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Chairman of HKDC
EBRETROERE

“Design is problem-solving
and can address different
ues, from health and
[lbeing to connectivity,
so designers must

BEE 2 consider societal impact,
sustainability, nature, and
the future.”

MERETEREEE LR EERREUEEHE RS E
8BIF > FAAERFHEIRRREBHBREE - 48
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Message from the Chairman & Executive Director

E R BT BB HAEE

As millions rose to the challenges presented by the Covid-19 pandemic, 2020-21 continued to
demonstrate the importance of empathy and human-centricity in design. Hong Kong Design
Centre (HKDC) has set ambitious targets to widely connect and engage with different sectors

and stakeholders around the world.

As HKDC'’s Chairman, Prof. Eric Yim, and Executive Director, Dr Edmund Lee, share, the
lockdown has posed challenges to businesses and impacted our ways of living and working. Yet,
there remains ample scope for people-centred innovations across many touchpoints to make
our lives more amenable. We spoke to them about how HKDC has embraced a broader scope

for the applications of design thinking and the importance of design research and co-design.
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“Through the emphasis on
cross-disciplinary learning
and exchange in our
programmes, we can expose
people to the design mindset
required to enable true
co-creation and innovations
endeared by people.”
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Executive Director of HKDC
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ERIC- Because of Covid-19, businesses are seeking ways to be more

Q1. Why are good design and design thinking im§

AT EESRFNRBHHESR A EF TR 2= ?

relevant, and customers are valuing experiences above products and physical
attributes. When it comes to addressing the needs of real people, human-

centricity has become more important than ever before. Hong Kong is a

service-based economy, so when we talk about a 'hLiman-centfic’miridse.t', it
must be all encompassing, from the front to the back end of operations. This

was overlooked in the past, but there is much to gain from co-creating withall

stakeholders.

HEEE > BRATHEMABRETREMIGERFNEEER > SR s

B BERANAELEINEY  MEBERRBLCER - TAABEL
BE—TENTEE > ARAEADEE - BBEN - LHRMUIT—H28
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~ EDMUND - We need to attain meaningful designs and s_olutibhs throu

'_ on deep, actioneiib_ie. insights, meaningfi lutions and experiences can
.;iulgti_c'"énd ﬁrfvate sectors.
 EEREESNRHNSE  BALELTRAPNEE B

HBAEPRMEBREANE  ABHRABRRITTOSE -
ABATIEBBONE - BEABRES X TUDZ BRI AERE

& for businesses, society, and our city? R

better understanding of people’s aspirations, motivations and concerns.

can deploy design thinking for better framing and solving of problems. Ba

delivgred..S:uch a creative approach of problem solving can be applied acr¢



e last year?

BE—F RIENARERETERE?

ERIC- Before the pandemic, we all talked about
human-centric design, but now it is even more
important. Designers need to have a holistic
and empathetic mindset; be good listeners,
communicators, and analysts. Design is problem-
solving and can address different issues,
from health and wellbeing to connectivity,
so designers must consider societal impact,

sustainability, nature, and the future.

EEREMEETMRATEMASZAE  BIRE
BRBERER - RV BERBAREHAEE
L A RIFHERES ~ BB OEED - 5RETHY
fREEENNEBERENEEE B S EEE -
FRAGRETRI A AR EE BB E R « AIHEN -
MRERBRMRENZES

EDMUND - The pandemic has challenged
designers to reimagine innovative ways how
people can be better connected and services
delivered. The lack of human contact has
great implications on design research, posing
challenges even for experienced educators and
designers. Despite that, the best creative efforts
have been attempted in digital spaces using a
full array of technologies, tools and co-creation

interfaces available.

EIES ANRREFESHE - RETAAEFREE:
BABEARRHREBRBOGRHLSN - EHAES
R B RBNBERRFRMtRFREK - B
RATEBNM R F R —ERE - AEEALL - 2IE
MERMEEREAR - MRES FEBRERBE
H > BEERN - TREMHARISREREME -
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Q3. How has HKDC risen to the challenges
presented by Covid-19?
FERET RO FEEE SR RATHEEL?

EDMUND - The pandemic has challenged the
team to deliver our creative best in executing and
delivering our programmes, and we have made a
bigger impact than anticipated. During Business
of Design Week (BODW), for example, we have
developed a new format with ViuTV, so our
content could be simulcast on internet, social
media and TV. We have also smartly deployed
existing resources and collaborative synergy to
advance our mission, drawing inspirations from

our strong speaker line-up.

BAEERNAENNEENES » SHEEEERE
KRATNER > MiEDE - BT RIER S
IHE - REELETERALE - FI40 > HFIEViuTV
BRTESMERER - SRFFEHAHEAIE
RFEEHIAR A RXREANER LB - BfME
BERRREER - HEISHBE X IEBERM -
WEMB RO ZHRT RS EESME » Sk
Bl -

ERIC- Digital technology is more integrated
into our work, and we have all sought channels
that enable us to pursue and fulfil our mission.
Covid-19 presented many challenges but also
gave us the chance to present our work in novel
ways so that people can enjoy it. With BODW,
we were so mindful of potential limitations,
and so focused on how to effectively reach our

audience, that results exceeded expectations.

ﬁﬁﬁﬂﬁE%iﬁmAﬁﬁﬁ’\JI{’E s HFINERE
TERE > /BEREGE MU - BIEFREEH
B 117,’“1%1Fﬁ}§u§l]ﬂﬂilsﬂj$@fli s BEBRAEER
BIEER - IR EZ28E - MRTEEE - M
AT REEARMIEBBRRBEHEHTRL > RS
AEE -

wledge and participation in

ur collective futur:

ERIC: People today va
sharing. Participation is an experience that
we can offer. When designing, we need to
understand what we want to create, to deliver

something that people will value.

BSHERNOZUEZIANER - BEBEA
mgii‘““l' BRI - EeRatE8 £ > Bl
FTTRAGEN > THARMEEAMBTERN
BRPG ©

EDMUND - Knowledge should not be siloed.
Through the emphasis on cross-disciplinary
learning and exchange in our programmes,
we can expose people to the design mindset
required to enable true co-creation and

innovations endeared by people.
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EDMUND - Ever since design was elevated to
the policy level, we have worked hard to promote
good design and cultivate design thinking across
professions, industries and age groups. We want
to advance the design movement so that people
can experience the magic of design. For example,
our #ddHK installations along the harbourfront
were not just urban art—they carried the creative
narratives to transform public spaces for

enjoyment through the power of placemaking.

BRERFHREAZBREBEMUR - HMAEMES
7 HERENESR « TERMEHEOATIHRER
FHERAT - WIFEMPIHRGT B4 - HMFEE
—SEZHERGT > BMARERRETNNE - 4l
W REHHEBBEMGEEEENEKEREAEE
ERWMEM > BERASRMSEEAEHE - £
REAHEBITERTREZNIHT -

ERIC- We don’t want to promote design
exclusively through our annual programmes;
we want to connect with people daily so that
they can understand and access design. Our
programme segment on Metro Radio, the
exhibitions held at Design Spectrum at 7 Mallory
Street in Wan Chai, our variety of online and
hybrid programmes over the last year—these are

all designed to be accessible.

BTERSEEETH  RNESALEBRA
R A EESE - R ME R T R? - RMN
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Q6. Can you give us a sneak peek into HKDC's
upcoming plans and initiatives?

AIE T BT EBREFTFORIARRENE ?

ERIC- Come 2024, we are excited for our new
base in Sham Shui Po. It is considered one of the
coolest districts, not just in Hong Kong, but in
the world. It has a rich and vibrant heritage, it is
both home and workplace for a cross-section of
people, and it is just the perfect place for HKDC

to be. We will be both with and in the community.

2024%F > HBRTHOAFERRKY | RKE
WESEE EEZRKARERHNHLEZ—-E
BEBEXNERE - BRFEFRERBALEE
I ERithES - FLEHRMTHELE MALE
ROFRAR L ©

EDMUND - The new Design and Fashion base
in Sham Shui Po will allow us to work on new
programming to connect with the community
and the trades, and infuse the city with creative
vibe. Apart from being a meeting place for
designers, we can showcase Hong Kong's design
prowess and the power of co-creation, including
drawing from the continuously unfolding
legacies of Sham Shui Po. It is an exciting work-

in-progress.

FSRKIP AT RIS EREM - HMAFERIFIAEE
ERHENER > SWAEARSEM - ELL
RATRTAI R - HMIASERER R B NS
ENFMHEERIFRIBRR - THRKIBEESD ~ ESL
FSMEIEERENZERMINER - HEEBT -

ERIC- Ultimately, design is more than
aesthetics and should contribute to the
wellbeing of society. It is the aim of HKDC and
the design community to use design to enhance
experiences and quality of life. By taking on a
greater responsibility in using their skills to make
the world better, mix with different types of
people, and work with communities, designers
can really make a difference—there are still so

many amazing opportunities ahead for us.

FIRRIE - SREHEBISEZER - HEEENR
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BODW

BUSINESS OF DESIGN WEEK &2&tE /&

FINDING CLARITY IN
UNCERTAINTY IN THE
POST-PANDEMIC ERA

VISION 20/21: Finding Clarity in Uncertainty

Sponsored by Create Hong Kong of the Government of the
Hong Kong Special Administrative Region, Asia’s annual flagship
design, innovation and brands event, Business of Design Week
(BODW), once again brought together innovators and creative
leaders to design a better future. Curated under the theme
‘VISION 20/27', the event called for creative visions that can
make a difference in a time of change and ambiguity. Over 100
local and international design and business leaders, across 50
talks, forums, and master classes, shared their insights into future
trends and inspirations during 30 November to 5 December 2020.
From safe travels to circular economy, immersive technology,
and the future of brands, design heavyweights explored topics

relevant to the post-pandemic era.

Positive partnerships underpinned the entire programme. HKDC teamed up with the
UK as a strategic partner to form an impressive line-up of speakers. Fifteen celebrated
and renowned creatives and business leaders from the UK joined via livestreamed
conversations and as part of a new ‘BODW Great British Design’ series that premiered
during the event. Nine selected sessions by global creative pioneers from past years

were featured in ‘BODW Greatest Moments’, which stretched back to 2002, when

BODW was first launched.
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e ovent expands resch across platforms - mER
& borders

This was also the first hybrid BODW summit, thanks to a
partnership with ViuTV, which broadcast selected sessions
live on TV, in addition to the live simulcast on BODW's
virtual platform and social media. The multiple broadcast

channels allowed an even wider geographical audience to

access and enjoy the discussions from the comfort of home

or their mobile devices. BODW CitySalon partner locations

across the city (including D2 Place and Fashion Walk)

engaged passers-by from all walks of life with the power of

innovative design.

Networking and fostering the exchange of ideas within

the community remained a cornerstone for BODW, and

participants were able to connect via the summit’s virtual

networking platform. The platform hosted virtual meetups
and live chats for participants to explore new creative and

business collaborations.

ENTWINED SPACES
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THE CITY

X{tBEXEG

IEIRELEE) RIREI RS HME
BERFEEEENRTEBREGEVIUTV
B1E T ITEREESERE - BERET
SR ENAE LR R ERIFIRISE
TEHE > THRZIKSHMNEBIRERTLR
o RBRBEERERTAR - RETER
BREBEREENCitySalon& (N #15
i (83ED2 Place K Fashion Walk) » %3]
BAZEEHS  SHAIFRTNE -

REARBZUMERRM—EERTEEE
RINMER - 2INEFEBESNE LR
FREHEBE - A ETHE S EMENE
O HEAS > HWAISKBRESEN
e -

CREATIVE LEADERSHIP

Bl B &

L10

(MQO8) ¥3IM NDI1S3A 40 SSINISNE



FASHION ASIA
HONG KONG

A MULTIDIMENSIONAL
FASHION EXPERIENCE
Z AEREER

Digital Dialogues

Fashion Challenges Digital Forum, a two-day virtual event held
on 2-3 December 2020, was the centre of thought-provoking
discussions about the fashion industry during the pandemic.
From braving challenges and sustaining customer loyalty in
the new normal to employing effective digital engagement
tools, over 20 international industry leaders, designers and
entrepreneurs shared their observations and experiences, and
explained tried-and-tested strategies and opportunities for

brands and businesses in times of crisis.

Fashion Asia Hong Kong is supported by Create Hong Kong,

the programme’s Lead Sponsor.

