EAFE
MBI FAVERFRE TIMARR HBF =
KT RIFNEREH > WEER P OZ2RANRIT
AING EIRIGRK > 7I5REUER

ERIC- Digital technology is more integrated
into our work, and we have all sought channels
that enable us to pursue and fulfil our mission.
Covid-19 presented many challenges but also
gave us the chance to present our work in novel
ways so that people can enjoy it. With BODW,
we were so mindful of potential limitations,
and so focused on how to effectively reach our

audience, that results exceeded expectations.

HFNRETEMATNINIE - HANOEFE
BEMMRE - PHEIMESEHNE - EEFRTE
Bk > IRERNR BB HAEIRBRS] - 2
BRMERXNER - REIEZS5F - URitE
ER ARG - RTERRIME TR - FAIRAT
FHTEIRZR > IS TEARR -

wledge and participation in

ur collective futur

ERIC: People today va
sharing. Participation is an experience that
we can offer. When designing, we need to
understand what we want to create, to deliver

something that people will value.

WS RRMNHPZWRZFNEM - ERMARS S
' HAVREEARIR - IR EF > BT T8
SITEBRY > 7 BEBBBIE B AT ZEMAIZRE

EDMUND - Knowledge should not be siloed.
Through the emphasis on cross-disciplinary
learning and exchange in our programmes,
we can expose people to the design mindset
required to enable true co-creation and

innovations endeared by people.

MRBLBERE - AL EH - FBIRITH
DNIF B B IR T F S 530 - AJiEAMTA
RFEBAIRIT B - MSEIHRBCIFE » BFAR
FREZRILIHT -

FHRIRTPOMAHE R LRITEEE
AR?

EDMUND - Ever since design was elevated to
the policy level, we have worked hard to promote
good design and cultivate design thinking across
professions, industries and age groups. We want
to advance the design movement so that people
can experience the magic of design. For example,
our #ddHK installations along the harbourfront
were not just urban art—they carried the creative
narratives to transform public spaces for

enjoyment through the power of placemaking.

BMIRITHERF 2B R B E - HAIINES > @&
178~ BERI BRI A LI ABHIIRIT » HIE
FRAMIAIRITT B % - B IR EH— BRI ik
AR A E - FI40 - R # E IR M4
BEEX—RETBEMURBEHZAN  EMEIE
EitAhEEARENR  EMAEARERITERTR
PRARBRAREIHE TS ©

ERIC- We don't want to promote design
exclusively through our annual programmes;
we want to connect with people daily so that
they can understand and access design. Our
programme segment on Metro Radio, the
exhibitions held at Design Spectrum at 7 Mallory
Street in Wan Chai, our variety of online and
hybrid programmes over the last year—these are

all designed to be accessible.

BT HENEMEEE > HNEREZETS AR
B REER  ORMEMAIISIRITRIT £2 - FA)S5
AN EKESERNBETE  AEFRESH
TSR AEBDNARERRE « EEEDN—F
SR B B ATESN - RN T RMARZIRA
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Q6. Can you give us a sneak peek into HKDC'’s
upcoming plans and initiatives?

BEE M BT FEIRITTROAAREME ?

ERIC- Come 2024, we are excited for our new
base in Sham Shui Po. It is considered one of the
coolest districts, not just in Hong Kong, but in
the world. It has a rich and vibrant heritage, it is
both home and workplace for a cross-section of
people, and it is just the perfect place for HKDC
to be. We will be both with and in the community.

20245 > FEIRIT RO AFHAIEIRKE | IRKIE K
BAZE EEERFETHRENARZ— 1
BB FENHLIEM  hEZMEALERE
FMIERH R FLSRKS BB TREX BA
HEXAVEBAR AL -

EDMUND - The new Design and Fashion base
in Sham Shui Po will allow us to work on new
programming to connect with the community
and the trades, and infuse the city with creative
vibe. Apart from being a meeting place for
designers, we can showcase Hong Kong'’s design
prowess and the power of co-creation, including
drawing from the continuously unfolding
legacies of Sham Shui Po. It is an exciting work-

in-progress.

TERKIRIT R REM » BANFFFRADE -
ERA XM SR > AETEARIETS © R
AMELES R BIFEEERNENR
TEBIIRITSENHB IR - TIRKES
BNES ~ R ERBTEFFRHNIREL - 3
REAMNWEZT -

ERIC- Ultimately, design is more than
aesthetics and should contribute to the
wellbeing of society. It is the aim of HKDC and
the design community to use design to enhance
experiences and quality of life. By taking on a
greater responsibility in using their skills to make
the world better, mix with different types of
people, and work with communities, designers
can really make a difference—there are still so

many amazing opportunities ahead for us.

AREE > RITAMURBEZNA - EMEET
R EEN - FERITPORIRITFNBITE
FABIRITAELETE - HREEFNEFRMRR - ]
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BUILDING NETWORKS OF
DESIGN INFLUENCE
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BUSINESS OF DESIGN WEEK igitE/&E

IMMERSIVE TECH

mog MR

FINDING CLARITY IN
UNCERTAINTY IN THE
POST-PANDEMIC ERA

—
VISION 20/21: Finding Clarity in Uncertainty : _\’\
Sponsored by Create Hong Kong of the Government of the A = /
— ¢ o
Hong Kong Special Administrative Region, Asia’s annual flagship ‘; v A~ /

design, innovation and brands event, Business of Design Week :
(BODW), once again brought together innovators and creative (‘:"
leaders to design a better future. Curated under the theme /
‘VISION 20/27, the event called for creative visions that can /
make a difference in a time of change and ambiguity. Over 100
local and international design and business leaders, across 50
talks, forums, and master classes, shared their insights into future
trends and inspirations during 30 November to 5 December 2020.
From safe travels to circular economy, immersive technology, | ':.

and the future of brands, design heavyweights explored topics —

relevant to the post-pandemic era.

Positive partnerships underpinned the entire programme. HKDC teamed up with the
UK as a strategic partner to form an impressive line-up of speakers. Fifteen celebrated
and renowned creatives and business leaders from the UK joined via livestreamed

conversations and as part of a new ‘BODW Great British Design’ series that premiered

L= = A
during the event. Nine selected sessions by global creative pioneers from past years II:EI 17T ;Fﬁ {Z'S B‘-‘l
were featured in ‘BODW Greatest Moments’, which stretched back to 2002, when

BODW was first launched.
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ERMAZBHITEBERARMEER - RYRIBELN“BODW
Great British Design” &7 T EFREE—HNAZS - B - 1§
21%%E “BODW Greatest Moments” ¥ » BB H2002F181TE
EEREDE - U BB B EMABRAENNEHSE -
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Hybrid event expands reach across platforms

& borders

This was also the first hybrid BODW summit, thanks to a
partnership with ViuTV, which broadcast selected sessions
live on TV, in addition to the live simulcast on BODW's
virtual platform and social media. The multiple broadcast
channels allowed an even wider geographical audience to
access and enjoy the discussions from the comfort of home
or their mobile devices. BODW CitySalon partner locations
across the city (including D2 Place and Fashion Walk)
engaged passers-by from all walks of life with the power of

innovative design.

Networking and fostering the exchange of ideas within
the community remained a cornerstone for BODW, and
participants were able to connect via the summit’s virtual
networking platform. The platform hosted virtual meetups
and live chats for participants to explore new creative and

business collaborations.

CULTURE &
THE CITY

X5 Hm™

ENTWINED SPACES

T 5 = 8

CREATIVE LEADERSHIP

gl = 9
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FASHION ASIA

glo]) [ch (o], [c

A MULTIDIMENSIONAL
FASHION EXPERIENCE
2 BT [ 1850

Digital Dialogues

Fashion Challenges Digital Forum, a two-day virtual event held
on 2-3 December 2020, was the centre of thought-provoking
discussions about the fashion industry during the pandemic.
From braving challenges and sustaining customer loyalty in
the new normal to employing effective digital engagement
tools, over 20 international industry leaders, designers and
entrepreneurs shared their observations and experiences, and
explained tried-and-tested strategies and opportunities for

brands and businesses in times of crisis.

Fashion Asia Hong Kong is supported by Create Hong Kong,

the programme’s Lead Sponsor.

B i 3K A 0 b 335

Fashion Challenges Digital Foruma]ig& & 8A 8] A &) 7=l 1518
RMIZILTFE - HEFRRIN EiSInF2020F1282E30%
17 ZE T 20 UEFRTW S ~ RITMAMEWER - —E9=E
AT E LAY - BT EEER - DZmEMEWNeETEERE
IEER AN - WIKARFEE > BIEMAEHESTIEREN
B URIEABMEAMNFENTEREREREBE -

Fashion Asia Hong Kong3k1& 7 X EZIMIMEIEEENEH
XHF e

“le's behaviour are not likely to go back 100% because

there is behavioural progression. Behaviours like strengthening
the local offering and meeting the local consumer demands will
continue to be the part of the trend.

BEERES » AT HRATERMAIRE—# < BIEARMEF RSN - HE
FHHEBENTKRF I SHEBITGE °

Andrew Wu

President, LVMH Group Greater China
LVMH SRR EX B H

“rst and foremost aspect of striking the

balance between globalisation and localisation
is you need to have a very strong team on the
ground with solid expertise and experience in the
market, complemented by a global mindset and
a personality that is able to demonstrate the

Chinese versus Western perspectives.

MEFRIR - FEEXELEMNOEHRMA > METEPHR
Anya Hindmarch T WRAMGHRORE - BT EB0EXSHBHTIRE
Managing Director & Creative Director, ANYA HINDMARCH > it s ?ﬁﬁ]ElﬁZ%&sﬁ%{%ﬂ’giEﬁ”

ANYA HINDMARCH H{T B 5 R 8IS 55

“e, luxury is about stories. It is not about

a brand nor showing your wealth and status.
It can also be something that can be
inherited. | think we need to find the meaning
of luxury again as it has been bandied

around and certainly abused.

BESIREMAUME Z BEGTE » HAZBANAKENE
EFZE > FARZETIARILENTFENMEENTHIHEZN -
BEZRUE - MRFEPA - FREHENT

Alexis Bonhomme

Vice President, Greater China & APAC - Commercial, Farfetch
Farfetch EERAPEERTAXESH

Fashion Asia Digital Series

A brand-new online platform, Fashion Asia Digital Series, was built to help weather REEMIRAERNZ ML FAFashion Asia Digital Series » BB 8] 5 A AT 2K
the challenges of Covid-19 by inviting fashion and brand leaders to share actionable TUWEREBBREEHITHOZESH - —FAENTEF2020FUPodcastsFIFHAZR
insights on global fashion developments in the form of podcasts and videos. In > EERE AR -

2020, five episodes, featuring presentations and dialogues between industry

visionaries, were aired.

610
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Fashion on a Virtual Stage

Every year, 10 Asian Designers to Watch’ celebrates and showcases the innovation, creativity, and craft of
a rising generation of fashion design talent. This year was a chance to leverage technology and bring the
work of the region’s most exciting new fashion designers to the world. Starting December 2020, designers

displayed their award-winning pieces in specially designed three-dimensional virtual showrooms.

e RER E4RE

B > “10 Asian Designers to Watch” #i2REFH—R I EIZITHT - BRt{IEEARFTHEIEFLZE -
SEFEFALERE  STEIRENET - B2020F 128 » B EERZ2IM T Tt X &%
FIEREIZITANSREESR » IRIERRUR—FE" S MR EMAI0AR LT E -

JiSun Park & KyuYong Shin Caroline Hu

Blindness ' Caroline Hu

Hideaki Shikama

Children of the Discordance Cornerstone

Sun Yun

Jinwoo Choi & Yeonjoo Koo Robert Wun
J Koo Robert WUn

.

ASaiTa
ASAI

Derek Chan | Sy

DEMO ‘ e

Shimo‘Zhou & Une Yea
STAFFONLY

STAFFONLY

i v

As part of these events, designers and industry leaders
shared views on the current challenges facing the
world of fashion, with workshops and conversations
taking place in a hybrid format. These in-depth and
inspiring conversations were opportunities for experts
to share successful experiences in overcoming their
own dilemmas, and for audience members to exchange

knowledge on how to be more resilient.

Fashion Asia also continued to support local fashion
talent through Hong Kong Showroom & Pop-up Spaces,
thanks to partnerships with The Woolmark Company and

four leading local fashion institutions.

BITMAIT L St @ & TN & L TRBRIYS »
DET AT i R LRI EREE - RS ARMERAY
BRINATE - PN R SRR ME LR -

Fashion Asiatl'5The Woolmark Company & PUR & #E
AT & iR R FF B & 1E » %73 “Hong Kong Showroom
& Pop-up Spaces” &l » FHEXIFAR LN AT ER
K -

1

fan

1

The'10 Asian Designers to Watch’were once again brought
to an international stage with dynamic and creative
partnerships with strategic and respected partners.
Labelhood, an incubator and independent showcasing
platform, hosted a physical exhibition of designs for
fashion industry elites within its ‘Pioneer Fashion & Art
Festival’. A stunning showcase in collaboration with Lane
Crawford also captured audiences on one of Shanghai’s
busiest streets, the Piazza in Shanghai Times Square,
during Shanghai Fashion Week. The physical exhibitions
and virtual platform attracted more than 30,000 visits,
with over 50,000 people tuning in to watch livestreams of

the event.

“FashionAsia” IR I8 & F— R BRI EKBE S VEIREE
BFESEKRE BIMITETZTARME  INE“10
Asian Designers to Watch”#@ T EIREES » S1F7ER
S E R I R RFE A Labelhood B mEY “ ST Z AR
THETETRE MRSERHEIE TLBNEEL
18] > FERRR B BT 152 T — 17 IR U B BT i R
W RESIREBAZTENE - & TRERELUFARST
#81$30,000 A% » EEM RiITINE A BT #81250,000 -
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Branden Chang
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KENNIS CHAN [5 &

Programme Director, Fashion Asia,
Fashion & Design Incubation Programmes
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Programme Director,
Innovation & Design Knowledge
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86 It was our first time doing a virtual
event, and everyone had to level up
their skills to make it happen. We were
very proud of what we achieved.

BEUREDEBER > BENIHMBHAESE
RN BEEHINME - T EBAHRESS S
FRER/SHIRRAL > FARKEIFFEE S ©

99

Kennis Chan fR 8

6 We turned challenges into
opportunities, transforming our
programmes and reaching more target
audiences around the world and in
Mainland China.

BATRIHEE M - PR TEENRY
HEHRIBRIER LIRS E ZRKE
R TIEZ IR BIRZAR

99

Jillian Lee Z=#i&

#Q2

#Q1

What was the year like for your
programmes?
A —EENE SR ?

Jillian- We faced persistent challenges because of Covid-19, but our team
maintained a creative mindset and human-centric approach, and we were able
to adjust our Business of Design Week strategy to cope with the ever-changing
situation. Ultimately, it was a good year. The transformation of our programme into

a hybrid format enhanced both its style and substance, and we learned so much.

RIEHREEMRE - ERNOEANEELIRBLERUANKTNESR > RIWNEHARE
IMRITEREE - MRIFNREN N FRIERML WML - Bt SERGER > HER
MR A EREI XS0 T ER » FlBARAE » HIthZHEE% °

Kennis - The year was definitely challenging, but also very exciting for us. We didn’t
want to just cancel the Fashion Asia programme, so we had to adapt it for the new
normal. It was our first time doing a virtual event, and everyone had to level up their

skills to make it happen. We were very proud of what we achieved.

X—FRRERFHEE - ERNEBEN - HEREEIEMEUEFashion Asia » Ffi1H 7
BIMEIES - BERBDEDIER - BEMNMBOAZEFTIRAT 8EEFINE - W TH
PASLEISS A AREVISHIBLTL - FAIRKEIFFE AR -

What challenges did you overcome?

fRATTSEAR T WP LE k&% 2

Kennis - Transforming Fashion Asia from a physical event to digital one was complex. We started

from zero and had to work with new vendors. In the beginning, we couldn’t visualise what we might

need—Llike a green screen, and we did have some technical issues, but it meant we had to think fast on

our feet. By staging a virtual event, we also reached a bigger audience base, in particular. We worked

with different broadcast companies to expand our reach, and this created greater brand awareness

for the forum.

fFFashion AsiaM\Z& NENZERNEMF NI RRESR - —VEHENEFR  EEM SRS M
NI - ¥ BANTERBREBEEZRERZENTR > MEEBE T LERARMERT » IR
RZ53 - HANL SAENEREFEEE MR E AMMREE - #— SRS RE

Jillian - We had to deliver an action-packed programme under time constraints, adhere to strict
social distancing policies, navigate technical difficulties, and try to meet users’ expectations,
including both speakers and participants. But in the end, we turned challenges into opportunities,
transforming our programmes and reaching more target audiences around the world and in
Mainland China.

FANEER R B REEEF Z50ER > AR UDIFERTHRIERER © SRR LSk
& > AEBRREARENSMENRE - &5 - HNEINEREAN > REEHHBHRBRER > U
S| EZREAMDEZIKERZR ©

#Q3

What were you particularly proud of?

RATRSI A A ZRFRET 4 ?

Jillian - Teamwork. The team’s commitment to delivering
their best was the key to our success. Additionally,
without the strong support of our programme steering
committee, senior management, as well as great
partners, we wouldn’t have been able to deliver the
first edition of our hybrid programme in such a short
timeline. We were also inspired to develop bodw+, an
evergreen digital knowledge platform that will open our
content and programmes up to a broader audience, both

geographically and demographically.

BRI R BRE T RIZFI MG > IBRFTEER HHRE
% o LS - MRRBAUMBHRSEARAS - EEENESENRE
RN F » BAITATERXR A BT A ARz 270
BRI ERED o RIFERE KRB T bodw+igIHAIIR
HFFIE » ESZREAFAFDERTEXAMR T AR EIFF
ABHSS5ED °

Kennis - Last year was difficult for everyone, and it was
hard to stay motivated. But every member of the team
did their best. They were flexible and adaptable, found
ways to overcome obstacles and issues, and maintained
a positive and strong team spirit throughout. As a result,
we were able to engage our audiences in new ways and
build stronger exposure on social media. | am so proud

of my team.

EFERNBPARREZ RN —F » FEFZREHNNES
77 - E=IFFEIANES AL R EB BB N A BIFTEES > EX R IE MK
RUBSFRINL > HEE—ER - FEIE > B 1REGS A 57 37 75 TN ORS | AR
R FHERER R LS B > 2 HME LI BIRAE
ISINEEIEES

#Q4

How did you adapt and digitalise
your programmes?
55 1 SR Q0B R B L 3 7S 2

Kennis - Digital content and how we curate it, was important to us. We recognised that
people have shorter attention spans online, so we moved away from the format of our
previous physical forum and integrated more visuals for digital audiences to ensure our
programme maintained its impact. We also found better ways to engage our audience on
social media using the right channels and content. It’s something we will continue to work

on in the future.

HFASTHRIETEE - HMNBRIAMNEN LHERNRE » BLREEL EMA
EZMRITE » RNEL TSGR - MTEREHRIRS| D - EHREFREERT
H BISHKESENRENAS > URAXREIENSSE » RRBENSBEEXHE
%7 -

Jillian - The pandemic was a catalyst for the overall digitalisation of our programme. We
worked with good partners to enrich our delivery format and broadcast our event live on
different channels, so that people from all over the city and around the world could take
part in the design conversation. Thanks to the addition of the virtual format, our audiences
can now enjoy our programmes anywhere, anytime, for free. Having created the new

bodw+ platform, we can continue to build a connected international design community.

EIEMNET MENRFEHE - EFRAENEEMNE - RN ERRNREEREED > ik
EERERZHOMREBES S XPIRTRAES - & EBEX SR LABER fEth R 7S
5iED) > i Rbodw+F A tBEEETA]S BRI FREBEE S ©
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2003: the DFA Awards was officially launched to recognise

Ay, ! exemplary designs and outstanding design leaders that have

2

it

impact in Asia. Its Lead Sponsor is Create Hong Kong.