BSF el 3 A4 B3R

Fashion Challenges Digital Forum ] ;72 15 AR IS i EE 25150
RMIERES - RAHPEMRAE LRIEIR2020F1282%3H
2817 > BEET 202U EMRMANITESEM  SREMAAEER > —
B ZMARRRLER - RBEKRE > 2ZREMEEN
fAERIEHEEEAK LENDTRBNEAEHERETIEEE
B UEENERRISEE T ARMISESDHE -

Fashion Asia Hong Kong = EZEIERIRTER HXIF -

‘&e's behaviour are not likely to go back 100% because
there is behavioural progression. Behaviours like strengthening
the local offering and meeting the local consumer demands will
continue to be the part of the trend.

REERRNES > AMNTHAISAIERMAIZE—K - MESMEERMNZ T
WA HH B E TR ERIFE G F4

Andrew Wu

President, LVMH Group Greater China
LVMH SEXRPEEEH

“rst and foremost aspect of striking the

balance between globalisation and localisation
is you need to have a very strong team on the
ground with solid expertise and experience in the
market, complemented by a global mindset and
a personality that is able to demonstrate the

Chinese versus Western perspectives.

BEERLAAH(L > MRETE » SETERESHIEE
Anya Hindmarch BBAMER  BARSXEN T RS ML T iSAEER -

Managing Director & Creative Director, ANYA HINDMARCH - s
ANYA HINDMARCH # T B RBISEE REERAE > MRBRTHE  #ELE

“e, luxury is about stories. It is not about

a brand nor showing your wealth and status.

It can also be something that can be
inherited. | think we need to find the meaning
of luxury again as it has been bandied
around and certainly abused.

RN FEAZZBMRNTEN LS HAL > MERER

BE > WEMUERNRA - HITEENERCREAFEE
Bk - EERER > ELHRMIERERER

Alexis Bonhomme

Vice President, Greater China & APAC - Commercial, Farfetch
Farfetch EEHAPEEREAXERER

Fashion Asia Digital Series

A brand-new online platform, Fashion Asia Digital Series, was built to help weather EE B L2348 L &Fashion Asia Digital Series > a5 S MARIEAFITE
the challenges of Covid-19 by inviting fashion and brand leaders to share actionable ERBRBBRRETHZEE R - —EREMETBIS2020F MUPodcastsME A
insights on global fashion developments in the form of podcasts and videos. In W > RAGEIRARSE -

2020, five episodes, featuring presentations and dialogues between industry

visionaries, were aired.

610
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Fashion on a Virtual Stage

Every year,"10 Asian Designers to Watch'’ celebrates and showcases the innovation, creativity, and craft of
a rising generation of fashion design talent. This year was a chance to leverage technology and bring the
work of the region’s most exciting new fashion designers to the world. Starting December 2020, designers

displayed their award-winning pieces in specially designed three-dimensional virtual showrooms.

IFEREE E4RE

10 Asian Designers to Watch# & &IBH — RIS 525167 - BT ME L RENABNIE - SF
ERA SRR - BRTS T RERRSIE - 82020612 B  EHREREESHTHNENRESNE
BRI MNSEES  BREXKET—F T28) MRERP0LSAE -

JiSun Park & KyuYong Shin Caroline

Blindness Caroline Hu

Sun Yun

Hideaki Shikama &"

Children of the Discordance Cornerstone

|
Jinwoo Choi & Yeonjoo Koo ' Robert Wun
J Koo ! Robert Wun

Derekr Chan ety

DEMO BT

Shimo‘Zl.\_ou & Une Yea
STAFFONLY

STAFFONLY

As part of these events, designers and industry leaders
shared views on the current challenges facing the
world of fashion, with workshops and conversations
taking place in a hybrid format. These in-depth and
inspiring conversations were opportunities for experts
to share successful experiences in overcoming their
own dilemmas, and for audience members to exchange

knowledge on how to be more resilient.

Fashion Asia also continued to support local fashion
talent through Hong Kong Showroom & Pop-up Spaces,
thanks to partnerships with The Woolmark Company and

four leading local fashion institutions.

RATRIAITREM T ERERNA E TN RMEE
DEMPIHFEFRERMRENEEL > URFREROMK
IhERR » MEBREFEES -

Fashion AsiailMk#The Woolmark Company & FOf&7s
R HE R AT PR - B EL ¥ Hong Kong Showroom &
Pop-up Spaces > #E#EXISAMBFR AT EALKE -

The'10 Asian Designers to Watch’were once again brought
to an international stage with dynamic and creative
partnerships with strategic and respected partners.
Labelhood, an incubator and independent showcasing
platform, hosted a physical exhibition of designs for
fashion industry elites within its ‘Pioneer Fashion & Art
Festival’. A stunning showcase in collaboration with Lane
Crawford also captured audiences on one of Shanghai’s
busiest streets, the Piazza in Shanghai Times Square,
during Shanghai Fashion Week. The physical exhibitions
and virtual platform attracted more than 30,000 visits,
with over 50,000 people tuning in to watch livestreams of

the event.

Fashion AsiaBNis—RIBRBEENE  RETES
TTIERIEIEE - FINAE10 Asian Designers to Watchifi
BEERES  OEFEEREEEREIERFEESLabel-
hoodZ ¥Ry MoCHERFEEMET) PRITEREE > MU
REGERBEIE > i5 LIBRSERHE > ERRVALESE
RRESRRT —ISEENRERS » RSIAKEBAZE
B SREEREHTAHERIB30,000 KM B
EEBINER1S#BIB50,000 R BIRILE -
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KENNIS CHAN PBRE&H

Programme Director, Fashion Asia,

[ )
N JILLIAN LEE =35

; /.
R ' Programme Director,

Innovation & Design Knowledge

RUER R aRET AN R4 BS

Fashion & Design Incubation Programmes

Fashion Asia IR BF8E K eRaTRIIE BT &I428E
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66 It was our first time doing a virtual
event, and everyone had to level up
their skills to make it happen. We were
very proud of what we achieved.

BREREREE  REMMUAEEN
Reflat BESE HINME - HISERHRISS M
SRR - BFIRKEIIER B S -

929

Kennis Chan [ S

66 We turned challenges into
opportunities, transforming our
programmes and reaching more target
audiences around the world and in
Mainland China.

BPIRTHEBE ST - SUEEIEAY
BITRIERAET - AR [ R E A it A =
EREZEAIRRM

99

Jillian Lee Z#&F

#Q2

#Q1

What was the year like for your
programmes?
BE—FEHBFHOERAME ?

Jillian- We faced persistent challenges because of Covid-19, but our team
maintained a creative mindset and human-centric approach, and we were able
to adjust our Business of Design Week strategy to cope with the ever-changing
situation. Ultimately, it was a good year. The transformation of our programme into

a hybrid format enhanced both its style and substance, and we learned so much.

BISHREENS - ERMOEREHABBERAABSOBEE - HNASHHRSE
MR EEE . UEEORREHRES(C  ORTL - SR SEREER  EFBE
EEMBREEETRST  TREREE  RNCSHES -

Kennis - The year was definitely challenging, but also very exciting for us. We didn't
want to just cancel the Fashion Asia programme, so we had to adapt it for the new
normal. It was our first time doing a virtual event, and everyone had to level up their

skills to make it happen. We were very proud of what we achieved.

E—FREYTWE > ERMEREY - AREEBEMEUEFashion Asia - FHPIEHE
BLUIEE RS - BRSREREE - BEMHMLBEERMZ ESFINGE - HikE
BRERSS N MERSHIREL - HFIKZIFFE B -

What challenges did you overcome?

fRFI5E AR T MR LE Hk &K 2

Kennis - Transforming Fashion Asia from a physical event to digital one was complex. We started

from zero and had to work with new vendors. In the beginning, we couldn’t visualise what we might

need—Llike a green screen, and we did have some technical issues, but it meant we had to think fast on

our feet. By staging a virtual event, we also reached a bigger audience base, in particular. We worked

with different broadcast companies to expand our reach, and this created greater brand awareness

for the forum.

1§Fashion Asiaft BESIEENE 2 E R N BEER - —VIRRZRIE - BEEFYEIHNRFSHERS -
&4 HMABEFRGERINGEERZENTE > MAEBE —LRIMH#HeE - fINZMVAEEE
& - ZMIXERFEETEEF > BREEANBREY  E—SRARENIRE -

Jillian - We had to deliver an action-packed programme under time constraints, adhere to strict
social distancing policies, navigate technical difficulties, and try to meet users’ expectations,
including both speakers and participants. But in the end, we turned challenges into opportunities,
transforming our programmes and reaching more target audiences around the world and in

Mainland China.

BAIZEARNISEAEEFEZZRNEE - RO ARBIITHRERER SRR LS ENR
o THREESEENSMENRE - %2 > HMREEAY  EMHBENETRIBERER > U
S| REAMNERIREZ BIRZR -

#Q3 el 8 LR

/ [um; ’

What were you particularly proud of?

BHELSMMIEER?

Jillian - Teamwork. The team’s commitment to delivering
their best was the key to our success. Additionally,
without the strong support of our programme steering
committee, senior management, as well as great
partners, we wouldn’t have been able to deliver the
first edition of our hybrid programme in such a short
timeline. We were also inspired to develop bodw+, an
evergreen digital knowledge platform that will open our
content and programmes up to a broader audience, both

geographically and demographically.

AR IHBIRE BRTE RS BB E IR AE R > ISHBFTAEMHBE AR
o LbSh s MRRBIRERERSE  EEEBENSIEMNA
MR35 HMBAEEEENRFEANZ RSN
SRR EIBEN R - RIFTERME I L bodw+ERFHAFHE
BEEe > #SEMNATNHERRFESREFBERN
HEEER -

Kennis - Last year was difficult for everyone, and it was
hard to stay motivated. But every member of the team
did their best. They were flexible and adaptable, found
ways to overcome obstacles and issues, and maintained
a positive and strong team spirit throughout. As a result,
we were able to engage our audiences in new ways and
build stronger exposure on social media. | am so proud

of my team.

EFHESEAARRTZRBN—F > —FERAMANEE
7o EFERSAIR SR EEMAIZEES  mERBHRA
ST WS - B > ARSNGB R
AIRSRISAIRREE ERISR B S > AUt E D ERIEER LA

#Q4

How did you adapt and digitalise
your programmes?
% 1) 5 5 T RS 27 38 5 2

Kennis - Digital content and how we curate it, was important to us. We recognised that
people have shorter attention spans online, so we moved away from the format of our
previous physical forum and integrated more visuals for digital audiences to ensure our
programme maintained its impact. We also found better ways to engage our audience on
social media using the right channels and content. It's something we will continue to work

on in the future.

BIBATHREFEEE - RABRIIAMEE LI NESE - FLREEA LEE M
AEZRE TR - MNMNEBEERIERFNEN - RMARSEHENRSIN - FHRGESE
FHH > BfSHESENRENAS  UMREARRMEEINSHE  AREMSERTEHIE
57 -

Jillian © The pandemic was a catalyst for the overall digitalisation of our programme. We
worked with good partners to enrich our delivery format and broadcast our event live on
different channels, so that people from all over the city and around the world could take
part in the design conversation. Thanks to the addition of the virtual format, our audiences
can now enjoy our programmes anywhere, anytime, for free. Having created the new

bodw+ platform, we can continue to build a connected international design community.

ZIEMNREMIEENBIFL - ERREZONHEEE > BFTKARNREERTES &
ERRERSUHNBR R ES RESRFRMBEE - ERHERN B R URER Rt 5% &R
BEiE > M HAbodw+F AR ERMMEIFRTLHEELTR -
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2003: the DFA Awards was officially launched to recognise
exemplary designs and outstanding design leaders that have

impact in Asia. Its Lead Sponsor is Create Hong Kong.

20034 : DFARRAHEEIER BRI - RIBELMNEAZENNES
sRATTEE RERATAD - SBIAHAIR T B A T EHEBIE -

kW ERS V44

This year, the number of total submissions
received since the awards began reached a
milestone of 15,000.

BRIEMK - DFASFTHEEIE RIBBEIZEER
15,0001 - Al 22 -

2,200+ awardees have been recognised to date, inspiring the rest of the world

SAQAVMYV Vid

with the revolutionary possibilities of design.