K4

20034 : DFAIRITRIERIRI - RETHXEEBZIMAHIMN
FITMBE RIRIHT - QIRFEBB R EEZABINA -

i

This year, the number of total submissions
received since the awards began reached a
milestone of 15,000.

B RMK - DFAIRITRIKBINER S B ERE!
15,0004 - BITF 2728 -

2,200+ awardees have been recognised to date, inspiring the rest of the world

SAQAVMY Vid

with the revolutionary possibilities of design.

LZSRHIE > EFET2,2002 MR AL > IMATIEMHIRIT A RERITIRE

Over 62,500 page views have been clocked up for the DFA Awards 2020 Online Showcase. From 27 November to

SMAIA 49Vd

10 December 2020, the physical exhibition at 7 Mallory Street, Wan Chai, Hong Kong shared the design stories

behind winning projects and portfolios for visitors to explore.

Complementing the excitement of the exhibition was a series of design engagement activities including
Design Dialogues held in Hong Kong and Taiwan, and the Design for Asia Forum at Business of Design Week
2020.

DFAI&itX2020% F BTHNMEE8:362,5000% - BEETF2020F11A278E12A108888 » METHEXTF
BERLFREHTSEIT BRI REEREENIRITHE -

SJINONOOA

The awards are inspired by diversity—international awardees E N R B SR BB T & ST IR M » B8 S #2020 A TR H IR IE -

hail from 40+ economies.
MFEIRITIRIE T TR H— 1S R B UK B ZERA0ZDEFTEK -

Figures as of 31 March 2021
M ERIREZE 202138310
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Inspiration from All Around

Hong Kong's emerging designers
and design graduates are a trove of
inspiration, with each embodying
their own truly distinctive design
aesthetics, philosophies, and talents.
The DFA Hong Kong Young Design
Talent Award was born from a
commitment to support the growth
of these designers and our own
local design ecosystems, by offering
sponsorship to awardees to work or

study overseas.

Read on to learn more about these
young designers, their inspiration,
and insights about the places that are

meaningful to them.

LG B 1t
S5RItHEETAR R Z i
EBIRITRATEL > SAHEIRIT
IRt REEW A EABIE A TA
RITEFMA ~ BZFA % - DFAR
BEFIRITAEENBUNER - 2R
TZEH—RIRIT T 2N R K H D
FEBRITESKRE - BEIREERE
SITIEHFES -

—EERE M IERENR RRRIIH TS - OF
It AIB9EE -

| CreateSmart Young Design Talent Award
BEEMBTBFRITAER

Koke Lab & comes n goes Shared Space, Hong Kong
& #Koke Lab & comes n goesit=2=|g)

% . O

B #COMMUNICATION
i DESIGN

o P

Thesetwo creative units sharingaspaceinspires me.
The atmosphere is priceless. Having somewhere to
discuss design matters and have open discussions
is important for design. Through dialogues with
others, you can consolidate your design message
and execution, and gain insights into the role of a

designer.

XM EIRE AR ZZE B R HMIRRR  XENS
S[ELME » HEZEEEEILZITHHATFITIE ST -
RIS REEE - BIIE > RIDMEERIRITS
HEXFHITAR - FRATBRIRITHNEE -

SBEEMEFRITAHEAR

CreateSmart Young Design Talent Award |

Jockey Club Creative Arts Centre, Hong Kong
BEERIREUBZ RPN

#LAM KIT MING MANDI
## 5 EA

#APPAREL &
ACCESSORY DESIGN
#AR i it

This was the first place | was exposed to local
art and artists during high school. | grew up near
the area and so | have many fond memories and
nostalgic feelings about it. It contributed to my
aspirations to become a designer and give back

to the community one day.

BEROHENERKA » BN ZMASARS
EFHEIZHIE - BRI WX BEIRIEAD
TEZARMZEARR - MTERRI N — LRI -
HERRBEM IR ©

CreateSmart Young Design Talent Award
BEEBMBEBERITAER

Tai Kwun, Hong Kong
HEAE

The whole transformation of Tai Kwun impresses
me a lot, especially compared to my visit to
Victoria Prison in 2008. How the architects,
Herzog and de Meuron, were able to reactivate
the space and convert it into a new cultural hub,
without losing the traces of time in the complex,

is most inspiring.

BANKENBEESSEINANIL » JEE2008FE2
W4 ZF L S IRAVIRLE - ERMWULRFMHS - KA
BA& MM Eid FHerzog and de MeuroniE %
ZERAMEBEREEKRE - SEETAZHNE
B4 - RRMREHEEND °

SBEEMEFRITA KGR

CreateSmart Young Design Talent Award

Concord Villas, Hong Kong
HEKGRLSE

#MAK CHUN TING ANAIS

#ELS

#APPAREL &
ACCESSORY DESIGN
#AR i i it

| love looking at how traditions evolve
with changing aspirations, which you

can see in this place.

BEMRNEESRAAREE R IZ LRI
EMEE > SN -

1€0
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CreateSmart Young Design Talent Award
BEEMNEFRITA KR

@ Eye Filmmuseum, the Netherlands
I ZEYERZIEMIE

#E %
#COMMUNICATION DESIGN
#{% Mg it

This is one of my favourite places to be: the
calming atmosphere, the inspiring artists and
their works, and the interesting visitors whom
| can have intellectual conversations with.
They all motivate me to have a stronger drive

in mastering my work.

XERZRERENMS Z—  THENNSS
BBAODHNZARRNER » URAESEERN
hE > XEHERRE TN -

| CreateSmart Young Design Talent Award
BEBRNBEFERITATER

Church of Light, Japan
AR ZHE

#MAK KAI HANG
#EEHT

#COMMUNICATION
DESIGN

#12iMigit

The church is designed by Tadao Ando and his use

of fair-faced concrete creates a pitch-black space
that isolates visitors from the outside world. | can
profoundly feel the power of how minimalistic

elements can lead to enormous creations.

BERARRBEIRIT - MAFACRRLBIERRIZE
B FIEESINRIRT - SBERZAZEEARELA
TR BIFR A ARRIER -

BEEMNBEFRITAGETINR

CreateSmart Young Design Talent Special Award

The Centrium Courtyard, Hong Kong
BERRHIER

#HU TSZ HUNG TONY
#IFHETS
#ENVIRONMENTAL DESIGN

#IF1R 13t

This is a space to escape and recharge. In densely
developed areas like Hong Kong, having such a
tranquil space amid high-rise buildings is rare.
Space-making is exactly what we architects are
trained in. | will continue to strive to craft and create

cherished spaces for the general public.

XEREIEAMBRICENEERR—OS - EEBXHF
SEERNET - MLETEHNZERESEAEZEIFEF
0 - BliEZEE EREFIMBTERZNINGZ — - THE
PEFEE N R NMPTEL AN HZE) -

| CreateSmart Young Design Talent Award
BEEBREFERITATER

Anywhere
fEfaTit 75

| always feel fresh, and find new inspiration,
when | jump out of my comfort zone and
explore the world. It's not about being in a
particular place. Anywhere can inspire you,
as long as you are willing to broaden your
horizons, pay attention to details, and stay

curious.

SEBAECIMNAENEFHFBHRRER
i SRR RA2RETHENE &
BT HRGE S0 EEH5 & AT B RE
KR8 -

€€0
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| CreateSmart Young Design Talent Special Award
BEEMBTFRITAEIFINR

Discovery Bay, Hong Kong

EREE

Discovery Bay is a place that lets me slow down, and
refreshes my mind and intentions. It's a place that
offers an escape from the rush of city life. | love and
admire the design intentions of Paula Scher, a designer
who is defining different standards of typography in

creative, intelligent, and unique ways.

SLILFIEHL - BB - FHIEFIT BTSN
4TE - FREPaula ScherfligitiE = > EERIE - &

MIRF S XA FHRIRITE T T —ES RAERIRE

| CreateSmart Young Design Talent Special Award
SEEBMRNBEFRITAEAFINR

Shirakawa Village, Japan
BB )4

| am not only a designer but also a traveller, and
Japan's design always inspires me. There are many
Japanese designers | admire, including Sanaa, Kengo
Kuma, Toyo Ito, and Ishigami. Japanese designers
always try to bring nature into their designs, which

| think Hong Kong designers should also consider.

BEARR—RRIHN - W2IRTE  MAAXNRIT—E
BHRARERIF - HMEZMA AR AN &8
Sanaa R E ~ PRFENA LA - BARRITTZE
HEEABRRMABCHIRITH  WIARFRRIDIT
R ZZ X MBUE

| CreateSmart Young Design Talent Special Award
BEEBMBBEFRITAEITIR

Fo Tan MTR Station, Hong Kong

FBNEB A

#MOK KA KI APPLE
#ERXIH

#COMMUNICATION DESIGN
#12ifigit

I'm inspired by the city's night, particularly in
places where there is a contrast of brightness and
darkness. This photo shows the upper ground is a
railway/bridge and the lower ground is a tunnel,
generating a natural half-half composition. The
image has great contrast and even a sense of

loneliness.

RETHEMEEBMR KRR  LEEREE=R8
ZUB9th 75 - XEKER A EH BB R RE B KBS/ R - T
BB IE > FrAE B AR D BRI E - 7ESRFUAISE
W2 T BEFET— D HIHE -

| HKDI Young Design Talent Award

FERNMERUHZEZRBFERITA AR

Yue Po Chai Curios Store, Hong Kong
BEMER

#CHAN PUI YI YOYO

#APPAREL &
ACCESSORY DESIGN
#AR i it

This place is permeated by traditional
smells and the textures and shapes of the
store structure. | find many stories that
have been left behind in here, within all

the antiques and curios of the store.

EHRBER > ERHRIVESERASE > BRAT
S SRR EUR —FhEI0K - &R
ERANHEN G > SHHEBEITSEA
BTHARE -

S€0
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PolyU School of Design Young Design Talent Award
FEREIAZRUHZRBFERITAEAR

Warehouse, Hong Kong
EBHEEFTLEPL

#LAM KA SIU WILLY

#ENVIRONMENTAL DESIGN
#IF15 %1t

| am interested in the way we renovate old
buildings. This place evokes my reflections on
the meanings and relationships between a place
and memory, and how intentions determine the

outcome of architecture.

B TEZRHEEREMNE - LK RBIZER
MEZZ BHEXFXER » MREZHEEWNEAE
BR ©

Young Design Talent Special Mention Award
BERITAEMRER

@ The Roof of Tempodrom, Germany
BEREHERTER

#KONG KA YU CHRISTINA
#ENVIRONMENTAL DESIGN

#IF 15321t

| just love climbing up to rooftops or hidden
spots in architecture, to find the gorgeous
perspectives that we seldom notice in the
hustle. These places are often defined as
technical or hideous spaces, but | am curious

about how they could be something more.

KERERSNBHMNO R R Z L - RKIE
WAMNTHICEBEAEWSE - XEMGES
WEXAHFRAFTEIRENEBHETLIRS| N
HZElE  (BEIF S ENTEENRTRENY -

Young Design Talent Special Mention Award
BERITATEME R

Burano, Italy

BARABHAES

#LEUNG SHEK YEN SAMSON
#REZ

<©

#APPAREL &
ACCESSORY DESIGN
#AR i it

Anywhere that has a history of craft inspires
me. In my design work, | translate intangible
emotions and narratives into subtle garment
details and handmade textiles. | admire Jil
Sander for her simple, effortless cuts for

everyday wardrobes.

EHWRRAREES— N FIZREFENIS -
FIRITHE LB E RN EENRE
WRHFFILHRE - F+HREJI SanderAE
PEENBIRIRIT AR RS -

___J A0 __I__{__I_Illil ARACNANE

o e P e

| L L LR
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Young Design Talent Special Mention Award
FERUHATEMEER

Hong Kong
BE

#KUN TSZ YAN JOYCE

#E0FRX

#APPAREL &
ACCESSORY DESIGN
#AR i it

The people of Hong Kong, and their unique spirit,
inspires me. In terms of my own design work,
| am inspired by French fashion house Maison
Margiela for their use of ground-breaking

concepts in fashion design.

FEBAFMATRETE D IEREH - REHIRRSRIR 7L
FEHIRITTIEMS » EE R & mk#EMaison Margiela
AR BT SR I I R R M A -
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ASIAN PERSPECTIVES,
INTERNATIONAL ACCLAIM
[ tH 57 s L)

g it &

Celebrating design excellence and designs that embody Asian aesthetics and culture, the
DFA Design for Asia Awards showcases outstanding design projects to the world. The awards

encompasses 23 design categories in four major disciplines: Apparel & Accessory Design,

Communication Design, Environmental Design, and Product & Industrial Design. All the winning

projects exemplify design thinking in action by providing innovative solutions to social problems,

medical and industrial needs, and more.

DFATL &R ER M AT R EEMHRRTIHARZIBRLNEAZN M EFENAFZIRITIE - RIUK
EORIRITUHH23MRITAR - BIFRIFIRIT © ERIRT - FRRWTAF AR TR £IKRIM
BRI R - MHREE - B RTUBRERUEENIRITSMREE -

Longfu Life
Experience Center

He 5 A SE R IR R0y

Mainland China FE At

LUO Studio
TFRITHEZE
Mainland China RERt

A Portable Building Designed for Sustainability

Real estate developments have yet to overcome a by-product of their sales efforts:
wasteful marketing centres that are often demolished once sales end. The Longfu Life
Experience Center breathes fresh air into this issue, with a simple, portable building
that can be dismantled and rebuilt. The beautiful, uplifting, and multifunctional space
is created with an innovative modular system, designed with ecologically friendly
timber and glass. The structure can be assembled with simple construction techniques
that reduce time and labour costs, while minimising waste. This featured 1,600 square

metre centre was designed, commissioned, and built in just under two months.

AHFRIRITHTER SN EN

Bt ENHEROAZRIRNEN - HERETERERY - WHEFFRPOE
—EAEEERNFMRER  BREEFASRUAMMIKBHER - RITER - BE
FEBERSIRENFIEIELR - HEANYA > BRI GEMAIREE o DUXEE S1th1,600F
KEGROAE > (XBARRNFEN AR EIFSE TIRITAIEE - FHIRAER -
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PANDAID

NOSIGNER
Japan B

Empowering Social Change in a Pandemic

Covid-19 continues to present challenges to our everyday lives. PANDAID, a non-
governmental website created and run by a team of 300 volunteers, was established to
better equip people to stay safe, stay calm, and understand the science behind stopping
the spread of the contagion. Its simple design disseminates scientific information as easy-
to-follow guidelines, such as using pop culture and traditional symbols as references
to develop a broad array of visualisations that help bring clarity to complexity. The
innovative printable face-shield template was the most shared content, and was an

example of how smart design has the potential to spread fast and make an impact.

BIER SRR BV R RHUIE

BIBRIE » JMBUTHERE A RERE DERHRESRRE LD - PANDAIDELE 73007
TEENNE > BENMED B XERBRONZRIE - MERELTT » MABOURERAT
NE2IEYE - IR BRITSUEREASF » ILESEAISENTEEIR—B T4 - REHER
BRZHEHTEMRIPFESER - IREAFARE - IERRAEARIRITEERE N L EHRITM -
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Aranya Art Center
fal BB AL Z AR H il

Mainland China #E At

Neri&Hu

Design and Research Office
MERITHARE

Mainland China FE At

QAVMYV ANVUDO

A Hive of Activity

Dedicated to design and the arts, Aranya Art Center was created to enrich community life with performances and exhibitions. It provides

a space for visitors to connect and create meaningful experiences through exchanges in art and life. A spiral corridor for graphic arts

displays leads to a 360-degree roof viewing platform, where visitors can look down into the amphitheatre through a funnel.

ZREFHEZER

FRIFBEZARFOLZARITNZAMENERREBRRBGH - SHREFTERZARSE - IRRMRZRFRVIBRTER > 5I0Z0NE
—SHELERTINSRE - FLMAEMEXEERE > RENERR > EZ2ARRNFEL -

-
-

Tainan Spring
AR 15

Taiwan &7

MVRDV B.V.
The Netherlands &=

A Downtown Oasis

The need to repurpose an outdated mall in Taiwan led to an opportunity
to reconnect people with the city’s canal and harbour. Rotterdam-based
architecture studio MVRDV B.V. proposed turning the basement carpark into
a shallow lagoon that could be enjoyed year-round. Trees and flowerbeds
were planted to create a lush urban garden, and to provide a cool setting for

music, dance, and cinematic showcases for residents.

Wi

BRE—RZHBEAMAES - BHAMVRDVERESMFIZAM TEED
BN ILTREFHAEAEZERANIEEZEE - EHFWHENT
RNEFR - BERBERREENRME T WITNF MG

Truck Art Childfinder

Impact BBDO / Samar Minallah Khan
United Arab Emirates FIAIABAS K E

Social Impact on Wheels

In Pakistan, the realisation that trucks are like moving billboards led to an
incredible awareness campaign for missing children. The trucks became the
perfect canvas to spread images of children to remote areas where regular
media coverage is minimal. Since the campaign launched, over 5,300 calls
about missing children have been received from 39 cities, and eight children

have been reunited with their parents.

AN EEREEERERILE

EEEENE > BTISERERILEERD - BEESARNT ER - FERIRILE
BIE BB A SRR M R A RIZHt X o B Ik - AEETIRE
ZEIMETIHSE, 300 M EIE » RINEBH/N\BRIRILESRAER -

Jewel Changi Airport
EfREE N5
Singapore ¥ 00K

Safdie Architects
The United States =&

UCCA Dune
UCCA P EENRIE

Mainland China RE P

UCCA Center for Contemporary Art / OPEN Architecture
UCCA AEET B Z AP / OPEN BHESFR
Mainland China REIAt

An Artistic Sanctuary

Carefully balancing the ecology of the surrounding area and opportunities
for cohabitation, the UCCA Dune is over a 930 square meter art gallery
transcending nature and culture. Located within a sand dune and offering
a myriad of perspectives of the sea and the sky, the spectacular sanctuary
changes with sunlight and seasons, to create a profound and radical

connection to the natural world.

58#AMA—ENZERRE

UCCAYW B ZEAIE Gt ERBI 930K » Bl T BATIXERISIR - RIS
WitsStHl T SHHI B RESHTERE - EABREER—8 > SRTLIE
W pEE B FAEER - HHS R —R > =R -

URMIII

Unilumin Group Co., Ltd.
Mainland China RE R

QAVMV ANVIUD

A >+

An Indoor Garden Like No Other

Jewel, at Singapore’s Changi Airport, brings the essence of the city to
passengers by reimagining urban centres and providing families and
travellers with an opportunity to enjoy a garden environment, within an
urban structure. Designed to solve the problem of access and land use,
Jewel is a carefully curated and versatile space that offers connective

experiences between people, nature, and commerce.

FHTERNERTEE

EREENIZEEHMMZL - LI AR TR RARHER ERINERESR
B ° LEEFIRITRME T ZINEEZEE - REA - KERARBUITE > BRTH
HEEN T HERNEE  NREREZ TR - BHEREZME -

The Ultimate LED Wall Solution

The installation and disassembly of multiple LED screens is a time-
consuming, high-cost process. In LED rental, as in any business, the ability to
shorten setup time is critical to increasing its bottom line. Enter the URMIII,
amodular video wall unit mounted with booster handles. Its innovative and
precise framework, one-touch locking mechanism, and positioning system

can be installed by just one person, cutting labour costs by a third.

LZIMLEDEIBRART R

REMIFFRZ NLEDERMAS ~ FITK - WLEDRE AW SKR > BRER
KA EZRAFIERE - URMIIEIR{ELED BB R & N2 F Rk — U8l
EMBYPRGE  RAF—ARE BT =92 —WSME -
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Time Will Tell /
anothermountainman x
Stanley Wong /

40 years of work

(B BB RAE /
X—IWA x &ERLE /
U+FelEE)

NRANLTND JO4d AAVMV ANVIUD

84000 Communications Limited
NBNFaEES
Hong Kong &#

Azurion 7 C20 with FlexArm
Azurion7 C20 8T & &

Philips Experience Design
The Netherlands &=

A Journey Through Time

Time Will Tell is more than a retrospective of acclaimed designer Stanley Wong's work—
it offers a glimpse of Hong Kong’s social and economic history over his 40-year career.
Six years in the making, the exhibition presents two creative personas: Stanley Wong'’s,
and that of his pseudonym, anothermountainman. Exploring the relationship between
time and life, the curated exhibition features photography, installations, conceptual art,

and commercial design.

Bt S IR P+

FEET/NEN (NEILIE) B - BB T #EAE/X—IUAMK—IREER > @it
A0FHIEIFANE - BIMEBHESMERNET > HMER - £E - BIRZASHWIRITH
FRIRRY E) 5 A TER A o
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ADO0TONHDO3l

Medical Technology for the Future

JOd4 AAVMV ANVIUD

Designed for the operating theatres of the future, the Azurion 7 C20 with FlexArm by Philips Healthcare is an image-guided therapy

system that can be ceiling-mounted to move around with ease. It combines advanced robotics and imaging technologies to offer

superior imaging, intuitive operations, and exceptional positioning freedom for medical teams, equipping doctors to treat more

patients in less time, while enhancing patient safety and comfort.

EaERRETT B

$FEAZUrion7C20R—ER S SATT RS - ERMEUREERTER LEBBBE » TARKNFRIGRMITE - REEFTHN
MBAFBREEA » HEFAZRRKSHFG - SRIEEEEMVIREMELMLE > SEEERNINERILEZSBARERN « R2M

FFERATT -
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Thammasat Urban
Rooftop Farm
BEBRAKE
MHETARG

Thailand &

LANDPROCESS
Thailand =&

Reclaiming Nature from Concrete

Thailand’s climate and ecology may make it the perfect place to cultivate rice, but its
agricultural benefits haven’t made it immune to urban sprawl. As paddy fields give way
to urban developments, those who live off the land have found themselves losing an
essential way of life. To address this disparity, Thammasat Urban Rooftop Farm (TURF)
has sought to reclaim rice fields from concrete. Not only does it absorb the carbon dioxide
from human activities and provide natural insulation and ventilation for the building, but
Asia’s largest organic rooftop farm also acts as a blueprint for how to build sustainable

cities in the future.

KEIKLt » EMRIL

ZENSENABEAESSMEREK - ERUNERREHRERLRER L EHOSE -
WHEERBILBRELSIEE » BIHREET - #3UERE - REEIDEBRAZ IR H I
BRANENENRG - ANEBRK S - ARFIEMRARRANBENRR > thEW
BEASRAIF M RIETRA -
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TIM BROWN

Executive Chair, IDEO
IDEO HUiTEE
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A Design Leader Inspired by Empathy and Collaboration

In a world desperate for new solutions, Tim Brown continues to ask, “What should design
do next?” From a young age, Brown has always been fascinated by the interdisciplinary,
multifaceted nature of design. He studied Industrial Design at the University of Northumbria,

before attending the Royal College of Art.

Today, as Executive Chair of IDEO, a global design and consulting firm that creates positive
impact through design, Brown advocates for “Design Thinking”, a human-centred approach
to design innovation, which integrates the needs of people, the possibilities of technology,
and the ingredients for commercial success. As a celebrated author, speaker, design thinker
and educator, Brown embraces different opportunities to demonstrate how design strategies
can benefit every level of a business. His critically acclaimed book, Change by Design, explains
design thinking, methods and more, and demonstrates how design thinking transforms

organisations and inspires innovation.

RITREHRR FEELS SEREMT

ZIRIT BUFFAR RS RAOT K B G0 > Tim Brown R & B “# Tzt 4igit 2 7 X —ia
7 o BEERMUE > Brown@E R TEFEREZE IR - FAREMIETHEHRLETAZT
Wigit B AEE 2R ZRER -

{ER B ERIT R EIE /A S IDECOKMATERE » Brownf8 5“1t 4" X— A N7 [a] AR R
BE - HMBRENK  SERKMEWKRINER > SIEEZAIEE - FAEMMBAER &
WE - BRIUTBHEERNBER > BrownE T EAIRITRIBHE BN RFEM IR - MMAIE(F
(RITBABCETHER) BRTIRITBHATIRATEE - [ =T -

HOW DESIGN THINKING
TRANSFORMS ORGANIZATIONS
AND INSPIRES INNOVATION
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Progress Takes Flight with the Lord of the Drones
Not only has Frank Wang always dreamed of seeing the world from above, but even as
a teenager he was determined to help others experience the joy of flight. Originally
from Zhejiang Province in China, Wang received his master’'s degree in Electronic
and Computer Engineering at the Hong Kong University of Science and Technology—

designing his first drone prototype in a dorm room.

An entrepreneur at heart, it wasn't long before he established DJI in 2006, a company
devoted to developing drone and aerial technology that could truly change the world.
In 2013, Wang launched the first consumer drone, which quickly became a market hit.
Today, DI also produces high-tech camera accessories, flight control systems, and drone
systems, but stays true to its core vision: to become a technology company that can

contribute to human progress and the betterment of society.

T A Z R dtt 578

SREPENNIERNTE - FENAMIZEE —REMNS = SHBtE » RO B fth AR
HATHIRIER © B BT ANREMBER S BRAEN > ST thEETBEREK
FERBFSHENIE -

R Bl B AR B EIEE2006 F BIIT KB » —REWH LT AN MBRARBAS] - BA
HARRER SR - 20135 » REBIEHEER/NEUHBERTAMN - BEEIXBESIHIE - 005 > K
BEETSRRIBREL » MTIEHBRREANRS - EHRIARN— : ERITA
LMD IEHTREITHRAE] ©
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FRANK WANG T8

CEO & Founder, DJI
AREBIFTDINTEEFHIZC DA
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A Master of Articulating Identity through Design

Better known as anothermountainman, Stanley Wong is a visual communicator whose
work emerged in the golden era of Hong Kong’s creative industries. He has played
an influential role in exploring and expressing the values and cultural emblems and
elements that define the city and its people. As an educator, speaker, and design thinker,
his work transcends commercial interests and reverberates with rich meaning and social

commentary around the resilience and adaptability of Hong Kong people.

Wong's most revered and acclaimed work, the Red White Blue Series, was created to
inspire the people of Hong Kong with positive energy and a sense of hope. It captured the
world’s attention at the 51 Venice Biennale, where he gained international recognition

for his ability to elevate everyday items and motifs to symbols of pride.

MR EARRIRIT A

AllE” X—IUA"NERE R — AR AKX > AMTHRIEEEECIES W MESE -
AR NRBIRF BRI HE « RRFEHDZZN - #RIHE4 - ERFtEIIRITHRER
XA FIA RBMMENR - EEFBEIEWIREERR BN - MAVERAIRE
= AEBEHBELMNENEX  tHRTEZSAREE » RIS BANIMERNEN
E7] -

Ho

anp

(IRE) RINEEMBERT HAMNER  SESBEEEAERFENIEER - fthiE
2005F E5VEEEMRNER LRET (AHE) - SISARBZAERAAREENRIER
X > FEEPR EIRGRRURIG -

|
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STANLEY WONG
(ANOTHERMOUNTAINMAN)

BAE (X—1WWA)

Founder & Creative Director,
84000 Communications Limited
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GEARING UP
A NEW GENERATION
OF DESIGNERS
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Design Incubation
Programme (DIP) is

a two-year programme
that helps start-ups
from across the

design world navigate
and overcome
challenges in the
critical early stages
of business
development.

Where designers go to grow

The Design Incubation Programme (DIP) is a two-year programme
with Create Hong Kong as the Lead Sponsor. It helps start-ups
from across the design world navigate and overcome challenges

in the critical early stages of business development.

Teaming up with creative dynamos, professional organisations,
andacademicinstitutions, the programme offers financial support,
training, and mentorship, as well as networking opportunities to

take design businesses to the next level.

Around 95% of DIP's 214 graduates are still in business two years
after graduating. DIP incubatees and alumni have received a total
of 406 local and international design awards, applied for 393
intellectual property rights and created over 1,400 jobs.

Bt SRS R R

I ENEE T (DIP) 2—TABMENENL TR E=%
BARCIRERE - STEMEIL T I HA X B ERADIRIT Rl »
R R ST IR B - FSBY Tl R3S A5 AR S Fh b ik

ZIH SRR s BB RNZ AN ERSE ALK
SRMASE B IESERRFNE B L RWIRF SZKF -

SR BT IIET I RIMEIN214RIZITASH > HH95%
EREBRERMFENRBERENUSKRE - BEABREWE
HIRFA06IAE K E FRig 1T 2RI~ 123X 7393 WM ANIR = IIE X B
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UNSUIKYO'

@ Product 7= &gt

Double Black Co. Ltd
ZRBERAE

Designed in Hong Kong Brian Chan
BRI

Inspired by the beauty of natural Japanese
forest scenes in Shiratani Unsuikyo, UNSUIKYO
eyewear is handcrafted to evoke appreciation for
the natural world.

UNSUIKYORI&ITREUR B BHA BB ZKIRI B4
HMER > FIERFESFIHE  BEAFPNER
HRAYIERL

Since 2017 | 20174 RIL www.unsuikyo.com

Upon joining DIP, Double Black received funding and opportunities to boost their brand exposure
and hone their business skills. They visited over 700 eyewear and glasses shops and attended

different overseas exhibitions. UNSUIKYO is now ready to explore new markets in Taiwan.

B DIPIRMHEVZIBIFINS > Double BlackBUINSEIT B2 MLE » hPRTEZEMAIR - 25
ERITRIEAE > 1358 T 7002 RIRFIE - ST REREINER - BRIERREERESE
iz e

Datt .

@ Product 7= &@i&it

Ddiin Concept Limited
RIRITERAE

Designed in Hong Kong ‘ Sofa Lee
FHRIRIT

KaitWarm®

@ Product 7= &gt

KnitWarm Limited

RIEHFRAE]
DesignedinHongKong | Stanley Kwok
FRigit

Stephen Ng

Regina Kwok

{

)

/

Ly

KnitWarm is an innovative knitwear brand
devoted to integrating newly patented
technology into creative designs that enrich
daily life.

B2 B— A EEERIHTEHHRRKE  EEFIRIRS
R F—5  AEBEEERBY -

Since 2017 | 20174 AR 3L www.knitwarm.com

With its sights originally set on the
international market, Mini Kardi had to
rethink its strategy and focus on the local
market when the pandemic took hold.
The brand’s first physical retail store was
opened at Yoho Mall during her incubation

period.

Mini Kardi ¥R ERE 1% - (BRIEEAR
& ABRARRKE  REREEFHRAE
iz - IR T KIERE > th TR Th7E ST BA
EREERNFE T REERIATEE-

For KnitWarm, being a DIP
incubatee was an endorsement
of trust that assured potential
partners of their commitment to
push the boundaries for brand
technology and cross-disciplinary

collaboration together.

S FKnitWarmim s - B ADIPEE
BATR—MIAT - BENGEBES
EIREEROME D - HTRES BESTE
N1 —RE SRR SR R AR RO SRR - i
TEREHE -

AA Fashion Bf%igit
Mini Studio Limited

Designed in Hong Kong ‘ Kay Ching

During their time in DIP, Ddiin strengthened their commercial skills and successfully launched their third product.
They found the programme’s business and marketing courses beneficial, built strong relationships and developed

more open-mindedness, which boosted creativity and improved operations.

Z5DIPHAE - DAiinfIEBIREESEI TIRA » HAIHEN T E= M ° MAHARZITRIRHAImE L R T
IRTEIFE A - A TRIDEANSE - REFARSE - MTRFALIEDHWNEEE -

Focused on desirability and innovation, Ddiin
designs professional, multifunctional stationery
with fun and flexible pieces created to boost

ideas.
Ddiin& & Fi8 R GIHA0IRIT - HHWSTH
BEXERBZ SR - XREFE  BAEAFPNEIE

Since 2019 | 20195 Bk 1L www.ddiin.com

Mini Kardi is a playful aesthetic kids knitwear
brand that celebrates boundless childhood
imagination and creativity.

Mini Kardif B &R @SS O0IRIT > Tk +
B> BRIT WZERTROBRHHENES -

Since 2016 | 2016 M 1L www.minikardi.com
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It’s challenging for independent labels
to run a retail business, but with DIP’s
support, ARTO was able to open a joint-
brand physical store in Harbour City. The
advice from DIP mentors and others has
opened up future opportunities for ARTO
to promote Hong Kong fashion designs to

the world.

MU mETELERFHE R - (EEDIPH
X#5 T - ARTORINFER BN IREANE M@
RESLARIE © tE5h - DIPS M AR E
Wt IARTOF T HHEZIT - Jofthd]
HEAREENRRITHE LEREZESEE
TEM -

Charlotte Ng Studio

A Fashion @it
Charlotte Ng Studio

Designed in Hong Kong Charlotte Ng
FBRIT

Charlotte Ng Studio designs clothes rich with
stories and attitude, for independent, intelligent
women.

Charlotte Ng Studioy R II &ML IEIRITHIR
WEFSERBR -

Since 2019 |1 2019 M IL  www.charlottengstudio.com

ARTO.

A Fashion B #igit
Arto Wong Studio

Designed in Hong Kong Arto Wong
BRI

ARTO creates modern, colourful and
ingenious knitwear designs to inspire and
energise contemporary women with unlimited
possibilities.

ARTOMAY & ~ FE S RAIH O HRIRT -
AL MBS H TPRATRENE -

Since 2017 | 20174 A2 1L www.artoofficial.com

Charlotte Ng Studio was able to open a
concept store in Harbour City in her first
year of incubation. The brand also took
initial stock, customer requests and design
challenges in stride with the support and
insight of DIP tutors. This experience was
empowering 'and motivated the brand's
hopes to join overseas trade shows in the

future.

Charlotte Ng StudioEZ INiEE it XI5
—EERINEBBRIIZRRIE « (FERHR
HEZERNMIE tIZEDIPSIMAIE O
1BET  NBRAREFIER i RSP Z=5RFF
Rz 3% 1T Pk bk mRORE B A HEZ S
IMT L B IR T B ANEAY

OO0A

ORIENT OCCIDENT ATELIER
REEE

A Interior & Architecture A&+ R 2 H

Orient Occident Atelier Limited
REEHBRAS

Designed in Hong Kong Magic Kwan
FEIRIT .
Kenrick Wong

;. : il

Orient  Occident Atelier (OOA) is an

The financial and networking support provided by DIP helped OOA gain international acclaim in competitions, T o e

including DFA Design for Asia Awards 2021. Through mentoring and evaluation sessions, they met experienced wrem Gl Swele [weest] om dhseevaing
researching and connecting design, space and
professionals and gained constructive feedback. community.

Orient Occident Atelier (OOA)R—REFEH &
) . . _ . . . N it~ ERRIHHNEHIRITESHT > BETFRE - #H
DIPIRHEY R ENFIARBKERILS > (RIEOCOARIBADEIRRE - EIEDFAILNRERNINIRIT2021 > MLt RIARERRI  EHSHE -

BIIMRNIESTITERS - FRTERRFEMEWAL - AESMRETERERR -

=

itte = 7%
—

Since 2016 | 20165 AIL ooa.design

A Interior & Architecture A&t REBH

Litto Lighting Design Limited

Designed in Hong Kong Oscar Lee
FBIRIT

Litto Lighting is a small team of talented
designers passionate about creating practical,
aesthetic and timeless lighting designs.

DIP offered Litto Lighting practical business and operations knowledge in everything from company

Litto LightingBlBA E 7 4248 5 4938 1AL AK - fth management and trademark registration to marketing and promotions. It served as a platform for joining
I A &~ 2 =) A R . . . .
?jﬁ%ﬁﬁu’ﬁ;m e e a community and network, and sparked new creative ideas—one of which was integrating cutting-edge
@it -
technology and artificial intelligence into future lighting designs.
P T EEADR » MAANSIEIE ~ BEARS s B =& > &IN
I —— N DIPALitto Lightingf=ASSRARIE L FZEMIR - MRS EE » BiEMN > AH G RER » &M

AE—NEZE -DIPLABEASRMHT —TEEAXRKENTS > BNBRLEIERE - flm
Litto Lighting SRIAIETRSFHANFIA T & BeRl ARRAIERBRIRIT ©

LSO
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Where fashion finds its leading edge B o B 1T Ml B SE 58
The Fashion Incubation Programme (FIP) is a two-year programme that RSB IR ANB AR  5IMA IS ERID IR RS LR 1Tl
inspires, empowers, and supports emerging fashion designers and brands, REARE > TERBITMACIEERE -

The Fashion

Incubation
Programme (FIP)
is a two-year
programme that

with Create Hong Kong as the Lead Sponsor.

CRUVANEERERMEELIR  WHEGIWIEFITRIRB—RITARR
Bringing together industry heavyweights and creative visionaries, FIP R R > FENRITM AT Z S R - R B AR » ESBHth 72 A e SR UL AR
delivers a suite of practical resources and sources of inspiration to help PN ER
designers learn, grow, push boundaries, and make a name for themselves in

the world of fashion.
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é Fashion RY3%&i&it
ALPS Annie Ling

Designed in Hong Kong

Annie Ling
FBgit

Inspired by a new age of active living and
cutting-edge textile innovations, ALPS Annie
Ling designs enduring clothing that supports
wellbeing.

ALPSiZitifiAnnie Ling®BIfFEZSRIE T I3RS

BHRTE - RBRBALETEE N —RERE
FAERAf

Since 2015 | 20155 AR 1L www.annieling.com

ALPS

ANNIE LING

YRS TR

& Fashion Rf#%i&it
Blind by JW

Designed in Hong Kong Jessica Lau
FRIRIT
Walter Kong

Bridging Eastern and Western influences, Blind
by JW is a womenswear and accessories label
celebrated for its artistic patterns and hand-
drawn prints.

fERE R R REMMAE > Blind by JWRIEHREA
FEFERK > EEEHZARARNERMFLENTE
& -

Since 2012 | 20124 B4 www.blindbyjw.com

BLIND

by JW

é Fashion Rf3&i&it
CAR2IE

Designed in Hong Kong
FBIRIT

Carrie Kwok

Bringing together feminine design details,
graphic elements, and traditional tailoring with
a twist, CAR2IE collections are at once sincere
and striking.
CAR2IETS @it R & X M (LEIRITAT ~ EIRT
> GELEMREFNEANHY - FRERAR
DR -

Q Accessories EEifiigit

Cafuné

Designed in Hong Kong Queenie Fan
FRIRIT
Day Lau

Since 2016 | 20165 A IL www.car2ie.com

CAR|2IE

Cafuné seeks to redefine the notion of luxury:
reimagining it as the attachment and emotional
connection between a wearer and an item.

CafuneNBBERNHRE - BEUFRKENFY
EFES B2 B AEREER o

190
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Since 2015 | 20155 AR IL www.ca-fune.com

CAFUNE




é Fashion RY2&i&it
Kay Kwok

Designed in Hong Kong

Kay Kwok
Fiigit

Driven to fill a gap in the world of fashion,
Kay Kwok’s eponymous label is boldly and
unapologetically avant-garde and futuristic.

Kay Kwok#[E] & it 3 @2 I A T BAEH - RILAT
DR FHARRREAIR RS - ZER T SR IR —IR -

Since 2013 | 20135 AL I www.kaykwok.com

KAY KWOK

é Fashion Fi%i&it

Classics Anew

Designed in Hong Kong Janko Lam
BRI

Blending traditional Chinese aesthetics with
contemporary elements, Classics Anew seeks
to preserve and reimagine vintage fashion for a
new generation.

MEPEEAXPSHARRITTER - HENDR
NRFF—RELBhXGE & - ERREXIE -

Since 2013 | 2013%FMII  www.classicsanew.com

i 4 20 19)

CLASSICS ANEW

@ Accessories EEifiigit
KKLUE

Designed in Hong Kong Kellyn Zhou
FRIRIT

Motivated by the femininity and ferceness
of modern women, KKLUE is committed to
connection, inspiration, self-expression, and
growth.