ESHlk > BRBE2,200ESEEN - LAERTIEIERIERAT A SR RETAREE -

Over 62,500 page views have been clocked up for the DFA Awards 2020 Online Showcase. From 27 November to

SMAIA 49Vd

10 December 2020, the physical exhibition at 7 Mallory Street, Wan Chai, Hong Kong shared the design stories

‘s behind winning projects and portfolios for visitors to explore.
\

A

\ W\V

i
1) M’fo)»,

Complementing the excitement of the exhibition was a series of design engagement activities including

Design Dialogues held in Hong Kong and Taiwan, and the Design for Asia Forum at Business of Design Week
2020.

7

7
;,//7/ f;/él/ DFASR3H42202048 - ENERSIE B E8i862,500)% - EEEEF20204F11A27 HE12 10 B AR - IXERSAZELH
N2 BB RIREETRET B T SR E RN RRE -

SAINONOOA

The awards are inspired by diversity—international awardees Hit AR ELEH SIF AT S A RTRETEH > UREREHE A 202000435185 H5R1E -

hail from 40+ economies.
BEERFTIS Wit R R —SIEE AR B R ER40 2L EEE -

Figures as of 31 March 2021
M EBuEEE2021F38310
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Inspiration from All Around

Hong Kong's emerging designers
and design graduates are a trove of
inspiration, with each embodying
their own truly distinctive design
aesthetics, philosophies, and talents.
The DFA Hong Kong Young Design
Talent Award was born from a
commitment to support the growth
of these designers and our own
local design ecosystems, by offering
sponsorship to awardees to work or

study overseas.

Read on to learn more about these
young designers, their inspiration,
and insights about the places that are

meaningful to them.

flid:S3 i)
BRETET R E BRI
FERFTRAT EL > SUMERE
B R ert RBREMBFEAIEANEA
ERETEZE - BB E - DFAR
BEERTTRENRINE 8%
e — R T E R IEEN AR
FHERESRE - MBS IE
HEE -

—HENE S I ERE LRI TS - BE
ERfh IR -

CreateSmart Young Design Talent Award
RAEEEBTERGGTT K E

Koke Lab & comes n goes Shared Space, Hong Kong
& EKoke Lab & comes n goesHZZ=R]

| #CHEUNG WAI MING
| #IR1EEA

#COMMUNICATION
DESIGN
#{H Rt

Thesetwo creative units sharingaspaceinspires me.
The atmosphere is priceless. Having somewhere to
discuss design matters and have open discussions
is important for design. Through dialogues with
others, you can consolidate your design message
and execution, and gain insights into the role of a

designer.

EMERZEMANAZERRRNERIR - EENR
SEMEN - HAEMEERRRI AR RETERLE -
HERFTMSBHER - BBHE » RETATARERT
HHEBRMPT AR - IWRAT ERTRINAEE -

| CreateSmart Young Design Talent Award
RAEEESERGTTEE

Jockey Club C
BEEEEA

#LAM KIT MING MANDI
#MARA

#APPAREL &
ACCESSORY DESIGN

# Al Bff 5% 5t

tive Arts Centre, Hong Kong
iiasylny

This was the first place | was exposed to local
art and artists during high school. | grew up near
the area and so | have many fond memories and
nostalgic feelings about it. |t contributed to my
aspirations to become a designer and give back

to the community one day.

FEROLHINTERA - ALHERSERS
SEFHE]; B SR REBEEIRIES
A AN R > (MRS —(IERETAD -
HEHRELBEHE -

| CreateSmart Young Design Talent Award
BEEESFERTAKE

Concord Villas, Hong Kong
BEKRIBIE

#MAK CHUN TING ANAIS
#EEE

#APPAREL &
ACCESSORY DESIGN

## AR 8 52 51

| love looking at how traditions evolve
with changing aspirations, which you

can see in this place.

HEVHRERNTMEERE 2R
SRS - MAEEHS -

| CreateSmart Young Design Talent Award
BESEEETFERTAEE

Tai Kwun, Hong Kong
HEKE

#IBIR R T

The whole transformation of Tai Kwun impresses
me a lot, especially compared to my visit to
Victoria Prison in 2008. How the architects,
Herzog and de Meuron, were able to reactivate
the space and convert it into a new cultural hub,
without losing the traces of time in the complex,

is most inspiring.

BEEARENIEARSKEABL  HAIZERY
HB2008F 28/ Z 7 Th BRI AV BERE - REAMEMM
5 EiEsHerzog and de Meuron$2 ZEEE F5Fran{a]
EEFEIERE > STEEA2MEEE > B
B R BB B SEENGD ©

LE0
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| CreateSmart Young Design Talent Award
BEEEEFERTAEE

Eye Filmmuseum, the Netherlands
HREYEER B

| #ALICE WONG
#ERIE

#COMMUNICATION DESIGN

#{EH 5T

This is one of my favourite places to be: the
calming atmosphere, the inspiring artists and
their works, and the interesting visitors whom
| can have intellectual conversations with.
They all motivate me to have a stronger drive

in mastering my work.

BRESREBENMS Z—  BETHNES
BUEE A DRI EMR AR » URMFEEE IR

| CreateSmart Young Design Talent Award
BEEEEEReT A 1EE

Church of Light, Japan
AAEZHE

| #MAK KAI HANG
#EEM

#COMMUNICATION
DESIGN

#E s

The church is designed by Tadao Ando and his use
of fair-faced concrete creates a pitch-black space
that isolates visitors from the outside world. | can
profoundly feel the power of how minimalistic

elements can lead to enormous creations.

BERRBREHERGT - FRBNRRLRIERENZE
BHMNRIBR - SEORZIBE S B AAIARBA
NITRRIF R A RIIER °
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| CreateSmart Young Design Talent Special Award

The Centrium Courtyard, Hong Kong

#IBY BT

This is a space to escape and recharge. In densely
developed areas like Hong Kong, having such a
tranquil space amid high-rise buildings is rare.
Space-making is exactly what we architects are
trained in. | will continue to strive to craft and create

cherished spaces for the general public.

EEBAREEICRNEERR—OR - £EBEKRSE
BREAET > MEFNERESEREZEFEEE
R - AEEMIEREEAMAREINIIMZ —  HHPE
RSN B APHTEDENAHZER -

CreateSmart Young Design Talent Award
BEEEEERT AL E

Anywhere
(E3CIE:uba

#YEUNG WING HIM WILLIAM

#1455 7E o

#COMMUNICATION DESIGN

#{EaR s st

| always feel fresh, and find new inspiration,
when | jump out of my comfort zone and
explore the world. It's not about being in a
particular place. Anywhere can inspire you,
as long as you are willing to broaden your
horizons, pay attention to details, and stay

curious.

EREAE CBEBNAFILRIARRE R
RERIFER - AEMREATHAEARE - 8
MHRER R ARIFIFET 0 o (EfEIH 5 &R B AR AR
BRE% ©
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CreateSmart Young Design Talent Special Award
BEEEEERAE45 5 E

| CreateSmart Young Design Talent Special Award Shirakawa Village, Japan
BEEEEERTA 455 E EEN=VIES

Discoverx Bay, Hong Kong #TU NG WAI YI N RYAN

RN

#IE R
waLLE
#F5E

#COMMUNICATION DESIGN #IRI 8 5t

#ﬁ%ﬂ%%‘l‘ | am not only a designer but also a traveller, and

Japan's design always inspires me. There are many

Japanese designers | admire, including Sanaa, Kengo
Discovery Bay is a place that lets me slow down, and . .

Kuma, Toyo Ito, and Ishigami. Japanese designers
refreshes my mind and intentions. It's a place that . . . . .

always try to bring nature into their designs, which
offers an escape from the rush of city life. | love and . . )

| think Hong Kong designers should also consider.
admire the design intentions of Paula Scher, a designer

who is defining different standards of typography in

RE—BRAHAT - thEIRITE > MEARFHEER
ERLERIR © FARE 2 B AREH KA - B4 Sanaa
FREAE ~ FREMNA LA - BARAIEEAES

creative, intelligent, and unique ways.

RERSRIERS - RRED > RIS 8 e \ -
PRSI AL SRR AERRMAMMEE T » BRAE BRI AHES
tE5% - BREPaula ScherfgiREHES » MUBHEAIS « BB

EEEME
MBI AXBFRBE T T —EBFRE - :

HKDI Young Design Talent Award
FENERNAERBEFRITAERE

Yue Po Chai Curios Store, Hong Kong
EBRER

#CHAN PUI YI YOYO
#BRH 1

#APPAREL &
ACCESSORY DESIGN

#BR A &% 51

CreateSmart Young Design Talent Special Award
ElSEEEFRTAE 4558

Fo Tan MTR Station, Hong Kong
BN B EL

I'm inspired by the city's night, particularly in

This place is permeated by traditional
smells and the textures and shapes of the
store structure. | find many stories that
have been left behind in here, within all

the antiques and curios of the store.
places where there is a contrast of brightness and

darkness. This photo shows the upper ground is a EHENEDT > ERIPHEEH L > BRAD

RO AS BRI IR EB B ER Hh — A& ARk - 38
[EANSHENS D > SHHAREFZAA
BTIHBARE -

railway/bridge and the lower ground is a tunnel,

generating a natural half-half composition. The
image has great contrast and even a sense of

loneliness.

RETHHTSREREBIR - LHELEERBIUN
75 - ERR A EFEBRRRERBIR/BR - THE
RAIRMRIE - EXBRDFHBE - ERRUA R8T
2T BEFHE—MIVER -

S€0
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PolyU School of Design Young Design Talent Award
FEEEITABRAERBFFRTAKE

Warehouse, Hong Kong
HEEBESLERD

| am interested in the way we renovate old

Young Design Talent Special Mention Award
EERHTEAERSE

Burano, Italy

BARIHIRS
#LEUNG SHEK YEN SAMSON
#REEZ

#APPAREL &
ACCESSORY DESIGN

#BR A &% 51

<©

buildings. This place evokes my reflections on
the meanings and relationships between a place
and memory, and how intentions determine the . . .
U Anywhere that has a history of craft inspires
outcome of architecture. . 5 q
me. In my design work, | translate intangible

emotions and narratives into subtle garment

FHEBRMAESEREYRAER - LESERE
A FERZEHNEREMEAGF  UREESmNE
RERSR -

details and handmade textiles. | admire Jil
Sander for her simple, effortless cuts for

everyday wardrobes.

BNBRREETUEFIZEENMT -
ETAS A M IE R B EE A MY ARE M
BN F TAGMIm - T2 RREJI SanderlAf§E
FFEAVBIRERET A B ARES -

Young Design Talent Special Mention Award
BEERGTAEMERE

@ The Roof of Tempodrom, Germany
EEREERERETE

#KONG KA YU CHRISTINA
#TE
#ENVIRONMENTAL DESIGN

#IBITR it

Young Design Talent Special Mention Award
BEERFTAELERE

Hong Kong
&8

#KUN TSZ YAN JOYCE
#2BF iR

#APPAREL &
ACCESSORY DESIGN

# AR Bff 5% 5+

L1 U IR L R
e [ 2| B

| just love climbing up to rooftops or hidden
spots in architecture, to find the gorgeous
perspectives that we seldom notice in the

hustle. These places are often defined as

technical or hideous spaces, but | am curious

about how they could be something more.

The people of Hong Kong, and their unique spirit,

HBRER2BEEMNROIEMRES - SHEH
APIRAICEZBNERAE - SLEHERR
EHE BRI FEIIRRS| DAOZER - (BFFS
EfNEERIRTEEM -

inspires me. In terms of my own design work,
| am inspired by French fashion house Maison
Margiela for their use of ground-breaking

concepts in fashion design.

FEAMMPIBIFOE RS - BEROBRIR - #
KT TIEMS - JABIRFEE SRhEMaison Margiela
HIASRIFTA IS SR SRR B E R -
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ASIAN PERSPECTIVES,
INTERNATIONAL ACCLAIM
M At RERRANE

Celebrating design excellence and designs that embody Asian aesthetics and culture, the

DFA Design for Asia Awards showcases outstanding design projects to the world. The awards

encompasses 23 design categories in four major disciplines: Apparel & Accessory Design,

Communication Design, Environmental Design, and Product & Industrial Design. All the winning

DFA projects exemplify design thinking in action by providing innovative solutions to social problems,
medical and industrial needs, and more.