REUEBIMALMERIRHAFH M - KKLUES SR
EEZY > BRXMRENET REEH - RE
R °

Since 2017 | 20174 AR 1L www.kklue.com

hALUE

& Fashion Rf%i&it
MASSBRANDED

ezslgrsfin Mass Luciano
Hong Kong o
FBigit Antoni d’Esterre

MASSBRANDED is a high-end men’s streetwear
label that pushes boundaries and revs style
engines.

BRBEHE KT 1 BIEMASSBRANDEDHE L R
RER > 3| BT 103

Since 2016 | 20165 AXIL  www.massbranded.com

MASSBRANDED

€90
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é Fashion B 3%t

Matter Matters

Designed in Hong Kong Flora Leu ng
FRIRIT

Inspired by the Art Deco and Bauhaus
movements, Matter Matters celebrates art,
graphic design, and fashion.

Matter MattersffE@m&EZZAREIMNIES B 5
HEmREN . MRAZA - FEIRITS &R
2o

Since 2013 | 2013%E AL 1L www.matterreallymatters.com

Matter
Matters

B When it comes

to luck. you make
your own

A Fashion Af#i&it
Oplus2

Designed in Hong Kong Otto Tang
&FBigit

Characterised by their muted, whimsical palette
and philosophical themes, Oplus2 collections
have a distinctly dynamic, fresh, and sporty feel.

Oplus2 MR MTBLINEIE » BRETESTHIR
it BT RANEEES - SIELEAMRL  7F
HMABREHSEMNERRAT

Since 2015 | 2015 AL www.oplus2.com

Ear Up Music X DIP X FIP

Crossover of local music & fashion industry

TESRESNENBERSHE

Serrini x CARI2IE

Three online musical showcases in December 2020 and February 2021
spotlighted the exciting possibilities of mixing different creative disciplines.
The showcases were the result of the collaboration with Ear Up Music in

which 20 local musical units performed in outfits tailored by 20 DIP and FIP

designers to suit each group's unique music styles.

Chonotenki #8EXS x Atelier 1303
The Hertz x Vvisionary

WHIZZ x KLOCKWISE

The Flashback x YMDH

Clave x FromClothing OF

Cow head x KEVIN HO

Club Fiasco x REDEMPTIVE

Merry Lamb Lamb %] x Somewhere Nowehere

Chonotenki #B8EXS x Atelier 1303

Serrini x CARI2IE

Zenwester S5 & = TlE x Classics Anew
Dipsy Ha x Blind by JW

Mocking Bullet To#&F5% x MASSBRANDED
Prune Deer i8R x Oplus2

TAO TAO & flat550 x ALPS Annie Ling

The Flashback x YMDH

E2020F 12 E 2021525 i8] - #H T =155 AANMMNE LB RS - BARR
BESNRIZIHDNERAZBHRFNEIERE - KRBT IETITRIF
AT BI S B it RIAIIHT - DBIR20ARBREE S EHIIH—FT SR
WREZSRNE » HRURSIFEARERE -

FIP Alumni

Nowehere Boys x ANGUS TSUI

Saiseichu B4 x Yeung Chin

Carrier FFE# x 112 mountainyam

METER ROOM x The World Is Your Oyster
Michael Lai 22E%EFH x DEMO

GDJYB ¥ZE#%M1H x MODEMENT

Credit: Ear Up Music @earupmusic

Photo by Madame Figaro @madamefigarohk
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CREATIVE PROBLEM SOLVERS
FOR TOMORROW
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As businesses and societies are forced to reset,
rethink, and reinvent, Knowledge of Design
Week (KODW) made its virtual debut on 26-29
August 2020. With Create Hong Kong as the Lead
Sponsor, this popular event lived up to its theme of
‘Designing Digital Futures for the New Normal’ by
adapting to the challenges of Covid-19 and sharing
design thinking strategies focused on solving

problems and creating value in today’s world.

Bridging new technology and user needs, KODW
explored how digital transformation and human-

centric design can help us navigate uncertainty

and thrive during the pandemic. More than 40
innovative local and international speakers
joined the event across 15 thematic sessions and
interactive online workshops on topics ranging
from global health and wellbeing to the future of
work, creativity and design leadership, and brand
resilience. A round-table discussion about the
adoption of design thinking when it comes to
designing future public services was organised by
HKDC and the Efficiency Office.

Over four days, more than 10,000 people tuned
in to the livestreamed discussions and connected
with speakers and like minds on KODW'’s exclusive
community networking platform. The provision of
simultaneous interpretation in English, Cantonese,
and Putonghua opened discussions up to a broad
audience, with those who missed out on the live
sessions granted on-demand access for free after

the event.

Clive
Grinyer

Durscher

BIEEM T HEMER - T2020F8H26HE29
BHEAE 2 TRIRITEIRARM N ‘& BRIt - BU&EH
BS R BRBINERNLEETE - BENE

2N CIEEE - TEES WARRR AT M 5T
FHBERIEREMORAI B - MR ANETRIRIT B4k
B AR » AHSHFREIENE -

RITEIREAREHFHREMUANENIRT > BR
BEYERFRXRSAAENR - BEBANBE R
IBASES - BIARRERERA > 40ZREERE
FREIET AR5 N ERA T AZRR BN TR F

‘(. =y o !:

Darren

Chuckry

Per |
Kristiansen ‘Hong Fung
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Jens-Peter
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Dr Hong Fung BEE4%:

Executive Director and Chief Executive Officer of CUHK Medical Centre

ERPXAFERATEERTHREH

“If you're fast enough to keep up with current events, the
‘issue jacking’ strategy can get a lot of publicity, but at the
same time, the brand needs to take a considerable risk.
Brands need to be smart enough to handle and evaluate
how much impact this strategy has on them.”

Winnie Lee ZE &

Co-founder of Spread-it Limited
Spread-it Limited R I71 A

"We need to think less in
the near term, and think
much more about the
long-term consequences of
what we're building. And
that’s really the key to how
to build sustainable design
systems going forward.”

Tim Stock

Co-founder / Managing Partner of scenarioDNA
ssssss ioDNA HEgIMA/EFEEHE
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“Going mobile is becoming
more important, as is going
digital. Telehealth is not just
a trend, it’s a requirement.”

el

“We want to design an enterprise
that is responsive, that is agile, and
is also data-driven. Those are the
key ingredients in building what we
call a cognitive enterprise.”

David Chow F3L§l

General Manager and Partner Global Business Ser

IBM 2RI EHRSEHEBX BEEREMA

“For me, design is all about creativity
with purpose, driven by empathy. The
success of design is closely linked to the
level of interconnectivity of design.”

Eric Quint

Former Vice President, Chief Brand and Design Officer of 3M Company
3M RIS & BFEmERILIT B

“Because we did
everything open
source, people around
the world started
taking our design and
building their own. By
open sourcing we're
much faster in design,
in replication and
execution. In a crisis
we need to rethink
what we do. We try
something, we share
it, and get feedback
immediately.”

Carlo Ratti

Director of MIT Senseable City Lab and
Founding Partner of Carlo Ratti Associati
MIT Senseable City Lab 215+

Carlo Ratti Associati BIIEE XA

vices - Hong Kong of IBM

Workplace Consultant of Herman Miller
Herman Miller TYEZE[EIKIIR A A]
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“When talking about the new
workplace, they are all about
open spaces like having gyms,
working cafe, but we never really
talk openly about mental health
and wellbeing.”

Tatiana Gomez
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life projects to make a positive impact.

Design thinking is, at its heart, a human-centric approach. It’s about embracing possibilities
and finding solutions that have true value to people. These three case studies look at how

creatives from different walks of life are harnessing the power of design thinking in real-

BT BER—TUARETNGE - MANEREER - BEREEMATEEN > AFRNET
SREVFFERIARF R - MT=EANRODZET FT UM EIRCENALRIRITBY - HRIAR

" For a truly usable design,
we should involve stakeholders

during the ideation process.

— A SR FZIEHIRNE S S 5HEEE - 99

Design thinking is in part about advocating for
collective creativity: learning from others to solve
problems and inspire change. This same principle
can be applied to architecture, an area that
One Bite Design Studio, established in 2014 by
co-founders Alan Cheung and Sarah Mui, is
passionate about developing in Hong Kong. Their
interest lies in the concept of ‘placemaking’,
a collaborative process that strengthens
connections between people and the places they

share.

Their experiences working on an outdoor
public installation for the Leisure and Cultural
Services Department helped them recognise the
value of stakeholder participation, when users
commented that green-coloured seats may attract
mosquitoes—an issue they had not considered.
The studio also collaborated with the Hong
Kong Housing Society to design elderly housing
in Prosperous Garden. Elderly organisation

‘Nutcrackers’ was invited to join the ideation

process, and they shared valuable insights that
would have been overlooked otherwise. The
reveal of the final simulation flat, in full scale, was
a testament to the strength of the collaboration.
Its Facilities and spatial design directly addressed
many of the challenges faced by the elderly and
their caregivers. Hinged doors were replaced with
sliding doors, rooms were laid out with enough
space for wheelchairs to turn around in, and
everyday objects were placed at easy-to-reach

locations.

The experience was enlightening for Alan and
Sarah, who believe that a well-designed place
should create interaction with people. They
changed their studio’s motto to ‘Interconnecting
People and Making Places’, as a reminder to
always focus on connecting communities through

placemaking.

RITBEERER HMBRIREID - HEFIEIF -
XN RN BN BERHAIE - XthEAlanfl

SarahfE2014F I — OIRIT TE =R HE R
B HEEUMTEE NRSIIATE > BIH
{ESEIMIA R HU R BRI R -

ERRAAXMEESE—TFIHIAHIRTTES
ATRZINRBI M ZIIR TS S5 WM E - AT
fhAIAZ B R EMIRITZKRER - BERFRB
FEBWA - ILMIIERRR - o - thilAE
BEEMSRTBRRATEERKEREN » BIETK
FHA DR —ES SR > pE—LAER
WRIMAESZNER - th1ER T —EE—rR =
B ItRFERSERRMRALMEE - AR
5BV IR A0 22 (8 1R 1 BE #R B K B K EL AR o & [ X
SHbE > GIGIRFIIERAR IR ~ TERS BT ER
BEZEEHELHE > UMRIEAERARKETE
KEES SRS - MREDIER T HER
ITHEEM -

XANEZIFAlanflSarahRIBRBE X - 148
& —TREFNZRMBERZEEZIDA -
It tAMETFEMNRER N “ERABRESE
757 NZREMIZERGENIERESEZRS
tHEE -

COMMUNITY PLACEMAKERS - ONE BITE DESIGN STUDIO
75

Alan Cheung & Sarah Mui
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Emily Tang &
Joan Calduch
Ferran

INNOVATORS - STUDIO
mBAITERER BRRKEFE

RER LAERENTFTHEK > ETEmIly
ERIRITHMAYER L 4 5F - FFEIREES S ER—
AR FRESEOARME - HRIRBI T B HBERALREKE
AT 8 #B T I (5 2K @ M R R A9 B0 AR > gthiR it A
Libue » DAEATEN AR ERIAL(ER - dhiELs D HIHER
BRARIT > ILAPEER —RMAN AT MEE
BHNLSR > REEMASBICthERZER -

DOOZY

Emily Tang’s experiences caring for her grandfather
with Parkinson’s disease changed her trajectory
as a designer. Seeing first-hand the challenges
he faced when using conventional toilets, and
knowing that the risk of falling was an issue faced
by countless elderly and disabled people around
the world, she was inspired to create the Libue
toilet bowl. The design incorporated a horse-riding
concept that allowed users to skip the body’s
turning action when using conventional toilets,
enabling everyone to use the toilet independently

and safely.

Partnering with Joan Calduch Ferran, Emily
established a healthcare design studio,
Studio Doozy, in 2017. Today, the team employs
design thinking in everything from colour choices
to product modifications, ensuring they tend to the
physical and psychological needs of their users
throughout the product development process.
By interacting with and gathering feedback from
their users, they continue to design leading
healthcare and lifestyle products that elevate user

experiences.

HgHt5Joan Calduch Ferran?E20174£[E 8
I 7T —REFFPEIZITHI TE=Studio Doozy ° AY
ZSH > tINEIA—EIERITBRERFEAN™
@A ETTE » MEIBEEREIFRME - BIREETE
B AT REAFHEENOEEE - BEF
I RIEAFPBRHAWKEEN » iSBEURF
PR BT - &IT B RREAIPENEE
e

6@ We believe that the unceasing
modification of designs following
the needs of users can help people
and bring changes to society.

HAAE R ERIM Bt  BEAPER
THETEHEEENA > HUHSEREE - %}%}

BUSINESS BREAKTHROUGHS - MAINETTI GROUP

WERKREFERITESE

66 When we help customers solve

problems while tackling their pain

points, we create value that enables

us to grow with our customers.

LRAEEESARAEY  BRAE SN - BRIIERIN
MEWE’Egkﬁ#EE%EM~EE°E;§>

A company with a specialised product line will only
sustain its business growth if it institutionalises
creativity in its culture and operations. For Paul
Tai, Regional Director at Mainetti Group, the
humble clothes hanger was a product his company
perfected for more than 60 years. At the beginning
of the Covid-19 pandemic, Hong Kong had a face
mask shortage, and Paul knew design thinking
could help. His team embarked on a R&D project,
using their strengths in manufacturing plastic
products. Through iteration and user feedback,
they designed HK96, a mask that can be used
for up to 96 hours. Design thinking enabled the
business to grow, producing a range of hygiene
products to fulfil market needs, with a team united

towards greater success.

—REAEWFRENE WA FTIEEIBEATX
EHZEREHIENL TR SRPIBK -
FEEFHRRRX B EPaulRR » XA T 60FERKIE
RIENEEWS - MBRIERELERE -
ZIEYER > BEEROEHER > PaulZlBIRITB4RE
RIEEXRIER - Bt » thEHAFF R T —HETEY
WADE - ZTRESBRFRHIERREIRE
MERBERFER » AR H—RIBOELEER
96/N\IFRIHKO6 O F - Rt B AR BT W IRS AL
K ABET —RIGETHREENES @
ERI8E T HIPAR R S - BEASIEEKRN
BRIN °

Paul Tai
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Touch Tung O! & TERHHAOSE - BRI - MTIRLAOREE AR AL RIS SRR Y -

“Touch Tung O!” Community Design Research

The Sustainable Lantau Office of the Civil Engineering and Development Department
appointed HKDC, in partnership with Land+Civilization Compositions and MakerBay,
as its consultant to conduct a pilot community design research project, with the vision
of identifying revitalisation opportunities for the Tung O Ancient Trail and the nearby
villages. With a series of design thinking engagement activities, the ‘Touch Tung O!’ team
sought to understand the local characteristics of culture, environment, and economy, so

as to arrive at guiding principles for designing the trail’s sustainable future.

“RBILKHMES” #HXIRITHAR

TATERERE T RBMUAKFEANEHBELARIEEBRITPOEBERE - HBES
Land+Civilization CompositionsIA &zMakerBay » #1TSEith3t KiZiHiAFE » HFREHE
T % SR BOENTTEE M - FKIBILKAESE BT —RIZITRLES5E

U N DERSTAN D T To build trust and communication, the project team

PR T was introduced to locals on organised field trips.

AT RGN BNEEHRHFLLDE - TEHRA
SEHER - ESEMSIINR -

W ACTIVATE BAEXEND

The team developed visual tools for

villagers and trail users to share their

ERAFIARMRE LR » SENRMD
BEEREIEMNNHRIRNNEE
ME=R -

DESIGN
THINKING
STAGES

Tig it B4R/ R

Ideation sessions were held with stakeholders

and trail users to explore future possibilities

and spark collective creativity.

FIRA ~ REALR TS EERE —EHRER
RRHVATHEN - MAHBIRTHNE -

To impart understanding and provide a
synthesis of local and expert knowledge, initial

ideas were shared with the local community.
FRAEETIHRSERNEE - SEMHRSZNE

. R BRHINIEHIRT #Z -
SHARE AND

RE-ACTIVATE £ =5 R it

opinions and visions of revitalisation.
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TOILET TELLS

REDISCOVER PUBLIC TOILET

Toilet Tells - Rediscover Public Toilets

HKDC was the Design Thinking Advisor for “Toilet Tells -
Rediscover Public Toilets’, which was jointly organised by
the Food and Environmental Hygiene Department and the
Architectural Services Department. To help ignite innovative
ideas for Hong Kong’s public toilet services, HKDC was
engaged to guide the design thinking programme. A number
of public interactive workshops were delivered by One Bite

Design Studio, who acted as the project’s Programme Partner.

BEE : FEANE R

NBROBL > EMBEFBLAMRS - RMHABILEE
REHEHESENT BME - FELAMBERIER - HH
FEEITHOBERITBAEZ @M - MSXMIRITEBLD
B - ME&ENRE—DORITTEZEMNERT —RIIEHTIE
1 iIEARTMB SHEREE -
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New Ways to Learn During the Pandemic

IDK advances creative thinking across different
sectors by providing professional training and
resources. As a knowledge platform that focuses
on enhancing innovation, design management,
and creative leadership, it has been true to its core
mission by adapting and evolving its workshop
format during the pandemic. More than 700
participants joined training workshops held online
and in-person over the course of the year. These
training workshops have been an opportunity
for participants to explore, develop, and sustain
innovative approaches in their workplaces and

combat challenges brought by new normal.

RIETHEHRFEIEL
RITAIRFRBTRHEZWHINNZFR - RELIT
BAEERRTWHRE - (EOHET IR - RITER
REIEMAMAIFIRTE S - RITAIRZBRERIE T
BIFIIERX - HATFEE—F > 7002 USMER
fiex ERNE TR TR - XETEGERMSME
RER - FHRHE SRR EY > 1Lt ERE &
BRONTF > thEER BRI HE SH KA AL

Design Thinking Workshop: Designing through Play @ Design Spectrum

RItR 4 TR  mRIRIT @RIt iE

2

OUR BIG IDEAM

Design Thinking Workshop @ DIP Design Entrepreneur Day
gitB4 et @ DIP Design Entrepreneur Day

Workshop on Design Thinking: "Innovative Leadership
Programme” commissioned by the Civil Service Training and
Development Institute of Civil Service Bureau

ARSABSHASAFNNE QBT TR

Workshop on “Future of Edu-Tech: Smart Learning for Social
Impact” co-hosted with MIT Hong Kong Innovation Node and
Cyberport

S5MEETHREEMPORBBEEN BERRTRE —
RNNLREROERRES )" TIELS

New Normal GURU Design Thinking Online Workshop Series
New Normal GURU i&itB4M L TEHZRTY

Design Thinking for Civil Servants

As a structured creative process, design thinking can be a powerful
approach to overcoming hurdles and embracing innovation within
organisations to achieve meaningful outcomes. Since 2013, over 700 civil
servants have participated in customised IDK training programmes, held
in collaboration with Rama Gheerawo, Director of the Helen Hamlyn
Centre for Design of the Royal College of Art. Many of the bespoke
training have centred around how public services can keep pace with
digital and societal transformations, and participants are encouraged to

apply design thinking to drive human-centric public services.

NS RITERRT B 4EEI

RITBHEZZAENEIRERE - WRILNARIRERS - BBl > 7
NEIMARNERLR - B2013FE » EF700ZUAZRSMT
MR AIIRZRIRIT ~ SEEERZRLHEEML BEKRITHOEE
Rama Gheerawo S F&MIIEIINRTE - P IFZ AR UAHRS BN
ZRYFRURHSEBNS LA ER - HRHSME R BLENA
TFREHRSHF -

The New Normal Guru

In 2021, IDK hosted the New Normal GURU series of online design
thinking workshops. In response to the way our world has changed
in light of the pandemic, facilitators took participants on a journey of
self-reflection, covering topics such as sharpening business thinking
and boosting team productivity, to find ways to bring more agility and

creativity into our lives with design thinking.