T HERAEEDND

%‘ﬁ %-l- ;g DFATEWERARENFRTEEERAEARTURIGAEWEBEZEBNMENERRETIES - BIERE
POAE%ET B 23 @R 4ER - BIERRETERET  FENEREt ~ MBS IER R TR - SSEIEE

2020 PSR BAIOA S - BHBMNE - BRER TEBESSRICEIORATIRASE -

* PANDAID Empowering Social Change in a Pandemic

ﬁ Covid-19 continues to present challenges to our everyday lives. PANDAID, a non-
NOSIGNER governmental website created and run by a team of 300 volunteers, was established to
Japan A7

better equip people to stay safe, stay calm, and understand the science behind stopping
the spread of the contagion. Its simple design disseminates scientific information as easy-
to-follow guidelines, such as using pop culture and traditional symbols as references
to develop a broad array of visualisations that help bring clarity to complexity. The
innovative printable face-shield template was the most shared content, and was an

example of how smart design has the potential to spread fast and make an impact.

)
A
>
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o

BB ERTBATRME
RIGEE  SHBSAERUE LA RBEEFEHZENERBE - PANDAIDEL 73008
EREENAE > BREEIEZEHAERFNNEEE > MESNREEEARNRELH

K Longfu Life A Portable Building Designed for Sustainability BINFBRAT LRI F - SHETRNAEEH—B TR - BLESADZHTITEN
ﬁ Experience Center Real estate developments have yet to overcome a by-product of their sales efforts: IREESER > BERANE » BIPESEERHEENEA TS RER -

iﬁE’T\'}EE iﬁﬁ%%ﬁ FF' ll:l\ wasteful marketing centres that are often demolished once sales end. The Longfu Life
Maintand China SERH: Experience Center breathes fresh air into this issue, with a simple, portable building

that can be dismantled and rebuilt. The beautiful, uplifting, and multifunctional space
LUO Studio is created with an innovative modular system, designed with ecologically friendly
BFERIAEE timber and glass. The structure can be assembled with simple construction techniques
Mainland China FEIPS that reduce time and labour costs, while minimising waste. This featured 1,600 square

metre centre was designed, commissioned, and built in just under two months.

)
A
>
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>
S
>
A
o

DAK AR EREHTE AT 32 28

BEHEEBNEEROAS ZEEFEE > IRNRESAEEY - BNEEERPOR—
ERERERNRAREE  BRCZERARRBAMNIKBARY > REABETE > 5
ERERSIRENFIESTAEEE - BB AW > BAIFRASERADRE - USEEGH,600F 7
KOFLRE - ERTAEMERRTERTNERE » WIRARE -
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Tainan Spring
ARES

Taiwan &%

MVRDYV B.V.
The Netherlands 7

Aranya Art Center
Ba BB 55 2 iy 5RO

Mainland China P EI At

Neri&Hu

Design and Research Office
MBRFTHRARE

Mainland China R EI At

A Hive of Activity
Dedicated to design and the arts, Aranya Art Center was created to enrich community life with performances and exhibitions. It provides
a space for visitors to connect and create meaningful experiences through exchanges in art and life. A spiral corridor for graphic arts

displays leads to a 360-degree roof viewing platform, where visitors can look down into the amphitheatre through a funnel.

EfERHEER
FIAREEAMT R OE AR NEMMRNREZRRRESH  SHEEFEREMAL - TRBHBBIMERNERIER - 5I1B28E
—$45E LRENERE ST MHEHINEREIS - REERX - REMIRNFEE -

&% '

Truck Art Childfinder

Impact BBDO / Samar Minallah Khan
United Arab Emirates FIAIAB S HRE

Jewel Changi Airport
EiRtEEKIS
Singapore T AN1%

Safdie Architects
The United States %£E

UCCA Dune
UCCA iV ETMTEE

Mainland China P EIAt

UCCA Center for Contemporary Art / OPEN Architecture
UCCA A fmEr & &Rl / OPEN EIREB IR
Mainland China FEIAt

An Artistic Sanctuary

Carefully balancing the ecology of the surrounding area and opportunities
for cohabitation, the UCCA Dune is over a 930 square meter art gallery
transcending nature and culture. Located within a sand dune and offering
a myriad of perspectives of the sea and the sky, the spectacular sanctuary
changes with sunlight and seasons, to create a profound and radical

connection to the natural world.

HEZRS—ENERXE

UCCAY E SR (G HhiBBO30F /52K - B AR S E - HRG15Y
HBHGINERERTEHRT - EMEREER—68 > SREOEN > BE
Byt RUZFESR » HHERMERS— » ERBU -

URMIII

Unilumin Group Co., Ltd.
Mainland China FEI A i

QAVMY ANVUD

5 ot

A Downtown Oasis

The need to repurpose an outdated mall in Taiwan led to an opportunity
to reconnect people with the city’s canal and harbour. Rotterdam-based
architecture studio MVRDV B.V. proposed turning the basement carpark into
a shallow lagoon that could be enjoyed year-round. Trees and flowerbeds
were planted to create a lush urban garden, and to provide a cool setting for

music, dance, and cinematic showcases for residents.

HR T AR

ERE—REARBAMAES - AESAMVRDVEEEFASZET T EE
BEBBKES  STREFHIZAEENRENTCEZER - BEEHH
WHENERASY  FERECRRSEDREBITNF MG -

Social Impact on Wheels

In Pakistan, the realisation that trucks are like moving billboards led to an
incredible awareness campaign for missing children. The trucks became the
perfect canvas to spread images of children to remote areas where regular
media coverage is minimal. Since the campaign launched, over 5,300 calls
about missing children have been received from 39 cities, and eight children

have been reunited with their parents.

REBESENSOKHRE

EEENME  KTEBIRAERE  EELCSRRBESR > SRR E
BB A EEIEBHEMELNREEDERE - B#EHUR > RGRRERER
B 3OfE 45,300 2 A ERE - AINB)/\BRAMAZEHRAER -

An Indoor Garden Like No Other

Jewel, at Singapore’s Changi Airport, brings the essence of the city to
passengers by reimagining urban centres and providing families and
travellers with an opportunity to enjoy a garden environment, within an
urban structure. Designed to solve the problem of access and land use,
Jewel is a carefully curated and versatile space that offers connective

experiences between people, nature, and commerce.

SBtREN=ATE

EREEHISEBRHHZ0 > AR5 EEHEEIRRERA - 1Lt
BIESGHRHZBARER > FEA - KERRBHRIER - BRTHIZEEN
THERNMEE > SkERHES TR - BHENEZE -

The Ultimate LED Wall Solution

The installation and disassembly of multiple LED screens is a time-
consuming, high-cost process. In LED rental, as in any business, the ability to
shorten setup time is critical to increasing its bottom line. Enter the URMIII,
a modular video wall unit mounted with booster handles. Its innovative and
precise framework, one-touch locking mechanism, and positioning system

can be installed by just one person, cutting labour costs by a third.

BABLEDASARIR T =

TEMFRZELEDFREMARS S - BIERLN - HLEDRBHMERBHR
BESOMEE RER R RAFIENER - URMIIEAR{CLEDREECFINEFIR
E—ZAEENBERG > RF-ARE > SETREELI=MH—
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Time Will Tell /
anothermountainman x
Stanley Wong /

40 years of work

(R RRE /
X—IWA x JEIELE /
O+EFRIZE)

ANLTND VO4d AAVMY ANVID

84000 Communications Limited
NBOFEBEHFR
Hong Kong &3&

Azurion 7 C20 with FlexArm
Azurion7 C20 8B &5

Philips Experience Design
The Netherlands T

A Journey Through Time

Time Will Tell is more than a retrospective of acclaimed designer Stanley Wong's work—
it offers a glimpse of Hong Kong’s social and economic history over his 40-year career.
Six years in the making, the exhibition presents two creative personas: Stanley Wong's,
and that of his pseudonym, anothermountainman. Exploring the relationship between
time and life, the curated exhibition features photography, installations, conceptual art,

and commercial design.

it bl ity k3

SHTAEN (HENREY RE > LEATERE / X—IUASRTRENAEIE - EEBft
AOFMIRIEANE - REFELSMCENEE > TR - £E - SiSBMHEEERH
AR IS P B SRR B ©

1

e o

AD0TONHDO3l

Medical Technology for the Future

JO4d QAVMV ANWVIUD

Designed for the operating theatres of the future, the Azurion 7 C20 with FlexArm by Philips Healthcare is an image-guided therapy

system that can be ceiling-mounted to move around with ease. It combines advanced robotics and imaging technologies to offer

superior imaging, intuitive operations, and exceptional positioning freedom for medical teams, equipping doctors to treat more

patients in less time, while enhancing patient safety and comfort.

EIERRBEER

MeFAAzurion 7 C2O0R—EFRSIBARAL  HEEBEUREEXRICERBE » EHREFIIMR - CHESTENEMATRGR
fit » HEFRMUSETSR - SEREEERNRIENEURER  HREENKHAREZSRARSRE - REMEFENGHE -

ALITIGVNIVLSNS
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Thammasat Urban
Rooftop Farm
BEBKE
MHEIERIS

Thailand Z=E

LANDPROCESS
Thailand 3=E

Reclaiming Nature from Concrete

Thailand’s climate and ecology may make it the perfect place to cultivate rice, but its
agricultural benefits haven’t made it immune to urban sprawl. As paddy fields give way
to urban developments, those who live off the land have found themselves losing an
essential way of life. To address this disparity, Thammasat Urban Rooftop Farm (TURF)
has sought to reclaim rice fields from concrete. Not only does it absorb the carbon dioxide
from human activities and provide natural insulation and ventilation for the building, but
Asia’s largest organic rooftop farm also acts as a blueprint for how to build sustainable

cities in the future.
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TIM BROWN

Executive Chair, IDEO
IDEO #117XfE

ADNWVHO

A Design Leader Inspired by Empathy and Collaboration

In a world desperate for new solutions, Tim Brown continues to ask, “What should design
do next?” From a young age, Brown has always been fascinated by the interdisciplinary,
multifaceted nature of design. He studied Industrial Design at the University of Northumbria,

before attending the Royal College of Art.

Today, as Executive Chair of IDEO, a global design and consulting firm that creates positive
impact through design, Brown advocates for “Design Thinking”, a human-centred approach
to design innovation, which integrates the needs of people, the possibilities of technology,
and the ingredients for commercial success. As a celebrated author, speaker, design thinker
and educator, Brown embraces different opportunities to demonstrate how design strategies
can benefit every level of a business. His critically acclaimed book, Change by Design, explains
design thinking, methods and more, and demonstrates how design thinking transforms

organisations and inspires innovation.

ERET BRI FEOMGESD SR

ZEREBIETARR TS RAOTESK BHEH0 - Tim BrownREIRE : ME NREMMERT 21 BS
FHA - BrownHBB2M L ZEMERMIEEERL  ENAKARRKEEAR THERRHE
B £ R EAMTER e

1E RSB AT R RS A S IDECHIHITERE » BrowniRfa TEgat B — —MEUARERER
R E > SHHARTR > GEFHREBERBNES > fIEEZAIEE - FABRMBIER
EBE  ReTBEERNBER > BrownlE 5 E ARG RIS E BB RNEMAIRT » HIEZE
(FRETREEM R Breket BHENEIRAIEE - AT -

HOW DESIGN THINKING
TRANSFORMS ORGANIZATIONS
AND INSPIRES INNOVATION
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Progress Takes Flight with the Lord of the Drones
Not only has Frank Wang always dreamed of seeing the world from above, but even as
a teenager he was determined to help others experience the joy of flight. Originally
from Zhejiang Province in China, Wang received his master’'s degree in Electronic
and Computer Engineering at the Hong Kong University of Science and Technology—

designing his first drone prototype in a dorm room.

An entrepreneur at heart, it wasn't long before he established DJI in 2006, a company
devoted to developing drone and aerial technology that could truly change the world.
In 2013, Wang launched the first consumer drone, which quickly became a market hit.
Today, DJI also produces high-tech camera accessories, flight control systems, and drone
systems, but stays true to its core vision: to become a technology company that can

contribute to human progress and the betterment of society.

BARZ T F

REFEHHISENTEE > FERNMESBEREESEREME » BROEAMIEER
RATHSEH - A —MRAKRIEMEMIS T BN AR EBEF T B TREM
o EEEEHRE -

IZHAIZRE ) JTIEFE2006F AIN KB - —REEM SR BARTMMBRME A > U
Bl SR - 201345 - fhiEHE /N EUHERBEAY - REIRESHTHIS - RESXK >
REBELEESTHIBZRE « RITEFIBREAKALS - BERIGRUN—  ERAYH
AL EESFHBERITHRAF] ©
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FRANK WANG Ei&

CEO & Founder, DJI
REBRIFT(DINITBUAREL R AU A
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A Master of Articulating Identity through Design

Better known as anothermountainman, Stanley Wong is a visual communicator whose
work emerged in the golden era of Hong Kong'’s creative industries. He has played
an influential role in exploring and expressing the values and cultural emblems and
elements that define the city and its people. As an educator, speaker, and design thinker,
his work transcends commercial interests and reverberates with rich meaning and social

commentary around the resilience and adaptability of Hong Kong people.

Wong's most revered and acclaimed work, the Red White Blue Series, was created to
inspire the people of Hong Kong with positive energy and a sense of hope. It captured the
world’s attention at the 51 Venice Biennale, where he gained international recognition

for his ability to elevate everyday items and motifs to symbols of pride.

REEEAZRERFT AR

BlISR TX—ILUA1 WERZE—URBESAM  ATREETEASERNEESR
H o M AREFBIRART BB RERBD ZEER - HENRFT B4 > AREARTHREX
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STANLEY WONG
(ANOTHERMOUNTAINMAN)

mAE (X—WA)

Founder & Creative Director,
84000 Communications Limited
NEOTFEBEFBFTAINARBIERES
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GEARING UP
A NEW GENERATION
OF DESIGNERS
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Desig ubation
Programme (DIP) is

a two-year programme
that helps start-ups
from across the

design world navigate
and overcome
challenges in the
critical early stages
of business
development.

Where designers go to grow

The Design Incubation Programme (DIP) is a two-year programme
with Create Hong Kong as the Lead Sponsor. It helps start-ups
from across the design world navigate and overcome challenges

in the critical early stages of business development.

Teaming up with creative dynamos, professional organisations,
and academicinstitutions, the programme offers financial support,
training, and mentorship, as well as networking opportunities to

take design businesses to the next level.

Around 95% of DIP's 214 graduates are still in business two years
after graduating. DIP incubatees and alumni have received a total
of 406 local and international design awards, applied for 393
intellectual property rights and created over 1,400 jobs.

BhEREHRTE AL B R
RETRIFRIEEF R —EAEMENRIRIETE BRIREES
EEEEEE > RBNE ISR AR R RHESERIE
BB EE MRS ERE -

AEHEAREA EREMTBMEBRBSE BYRIRETAS]
RHEES B FERRAHE  FEXBRAZESKF -

ZES, AR AIEE SR B EN214RRET AT WBEIS%E
BEMFRNREEFBERR -EE5 QA RBELEESHER4006
TEZS i K% B PR 58 5T 4518  {EHH SOSIE A E B RIS > WAl T
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UNSUIKYO'

& Product st

Double Black Co. Ltd
ZEBRAE]

Designed in Hong Kong Brian Chan
BERE

Inspired by the beauty of natural Japanese
forest scenes in Shiratani Unsuikyo, UNSUIKYO
eyewear is handcrafted to evoke appreciation for
the natural world.

UNSUIKYOR=R &t BRUR B B AR AKX B R
HMER > FIARBHONFTRE  MEARHEE
R SRAITERL ©

Since 2017 | 20174 B4 www.unsuikyo.com

Upon joining DIP, Double Black received funding and opportunities to boost their brand exposure
and hone their business skills. They visited over 700 eyewear and glasses shops and attended

different overseas exhibitions. UNSUIKYO is now ready to explore new markets in Taiwan.

ZEEDIPHIE IS > Double BlackpiINFENE ZRICE RIBEERIA - HIR - tFIZIEHEE

700RKERIRIE - W2 MARKEINEE - REIERBEFRRSETIS -

During their time in DIP, Ddiin strengthened their commercial skills and successfully launched their third product.
They found the programme’s business and marketing courses beneficial, built strong relationships and developed

more open-mindedness, which boosted creativity and improved operations.

TE2 BDIPHAR] > DN EREREES AR » TARTHIEHE=RE M - RS BNERRTISEERREESE
B EMMZIEAES  RISHREE  {MREARIENINNZEE -

D,

@ Product Z&aRat

Ddiin Concept Limited
ERETARAE

Designed in Hong Kong ‘ Sofia Lee
FBRA

Focused on desirability and innovation, Ddiin
designs professional, multifunctional stationery
with fun and flexible pieces created to boost
ideas.

DdiinSiE 58 KB R BIFTARET - FIHEHB S
NEEXRBEXEA - XBEFB - BRARNA

BEA -

Since 2019 | 20195 RIL www.ddiin.com

KaitWarm”®

@ Product 7 faRat

KnitWarm Limited

HIERRAE
gfgigjfd inHongKong | Stanley Kwok
e Stephen Ng
Regina Kwok

{

)

/

Ly

KnitWarm is an innovative knitwear brand
devoted to integrating newly patented
technology into creative designs that enrich
daily life.

TR Z ) RAREEH AR - R EFRRHR
HERETS—5 » BEBETEREE

Since 2017 | 20174 A 1L www.knitwarm.com

With “its sights originally set on the
international market, Mini Kardi had to
rethink its strategy and focus on the local
market when the pandemic took hold.
The brand’s first physical retail store was
opened at Yoho Mall during her incubation

period.

Mini Kardi S48 B2 EIRTIS - (0%
BIERE % - T BT EERE - BERAEE
IR 515 - 1P EAE S S 4t BUA R
RN T B TS N R E A R B
BT s

For KnitWarm, being a DIP
incubatee was an endorsement
of trust that assured potential
partners of their commitment to
push the boundaries for brand
technology and cross-disciplinary

collaboration together.

#HSKnitWarmm 5 - B &DIPHE
BREIR—MRE - BEMEEES
EREERI(S 0 > 4T —EE SRR M
R TR SRR - EATIERBISE -

A Fashion E5#3
Mini Studio Limited

Designed in Hong Kong ‘ Kay Chlng
FR®RE

Mini Kardi is a playful aesthetic kids knitwear
brand that celebrates boundless childhood
imagination and creativity.

Mini KardiffE 2842 RSB LR » Tkt
B RRNZERRRBIEDMAIES -

Since 2016 | 20165 ML www.minikardi.com
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It’s challenging for independent labels
to run a retail business, but with DIP’s
support, ARTO was able to open a joint-
brand physical store in Harbour City. The
advice from DIP mentors and others has
opened up future opportunities for ARTO
to promote Hong Kong fashion designs to

the world.

KEBURBEEET R ME > B
DIPBI 35T » ARTORINTE S B IR ER
S MRS EEEIE - 1t - DIPERIE AN
HEEEDBARTOITHEE 2P » At
IR ERRE B E R LEREAT
R -

Charlotte Ng Studio

é Fashion B§ #3585t
Charlotte Ng Studio

Designed in Hong Kong Charlotte Ng
e

Charlotte Ng Studio designs clothes rich with
stories and attitude, for independent, intelligent

women.

Charlotte Ng StudioZ 817 iR R H851 512
BB FEE R ARER -

ARTO.

A Fashion 5%
Arto Wong Studio

Designed in Hong Kong Arto Wong
FB R

ARTO creates modern, colourful and
ingenious knitwear designs to inspire and
energise contemporary women with unlimited
possibilities.

ARTOMRF (& ~ WE 2% K5I OS8R
RIS LR ATAENE -

Since 2017 | 20174 A3 www.artoofficial.com

Charlotte Ng Studio was able to open a
concept store in Harbour City in her first
year of incubation. The brand also took
initial stock, customer requests and design
challenges in stride with the support and
insight of DIP tutors. This experience was
empowering 'and motivated the brand’s
hopes to join overseas trade shows in the

future.

Charlotte Ng StudiofEZ2NiE 55t 8IS
FRRINTE BB RS - (ERYIRE
BT ERN R MFIEDIPEEDRYE LS
BT HARAEGFRE - MEEPERK
FEHIERET I EL . MEREEL AR RSINE
SNE BRI NEN RKERIDET ©

The financial and networking support provided by DIP helped OOA gain international acclaim in competitions,
including DFA Design for Asia Awards 2021. Through mentoring and evaluation sessions, they met experienced

professionals and gained constructive feedback.

DIPIREHIE MBI EES - (EECOARRBADBEIRIE - BEDFATENRER B HERETE22021 > IR
FEBERIFENMGRTE  GH T SREENEEAL - HEFMNEERENER -
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& Interior & Architecture = RiRAT R 228

Litto Lighting Design Limited

Designed in Hong Kong Oscar Lee
&R

Litto Lighting is a small team of talented
designers passionate about creating practical,

O0A

ORIENT OCCIDENT ATELIER
REEER

A Interior & Architecture =R Rt RBEE

Orient Occident Atelier Limited

RAREERLT
Designed in Hong Kong ‘ Magic Kwan
BERE .

Kenrick Wong

Orient  Occident  Atelier (OOA) is an
interdisciplinary architectural, interior and
urban design studio focused on discovering,
researching and connecting design, space and
community.

Orient Occident Atelier (OOA)2—R¥EFREER
&1 EREREH AT R B BIEFSRRMGA
B MREERG - ERELE -

Since 2016 | 20165 1L ooa.design

LSO
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DIP offered Litto Lighting practical business and operations knowledge in everything from company

aesthetic and timeless lighting designs.

Litto LightingE7 SEHGRAY RS ETARRY » MhPIsaE management and trademark registration to marketing and promotions. It served as a platform for joining
HARSER - EEBARSOEIRE -

a community and network, and sparked new creative ideas—one of which was integrating cutting-edge
Since 2019 | 20194 M1 www.charlottengstudio.com

technology and artificial intelligence into future lighting designs.

DIPZLitto Lightingfe(f = FRIEZE K 2@ A - A5 EEME SRR > ImiStERSEEH—ER
£ ° DIPESIEE AslRf—EEER LGN TE > FRMERIE - fIglELitto Lighting B Inig
TRSF A L& RERI AR REVERPAER AT -

Since 2018 | 20185 R IL littodesign.com




Where fashion finds its leading edge
The Fashion Incubation Programme (FIP) is a two-year programme that AT R g
inspires, empowers, and supports emerging fashion designers and brands, AFEERIZEIE T TR RRES SR SIS AT SR Et AN AR B R 51E|

The Fashion

Incubation
Programme (FIP)
is a two-year
programme that

with Create Hong Kong as the Lead Sponsor. BEME HEIEBERTZEBIEE -

Bringing together industry heavyweights and creative visionaries, FIP EREANBERIRRABRRE  KERIXEFSAIRM—RINERER ¥
delivers a suite of practical resources and sources of inspiration to help BERORR > EEERETAIAET R BN R  RIEB IR - < M PI7ERF 2 74T
designers learn, grow, push boundaries, and make a name for themselves in BEE-

the world of fashion.
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A Fashion B§#:a&at
ALPS Annie Ling

Designed in Hong Kong Annie Ling
BBRE

Inspired by a new age of active living and
cutting-edge textile innovations, ALPS Annie
Ling designs enduring clothing that supports
wellbeing.

ALPSE&5tRTANnie LingIAR& B 4 R TTRIE
BRAMFER » BERQFEFOFENERTR
B RIARE

Since 2015 | 20155 ALIL www.annieling.com
ALPS
4
ANNIE LING

A Fashion B8t
Blind by JW

Designed in Hong Kong Jessica Lau
Bt
Walter Kong

Bridging Eastern and Western influences, Blind
by JW is a womenswear and accessories label
celebrated for its artistic patterns and hand-
drawn prints.

Blind by JWIEREERE RECHI R - BERA

FEER » BEER SR E RN FEENTET
M -

Since 2012 | 20124 AR IL www.blindbyjw.com

BLIND

by JW

A, Fashion Bs853RE
CAR2IE

Designed in Hong Kong
BB

Carrie Kwok

Bringing together feminine design details,
graphic elements, and traditional tailoring with
a twist, CAR2IE collections are at once sincere
and striking.

CAR2IETS P it B & 2 AL RO R 5HARER - BIRTT
o REENEENEGNE - FRESMLE

Since 2016 | 20165 AL 1L www.car2ie.com

CAR|2IE

Q Accessories EZifiakat

Cafuné

Designed in Hong Kong Queenie Fan
HE R
Day Lau

Cafuné seeks to redefine the notion of luxury:
reimagining it as the attachment and emotional
connection between a wearer and an item.