MESEA

20215 > RITHIIRFBRE I T —FRFINew Normal GURUIRITBYEL
TR - SMERSMEZTRIRTBYE » —EHRITUNE@MER B4
RATHERE . ILAFRFERE - ERLUE > FHENMBNXZIR
WES-
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Design thinking is a
mindset that helps
you design solutions
for your challenges
that increase your
chances of success.
BHBHAE—EREELR
BEESHRAB HH Rz 3 3 RRAY 70
% o IBINALINAER -

Chris Pacione

Co-founder and CEO of LUMA
Institute

LUMA Institute BASBI73 AR
TREH

NDISIC

3a3MOdINS

We need to
transform ourselves
on a daily basis.
The goal is to make
small changes
every day.
BMNEBE—H - F2ZM
18 MEBRTHR—/IRH
LTHE -

Miko Cheung Sk Z =

HR Director of LAWSGROUP
FREAANFZRDLE

The accountability
and responsibility
of understanding
the customer and
innovating should
belong to everyone.

BT ABBRE T BIE
TRMA K BUETRYSRAE -

Gary Liu X" i

CEO of South China Morning Post
FERIRITBUEH

All industries and
sectors should
actively adopt
design thinking,

especially in the face

of major events, like
the recent global
pandemic. Design

thinking will help the

public and private
sectors create a
sustainable future.
BT BWMNFRRRAIRITTR
# o EEXNEAREMHAT > £l
MERINZEIKEE - ATAE
MMEMRETCAIRITE
% THEELFRHISERE
ZH e

Lena Low XIFi4Hp

Senior Director - Customer and
Business Development of CLP
Power Hong Kong Limited
REBNARASIEF R
WSIEREEREE

Using design
thinking is a way to
experiment in small
forms immediately.
If you have an idea
in the morning, we
can test it in the
afternoon.

R RBYER—FMLIRET DU
W4TD > MBI RIS
% o BRI HIAVETEK
THER#HATEN ©

Roel van der Heijde

Former Health Care Consultant
of the Rotterdam Eye Hospital
R4S FHERFL B BR Al B 17 i)

HSV N

Be prepared to be
wrong and fail. ..

If getting things
wrong was going to
paralyse what we do,
we would never have
done what we did.
E2A(NE:YSE(Ek:-E S 5 ;S
& BEIRSENANL > &
IMRARATREEIS SRV
R -

sawl | 3ul3ueyd) ayj o3 1depy
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Alexander Ng 233&

Vice President of
Tencent Healthcare

BEIRETTRI S8

Back in the 2017 Policy Address, HKDC was excited to hear
the Chief Executive of the Hong Kong SAR highlight the
need to build Hong Kong’s design thinking capability and
capacity across all sectors, including business, civil service,
and education. Bolstered by this strong policy support,
HKDC set in motion big plans to cultivate creative mindsets
and design thinking in the community, which culminated in

the Unleash! Empowered by Design Thinking programme.

Last year, two events ran: the Unleash! Design Thinking
e-Forum, centred on the theme of “Managing VUCA with
Design Thinking”, and the Design Thinking Certificate
Programme for School Leaders, which was about harnessing
design thinking to enhance student learning experiences and

deepen a school culture that embraces 21 century skills.

As part of the Unleash! programme, two courses were
offered: one covered practical applications for leveraging
design thinking in teams, processes, products, services,

organisations, and people, and was focused on tackling

important interdisciplinary problems in the real world; the
other course enhanced organisational readiness by training

facilitators to use design thinking effectively.

Ultimately, these initiatives sparked chain reactions across
sectors, with more and more people and organisations
understanding the value of design thinking for Hong Kong
society and helping to drive the city’s reputation as a design
hub in Asia.

BUFEBHER  BERDEAHRSTWEIRITBYEREN > —
HEEBRITHRONER - BE2017F » BIRSERL TX
DITENEREM - FRIRITFOEXBERIKR I IFRTRIR
M HIREFRT “Unleash! RiTHB4% FTRAIAE" WA » £
KIEFEIRRIRIT B4 -

E=5F > MBMNMERIRITRES BIRVUCARTR " ER - #7
“Unleash! % EigIR” » AT “Rit BERKEBEELES
R EERBAZAENZIMNEG - HHEM @E21HEH
FIEE °

Unleash! IEEB4 L TRATWIRTE » Eh—TRITIR
THRBERR 2~ & RS - ARMAME S ESERR
NFE > BRI R R EENE R ; Z—MRENED
BRI BYENER > IR IZE IR RLR -
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HONG KONG'S LOCAL
NEIGHBOURHOODS

BEEMAXEFFIR”E



Design Tsuen Wan Guided Tour

Bit- EASER

TSUEN'WAN =5

{22 Anchor Sites EE k{151

CHAT & The Mills 7 BRI
Nina Mall 3t 15

Tsuen Wan Youth S.P.O.T ZEHEFE=(6)

OUR
DESIGN

FOOTPRINT

XX #\ixit

Thanks to our community engagement programmes
through BODW CityProg partner collaborations,
the creative tourism and placemaking efforts of
Design District Hong Kong (#ddHK), and year-
round exhibitions and activities at our public-
facing initiative Design Spectrum, design ideas
and inspiration blossomed across every district in

Hong Kong.

‘Rt EREBXERN R RN IR WS
fE ~ “Rit# &M QIRRER S EEERL - A
B RITHIE EFRARELERIER  ILREARR)
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BODW CITYPROG
V ®itEERERIERD
@ #ddHK

Rt #EEH
DESIGN SPECTRUM
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The Warehouse Teenage Club
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SHAM SHUI PO
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(2=} Anchor Sites EEM iR
D2 Place
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openground

Neighbour Maker Workshop
TELH
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Experience Store
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Hong Kong Community College &8 % LR
K11 Art Mall KN E AR

Recessat Harbourfront
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Craftsman Experience ¥
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China Bright Production
(Lee Hon Kong Kai)
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WAN CHAI EfF
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MNature Therapy - B¢
Dream Our Rainbow
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Pastel Nagomi Art Workshop

KOWLOON CITY hv ek
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Kowloon City in Transformation BR3E - 2R
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Exhibition |\ &8 %
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Artist Workshop
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A CELEBRATION OF
OUR UNIQUE LOCALITIES
s EE ZERENR

Embracing the unique “Heung Gong Dei” (& &1fl) experience, Design District Hong Kong (#ddHK)
is a pioneering three-year creative tourism and placemaking project that celebrates culture and

creativity in Wan Chai and Sham Shui Po.

Presented by the Tourism Commission, and curated and organised by HKDC, #ddHK seeks to capture
how the people of Hong Kong contribute to and shape the city’s collective identity by harnessing
the collective creativity of different design disciplines. From footbridges to fire stations, parks to
harbourside spaces, #ddHK fosters collaborations that highlight the spirit and uniqueness behind
neighbourhoods, envisioning them as pop-up “open-air design district galleries”. By breathing new
life into ordinary public facilities and activating previously underutilised spaces, #ddHK has elevated

existing tourist attractions and reconnected people with their localities since its launch.

RITHERNET A =FNRRRERE A EERY - FFEFIRKESAROXEES 8 ERFH
BHK » BEBER—HNEFBMLR -

HRESESEEM - FBRITPORRMRYIRITHEEL . ERTAERITOENIENE > 3
R BB AKX BT HAISS HFBEREMENIT - MATTRI ~ EBE ~ AEZISE - Rit#E
BRI RANEGIE  FHRB ORI ARNAFRNBRERIRITE  REEFNANEE - BiftH
Ak > g #EBIE T AEAHLREMABEAHZEIHED - A TUARBER SRS > BN
ERTERBAS KR -
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A

BRINGING COMMUNITY
SPIRIT AND POSITIVE
VIBES TO THE CITY AS A
"‘DESTINATION”
BERAXEH HEE DR S

The third and final year of #ddHK revolved around the theme
of transformation. Harnessing the richness and vitality of both
Wan Chai and Sham Shui Po, the year saw distinct programmes
rolled out in the two districts, which overflowed with positive

vibes, creativity, and community spirit.

The Heart of Cyberpunk - Immersive Fashion Experience and - e S e
SSP_People projects spotlighted Sham Shui Po’s roots as
a cultural melting pot of history, fashion, creativity, and
craftsmanship, and celebrated the colourful and diverse
everyday lives of the neighbourhood’s people. In Wan Chai, the
transFORM exhibition featured large-scale creative works and
installations from Wan Chai to the Central harbourfront,inspiring

new ways for the community to engage with public spaces.
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FOLLOW ME...

HIGH-TECH MODERNITY

MEETS URBAN GRIT HXE4 BIEHHHET
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With its neon lights, metropolitan high-rises, sights, sounds, smells, and
street vendors, Sham Shui Po has been the inspiration behind cyberpunk,
futuristic, and sci-fi aesthetics. An area ripe with fringe fashion, unique
design ideas and raw materials, it’s no surprise it has been the backdrop

for many cinematic worlds.

‘BWiERS ENBARER —BREFRKSZ XS
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To explore this part of Sham Shui Po’s identity and perception, we
joined hands with guest curator and creative director of this fashion
extravaganza, Eugene Leung, creative partner, Number 2, and
various local and overseas multidisciplinary designers as well as
NGOs, non-profit organisations, local shops and ethnic minority
groups, etc. to bring Heart of Cyberpunk (HOCP), an immersive
fashion experience to underused public facilities and open
spaces in Sham Shui Po from 17 to 25 October 2020. The
experiential event was a cross-disciplinary showcase of
fashion and design, and featured a variety of peripheral
activities that transformed the area into a futuristic

metropolis straight out of a blockbuster sci-fi film.
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welcome to The Heart of CYBERPUNK!
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To tell the HOCP story with richness and
depth, the event utilised different mediums,
crossing over various disciplines of design. The

showcase featured everything from fashion

to film, 3D modelling, props and set design,

illustration, animation, mural art, exhibition

design, technology and performing arts,

and was created in collaboration with local

creatives from Sham Shui Po and recognised
international experts. #ddHK invited visitors
to connect with and explore the community
in creative ways, which enhanced their
appreciation of the neighbourhood’s unique
offerings. This helped to preserve the sense of
locality and share an authentic experience of

Sham Shui Po’s defining qualities.
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The location choice of Tung Chau Street Temporary Market was creative and subversive, with the space feeling
like the headquarters of a spaceship that had been hidden under the Golden Seam (i.e. the flyover) in the
middle of the city. The exhibition meticulously applied barrier-free accessible design to cater for the needs

of different visitors. Visitors entered through an abstract tunnel which led to the living quarters of the future.

Past these space-age bedrooms was a laboratory where the public came face to face with cyberpunk voyagers

-

wearing outfits created by ten up-and-coming local fashion and accessory designers. Bringing together sci-fi | ’ = - ll‘! 1y
trimmings and urban motifs to create outfits that interpreted what it means to be cyberpunk, the looks were ' | w
* 3 .
|

created with materials sourced from Sham Shui Po. To preserve the unique ensembles, each piece was hand- \

made into a limited-edition collectible figurine.
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SHOP CAT SPOTLIGHT JEKE 15

TRUE STORIES FROM LOCAL
CHARACTERS
RiH i R KIS S

Sham Shui Po has endured years of change and challenge —shaping the district’s identity, culture,
history, and community dynamics. Known for its abundance of colourful fabric, accessories,
electronics, and other raw materials, it has evolved from an ageing district into a treasure trove

for local creative industries, and a hub for emerging design studios, cafés and boutiques.

In recognition and celebration of the people of Sham Shui Po, SSP_People turned the
neighbourhood into an urban living room, where the community can come together to interact
and inspire one another. #ddHK joined hands with a local curatorial team led by guest curator
Michael Leung and Pat from Wontonmeen, the project’s creative partner based in Sham
Shui Po, and presented a range of site-specific design installations co-created by people and
organisations of different ethnic and cultural backgrounds for a range of public spaces. In
addition, SSP_People featured two self-guided routes to connect people with the stories of the

area, inviting exploration on foot or bike with an audio guide.
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REAL-LIFE CHATROOM B REFE=E

#ppl_&_meow_dd #A AFllEdd #ppl_chill_dd # A A#Add

#Tai Nan Street Refuse Collection Point #XREI#iHItR UK SE i

#Nam Cheong Street Sitting-out Area #3%7/Ki5 7 S #1kEELL

Over 500 shop cats live in the Sham Shui Po district,
welcoming visitors and customers to stores with furry
friendliness. Kristopher Ho was inspired by these unique
critters and teamed up with volunteers from Hope of the
City, a non-profit youth group, to create a 20-metre-long
mural, #ppl & meow_dd. As well as shop cats, the mural
features cotton flowers to symbolise the area’s textile
trade. A short film on the theme, Meow Shui Po, was also

made by filmmaker Bobyea.
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#ddHK joined forces with a group of Hong Kong designers and Sham Shui Po residents to transform
the neighbourhood'’s centre and allow curious visitors the chance to renew their appreciation of the
district. Together with local kaifongs—people from the same community—they co-created three sets

of design installations, #ppl_chill_dd, which turned a park into a “real-life chatroom”.

Featuring painted phrases from different languages by Katol; life-size multidimensional cultural
figures by Rex Koo; handmade lanterns crafted using traditional materials and deadstock textiles
from the area, by kaifongs apprenticed with Mr Au Yeung Ping-chi, the second generation of Bo Wah
Effigies; and music videos featuring local residents from different backgrounds singing popular songs

from their cultures and nationalities, the installations were an uplifting celebration of diversity.
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A LIVING ROOM
EMAERE

Together with young people from "10 Stories
100 Pieces" of the Hong Kong Young Women's
Christian Association, Christian Concern for
the Homeless Association, Project Futurus and
Walk in Hong Kong, a living room was created to
display Sham Shui Po’s stories and population
demographics. The space was designed with
recycled pallets and paper tubes, and visitors
could “lean and learn” as they deepened their
understanding about the community through

design, social, and cultural lenses.
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SKILLS
LEVELLED UP
FEEBE

#ppl_upcycle_dd #A Aisdd

Working with coaches and students from Hong
Kong Young Women's Christian Association
and the Christian Concern for the Homeless
Association, #ddHK organised woodworking
classes to train participants. They applied their
new skills to 10 local shops, communicating and
understanding the owners’ needs to custom-
make upcycled furniture using recycled materials
and design thinking. The pieces are exhibited for
visitors to see at the stores while exploring the

local trades of Sham Shui Po.
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WOVEN STORIES
WAME

#ppl_weave_dd # A AAdd

e -
#Maple Street Playground #Mii#iHEFRiH B 2

-l

Students from HKICC Lee Shau Kee School of
Creativity gathered deadstock fabric from around
Sham Shui Po to create #ppl weave_dd. The piece
aimed to remind others that Sham Shui Po is not
just a supply base for the fashion industry but can
be a source of design inspiration. The final tapestry
was hung on the fence behind a goal on the sports
ground, and showed population demographics
interpreted in multiple colours and patterns in the

woven, fabric strip design.
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Hong Kong is a city defined by its resilience and adaptabilit)::\ K sought to capture \ s 4 5
\ that spirit by curating a serie {Finstallations that encourag::dp:o\pl‘exgenjoy being \\ \ \\ //
\ utdoors and celebrate the city’s uni e\l\)\eauty. \x\ \“\_\\ \ : \'\.m\\_ S i

= e = ; Py
1 B Using placenﬁkigg and design thinking, seven sets\ef\installations designed by local \ “-\\ \\

= and overseas creat?\“/\e&wxg\[e exhibited along the Hong K\Sﬁ‘g\harbourfront. Inspired by ~ \ \
== H“"x____Tai Hang's fire dragon dance\ahd\(;bjnese garden elements, the%&a{i{{\s appeared to e . =
e:ﬂSracg Victoria Harbour, like a ﬁreﬂra&on blessing Hong Kong. In a year when social = y )
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= distancing measures were in place, the instatlations were mindful of space, ensuring Ty \\
= ~ visitors were safe whi tlll\‘th)elng able to engage with me{\f,tallatlons. = S

e
i

=1 = e 3 - B8
The overall effect was soul-soothing, with many visitors able to relax and escape the = = ;
stresses of daﬁf{‘ﬁfe and live in the moment. The installations also unveiled a pilot for a =N
= ~ walking and running route along Hong Kong's famous harbourfront, exuding the charm of 3 B

the new Pearl of the Orient in this tourist landmark. ~ = :
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# RIVER OF LIGHT #)IliAJE
— (X
Central Harbourfront Event Space

IR SR E RN ZE ) \\
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Commissioned from world renowned US-based artist Patrick Shearn

of Poetic Kinetics, the River of Light was a polychromatic installation
comprising more than 45,000 colourful streamers stretching across
700 square metres of air. It marked the Hong Kong debut of the
acclaimed “Skynet Art Series” and was the final act of the transFORM

i

AN

exhibition. As a kinetic sculpture, River of Light moved with the wind,
creating a magical effect for those viewing it. With a light-reflecting
band running through it, the river symbolically connected the past,
present, and future of our city with life, growth, and the sense of hope
and promise that comes from moving water—just as the harbour has

always been a source of life and opportunity for Hong Kong.
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#THE LEAD #8

Harbourfront, Causeway Bay Typhoon Shelter
SR N EEE

The Lead was meticulously made using chamber bitter covered with incense sticks by the
Tai Hang Residents’ Welfare Association, and was shaped like mountains and rocks in a
Chinese garden pond, representing good wishes for our homes. This cultural installation
was designed to follow the curve of the harbourfront, evoking the lead-in for the Tai Hang

fire dragon and culminating with the River of Light in Central—the dragon’s tail.
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# APARTOGETHER #—3F—1TA

Harbourfront, Causeway Bay Typhoon Shelter
fH5E R N ERE

Adapting to the new normal of social distancing, One Bite Design Studio reimagined
outdoor space, and created #APARTOGETHER, a series of pieces of pavilion-style outdoor
furniture that allowed visitors to be outside together, while remaining apart. Whether
visitors enjoyed a quiet seated moment or a solo merry-go-round ride, each of the furniture
pieces was thoughtfully designed so users could share the facilities while maintaining a safe

distance.
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#SKY CASTLE #B2Z2EE

Water Sports and Recreation Precinct, Wan Chai
BFKEERIREREAX

Australian multimedia design studio ENESS worked with local design and production team
Hattrick Creative to bring their interactive installation, Sky Castle, to Hong Kong. As visitors
moved through the 12 illuminated inflated archways, they triggered an audio soundscape.

The result was an immersive and dreamy expression of Wan Chai’s urban energy.
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# THE RIPPLE OF TIME # % - %€

Victoria Park
;2 I NI/ |

Local event and visual design agency Double V recreated the changing coastal line of
Wan Chai in The Ripple of Time, a kinetic installation pieced together from over 2,000
colour panels. The undulating motion of the sculpture echoed the pace of city life, with
an accompanying mobile app allowing visitors to make a wish, listen to collected stories

from the people of Wan Chai, and learn more about the district’s history.
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# RECESS AT HARBOURFRONT # #4#BU/NE

Central & Western District Promenade
AR BRI

Inspired by childhood games such as Rock Paper Scissors, Hopscotch, and Traffic Light,
Recess at Harbourfront took five game-inspired floor designs and scattered them along
the promenade. In this experience created through a series of public space design
workshops led by local design team Napp Studio, users of all ages redesigned the games

and tweaked the rules to try out new takes on old games.
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# NATURE THERAPY -

# NATURE THERAPY -
DREAM OUR RAINBOW
HENE R - BRI

SEE,HEAR, TOUCH, BREATHE
HEFNER-BRN - TR - ALED - SRIFR

Wan Chai Pierside HarbourChill Central & Western District Promenade
E(FIE L ZIBIRINE IS X BRI

Chinese gardens are designed to create a sense of infinite enchantment within a definite
space. Using artificial and natural elements, local design studio Milk Design unearthed
the versatility of open space in five sense-awakening works. Designed to immerse visitors
in the beauty of nature, these were a feast for all the senses, with their core work, Dream

Our Rainbow, rewarding visitors’ mindfulness with a glimpse of a shimmering rainbow.
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Nurturing a Hive of Ideas

BODW CityProg is designed to connect local creative
and design units and organisations with innovative co-
creation, partnership, and exchange opportunities. Like a
beekeeper, CityProg fosters cross-pollination in creative
collaborations, tending to local partnerships to build a hive
of ideas and activity that can sustain the community and
beyond. An extension of BODW, CityProg encompasses
three distinct platforms: Anchor Site Festivals, Design
EduVation Programmes, and Satellite Events & Offers. It is
supported by Create Hong Kong, its Lead Sponsor.