Cafune NEBEERRE - WEBFERRIRF
EE N Z RS

Since 2015 | 20155 ALIL www.ca-fune.com

CAFUNE
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A, Fashion B4t

Kay Kwok

Designed in Hong Kong

Kay Kwok
Fiat

Driven to fill a gap in the world of fashion,
Kay Kwok’'s eponymous label is boldly and
unapologetically avant-garde and futuristic.

Kay Kwok#[E) % 5 ¢ f b LA A B #R R AR o > RIR
B R 78 MR R BRI RR AR - FSE & RIE ] —
-

Since 2013 | 20134 AL IL www.kaykwok.com

KAY KWOK

A Fashion B8t

Classics Anew

Designed in Hong Kong Janko Lam
HE Rt

Blending traditional Chinese aesthetics with
contemporary elements, Classics Anew seeks
to preserve and reimagine vintage fashion for a
new generation.

RAETEEGERERRRHTE  HRODR
NBH—RBEPEE LR - FEERIIE -

Since 2013 | 20135 MRIL  www.classicsanew.com

i 4< 20 4)

CLASSICS ANEW

@ Accessories B #fizRat
KKLUE

Designed in Hong Kong Kellyn Zhou
EHERE

Motivated by the femininity and ferceness
of modern women, KKLUE is committed to
connection, inspiration, self-expression, and
growth.

BROFBRAXIERREBIZMAZHFIE - KKLUE
HRERLM > HEL KR - REERA
B e

Since 2017 | 20174 A2 1L www.kklue.com

RWLUE

A Fashion Bs8:8REF

MASSBRANDED

Designed in Mass Luciano
Hong Kong Q.0

Emst Antoni d’Esterre

MASSBRANDED is a high-end men’s streetwear
label that pushes boundaries and revs style
engines.

RSB S HERRS S S IEMASSBRANDED B R B2
IR > 3| SERF I o

Since 2016 | 2016 AL www.massbranded.com
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A, Fashion B8535

Matter Matters

Designed in Hong Kong Flora Leung
BB

¥ When it o
Inspired by the Art Deco and Bauhaus ".)‘:“:'.;_‘_‘J“:,

movements, Matter Matters celebrates art, ” VOUT OW
graphic design, and fashion.

Matter MattersfF & 52 26 i £ & 5 T8
BYFTRLEE - IARARERMT « FERARES BRI -

Since 2013 | 20135 1L www.matterreallymatters.com

Matter
Matters

A Fashion Bs& st
Oplus2

Designed in Hong Kong Otto Ta ng
Hi®RE

Characterised by their muted, whimsical palette
and philosophical themes, Oplus2 collections
have a distinctly dynamic, fresh, and sporty feel.

Oplus2 ARMAEHWEHE - RINFHE S THIR
it REIENATEES . ALSEIABIRK  ENRE
EREHRSNEFERT -

Since 2015 | 20154 AT www.oplus2.com

o+2

Ear Up Music XDIP X FIP

Crossover of local music & fashion industry

A SRBESR A A 22

Serrini x CARI2IE Chonotenki #BEEXF x Atelier 1303 The Flashback x YMDH

Three online musical showcases in December 2020 and February 2021
spotlighted the exciting possibilities of mixing different creative disciplines.
The showcases were the result of the collaboration with Ear Up Music in
which 20 local musical units performed in outfits tailored by 20 DIP and FIP

designers to suit each group's unique music styles.

152020F12 B R 2021F2 AR S NN =S EE S RE L ZTRE » BT
R ERFTRTA S R A Z MRS IAI SR E - 2R BERETRIRIE Bt B
BIEE BT EIMERETAD > DBID20MEA KB 8 5T 2B M _AER  ITRE
HEHER > FREBHEBNEERE -

FIP Alumni

Chonotenki #8EEX R x Atelier 1303 Serrini x CARI2IE Nowehere Boys x ANGUS TSUI

The Hertz x Vvisionary Zenwester 53k & =JTMUE x Classics Anew Saiseichu B4 x Yeung Chin

WHIZZ x KLOCKWISE Dipsy Ha x Blind by JW Carrier fE & x 112 mountainyam

The Flashback x YMDH Mocking Bullet ###&F38& x MASSBRANDED METER ROOM x The World Is Your Oyster
Clave x FromClothing OF Prune Deer i&# R x Oplus2 Michael Lai 22855 x DEMO

Cow head x KEVIN HO TAO TAO & flat550 x ALPS Annie Ling GDJYB #ZE#MEH x MODEMENT

Club Fiasco x REDEMPTIVE

Merry Lamb Lamb ¥5%i¥ 3 x Somewhere Nowehere

Credit: Ear Up Music @earupmusic

Photo by Madame Figaro @madamefigarohk
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TRAINING
CREATIVE PROBLEM SOLVERS
FOR TOMORROW
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As businesses and societies are forced to reset,
rethink, and reinvent, Knowledge of Design
Week (KODW) made its virtual debut on 26-29
August 2020. With Create Hong Kong as the Lead
Sponsor, this popular event lived up to its theme of
‘Designing Digital Futures for the New Normal’ by
adapting to the challenges of Covid-19 and sharing
design thinking strategies focused on solving

problems and creating value in today’s world.

Bridging new technology and user needs, KODW
explored how digital transformation and human-

centric design can help us navigate uncertainty

and thrive during the pandemic. More than 40
innovative local and international speakers
joined the event across 15 thematic sessions and
interactive online workshops on topics ranging
from global health and wellbeing to the future of
work, creativity and design leadership, and brand
resilience. A round-table discussion about the
adoption of design thinking when it comes to
designing future public services was organised by
HKDC and the Efficiency Office.

Over four days, more than 10,000 people tuned
in to the livestreamed discussions and connected
with speakers and like minds on KODW's exclusive
community networking platform. The provision of
simultaneous interpretation in English, Cantonese,
and Putonghua opened discussions up to a broad
audience, with those who missed out on the live
sessions granted on-demand access for free after

the event.

Clive
Grinyer

Rama
Gheerawo
(==
ok *‘.

EIESHENEREERENRERE - 52020F88
26 HE29H AR B THRFEHEMMNU 2R
"“+ BEMERE AE > BABHER LERET
 HEHRIEE RS T EERHE  HERRER
WM R (e IF R EE M AR AU PR - AR AN IAER
FHRMERRBARRE - RIRSHRAIEEE-

R EHERERISEERMASARNRE - @
BEBMBHRNRHERERNR - EPAMEE
TE) RIES - ERREMERRE > 40284
R BB R MR 15 A R R A R EE RS T

Darren

Chuckry

Kristiansen

i

Viveca
Chan

TEEAA - Wit RELERRR - RIRTAIE - RIERERETE
> ARmhEEENFHERD ZRM® - FERGETT
DB REERAZEFERT —BEREE - &
FaRaT DA FE RIS AR R AL RIS ERAT 2 ©

#2i310,000 AR B A HAMN K AR IB E BIRET - 10
ERTEHEBRTE LEEREENEM 2 mE
R o amiBIRMHEEE ~ R RS EEENITERE
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Dr Hong Fung ‘58 %

Executive Director and Chief Executive Officer of CUHK Medical Centre

EBPXARRRITESRITHAER

“If you're fast enough to keep up with current events, the
‘issue jacking’ strategy can get a lot of publicity, but at the
same time, the brand needs to take a considerable risk.
Brands need to be smart enough to handle and evaluate
how much impact this strategy has on them.”

Winnie Lee 5885

Co-founder of Spread-it Limited
Spread-it Limited ZEAIHEA

"We need to think less in
the near term, and think
much more about the
long-term consequences of i
what we're building. And
that’s really the key to how
to build sustainable design
systems going forward.”

Tim Stock

Mo MAZK | SohEEF

BELMH - SUSSER | 7% B ek el -N FE B0 &

2L Subnp uosof

XN 8uel Jo 03D 1 J3punog ‘BupjuiyL X 4O Jo3easd

Co-founder / Managing Partner of scenarioDNA
scenarioDNA HFEIMEA / EBAELIE
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“Going mobile is becoming
more important, as is going
digital. Telehealth is not just
a trend, it’s a requirement.”

“We want to design an enterprise
that is responsive, that is agile, and
is also data-driven. Those are the
key ingredients in building what we
call a cognitive enterprise.”

David Chow B3l

General Manager and Partner Global Business Ser
IBM 2Rt EEARBHEEEREEREBA

“For me, design is all about creativity
with purpose, driven by empathy. The
success of design is closely linked to the
level of interconnectivity of design.”

Eric Quint

Former Vice President, Chief Brand and Design Officer of 3M Company
3M HIBIARE B FE AR R SR 548 EE

“Because we did
everything open
source, people around
the world started
taking our design and
building their own. By
open sourcing we're
much faster in design,
in replication and
execution. In a crisis
we need to rethink
what we do. We try
something, we share
it, and get feedback
immediately.”

Carlo Ratti
Director of MIT Senseable City Lab and

Founding Partner of Carlo Ratti Associati
MIT Senseable City Lab 4885+
Carlo Ratti Associati BIfAEEA

vices - Hong Kong of IBM
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“When talking about the new
workplace, they are all about
open spaces like having gyms,
working cafe, but we never really
talk openly about mental health
and wellbeing.”

Tatiana Gomez

Workplace Consultant of Herman Miller

Herman Miller T ¥FZ= RGN EERT
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life projects to make a positive impact.

Design thinking is, at its heart,a human-centric approach. It's about embracing possibilities
and finding solutions that have true value to people. These three case studies look at how

creatives from different walks of life are harnessing the power of design thinking in real-

BRATRER—EUABRERNLGE » ANTKRLEE > WBBEEREANEY - ATERES
REFRBRG R - UTZAERSZET ETERMAIRHE - NETBEERRBME  FRER

i For a truly usable design,
we should involve stakeholders

during the ideation process.

— (RO ET > R TEAE BB R A S (B2 - 99

Design thinking is in part about advocating for
collective creativity: learning from others to solve
problems and inspire change. This same principle
can be applied to architecture, an area that
One Bite Design Studio, established in 2014 by
co-founders Alan Cheung and Sarah Mui, is
passionate about developing in Hong Kong. Their
interest lies in the concept of ‘placemaking’,
a collaborative process that strengthens
connections between people and the places they

share.

Their experiences working on an outdoor
public installation for the Leisure and Cultural
Services Department helped them recognise the
value of stakeholder participation, when users
commented that green-coloured seats may attract
mosquitoes—an issue they had not considered.
The studio also collaborated with the Hong
Kong Housing Society to design elderly housing
in  Prosperous Garden. Elderly organisation

‘Nutcrackers’ was invited to join the ideation

process, and they shared valuable insights that
would have been overlooked otherwise. The
reveal of the final simulation flat, in full scale, was
a testament to the strength of the collaboration.
Its facilities and spatial design directly addressed
many of the challenges faced by the elderly and
their caregivers. Hinged doors were replaced with
sliding doors, rooms were laid out with enough
space for wheelchairs to turn around in, and
everyday objects were placed at easy-to-reach

locations.

The experience was enlightening for Alan and
Sarah, who believe that a well-designed place
should create interaction with people. They
changed their studio’s motto to ‘Interconnecting
People and Making Places’, as a reminder to
always focus on connecting communities through

placemaking.

RATBMERERAZREBARRE > WEER
o SERAMEBARERELE - h2Alani

SarahB520145F B — O R LEE R [EE
B RKEN THHEE NBIFASTE > BB
BT ERI DGR ISR B AIRR -

ERSREEBE @R MAHRFIEEH -
b PORZIERHEN 1510 & 2 BRI EME - ERF I
BELETRREMER > BERRRMIRERLE
BEL  BMFEHAR - o tPIRERE
EHSRARETCERERER - BETREME
UV —ESHEBRE > 2E—LAEEH
RROEERR - thPERT —LE— B 5=
> SARESZEBVENREBEDE - AR
BNERENERE R EENREREREEEY
ZTEME - FIAASFICRAHEFT ~ ESEATREE
ZEBTWREES > URSEERARBREERE
BHBRMT > RREEBHERNERM -

EEZEREAlanfISarah KRR ERS - thFIEE
—EFNt S EHESHEMRBETE - Bt
S TEENRESRR TEEHEREEH
71 BRZIREMPIE B RN TEPSEREEE
G

COMMUNITY PLACEMAKERS - ONE BITE DESIGN STUDIO
HAHEEERHHLE

Alan Cheung & Sarah Mui
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Emily Tang &
Joan Calduch
Ferran
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INNOVATORS - STUDIO DOOZY

mAFEBRBR REREFE

EmilylRERR S BERERERAVAEER - RET I
ERRTRINEREE - BN S EERRER—
RRRIFTESHOARME > WRRRRIBBISEALIRESE
BRI BEEI AR E ¥ R R F A MR R AR B - MhERE
HEERILibue » MITEIRERIA (LR - HhASES
BIHLZRARG - SRARER—ARAIFTEFAT A
BAESHNER > ARFHEMARICTHERE
f&A -

Emily Tang’s experiences caring for her grandfather
with Parkinson’s disease changed her trajectory
as a designer. Seeing first-hand the challenges
he faced when using conventional toilets, and
knowing that the risk of falling was an issue faced
by countless elderly and disabled people around
the world, she was inspired to create the Libue
toilet bowl. The design incorporated a horse-riding
concept that allowed users to skip the body’s
turning action when using conventional toilets,
enabling everyone to use the toilet independently

and safely.

Partnering with Joan Calduch Ferran, Emily
established a healthcare design studio,
Studio Doozy, in 2017. Today, the team employs
design thinking in everything from colour choices
to product modifications, ensuring they tend to the
physical and psychological needs of their users
throughout the product development process.
By interacting with and gathering feedback from
their users, they continue to design leading
healthcare and lifestyle products that elevate user

experiences.

HigithElJoan Calduch Ferran?E2017E £ EAITL
—REFEFE BRI TE=EStudio Doozy © BFE
SH thPNEER—EERAR RS FEREE
MERARD > HEACEEIELNE » HMER
BERBEARNAEERENOERE - BBAEIEIEMS
AEERKVEER » A SEENRABRE
BAEIE . sReT ARSI R EEES -

66 We believe that the unceasing
modification of designs following
the needs of users can help people
and bring changes to society.

BAEEESR AU RERET > RMARNEK »

BUSINESS BREAKTHROUGHS - MAINETTI GROUP

XHBRWE Gt B M

66 When we help customers solve

problems while tackling their pain

points, we create value that enables

us to grow with our customers.

ERMEEERARRE « ARELE  RAETIN
BIEMEE > HEABLERESEH - B - 99

A company with a specialised product line will only
sustain its business growth if it institutionalises
creativity in its culture and operations. For Paul
Tai, Regional Director at Mainetti Group, the
humble clothes hanger was a product his company
perfected for more than 60 years. At the beginning
of the Covid-19 pandemic, Hong Kong had a face
mask shortage, and Paul knew design thinking
could help. His team embarked on a R&D project,
using their strengths in manufacturing plastic
products. Through iteration and user feedback,
they designed HK96, a mask that can be used
for up to 96 hours. Design thinking enabled the
business to grow, producing a range of hygiene
products to fulfil market needs, with a team united

towards greater success.

—HEEEMESGNECENBRAERELS
XALFEE LHIEL - ARG EBBLER -
BEEBEREREPaUIRTR » HAS60E R
HRBOEEHET - EREREHERANKRE -
BIEME > FEOBEE > PaulNE BT BMEEE
KIS - At ERRER T — B EEIE
B> ERMtMREFERBERNRIN  MRBBAR
BARRKRERARER » AEE R UEEE
FA96/N\BSHIHKOG O E - Rt BHES BB
§#BE—RIMETHISEENEESR » Wk
BER - BEIERINAERS -

Paul Tai
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“Touch Tung O!” Community Design Research

The Sustainable Lantau Office of the Civil Engineering and Development Department
appointed HKDC, in partnership with Land+Civilization Compositions and MakerBay,
as its consultant to conduct a pilot community design research project, with the vision
of identifying revitalisation opportunities for the Tung O Ancient Trail and the nearby
villages. With a series of design thinking engagement activities, the “Touch Tung O!’ team
sought to understand the local characteristics of culture, environment, and economy, so

as to arrive at guiding principles for designing the trail’s sustainable future.

TERBILIKIRES ) HERFHAR
IAIREBEEETOIRAABNREREETBRATOAMA - LM
Land+Civilization Compositions &zMakerBay > #E{T7EHILERETAZE » SEBGE
WS HEAE ST AT AL - SORIKFHE S EREE—RFIRH BRSIEE - TH
Touch Tung O! EHAME « BEAACTE - MRNRE SRR E R RIS SRR -

UNDERSTAND T m To build trust and communication, the project team

_’? 3 was introduced to locals on organised field trips.
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The team developed visual tools for
villagers and trail users to share their

opinions and visions of revitalisation.

BEXRFIARETIR - BNRMDE
EREER S D EMMEELLERN
BEMRRR -

DESIGN
THINKING
STAGES

Al B9 44 pLEED
{EI prEl "E BE ER Ideation sessions were held with stakeholders

and trail users to explore future possibilities
and spark collective creativity.
EX -~ O ENLSEERE—RRRERRK
BRI RENE - WHEBEHRINE -

To impart understanding and provide a
synthesis of local and expert knowledge, initial
ideas were shared with the local community.
BBRES THRERERNESR  HEMTESZVS
e < HE  (DERHRIRT R -
SHARE AND

RE-ACTIVATE %=X [E&&

FEELMBRR

0G5 D #%

W TOILET TELLS

REDISCOVER PUBLIC TOILET

Toilet Tells - Rediscover Public Toilets

HKDC was the Design Thinking Advisor for ‘Toilet Tells -
Rediscover Public Toilets’, which was jointly organised by
the Food and Environmental Hygiene Department and the
Architectural Services Department. To help ignite innovative
ideas for Hong Kong’s public toilet services, HKDC was
engaged to guide the design thinking programme. A number
of public interactive workshops were delivered by One Bite

Design Studio, who acted as the project’s Programme Partner.

A FEEARBAER

REBCERAIFTEM > ENBEFTRBLMMRYE > BMBRREEE
REEERFEM TFRH  FRLAMBER) > THEFE
RATHUOE(ERRET B MRERER > 5| BE AR BHIER -
HEMKF—ORF TEZSERT —ESNEH TIFS - &
NREBER ©
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New Ways to Learn During the Pandemic

IDK advances creative thinking across different
sectors by providing professional training and
resources. As a knowledge platform that focuses
on enhancing innovation, design management,
and creative leadership, it has been true to its core
mission by adapting and evolving its workshop
format during the pandemic. More than 700
participants joined training workshops held online
and in-person over the course of the year. These
training workshops have been an opportunity
for participants to explore, develop, and sustain
innovative approaches in their workplaces and

combat challenges brought by new normal.

BRIFTHEHRBEER
sEtAEB R BB REIRIBININER - RERE
FRBAIE R4 - FAEERN - REEERAE
FHBAH TS > BRETAHEBRERE T ARSI
B WHRBE—F > /700 UMERHE L
HERIEIN TR - BETFHREMBMEBRE -
RARSEERANEME  RMERES LESO
FEF > BIEEHIE SR -

Design Thinking Workshop: Designing through Play @ Design Spectrum

ERETBME TR : URERET@ERET AR

Design Thinking for Civil Servants
As a structured creative process, design thinking can be a powerful

approach to overcoming hurdles and embracing innovation within

1

2

OUR BIG IDEAM

T organisations to achieve meaningful outcomes. Since 2013, over 700 civil

servants have participated in customised IDK training programmes, held

in collaboration with Rama Gheerawo, Director of the Helen Hamlyn

Centre for Design of the Royal College of Art. Many of the bespoke

training have centred around how public services can keep pace with

digital and societal transformations, and participants are encouraged to

apply design thinking to drive human-centric public services.

BN TE B MERAERET BAEEI

BB A ARLNAIRRRE  th2FEEIETARMER AT > A

LEESEERRRNERTEA - B2013%FE » EF700SUAFEBNT
ERET AN TR AT - BIAE S REMEIRIEM - IRBRERET P O4RE

Rama Gheerawo&{FE#FVIEIIERTE - HPHFZ AT HEE L HRTS

S oo ey FEANE] SR BAENES R B EFRIAS 1 - ARBBI S INE AG 85T BAE B RS

s&atB4E TEY @ DIP Design Entrepreneur Day \ r B : ™ ¥ AHERBER o

The New Normal Guru
In 2021, IDK hosted the New Normal GURU series of online design

thinking workshops. In response to the way our world has changed

in light of the pandemic, facilitators took participants on a journey of

self-reflection, covering topics such as sharpening business thinking
and boosting team productivity, to find ways to bring more agility and

creativity into our lives with design thinking.

MERBEA
20214 » :RETAF B FREE M T — £ FINew Normal GURUER T B 448 =
T e - BEITHESMEBARTBE - —EFRSMAMEREEDER
RATERER  AEFFREANETY  ESHAIE  EFERMAESH
B RIRETERE -

Workshop on Design Thinking: "Innovative Leadership
Programme” commissioned by the Civil Service Training and
Development Institute of Civil Service Bureau

HABEBBRE A EEIIERN TRIRAMEI &) T

Workshop on “Future of Edu-Tech: Smart Learning for Social
Impact” co-hosted with MIT Hong Kong Innovation Node and
Cyberport

BRFEETRREERF P ORBIBESH B RIRISREK — New Normal GURU Design Thinking Online Workshop Series

SEBIOBESE) TS
i R New Normal GURU it B4 L THEH5 751
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Design thinking is a
mindset that helps
you design solutions
for your challenges
that increase your
chances of success.
BRETRER—ERERLN
BEBNRAS H FE T 2 RBAY
L IBINATHIER -

NDISIC

We need to
transform ourselves
on a daily basis.
The goal is to make
small changes
every day.
HKMERE—BH > F2ZM
18 » B REIR—N\EI
HHERE -

Chris Pacione

Co-founder and CEO of LUMA
Institute

LUMA Institute BESRIHFAZE
TBARE

Miko Cheung SR:Z&

HR Director of LAWSGROUP
EREBANEREE

The accountability
and responsibility
of understanding
the customer and
innovating should
belong to everyone.

B—EABEEETBEE
PR R RIFTAOEALE -

Gary Liu ZI7] Hq
CEO of South China Morning Post
FERRITEAAR

All industries and
sectors should
actively adopt
design thinking,

especially in the face

of major events, like
the recent global
pandemic. Design

thinking will help the

public and private
sectors create a
sustainable future.

BT REEIBIRART R
- EEHEARSEME > 6
WMBRINEIRENE > ATAE
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Lena Low ZIEEHD

Senior Director - Customer and
Business Development of CLP
Power Hong Kong Limited
REZHERATDVEER

ES e

Using design
thinking is a way to
experiment in small
forms immediately.
If you have an idea
in the morning, we
can test it in the
afternoon.
ERETRMR—TERIRA U
AT > EERBIRT BRI
% - REZTHIRIETSEE
T ERETER -

Roel van der Heijde

Former Health Care Consultant
of the Rotterdam Eye Hospital
P84 FIARFS B8 Bre i) B8 R A RS
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Be prepared to be
wrong and fail. ..

If getting things
wrong was going to
paralyse what we do,
we would never have
done what we did.
KMERILIERBIEITF
&> BHRTEMEIY > E
TIHRARETRERIS S RIS
FSR -
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Alexander Ng 23 3E

Vice President of
Tencent Healthcare

R B R B AR L

Back in the 2017 Policy Address, HKDC was excited to hear
the Chief Executive of the Hong Kong SAR highlight the
need to build Hong Kong’s design thinking capability and
capacity across all sectors, including business, civil service,
and education. Bolstered by this strong policy support,
HKDC set in motion big plans to cultivate creative mindsets
and design thinking in the community, which culminated in

the Unleash! Empowered by Design Thinking programme.

Last year, two events ran: the Unleash! Design Thinking
e-Forum, centred on the theme of “Managing VUCA with
Design Thinking”, and the Design Thinking Certificate
Programme for School Leaders, which was about harnessing
design thinking to enhance student learning experiences and

deepen a school culture that embraces 21 century skills.

As part of the Unleash! programme, two courses were
offered: one covered practical applications for leveraging
design thinking in teams, processes, products, services,

organisations, and people, and was focused on tackling

important interdisciplinary problems in the real world; the
other course enhanced organisational readiness by training

facilitators to use design thinking effectively.