The third year of CityProg was centred around a powerful
theme: 20/20 Vision of a Post-Pandemic World. It saw the
launch of the CityProg Design Scavenger Hunt, an app-
powered urban exploration redemption campaign that

invited the public to connect creative dots across the city.
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Creative units, businesses &
i 5 @ I:II:IIZI community organisations connected
BIEMi&IT ~ Al Rt XNM

T E ; Anchor Site Festivals
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5 Design EduVation Programmes
PRUERHEHE

ﬂ @ @ I:I|:||:I Satellite Events & Offers
DEFEDNRMRE

Creative and Design Community Activation
CityProg has the role of cultivator, catalyst, and harvester when it comes
to supporting the growth of a design ecosystem, enabling projects to

bloom and bear fruit.

Empowering partners to develop and enhance their businesses and projects,
CityProg enables new initiatives to thrive. A design ecosystem relies on cross-
pollination, and CityProg brings together partners and resources, helping to
nurture young creatives by facilitating the exchange and blossoming of ideas all

over the city.
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Last year, we recruited more than 40 young people to
coordinate and organise events for BODW CityProg.
These young people were able to lead the events and
contribute to their own community.

AERFNRITEBRABKEN"F » MBS TH+SUFRASSSR
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Unit-in-charge and Youth Worker of Tsuen Wan Youth S.P.O.T.,
The Hong Kong Federation of Youth Groups
BEEEENEEEEETEERUTFERETEIER
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In spite of being good quality, the works or activities
we have done in the past seem to be very “rough”
and not trendy enough. For China Bright Production,
BODW CityProg plays a leading role in teaching

us to equip ourselves and tackle challenges with
creativity in these changing times.
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Project Managers, China Bright Production
REFHEFEmE KR
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In the past few years,
Architecture Commons
Limited has participated in
BODW CityProg and met
many like-minded groups.
Everyone has their own views
on community development -
and we're glad that some
ideas set aside in the past
seem to be implementable
through collaborations.
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Co-founder and Director,
Architecture Commons Limited
Architecture Commons Limited Bl R EIKA



Q Cross-Pollinating the
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HKFYG Tsuen Wan Youth S.P.OT. is an NGO for youth that has extensive
experience in community work, but was yet to employ design thinking to
organise their programmes. The CityProg team worked with them to co-create

an engaging Anchor Site Festival programme.

The programme connected Youth S.P.O.T. with one of CityProg's Design
EduVation partners, the American Institute of Architects, to organise student
workshops about the design of the communal space LightBe, a social housing
project in Tsuen Wan. It also secured CityWalk as a venue sponsor for Youth
S.P.O.T. Anchor Site Festival’s exhibition, and helped promote the events with
digital advertisements at The Mills and Nina Mall in Tsuen Wan.

Fostering creative collaboration and
nurturing design in the community
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Creative Community
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Since joining CityProg in 2019, GLOs Café by fooody was
able to invite two Fo Tan-based creative partners to help
expand and co-create an Anchor Site Festival with CityProg’s

encouragement and support.

These collaborations inspired and activated other creative
units in Fo Tan to join in, enhancing the magnitude of the
event and its uniquely Fo-Tan culture within a ‘Made in Hong
Kong' context. Industry professionals contributed by sharing
their views on Hong Kong’s industrialisation. The team also
organised guided tours of neighbourhood design studios, so

the public could discover the creative side of Fo Tan.
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Skilled in calligraphy and signage design, China Bright Production (CBP) is part
of a community bringing new energy and inspiration to San Po Kong, a heritage
industrial area. Inspired to collaborate with the Anchor Site, CBP welcomed
cultural and creative groups, as well as second-generation factory owners who
shared how design has transformed their brands and businesses into forces for

social good.

Through CityProg’s partnership, community connections have strengthened.
With more platforms, the public learned about San Po Kong's design industry—
including an opportunity to join a public stencil typography workshop at PolyU
Hong Kong Community College.
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Focusing on design research projects centred around
social issues, Enable Foundation and its projects
enjoyed greater public engagement by joining

CityProg as a Design EduVation partner in 2019.

They won a Special Annual Award for Social Design
at the 2020 Golden Pin Awards and continued this
success by joining CityProg again. In 2020, they
rolled out the Dementia Hong Kong Co-Creation
Showcase |, organising two public exhibitions in

Jordan and Sheung Wan.

With CityProg’s funding support, Enable Foundation
extended their physical event to a digital format to
create more opportunities for participation, including

co-creating a ‘resting room’ for those with dementia.
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NGO HKALPS runs a public event space in Kwun Tong. Experienced at event management and
hosting different art events, they provide indoor and outdoor spaces for external parties to reach
their audiences. CityProg reached out to HKALPS to organise “The Discovery of Design Arts
among Kwung Tong Business District” Anchor Site Festival, and utilised seed funding from the

programme.

The festival comprised a large outdoor exhibition, and guided design and industrial history tours
of Kwun Tong for the community. The exhibition was well received by visitors, which encouraged

HKALPS to organise large-scale installations and showcases in outdoor public spaces in the future.

FENNNERZLRE-EENRLEAHENZE > TRHEMTNBREZTAIMIMINME BT
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Fertilising design projects and

/ potential by providing support

and opportunities

LYY ZFHNE >
— 1  EFAEHRITIBEERLE

Architecture Commons Limited first joined CityProg in 2018 with the Design
EduVation programme “Creative Windows”, which inspired them to explore
how people think about public spaces, communities, and human-centric
neighbourhoods. They established Neighbourhood Innovation Lab in 2019 to
help foster an inclusive neighbourhood identity in dense Asian cities and to
contribute to bettering society through design and architecture. They joined
CityProg again in the same year, as an EduVation partner with seed funding

support.

In2020,thanks to CityProg’s network and introductions, Architecture Commons
became a Satellite Event partner and connected with Swire Properties to
continue Neighbourhood Innovation Lab in Wan Chai. The project received

funding support from ChinaChem and extended to Tsuen Wan.

Architecture Commons Limited H#1A2018 FE &4 H89 /AR X B INE " Creative
Windows 224, » AR “WRIEM"H— R > XMREMIHRRARIS AHZEE ~ 3¢
HERBEIERABHRNBEXZNEE - AT 2019F U RNEXZATERR
Fr > RAOBENTMKTITEASHBES ) - FEDITNEFEEETETN
#HE - BE > IINARHEREENFINBEESS “BREN” » HREWFRE
RREIE -

1E2020%F » R“WXIESN" &L » Architecture CommonshA D EEMSIENE »
HEINEFREER » IHAEXRBERRFAIESIEBIUEBFEL - 1L - 1ZIN
BINRGEBERZE » #HDBEBEEEER -
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Nurturing a Creative Cycle

¥ &) Bl = 178 I

Empowering designers to connect with others,
and building a future-focused ecosystem

INRITMES SR - WERRAREREIEES

Hong Kong Children & Youth Services (HKCYS) has been a CityProg partner since
2018. The collaboration started with engaging young people to take part in a fashion
parade at the Fo Tan Anchor Site Festival. GLOs Café by fooody further strengthened
this partnership by supporting 20 HKCYS young people to produce a short film

under the mentorship of renowned local film art director, Alex Mok.

In 2020, fooody continued their support by mentoring HKCYS participants in visual
design and videography. In recognition of the partnership, HKCYS presented HKDC
with a Caring Community Award in 2020.

FERBVERSLA2018F AN WK FRNWEEUKEE - HEERSIERRBE
BASIGR “ERHMAAIF MBI BT NI EDE - 5 - (KR H20MEE
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Using seed funding from CityProg, openground brought together a group of cross-disciplinary
designers to become ‘neighbour makers’. Through a series of design thinking workshops, the team
engaged the community, budding designers, and Sham Shui Po neighbourhood craft stores. The
aim was to use design thinking to connect the community with the district’s material suppliers

and local craftsman, bringing design into everyday life.

Their collaborative works were curated into an exhibition that showcased how local design and
crafts can form part of a community’s culture. In the future, a Sham Shui Po Material Map will be

created to bridge the district’s material suppliers and community’s needs.

opengroundf B “IXEM”IRENM T RS - BEE—RARTIFAIZITIMIEE “neighbour
makers” » SYEEIMEITBH T IELS » BUBHEHE « ARFFE IR - UBSRKBHF I ZNE »
gt B4EE St B S MAMENERFIZA » IHRITRIALTE -

REHXHAERUBRTAZM » LARTBABRTSFIZNAUSHEBES > KK
B RITERKS R RN AT E » BRI ESEERRKAMRMN S EEER -

e
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FabCafe Hong Kong, with seed funding from CityProg, presented their “Bring the Music
to Life” Design EduVation programme. It included a Design Thinking ldeathon for
young designers and students, thanks to FabCafe’s first overseas collaborator: a creative
community from Japan called Electronicos Fantasticos. Part of the programme promoted
trash-to-treasure sustainable design practices: participants with an interest in electronic

music recycled electrical appliances to create musical instruments.

S
ﬁ% Their creations were showcased at an exhibition that taught visitors how to use the

G

technology of barcode scanners to find and create unique new sounds. It was a fresh

twist on making music using design thinking.

“URRESN IR LT F B S EBFabCafe Hong KongBIh#E H “ARMRHEHE”
Bring the Music to Life » EFREIEANFRIZIHMMBAEITEN RITBETIES - A
MYEBRLIBHFS" - BFabCafe REE MBI ENME « KRB BAMNBIEHEK
Electronicos FantasticosBA& %/ » [FEFETFTMEBUERBFRE » BE—REE
H o TEHAFEZITER -
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ENRICHING COMMUNITY CREATIVITY
ZRREIE REAK

At 7 Mallory Street in Wan Chai, creativity runs rife. This is where you'll find
Design Spectrum: an initiative by HKDC committed to stimulating creativity
and strengthening the connection between the community and design through

xhibitions, workshops, and more.
BFREHTSFERERENAESRE - BAXEMEIRITIIEMREM < 21165
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In early 2021, PLAY LIVES, an_exhibition that explored the |nfinite
possibilities of play and design, and one of the space’s most dynamic
life.
Co-curated by Rémi Leclerc, Founder of PolyPlay Lab, and Chi-wing\Lee,
Founder and Creative Director of Milk Design, PLAY LIVES featured over

90 play and design projects from around the world in interactive and

exhibitions, attracted a large audience from all ages and walks o

themed rooms. The exhibition took visitors on a journey to discover the
value of design in shaping contemporary play, and the importance of play

when it comes to enhancing design.

2021F TR (FmBAAY BRAERTIRIRITHIRATEEMY - )51 TRE
FRTESENFE > BRRITHERFEREFENNRREZ— - BREHPolyPlay
LabBllig ARémi LeclercHIMilk Designlp AFiRIT B MFIERFEHRRER
% EETREEAZHNBKIZITIE - BHEARNENSEIARX - 2R
AN EEARRIURERR » MMEIRENRIT @ 223E S E - #THRRE
MIITEABRHNEEXZA -

A specially commissioned work, Rolling Fun - Community Playground,
took place in the open public space at 7 Mallory Street. Making use of
the structures put in place during this work, Design Spectrum also held a
Design Restival, comprising six events that offered an opportunity for the
community, to unleash their creativity. Visitors of all ages were invited to
discover and experience the versatility of the installation and the space, and
to join a series of workshops ranging from creative play to remote control
car races. The public were also invited to design'\their own play ideas and
provide suggestions for how to maximise the delight and possibilities of a
playground./To engage and inspire visitors further, a\'playshop’ workshop
series and/guided tours were held in parallel with the exhibition itself, with

people 6f all ages and backgrounds attending.

EFREHTSHTRERERNERRITIE (BehRE—RMiEnE)
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10:00am - 8:00pm (Mon - Sun)
BHOREZ®R 8RE (RH—Z2£58A)

Shop 7, G/F, 7 Mallory Street, Wan Chai, Hong Kong
BREFREEHISHTIE

Pop-Up™ Booster
Pop-Up™ 24L&

Studio Gooris Ltd

Light and portable, this innovative and super-strong origami-like folding
booster seat is durable, versatile, and easy to clean—perfect for little ones.

WIS ~ FSIEHEHRIPop-Up - SEMAREIRE « A > MESTES 2R
BN 23

A Design Treasure Trove

Established in December 2020 and located on the ground floor of 7 Mallory Street, the
DS Shop is both a showcase and a retail spot for young design talent and start-ups from
HKDC'’s flagship programmes, including DFA Awards, Design Incubation Programme, and
Fashion Incubation Programme. Having displayed over 100 unique design products, including
objects from the exhibitions, it provides designers with a year-round space to increase their

brand awareness and exposure.

NEBRIRITERE

ITEEH7SHTHDS Shop > REHAEZMFBIRITEMR - FRAZRAFTRRITPOERN
B 8EDFARITREE 2 5RIT IR E T MR EWIEF 1T RIS FiR DM R eI &
e B2020F12 BRI AR - [EHEEZ 71002 IR IRIFH~ M » AOBERIEEFRESY -

EERHRIHMRE T —MEARIRENRE ~ FHABIAER -

AN ALAN CHAN CONCEPT NOW
KILLER LE ROUGE i&itifiO04 H5F
Alan Chan Design Company Alan Chan Design Company

Shaped like bullets of confidence, and The ‘Magic of Chinese Calligraphy’ clock
available in vibrant hues, these are the ultimate was a sensation in 1998. This continuation of
lipsticks, designed to unleash bold instincts for the limited-edition classic is a modern, yet
any occasion. timeless, watch for all design sensibilities.

SNELONE — M F3BIR IR O L] &R 8¥BFARE » BIENHTEI098F i » HHMIRS|I RO LIE
ERTEEGE  RIBRAE  REREBHNR Tk - B2k (ET) BRREBLE  RITEE
2k MARL » XEXAME > ILZEIRITHRINEL -

CHAN BY ALAN CHAN
Oriental Tea Perfume Collection

RARBKRY

Alan Chan Design Company

A collaboration between legendary French perfumers and designer Alan
Chan, this collection features three limited-edition fragrances: Oolong Tea,
Mint Tea, and Hojicha, with ‘East meets West' stylistic touches.

RIMBRANESEERSFRAEMERESE  HE=RREBREK: SRR FHER
REREKR SRKRTRETRASERE -

ZERO TO UNLIMITED Ruffled Knit Top
FERR FHHBHEA LR

ARTO

An eye-catching explosion of orange and blue, this futuristic knitwear top tells a story of how
molecules gather to create unlimited possibilities.

FRUITY SOUND Meet the Murray
BKR
STICKYLINE

Invisibilis Moveré Limited

Bright and fun, these three vibrant Bluetooth Channelling chromaticity, this colourful
speakers shaped like origami fruits are great design reflects Hong Kong's multi-
gifts for those who love music. culturalism and historical architecture in a

ZRAUKRITRAE S NEI - B EESER
HERE » BIXEEREFENRIRILE -

and luxurious.

wearable work of art that is both timeless

LEMEIT ERNS TR AEEE  Fin
ABRRR BEAZHZRIEROER K2

Phoenix Coronet
RS

Wist Group Limited

BEFETF—F-
Bubble Memory Stick Where Are You Going?
BRicicE Benny Lau

Yellowdot Design Limited

Memories are whimsical, and this bubble- Go on a journey of wonder in a stickerscape
stick inspired USB flash drive is a playful way book that follows Gato the cat and Galo the
to preserve special moments while having a rooster on an adventure.

Little fun.

Bz > EREFERNEFER

Stickerscape R IN5 4 X 5= 117 IR BE IR T IE
JLNRREAEaEMSIEEUR » AHEE BEEMGFIERASE B E—HERZ k-

and happiness.

SRR R  FEMELE -

Adorned with precious jewels, stones, pearls, and jade, this ornate and exquisite
coronet honours tradition and modern beauty to bring brides good fortune, hope,

RIMEMERNRBIHADRNKE  T6 - BHRNER > RAaERImRzE > i

Tomorrow Myth
BRE#iE
Lllab Design Limited

ESE N

Created to raise awareness of endangered animals, this series of sophisticated and

colourful enamel pins highlights creatures who need our help to survive.

LEZRFVBRIPRMOEI R RIEER > RIBMIEZ % > TEERERRIT B LM

XERERRROTRRDRARESNEROEE » KRS FRTRPOTRATHE -

THIS IS HONG KONG Puzzle
(BT BTER) REHE

Cup Magazine Publishing Limited

Hand-painted and easy to carry and complete on the go, this map puzzle depicts
the charm of Hong Kong in the 1960s.

BXRAEEFNREHERFLMENZEH0FANERIEIT -

Tetra Soap
BriRIR SRR B EFIIEE

Furnitury Limited

Slow-made with cold-process production,
these handmade and fragrant soaps tackle
the slippery soap problem with a unique
tetrapod-shape that’s 100% slip-free.

18 THAE—F L2 EREMIFHIKIERIRIR
EE . BREENASMFLBE  EFER

HES -

The New Floor

Invisibilis Moveré Limited

With a motif inspired by the ceiling
architecture of the Chi Lin Nunnery in Hong
Kong, this stylish scarf transports you to a
place of serenity.

XA E MR RESRET RS ERIENR
TEARGEH > S ATRIHAT TEFM Z 4
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#Q1

What were some of your key initiatives
over the year, and how did they promote
knowledge and appreciation of design?

SE—FHEDHTMEEEFER ?

XEEEN AR F A R IRITEPAFFE TR KFE 2

Sam - Between BODW CityProg and #ddHK, we had
projects centred around urban regeneration, placemaking,
storytelling, and community engagement. #ddHK'’s ‘The
Heart of Cyberpunk’ was an immersive fashion experience
that brought together digital artists, animators, Al
designers, and more. We sourced materials from Sham
Shui Po, where it was held, and used local designers and
part-time workers in its setup to cultivate our roots in the
district—as the future HKDC headquarters. Alongside
our ‘SSP People’, these projects really engaged the
people in the neighbourhood. By shining a new lens on
the area, we reintroduced the neighbourhood to the local
community—showcasing the stories of ethnic minorities

and using design to build a more inclusive society.

BODW CityProg is a citywide design activation
programme driven by local partners. We partnered with
them or matched them with partners to present over 200
unique events across Hong Kong. Each event connected
people and creative energy, and enabled us to work with
students and NGOs to benefit neighbourhoods, while

developing local creative ecology.

RITERBRRIENT RiT#E B TE NEBHHE
MHEE MBNHRSS5ERNEL - “Rit#EEHH
(BBERS) SIENEARR  KSETHFEARAR  IE
I~ ALEEIRITHME « BEERKEED - ELEEAIT
WEH - XRBIBEHRRITIMSERABS SHIME > 158
BIRNE - X R BEBIRIT ORI SERAIFTEH LR
K SHEN  CRKBA_ANY iILEHHBEEESSH
Fo BHRFAEZIDAKENA A EE - FO BB
BRIEEX  ROZHEMRTEIZEEASTENTESX—
B

BRUHERERRENZ—NEHIRITEETY - BE5H
RS R MRS > BAIRFEFTRER A AR
HET 2002 & B EIIE - BIEENHBRREES
ARMEIBHNE - IEBNBUS ZAENIEBFARSIE
EREX - HFRSHEIEAERS -

66 We want to grow bigger and
make design a part of the
community, with more involvement
from corporates and grassroots
organisations to reach a variety of

people in the design ecosystem.

A% SAET AAVE - IR A KA
05 BHESEUNERARSS -
hmuﬁEUEEKHEEWAi°99

Isabella Chow [Nk !X

Isabella The two big projects for Design Spectrum were the PLAY LIVES Exhibition and
our DS Shop.

The PLAY LIVES exhibition stimulated the public's knowledge about both play and
design, offering people of all ages the opportunity to explore their child-like creativity.
Secondary school students and their teachers joined workshops where they were able to
create something and understand what design is about. Setting up the exhibition meant
engaging designers, makers, engineers, production houses, curators, craftsmen, and more.
It demonstrated how important and valuable it is for everyone to co-create in the design
process. The newly opened DS Shop is also a great way to showcase designers’ work and

support their commercial success.

BT HRIENTRATETERE (PLAY LIVES{F5tHH) BFIDS Shop °

(PLAY LIVES#FInHBY BESIET ARMTURIRITAINE » IEFEFRHMATERER -
RFEFECHRE - RRRILIEHILhFEMBIM—ELEBET REMIFRITHEX - 275
RERIEIHD - 81% ~ T~ BIfEAE  REA - FIZEAFHRTEMEFENINS  AIRT
BITARPHEEIENEZENMNE - FFRNDS ShopMlE R RIRIHMIERNEERE
BT th BEAE BN I TERAS R AR IS ©

#Q2

Looking back, was there anything
you were particularly proud of?
B KT > ILHREIA NN S R4 2

Sam - Placemaking became part of our bigger mission and will continue to be
important for the future. Our #ddHK transFORM installations on the harbourfront
demonstrated to the public that they too can participate in the discussion about
shaping the future of our city and how we use our collective spaces. Our projects
stimulated imaginations, reactivated both old and new areas, and sprouted the

creative seeds for new ideas to grow.

EHAERF > HHEENHUBLAEE - ENRRERRE - BIELEEE—
HIRENIRIHHEEH (4ERE) tAREFR  MBIEHR—EITICHEITE

5E5Eiﬁiﬁi&1§5ﬁﬁ2}#\$|ﬂ » REARSENEEM - FAIMHE MEREBHRE
87 - RENEHDGENTES - FTFEVEEEIAMF -

Isabella- It surprised us and the curator of PLAY LIVES to see so many families
and children come to the exhibition. The number of visitors was a big plus, and its
location in a historic building on Mallory Street also made that possible. It showed
us why our premises were the right place to promote design and the benefits of
being accessible. The DS Shop supported that as well, with people coming in from

the street to browse and purchase unique design products.

ERFZREMZFNEES U (PLAY LIVESIFIHH)Y - HNMKERAHIRE
A5 o RITHIBLZETIEFRSHN—IERLEHA - HERFIEILERFRSIA
IMAIMES - BFITFHIRIT - DS ShopHIEHUE th+9EF) » HIERARIRIRE
B —Ic — iR it e o

#Q3 Isabella: We would be excited to expand Design

% Our projects stimulated
imaginations, reactivated both old
and new areas, and sprouted the

creative seeds for new ideas to grow.

BAAE FEEBHERRS - FEED
FEMEENES - ETFEEHEINMT - g

Sam Lam #E%E

Sam - Through our BODW CityProg, we want to

What's next?
ETREHAKRTE 2

Spectrum to other districts to offer more exhibitions
and more retail products from designers. We want to
grow bigger and make design a part of the community,
with more involvement from corporates and grassroots
organisations to reach a variety of people in the design

ecosystem.

FANAFZIERITOEE R E M X - MR
IMHEREZREMTENIGHANS - FATH LMY
AME > LRI AR —ED - ZMEZEWHE
BARSS > EFRTESEERRRENAL

continue to support design-driven programmes for
social good, incubate more creative talent, and link
these with the public and communities. Partnership is
very important, so we will continue to strengthen our
existing partnerships and bring on board more who
share our mission and spirit of collaboration. This will
catalyse the integration of design and design thinking

across the city.

BERTERBRBKIES > BNSBREFIRITHEN
ER > MERHLS  ZBEZCUREALT - BREMES
PR RNELR - SERENSSNFERTEE
EE - FATFAERBRHFESIERR > SIAEZEZHE
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B/E -

€Ll

J179Nd IHL Y04 N9IS3a



EXPANDING
YOUR DESIGN
REPERTOIRE

IR E E X

There are many ways of enriching your knowledge and appreciation of design, such
as through the public activities and resources offered by HKDC and partners. They
rev up your creative power by enabling you to see design both far and near, learn

from innovative leaders, and discover design via different channels.

TR LRA - BMARRARIMRARER IR ? FRIRTPOS GIERFITE
TEEeeNARIE - ARHESHER  ILRPHEZ TR @EIFTHHER
2 ®BIRES - RITEIFHTLATE - HRRZEGIRERE -

BIBiRiHE

L] ]
Designlnspire
JLLL0r iy
3-9 DEC 2020

Organised by the Hong Kong Trade Development Council (HKTDC), the
Designlnspire ONLINE showcase was open to both trade and public visitors
from 3 to 9 December 2020 and featured designs from Hong Kong, Mainland

China, Japan, Korea, and Australia.

Promoting a spirit of innovation and creative problem-solving, this year’s
theme, ‘Design for Good’, was about delivering positive energy to society,
and embracing quality design ideas and innovations that can empower
people to overcome adversity in the global pandemic. A series of global
design projects were featured online, while a live-streamed InnoTalk series
covered discussions about industry trends, and a variety of online workshops

welcomed both adults and children.

As a co-organiser of the event, HKDC had a pavilion at Designlnspire
ONLINE and presented an array of work by Hong Kong designers from its
Design Incubation Programme (DIP) and Fashion Incubation Programme
(FIP), alongside DFA Awards winners from around the world. Visitors were
also able to learn more about HKDC’s community programmes, including
Design Spectrum, the open-to-the-public initiative at 7 Mallory Street in Wan
Chai, and the more-than 200 design events that are part of BODW CityProg to

activate citywide creative business and community.
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“Good Life Good Design” Metro Radio Programme

HKDC continued co-hosting its popular and enlightening radio segment,
‘Good Life Good Design’, on Metro Radio’s Doors to the World programme.
The hour-long segment on Metrolnfo FM99.7 has been on the air since 2017,
and last year featured a variety of fascinating interviews with Hong Kong
creative trailblazers and emerging young designers. Considered to be one of
HKDC's important initiatives for promoting design to the public, it continues
to be an inspirational programme that balances lively interviews with current

industry discussions around design and design thinking.

'BROA@’T

AN E (EEMEIRIT) TERT
FRRITPO—ESHFHAMETE (HRER) &F - SIfE =i - 5]
ABZRMRIR (EERZIRIT) - B20174F#E » KIA—/ IR BHRR TN
WAEFMO9.7H&EH » BEBIRITHOAARM IRITNEETFRZ— » EFEX
T BB —RNRITBEREERRIDN - iTEERALHIEIFHIRIT AT
ITER - HEEFREVEAITTIRATEE -

Hong Kong's largest annual design festival, deTour, took place at PMQ from
27 November to 6 December 2020, with a packed schedule of events and
exhibitions united by the theme ‘Matter of Life’. deTour’s curatorial team,
Trilingua Design, collaborated with talented local and international designers
to present the vibrant line-up of exhibitions, workshops, and talks, exploring
design’s evolving purpose in a changing world. With the goal of sparking new
perspectives and experiences, deTour also launched its first virtual festival
with physical and live-streamed events. Some 33,325 visitors attended in

person, with 321,535 visiting the official website.

BERBAENERIZITTdeTouriZEMZENB R AN T2020F11A27HE
12 A6 HEPMQITBI A B ZEAT » M BITAR N EM - REBASIEBIRIT
57 i@ At R ERgiHNEE - 2ATEEEBNER « TEHMH
> MRBIUTERSAENHARMANENEE - R TSIAFMARE « ITEHE
5% > deTourZ#EENE LRI - BEES & TENELHET - HIHEAR
i£33,325 » B 7 Mkt H321,535 A/Ri5(8] °

Held on 30 November 2020, during Business of Design Week, the Leadership
Forum on Design Education was held virtually for the first time. Centred
around the theme ‘Design Education in the Era of Al’, the thirteenth edition
of the forum was jointly organised by The Hong Kong Polytechnic University
School of Design, the Hong Kong Design Institute and HKDC. Renowned
academics and design industry leaders came together to share insights
and discuss the future of design education, with attendees joining from 21

different countries and cities.

BIHHETMICIZE R UE LA R - F2020F11A30HiRITERE AR B %647 -
WM AT EENRTHRITHE AER > HEBETIARRITER &
BAERITZREFBIRITHOREEEN - MBFESKRITAGHTRE -2
EXREQIMAFERMWHNS ZENRIET » 2 ZREBHRITIRITHERN
R °

Glotsal T Surmradt - The Prsres of Daruptiss
MUNNAN - MENSE

Organised by the HKSAR Government, HKTDC, and HKDC, the tenth
Business of IP Asia Forum (BIP Asia Forum) was held on 3 and 4 December
2020. Hosted virtually, the event brought together more than 60 international
business leaders and intellectual property experts, who discussed the latest
industry trends and developments, and shared insights and observations
about IP issues in an ever-changing world. Hot topics included ‘Open
innovation: Driving Collaboration in Times of Change’, ‘Creating IP Values
through Collaboration’, and ‘IPHatch Hong Kong: Supercharging Innovation
for Impact’, among others. Over 14,500 viewers from across 48 countries and

regions joined the forum.

HEBRNTRREN - HERSRERBREBRITHOBESENNETEIL
MENRF= A EEILIZF2020F 12 B3H E4HEL L5417 - iIRILH T 60ZIE
PR SR R AR IR E R > WEHRIMTWEBMARE » X RIRF=R (6D
SZSMEHNEE - RINEEEE (FFRIEVFR « BEFRHEDIME) ~ BT
ERIERIRF=AMNED ~ (IPHatchZE# : MALIH RIEH) F - CImER
5| T RB48TER KM BT 14,5008MRS5 °

Ll

FUI0Ld3IdIY NOISIA dINOA ONIANVIXT



To help enrich design knowledge
and appreciation, strengthen the

profile of design events, and spark

AT RARRISIZITHIIAFIF &
BHKF > REIRITIENNE D
NHBREE » FEIRITHOH

ETEHBEHMNER > 5=
BERALDZRITE - AR

and newsletters that share design RREX ©

creativity, HKDC continues to

produce a variety of publications

stories, insights, and inspiration.

Design for Asia: DFA Awards 2020

Featuring a remarkable line-up of the year’s DFA Awards winners, readers can
discover the people, ideas, and creations behind acclaimed designs in Asia.
Highlighting pioneering design in science and technology, environmental
experiences, and social and humanitarian issues, this awards book spotlights

three design giants, 197 design projects and 16 young designers.

(4R T03Mi% T — DFAIZIT322020)

LEHURE T 2020 F B IRARIDFAIRITRIGE » REERIESZHERILMN
RITEEOAY - BIFEIEIE - BHRRIRTRURER - FMREK - 5
WREFIAX XM A EREI R - BEZAIRITTAM ~ 197 MR IB 1611
FRIRIHW -

DMatters

HKDC's quarterly e-newsletter, DMatters, is a rundown
of the latest design news and updates from across
HKDC'’s programmes. Showcasing dynamic start-ups;

award-winning designers and their work; and public

engagement initiatives; it's an inclusive digest that Esi:‘r:si"i"s
inspires a deeper appreciation for design. ﬁ;igﬁg‘?‘m""

To subscribe, visit www.hkdesigncentre.org

FRIRITHRONEZERFENDMatters BN RIRITA
ZREDUENHEE > BRI aIshmE » JREIR R
HEfEf  MRERARNIRITEDNS ABTEZHR &
ZEZAMRERITHNENMNE-

1715 : www.hkdesigncentre.org

HKDC Annual Report 2019-2020

Design Redefined, HKDC’s 2019-2020 Annual Report is centred around
the theme of redefining design as a people-orientated approach to solving
problems, and harnessing design thinking to navigate challenges on the
horizon. Highlighting HKDC'’s new milestones and partnership engagements,
the report is crafted to look and read like a magazine and be just as engaging

as the initiatives and events it showcases.

(FEIRITPOER 2019-2020)
“Bit-BEX”Z2FBIZITH02019-2020F R ERD - SBIFAEHE IR
it BE ARG ERERREIER - FH 7B B4R 3 BIR R IE A9 Bk
i o FIRABRE T HEBIRITHONFERES SENE - [ERGE—F
RS AN ERN S MIRITIBFEN— 15| AAM - RIBER -

g
| 2 5K
; &t

Living in Design: Stories of 16 Designers

The third in HKDC's publication series with Joint Publishing,
Living in Design takes a closer look at the impact of good design
across four themes: Wear, Eat, Live, Play, through interviews
with 16 Hong Kong designers—who are also DFA Hong
Kong Young Design Talent Award winners. As one designer
comments, “Design is like air. You may not think about it, but it is
essential.” With the world rapidly changing, these stories explore

how design can help us live well.

GEEIRIT — MRBIERFFIED

FEERITPOS ZHBERSHRIERRIINE=E - Ri5T

163X 1S DFABR BB FIRIT A RRMNF BRI » RARIIMN

FIRITFR ~ B ~ £~ BHRM - MR EitEE TR
TR PTBEREYL - EMER—AORITHMETIR © “RiTH

WMES - FIFRFEERUAT - BEERLLEEE -7

ol 1]
DESIGN DIRECTORY

HKDC publishesthe Hong Kong Design Directory onits website. The directory
connects design enterprises and creatives across different disciplines with

businesses that need design expertise and services.

To search the directory, visit www.hkdesigncentre.org

BEEFRBIRITHROMNE EFEBIRITER  NESERITEWNASIFEIEAT
AIMBREIRITRINMEES - IEEH R WFHITH XS

AIFEEAIR IO WL BT %455 : www.hkdesigncentre.org
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WISE WORDS FROM THE BOARD OF DIRECTORS

EESTEH®E

Chairman

EEZRER

WIA DIY3

It’s important to broaden the scope of your thinking and diversify
your experience. Try to truly understand the value and purpose of
design, and figure out how to do more good to the world rather than

look good in your portfolio.

AREBSHZER > DRAOERRTHMENENY ) FHAKRFEACS
HIRERS - MEFEMRBER > HSRILHRT[ERL -

Vice Chairman

BEFREER

Design is a discipline that applies to every aspect of personal and
professional life. Be intentional, purposeful in your design, be
humble and patient while honing your craft, and be ever so curious

and adventurous as you grow.

WX ERENATFIARBWLRBNAAEE - MHFiRiTHAR
FTHME - HBHNBEK > BHEREZR > EARSHRENTHE - 817
IDFIE AU R S -

Drawing from
your personal
experience, what is
one piece of advice
you have for young
designers wanting
to succeed?

MTARIERE > (R TFTHERINN
FRIPFBETAEIN?

Vice Chairman

REIER

Everyone has a different definition of DESIGN. Over the years,
| have worked in many roles of its spectrum such as designer, art
director, brand consultant, teacher, editor, even media management.

Every segment of my design journey is fun, rich and exciting.
Design is not just a job. It's a personal challenge.
BTIAMRTHBEF—HNEX - SERBEEI ARG > iRt
i~ ZARBE - mEERE - BT - RE > DERGEERR - SRR
ZBREILHRAEIER - FEEFH

BITARRAR—BIE > MEXNT AR -

Director

B3

An ambition for designers - as expressed so effectively by the late Bill
Moggridge in this quote from an interview with Debbie Millman for the

Smithsonian Magazine.

“If you think about what people are most interested in... it doesn’t
occur to them that everything is designed, that every building,
everything they touch in the world is designed, even foods are designed
nowadays. So the idea of getting that into people’s heads and helping
them understand it, making them more aware of the fact that the world

Director

B

Our creation was created to create.
Salvador Dali said, “Have no fear of perfection - you'll never reach it.”
Just because we're so imperfect, we're made perfect to create

unlimited possibilities.

BIfERARMRFREIFRRER -
ERBR - “KRARARE—RARMKETIERE -7
ERAR5ESE » AENFEZERTEUCIETRATEE

around us is something that somebody has control over and perhaps
they could have control of, that’s a nice ambition.”

BiHmaiE A —REYNIREREB—BHEFEE (Smithsonian) %FE\E'J
XE > B#igiTAJBill Moggridgei#=Debbie MillmanRifif &R : “38
BAMNRRMBHREA..... ANFR/BRNSHEME 25 0T > 40417
thARXE—TFRISEEHHSNRERRIRITTARLN - Bt > 8585557
ANMINBE > 1J:1ﬂ'.1|‘]‘$a§']111‘|”ﬁﬂ7§ﬂ']1‘!ﬁ HEtTFECSthESSH
o XERMRIFRIBRH -

Director

B

Good design starts with ideas, putting creativity and aesthetics to
work that exceeds expectations. Young designers should keep an
inquisitive mind, pursue interests that may not directly relate to
your work. This diverse experience can give you fresh inspiration
to think out of the box.

RBEIRITHAT RIFNEE » FARIENES  RRTHEBFER -
FRIGHMRRIFEFS O > RRER TEMIENE - AR ZTEl
RIS SRR » BIRBEH BAERRF! -

€Tl
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Director

4

One often feels proud to be a learned and competent young
designer, but one also needs to remain humble to further advance
oneself. One of my favorite quotes - “It was pride that changed
angels into devils; it is humility that makes men as angels,” Saint

Augustine.

FRAENPOIZHWARTHE > HEOFS) » FKRES - HEWKSaint
AugustinefIBE : “BFHSREZRTER > RS ARAKRE 7

ik B SR

Director

BE

ONN3IHD
NOSN3i8

Having been a communication designer, design entrepreneur
and academic for decades, | observed that the key quality of a
successful design professional is to have an open and humble mind
to job requirements and stakeholders. If a young designer is very
talented but self-centred with a big ego, | do not think he/she will

go very far to become successful in his/her design career.

SBER+TE > B—EEEERRH R RURNEE - KRR
FRIHA9IR T A — BB a0 » MRIEEMR T TEER RS
FROEE - IR—UFRIZITMEEETE > BIRMBAEIFOLX
B > BRIARMEEEIRITTEEFIREAT)

Director

1)

When proposing your idea, set up the problem you were trying to
solve, and then describe how your solution solves that problem
with empathy. The best design work is not only compelling visually
and emotionally, but actually solves a social issue or business

objective in which all the stakeholders are benefitted.

REEZNE > KFBEREEFRNEOE - REHRBIRSRAOMTH
P8 ez R G - RIFFIRITASRIEETES > MBEBELE
AN REENEH W SEKNAR > BEILAREFEMRA = -

jil JANET
CHEUNG :~

Genuine talent with refined aesthetic sense; creativity combined
with sophisticated craftsmanship; passion & persistence in thriving
for perfection. All these are key ingredients for a true blue designer
to make magic happens, and the rest will follow. Most importantly,
best to expose your work in cities & cultures where they recognise
true talent, so that the diamonds in the rough could shine and be

discovered.

BEENRRRTATERRRNEEN ; e BEARENCIENS K
FREORIAR 5 FHAARIFERTEMNRE - BEM ECIFMRRIRITAX
REZE > BAMRINFEERR - EEBEEREAT BB
EBRENERES —MXRER > BiLRAPNEAERIELE -

Director

8=

Business acumen is as essential as creativity to the design process.
It's crucial to develop a sustainable business model, a personal
principle, to excel in an evolving market - a fulfilled life depends
more on how we plan our course and being present to execute our

ideals.

EIRITERED > BUKEANNERFEE - EFRBLNTIED > F
AAFHENE I ENTT ARBEEBMRB S > RENEFIAT
AV - FiEREIER -

N L) e
EDDIE HUI :-

Always think of out the box. If you don’t get out of your comfort
zone, you would never know what you can achieve. Do your best

and never regret!

RIFDHMRS - BHEFERE > (RAINFAFIEEE FFRAE - RERAM
R ARRREME!

Director

8=

Success is only reserved for those who are well prepared, because
success is not innate, but created by yourself. One needs to
go through numerous challenges in the process of creation.
Opportunities are believed to be everywhere, and you have to

actively gear up yourself and strive for it!

BRINRRBABEEHA > AARINFARERN > MEFEHCHNES
7 - BPTAERFERPMBALH LM - ENSTLRE » RE
RRKSFEC - BN—FEZHLE !

Director

B8

“There is no Fate than what we Make for Ourselves” - John Connor
(The Terminator movie). This is what | hope every young designer

realises if you want to find your own success.

(R3FHL) BEEAIohn ConnorfIEF—aBR=R MizHEARH
K1 ° BHEEMEERRINNIZIHMEARXGIENENX -

P14}
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Director

4

Finding the right design question is far more important than
generating good design solutions. Among the questions, ‘Why do
we need design?’ and ‘What the design is for?’, are more important

than ‘How can we design?’.

®ITE > B EBLELE MBS REE » A TR“NTLATER
it 2 MRt BNt 27 ) ARt ? "EREE -

Director

BE

A successful designer must own at least one masterpiece in his life,

which is more important than fame, money, and applause!

HIARRIIEIRIHA—E RS REIEHED— M KIMRIER » XEER
- SHNEFEEER!

34

JIA

X

A designer has to be passionate in life and work, willing to take on

5

Director

B85

challenges and move out of your comfort zone to experience life at
its fullest, as each daily life experience could be a great inspiration.
We believe we can make a positive impact in our communities by

creating human-centric, inclusive and sustainable designs.

I BT EF N TERBRE > AETESHE > FRTH
R RIEHIEETR » MABEBARRKER - TAMBEEITLIEIN
A7 - BEMAHFEMNIRT > BERTERFRIEERN

e

Director

BE

N3IHd3Ls

ONVIT

In addition to being creative, a young designer should have a broad,
globalvision.They should establish extensive industry connections,
closely watch both local and international style trends and strike
a balance between personal and market preferences. In this fast-
changing digital age, they must also be agile, tech-savvy, and be
prepared to capitalise on both physical and online promotion

channels.

FRIGHMFETIETE - ERASI ANMENZIRNET - FEE
A FARK > BIRAHAERRIRITEIE - EERDARBHAETH
TRZEMEPE - BFHABRERE  RIHIENESRBEHAE
T EH#RE -

vl

JO%

Success comes from relentless hard work. It is measured by one’s

Director
=
willingness to help and contribution to the community.

FYINR B RWRRIZE N - FTEAMRRU ST B EEMTHRIRE

i
5
t

Design is a profession that creates enormous value in enriching

Director

B35

life experiences; in order to do it well you need to understand the

essence of culture, business and technology.

RitaEBIER S TRNME - FEEFRR ; BEMIFRIT > ZEE
T EEt ~ Bl NFHRELE -

Director

8=

Covid-19 is a very threatening crisis to the whole world. Many of
the changes caused by Covid may not be reversed for some time to
come. This may bring about lots of new and exciting opportunities

for prudent change management and smart problem solving.

R EIEEMEIR - FEMITFZENBTEEENRE  BENtT
NEFHNNEEENCNTARRG RERNAKRENHFNE -

Director

B8

The single most important development that will fundamentally
change the paradigm of design is the integration with technology.
Increasingly designers can deploy technologies from ideation to
execution of their designs and even create new business models

by means of Al, big data, various modes of realities and modelling.

RITS RS S FIERZIRITHIEN o EREZIRITMMENE
FMTHESNARN > EEBEIATEEE - KEE - SHELIME
MEEAGRLVEIAFWESR -

Lzl
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15

R
I P Director
B3

If you are able to find a significant ideal, stay true to your own
interest and adhere to your conviction, you are already on the way

to success!

REHERERE » ETFACHXE » RARTFMEREZ  (RELHE
RRINEIEE LT -

Alternate Director

B ES

Don’t think about success if you want to succeed.

WMRIRABERI » MAERERMIN -

Alternate Director

B ES

Taking a step further, pondering a bit longer. Perseverance. You will

be amazed by the magic of the Staying Power.

ZE—F > B=RE - RONWHIFFERIZAR -

Alternate Director

B EE

A significant factor | would like to share with young designers is
to articulate to a client/end user the origins and justification for a
design concept as not everyone is visually driven. This helps the
process with the client being more engaged intellectually from

development to final design.

BEAFRRITISE-TEELNT : STANARNRHBRE > B
WEAEFHAFFERFRITHRINERNEN  itth(FE THE
BMgitER > AERRMSS5HSP -

Alternate Director

B EE

INH Add13

B 2

When | was studying both art and computer science in university, |
designed my very first word processor and exhibited my “interactive
art”. | was therefore called an “IT guy” when | went back to Hong
Kong in the 90s, as | couldn’t fit into any category - until UX/Ul and

Media Art became buzz words.

ERPERZAMTENREN > HiZHTEHCE N FLIER - H#
BUTHEN“EHNZEAR”{EM - EHFHIOERBRNFEN » BJ AT
15 EERFGEUX/ VIR ZIREBIEARERSS » R AEMWIIAERIERL
B EIHREERRE “ITA” !

Alternate Director

B EE

Think big, set high goals, take bold steps, seize opportunities, and

go forit.

BOERS - BIRZEX > BTEIR > MENSE » HhHEE -

Alternate Director

BRI EE

Learn from both the successes and failures of a predecessor, which

will inspire you to make better career decisions.

MBIABIRINMIKBMPES > RRKBER > HELEFAOIRW
RE °

6Tl
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COMMUNITY ENGAGEMENT FE#HKX

CHAMPIONING DESIGN ACCESSIBILITY

"tk > MIRFFA

WRLDCTY is a dynamic virtual celebration of world-class cities,
leading up to the UN’s World Cities Day. On 22-24 October
2020, Hong Kong was one of the host cities of the inaugural
festival. Partnering with Brand HK, HKDC curated a design
panel: ‘City Branding with Design: Snapshots of Hong Kong’,
and invited esteemed speakers to HKDC's stylish office for a
discussion about why experiential design, placemaking, creative
business models, design thinking, and growth mindset are vital

for value creation, identity building, and city branding.

A global celebration of culture, design, and innovation FHXE ~ ZIT 5N REBERSE

WRLDCTY ZL R ZIRINsIM AL 28
= T2020F10A228 Z24HEBKSE
WRIEH AR S BERET > EEEEER
AEMEHZ— > FERRITHLIREBSE
BT RRBUATHELE R REEEA
B RUTERNRITETRE - FE
B BIFRY & o ARl SR A TR RETSR
BENMREIRTRNDAE » [HERD R
WHIRIT ~ HEE - SIRBUEN - '
TR > MRAROSTTFOENE - #T
BT RETITERNEEM -

creative ecosystem.

Empowering the industry with creative synergy

An essential part of HKDC's mission is to inspire appreciation
for design and design thinking in society. This year, in addition
to spearheading its own programmes and initiatives, HKDC
supported 52 community partners and promoted 51 events,

increasing public awareness and engagement for Hong Kong's

WFiReIEmENE

FERRUTPALONEEER Z—BREELR
IR SR BENENSINE - SF >
BT SERERE T S TUTRIFDLERSN - FAVE
AB2 M SRR IR 55 - BNl ]2E
POVTUER - MTRFA AR BB EIEE
SHIAR » ARt 5 H -

HKDC and organisations overseas, HKDC nurtured connections
and partnerships through engaging communications, online

meetings, and invitations for those who were able to visit. Seven

HKDC and who were looking for avenues of collaboration with

Strengthening local and global connections hnE A K = EREE R
While Covid-19 may have limited physical interactions between REZIERETHEBZRITHOSEIMEAR

ZENETER - BEIRRRR - WL
SWRBROETHE > HNDSIRER
BEBXR > HESHESFETEMRR

delegations, who were interested in the mission and work of » AN BRI TIEF(Ea - HE

PftIERS EBRIIH LB S

Hong Kong designers, visited the HKDC office. TERDRER -

Cross-sector design exchanges

The HKDC Board of Directors and senior management are often invited to participate
in initiatives hosted by design organisations, educational institutions, and professional
associations, to share insights with people across the community. This year, many joined
events and showcases as speakers, judges, and guests, to advocate for and promote design

in all its forms, and foster wider connections with the community.

R 1T WIRIT R

FERRITPOESEREERAAELEZBHFERIRITASR
MAAMEWHEEEIES > SHEZROZEMWR - ‘%‘E J ﬁt
MBUEHE - TENZENSHHESTUENNRE - EETEE
AR > ISR T XM ABRR -

FRIENDS OF HKDC MEMBERSHIP PROGRAMME &i#igitshivz

AN EYE FOR DESIGN

ARGt HE

=Rtk

Bringing together individuals and corporates passionate about design, this membership programme supports HKDC and design

advocacy in Hong Kong. Members can enjoy exclusive ticket discounts and priority invitations to partner activities, and can join

HKDC'’s knowledge-sharing and networking events.

LEITRCR T RO A TN > —EEFHERBIRTT P OB AMIRIT ERAMELIES
FRBSMEMEFEED > EZFBIRITPONEWIIRD ERME

RRFIEDD ©

c RAFEMRIRME - BAIMN

Acknowledgement of Corporate Members

5N RFES 5

(Till 31 March 2021, in alphabetical order #Z2021F3A310 » REXFBHF)

&9 . ldin

Acknowledgement of Patron Members

IS5 KR BHMSFES R

(Till 31 March 2021, in alphabetical order by surname #Z2021E38310 » i KEXFBHF)

Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Mr Hei Shing Chan
PRI R ST

Founder, Hei Shing Book Design
BRI ABIAA

Ms Kali Chan

FREFIRL

Vice General Manager and

Design Director - Interior,

JATO Design International lelted
Ahigit (EfF) ARASEIDEE
ERIRITEE

Mr Michael Cheung
KB KL
Director, Zincere Limited

SRARASLH

Ms Agnes Chiu
REBEXRE

Lee Kum Kee Co Ltd
FRIC (FB) ARAF

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung
BIPEER

Chief Executive, Hong Kong
Standards and Testing Centre
BERERRER O

Ms Pansy Ho

fmRLt

Group Executive Chairman and Managing
Director, Shun Tak Holdings Limited
EREAARASEATREIRRESSEE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
RiRE L

Founder, KL & K Creative Strategics
SR REEBIAA

Dr Kwong Man-hang, Bengle, JP (Aust.)
IRENiEE L

President, WKK Technology Ltd.
TREBRARASSH

Mr Man-ting, Edmond Lai
BYXERE

Director,

Much Creative Communication Limited
SROUBRITARLT D8

Dr Michael Lam

HEXEL

CEO, Hong Kong Quality Assurance Agency
BERRRIEIBSH

Ms Denise Lau

MBERL

Chief Executive Officer, COLOURLIVING
COLOURLIVINGITEUBH

Dr Flora Lau

pUIE

Founder, Flora Lau Designers Ltd
NFEBRIHAERATLIEA

Mr Siu Hong Freeman Lau, BBS
XNEERE

Founder, KL & K Creative Strategics
B RIEEIAA

Mr Tai Yum Lau
JRERFKE

Dr Edmund Lee
et

Executive Director,

Hong Kong Design Centre
BRI OMTRSE

Dr Harry Lee, SBS, JP
FNEEL
Chairman, TAL APPAREL LTD.
B HIRBRAT LR

Mr Wai-fung Leung

RElERE

Founder & CEO, Artemis Digital Limited
PTEBBARASMEARITRDHE

DrlJohnS.K.Lo
TEEEL

Mr Lu Lam, Leslie
PRE

Mr Ma Yu Hung, Samuel
ORRE

Managing Director, Luk Ka

Paper Industrial Limited
NERRENBTUARASDESLZEE

Mr Ng Man Wai, Danny
KXHERE
Director, 4N design
MERHIRITESHES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

ich32binc S

Founder and CEO,

Wings Trading (HK) Co. Limited

TXBE1T (BE) BRASIAARITREHE

Mr Chiu Hang Tsoi

ekt

Chief Executive Officer,

Lifestyle Creating Holding Limited
Rt EARRASDEFITE

Mr Chi Fung Wang
EHEFRE

Director, China Energy

Technology Holdings Limited

PEEERNEERARRASEEK

Mr Ben Wong

HEHRE

Director, Sure Profit Holdings Ltd.
FIREFRRASEER

Mr Danny Wong
Executive Director, Wiseman
International Digitech Limited

LREMBBRABRATDNTES

Mr Peter Wong
HBFERE

Mr Qin Xia
EHkE

President, Makestream Design Co. Limited
MMNEERRMTERAZAEA

Prof. Eric Yim, JP

ot i E e

Chairman, Hong Kong Design Centre
BHERITPOER

Mr Leon K L Yoong

HBERSTE

Techtronic Product Development Ltd

Vice president - Techtronic Design

Dr Allan Zeman

BEXEL

Chairman, Lan Kwai Fong Group
ZAEFREAER

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University jllISk X%

Tandem Design

FTHBARERNERARFRAE

LEL



INTERNATIONAL ALLIANCES EIFrEx5E

PARTNERING FOR A PURPOSE
WA > BRAFESR

To promote design initiatives on an international level, HKDC works with a global network of design organisations, further

strengthening Hong Kong as the design capital of Asia and the world.

NFRITMERT E2IREH > FRIRITPOS5EFRRITARRITZAEARS S1F > NEFBEALMREIRIRIT Z EBRIHAL -

WORLD
DESIGN ——
ORGANIZATION

international
council of
design

2003-2021

GLOBAL DESIGN NETWORK (GDN) EPFri%itB.E (GDN)

Co-founded by HKDC and the Hong Kong Trade Development Council in 2005, GDN is a major partnership
network founded and based in Hong Kong. Under the management of the Hong Kong Federation of Design and
Creative Industries, the network engages members from leading design organisations and the creative cultural

industry to encourage and drive cooperation across nations.

GDNHEBRUPOREBRZ KRR T2005FHEEIIL » E—MUBFBEBRNPONKRESIENLS - BRIH
FRRITRUEFULSSARTEETF - BESROFEREEREHNTRRITARRIBENY » EER
B R DRI FRAITEERAEE ©

WORLD DESIGN ORGANIZATION (WDO)®

WDO is an international non-governmental organization that promotes the profession of industrial design and
its ability to generate better products, systems, services, and experiences; better business and industry; and a
better environment and society. Founded in 1957, WDO has grown to include over 180 member organizations

from over 40 nations. WDO has United Nations Special Consultative Status.

WDORII F19574% - EEHKESEHHIEmAt - EEREFBI180THMRALR » RE40ZTMEXK - HRMUM
TR RN BEAR » SIFWFRE G ~ RS - RS R LB > BIEEFIRSHERRE -

INTERNATIONAL COUNCIL OF DESIGN (ICoD)

ICoD is an international non-governmental organisation for design with a membership of more than 120 design
organisations from 53 countries and regions, including state-level professional associations, educational
institutions and promotion bodies. Since its inauguration in 1963, ICoD has been connecting independent
organisations and stakeholders across different design domains to advocate the value of the design profession

as well as design education, research and policies.
ICoDHIRY A BER B3 T ER RMIRI120Z MRITAHAR » BREERKZTWIHSR ~ RITHRRAEBIK - B

1963F FILIUSK - ICoD—EHELERNEIRITMHAIRIIARARFZINKT » EFIRITEW - HE - HEKRBERY
e -

CORPORATE GOVERNANCE {EAlijgE

As a publicly funded organisation, HKDC has continuously strengthened its corporate governance and improved its

workplace culture over the years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC conducts regular staff training to ensure that operational

procedures comply with its own corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing potential conflicts of interest for its directors.
Apart from self-reporting potential conflicts at board or committee meetings, directors are now also required to
disclose their general interests, direct or indirect, pecuniary or otherwise, on appointment to HKDC's board. Their

declarations are also available for inspection by members of the public upon request.

FEBRUTPOEAN—BERARVEEONMG > SER—ERAMBEUEBENREARG L » U HEEEE R
# -~ RARBEBEE -

BT EHEZRAREE > FERtP Ot SERRMEAEI > BREERFFESEBWISGERN -

e ERIRUTPOETRERERNG > MBBESNEEFZ PR - RTRAESSHAZRASATHRI > EFR
BESMATBRITPOESZEN » RTWBEMBEERNEE SERIFESHN—RITE - UEFE > AXEER

B AFHARER -
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OUR ACCOUNTS &R BOARD OF DIRECTORS MEETING ATTENDANCE

Income and Expenditure Statement for the year ended 31 March 2021 EFES|/WHERE
HE2021F3A3MH LR ERNZEER 01.04.2020 - 31.03.2021
MEETING ATTENDANCE / FINANCE AND ADMINISTRATION PROGRAMME DEVELOPMENT AUDIT

BOARD OF DIRECTORS

TOTAL NUMBER OF MEETINGS ) COMMITTEE COMMITTEE COMMITTEE COMMITTEE
SWHFERE / 2WEHE = MSRITBRERR HERS ERERR HZERR
NON-GOVERNMENT FUND FROM OTHER GOVERNMENT TOTAL Eric Yim /=8 5/5 ’ 44 ) :
FUNDING CREATE HONG KONG FUNDING it
EBREFREE pEEEAE Hth BT & = Bonnie Chan [&{E3& 4/5 3/4 3/4 3/3 -
HK$'000 HK$'000 HK$'000 HK$'000 David Lo /538 5/5 i ) | i
BRI EBHFIT BHFT BHFIT
Patrick Bruce 4/5 4/4 - 3/3 -
INCOME IZA Hoi-Yan Chan BRE/LAX 3/5 - 3/4 - -
Viveca Chan fF—1#} 5/5 - 4/4 - 5/5
Government Grant
B =B - 90,782 18,690 109,472
Alan Cheung 3K 5% 4/5 4/4 - 3/3 -
Project Income -
FHEGA 560 3,533 B 4,093 Joanne Chow FI#l 5 4/5 2/4 - - -
Sponsorship Felix Chung $EE3i 1/5 - - 2/3 -
=a) - 8,441 - 8,441
- Eddie Hui FE# 2/5 - - 1/3 -
Other |
Et{m‘;; Teome : : . 5 James Law B &1, 5/5 - 4/4 3/3 -
Kun-Pyo Lee Zf#y 3/5 - 3/4 - -
560 102,756 18,690 122,006 Steve Leung Ri&R 3/5 : - 13 ;
Tommy Li ZEkig 2/5 - - 3/3 -
EXPENDITURES X Stephen Liang R[E& 4/5 - 4/4 - -
Project Expenses Joseph Lo %125 5/5 - - - 5/5
297 57,060 14,717 72,074
AR
Victor Lo B{t5R 4/5 - 0/4 - -
Payroll & Related Cost
i - 37,384 3973 41,357 Head OF CreateHK 8 & & B 5/5 4/4 4/4 3/3 5/5
Donation Representative appointed by
o - - - - Hong Kong Federation of ) ) .
R Design and Creative Industries 2/5 2/2
HFERITRUETLESRR
Overhead & Administration
32 8,312 - 8,344
—REERITHRER ’
Representative appointed by
Hong Kong Fashion Designers Association 5/5 - 4/4 - -
FENRZIHANERE
329 102,756 18,690 121,775

Representative appointed by
The Chartered Society Of Designers

- ) ) (Hong Kong)
NET SURPLUS #&B%& 231 231 HERFRIDHNES (F8) K%

5/5 - 4/4 - .

Representative appointed by
Hong Kong Designers Association 2/5 - - R -
FEgiHimaet®

Representative appointed by
Hong Kong Interior Design Association 1/5 - - 1/3 -
HFEZRZIHHHERER

Remarks j¥#§:
Freeman Lau (Representative appointed by Hong Kong Federation of Design and Creative Industries) resigned as Director on 31 July 2020
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CO-CREATING
HUMAN-CENTRED
FUTURES



Cover Design Concept: Co-creating Human-centred Futures

The future is constantly being built by people from different walks of life, coming
together through conversation, communication, and collaboration. The cover captures
how mobility is shaping how the world unfolds, with people moving across it. Design
(represented by the symbol of Hong Kong Design Centre) opens pathways for people

to spark new inspiration and co-create new values for our future.
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Hong Kong Design Centre & /& i& it

T- (852)2522 8688
F- (852)2892 2621
E - info@hkdesigncentre.org

Unit 602, 6/F, Mill 5, The Mills, 45 Pak Tin Par Street, Tsuen Wan
EEEMIBHLSSEFEL A 615602

www.hkdesi
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