Ultimately, these initiatives sparked chain reactions across
sectors, with more and more people and organisations
understanding the value of design thinking for Hong Kong
society and helping to drive the city’s reputation as a design
hub in Asia.

BUBEER HERUELAHRBIRTEMEND  —E
EEBRHONED - HEREMRERK2017FNRBRE
o FERTFOBRUBRABRNANE » BETIRRE

MUnleash! sx5tB4# MIRAEE 1RE  EHEIBEEAIER

BEgst:

=F > IHEM NERAERETEHE BRVUCAK) HERE > 82
7 TUnleash! 48 L5R1E) - MK TERETREREREBEE
HERE > SERFBENSERR > URREEDS21HE
4RI -

Unleash!IE B ER#EH L TMAFTXRRRE » HR—EIRS
At BERER R C ER - BRI - AENAMESEN
BERER MRARBEATNESREYHE; 5— MR
ZREBRIFINRG BEWSIAT - BB RIEASREN
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HONG KONG'S LOCAL
NEIGHBOURHOODS
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Neighbour Maker Workshop
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Hong Kong Community College 28 L SR
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Thanks to our community engagement programmes
through BODW CityProg partner collaborations,
the creative tourism and placemaking efforts of
Design District Hong Kong (#ddHK), and year-
round exhibitions and activities at our public-
facing initiative Design Spectrum, design ideas
and inspiration blossomed across every district in

Hong Kong.

RATERERNEEE. RBAITNE RN

AfF - TREHE BN WAIBRERILSEES River of Lisht Sy [ Recess at Harbourfront |
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BRBHETI - EHEEBRBEREEE - Nature Therapy
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DESIGN SPECTRUM The Warehouse Teenage Club
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Pastel Nagomi Art Workshop

FO TAN X

(2= Anchor Site EE kit
GLOs Cafe by fooody tk R T 5
o
SAN PO KONG \ KOWLOON CITY 788
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China Bright Production
(Lee Hon Kong Kai)
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FIRE STATION

EIRESTOTION
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FOLTT NG Eﬂi KEEP (LEAR
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A CELEBRATION OF
OUR UNIQUE LOCALITIES
s EE BIEEEL

Embracing the unique “Heung Gong Dei” (&#1fl) experience, Design District Hong Kong (#ddHK)
is a pioneering three-year creative tourism and placemaking project that celebrates culture and

creativity in Wan Chai and Sham Shui Po.

Presented by the Tourism Commission, and curated and organised by HKDC, #ddHK seeks to capture
how the people of Hong Kong contribute to and shape the city’s collective identity by harnessing
the collective creativity of different design disciplines. From footbridges to fire stations, parks to
harbourside spaces, #ddHK fosters collaborations that highlight the spirit and uniqueness behind
neighbourhoods, envisioning them as pop-up “open-air design district galleries”. By breathing new
life into ordinary public facilities and activating previously underutilised spaces, #ddHK has elevated

existing tourist attractions and reconnected people with their localities since its launch.
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BRINGING COMMUNITY
SPIRIT AND POSITIVE

VIBES TO THE CITY AS A
"DESTINATION”
Bt EEH XEEF RS

The third and final year of #ddHK revolved around the theme
of transformation. Harnessing the richness and vitality of both
Wan Chai and Sham Shui Po, the year saw distinct programmes
rolled out in the two districts, which overflowed with positive

vibes, creativity, and community spirit.

The Heart of Cyberpunk - Immersive Fashion Experience and
SSP_People projects spotlighted Sham Shui Po’s roots as
a cultural melting pot of history, fashion, creativity, and
craftsmanship, and celebrated the colourful and diverse
everyday lives of the neighbourhood’s people. In Wan Chai, the
transFORM exhibition featured large-scale creative works and
installations from Wan Chai to the Central harbourfront, inspiring

new ways for the community to engage with public spaces.

BAS=F > hRRE—FHRTHFEL - EENEFIRKE
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HIGH-TECH MODERNITY VR A
MEETS URBAN GRIT |

ERES BIRELH R

With its neon lights, metropolitan high-rises, sights, sounds, smells, and I ¥ g ANTENEITE BENSIERE - BRRIEFN/NR
street vendors, Sham Shui Po has been the inspiration behind cyberpunk, / / & BARGEIRKISEERR - —ERERER
futuristic, and sci-fi aesthetics. An area ripe with fringe fashion, unique i f’ y XAE ~ RRESBRMLEBHNERRR - EZREEKIR
design ideas and raw materials, it’s no surprise it has been the backdrop i \ | F B HABHEXNEEL - EEEENHERME > 1R
for many cinematic worlds. y —4 - , EMERFNR S REERR AR -

A =
To explore this part of Sham Shui Po's identity and perception, we - A MRS SR BRI ER —BRETRKIB ST X
joined hands with guest curator and creative director of this fashion : = f ' BMOMNAEER - iRt EREAIEREENERRRE
extravaganza, Eugene Leung, creative partner, Number 2, and 1 MEBIEARESREE « BIRMRFENumber 2 ~ SAIAM L EIMNRET
various local and overseas multidisciplinary designers as well as B\ } 3 B> MREEREEE BmERDBESERSHTF - £2020F
NGOs, non-profit organisations, local shops and ethnic minority V¢ ; L’ 108178 & 25 A AR _EERS & B SRERETAOTS RIS FRBLES > B2
groups, etc. to bring Heart of Cyberpunk (HOCP), an immersive B\ SEEEREE  BAREERNLIEZhHFRR AL -
fashion experience to underused public facilities and open A
spaces in Sham Shui Po from 17 to 25 October 2020. The __ \
experiential event was a cross-disciplinary showcase of -~
fashion and design, and featured a variety of peripheral }‘ A

activities that transformed the area into a Ffuturistic

metropolis straight out of a blockbuster sci-fi ilm.

680
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To tell the HOCP story with richness and
depth, the event utilised different mediums,
crossing over various disciplines of design. The
showcase featured everything from fashion

to film, 3D modelling, props and set design,

illustration, animation, mural art, exhibition

design, technology and performing arts,

and was created in collaboration with local

creatives from Sham Shui Po and recognised

international experts. #ddHK invited visitors

to connect with and explore the community

in creative ways, which enhanced their

appreciation of the neighbourhood’s unique

offerings. This helped to preserve the sense of

locality and share an authentic experience of

Sham Shui Po’s defining qualities.

EBEMNATERBEN  BHARNRARE > BRER
KPR AHBIFEARBEMNBZERSIE » BRkE - E
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FREAEENZE - BRREERESRKISNARE - &m
ERRBHEXIL -

The location choice of Tung Chau Street Temporary Market was creative and subversive, with the space feeling

like the headquarters of a spaceship that had been hidden under the Golden Seam (i.e. the flyover) in the

middle of the city. The exhibition meticulously applied barrier-free accessible design to cater for the needs

of different visitors. Visitors entered through an abstract tunnel which led to the living quarters of the future.

Past these space-age bedrooms was a laboratory where the public came face to face with cyberpunk voyagers

wearing outfits created by ten up-and-coming local fashion and accessory designers. Bringing together sci-fi

trimmings and urban motifs to create outfits that interpreted what it means to be cyberpunk, the looks were

created with materials sourced from Sham Shui Po. To preserve the unique ensembles, each piece was hand-

made into a limited-edition collectible figurine.

EERIRA TN BMNERIFETATISEEL - MOBRTRERNBERER > REFAZ2EBEALE
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SHOP CAT SPOTLIGHT #E &R E15

TRUE STORIES FROM LOCAL
CHARACTERS
sRET R R KIS H S

Sham Shui Po has endured years of change and challenge —shaping the district’s identity, culture,
history, and community dynamics. Known for its abundance of colourful fabric, accessories,
electronics, and other raw materials, it has evolved from an ageing district into a treasure trove

for local creative industries, and a hub for emerging design studios, cafés and boutiques.

In recognition and celebration of the people of Sham Shui Po, SSP_People turned the
neighbourhood into an urban living room, where the community can come together to interact
and inspire one another. #ddHK joined hands with a local curatorial team led by guest curator
Michael Leung and Pat from Wontonmeen, the project’s creative partner based in Sham
Shui Po, and presented a range of site-specific design installations co-created by people and
organisations of different ethnic and cultural backgrounds for a range of public spaces. In
addition, SSP_People featured two self-guided routes to connect people with the stories of the

area, inviting exploration on foot or bike with an audio guide.

FKBHEE XMt BENHEEE > #SEREENSBANEMAMAR - EEELERN
EMNEEEREENH - ki - EFERREMEMHMES > EFERERATHAIR
FMEM - EEFERGTTEE - MBEEFNE -
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REAL-LIFE CHATROOM HIR#EE =

#ppl_&_meow_dd #A AFMEdd #ppl_chill_ dd # A A%&dd

#Tai Nan Street Refuse Collection Point # AR UK & ik

Over 500 shop cats live in the Sham Shui Po district,
welcoming visitors and customers to stores with furry
friendliness. Kristopher Ho was inspired by these unique
critters and teamed up with volunteers from Hope of the
City,a non-profit youth group, to create a 20-metre-long
mural, #ppl_& meow_dd. As well as shop cats, the mural
features cotton flowers to symbolise the area’s textile
trade. A short film on the theme, Meow Shui Po, was also

made by filmmaker Bobyea.

RKBBEREBBSO0MUMIER - BLEEHEH  ARA
EH/NENYRZEIEBNEHIRE K& - KristopherHo
MUt ARE - BRI EAS DR E) (Hope of the
City)&L » BIfE T —IBRB20KAMEE (AAFE
dd) - RTHELHEER - EEBELIRTE > 2EERK
BT RTE - EEBobyeaBU—RHEIERAETAN
BT—#R5 (HKIE) NEH -

#Nam Cheong Street Sitting-out Area #3R7Ki5RI B #HREER

#ddHK joined forces with a group of Hong Kong designers and Sham Shui Po residents to transform
the neighbourhood'’s centre and allow curious visitors the chance to renew their appreciation of the
district. Together with local kaifongs—people from the same community—they co-created three sets

of design installations, #ppl_chill_dd, which turned a park into a “real-life chatroom”.

Featuring painted phrases from different languages by Katol; life-size multidimensional cultural
figures by Rex Koo; handmade lanterns crafted using traditional materials and deadstock textiles
from the area, by kaifongs apprenticed with Mr Au Yeung Ping-chi, the second generation of Bo Wah
Effigies; and music videos featuring local residents from different backgrounds singing popular songs

from their cultures and nationalities, the installations were an uplifting celebration of diversity.

B TRETNHRENEERDARMERKE » SREHHERTERBE —NHEEREMERKIEER
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PUTTING LIFE INTGQ,
ALIVINGROOM &
BRAERSE '”
#ppl_lean_&_learn_dd #f\)\%dd \i\"

& ™~

#Nam Cheong Park #EE/\E

Together with young people from "10 Stories
100 Pieces" of the Hong Kong Young Women's
Christian Association, Christian Concern for
the Homeless Association, Project Futurus and
Walk in Hong Kong, a living room was created to
display Sham Shui Po’s stories and population
demographics. The space was designed with
recycled pallets and paper tubes, and visitors
could “lean and learn” as they deepened their
understanding about the community through

design, social, and cultural lenses.

REH#HE BN E BB BB 4IProject Futurus ~ 5&
WEE > UR—REEEBEBRLBEGRR
EREEBSHEAREREHENESA » UESE
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BRETE -

SKILLS
LEVELLED UP
FBE

#ppl_upcycle_dd #A Ai&dd B

Working with coaches and students from Hong
Kong Young Women’s Christian Association
and the Christian Concern for the Homeless
Association, #ddHK organised woodworking
classes to train participants. They applied their
new skills to 10 local shops, communicating and
understanding the owners’ needs to custom-
make upcycled furniture using recycled materials
and design thinking. The pieces are exhibited for
visitors to see at the stores while exploring the

local trades of Sham Shui Po.
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WOVEN STORIES A%
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#ppl_weave_dd #A Afidd

#Maple Street Playground HBB BRI

e T

Students from HKICC Lee Shau Kee School of
Creativity gathered deadstock fabric from around
Sham Shui Po to create #ppl weave_dd. The piece
aimed to remind others that Sham Shui Po is not
just a supply base for the fashion industry but can
be a source of design inspiration. The final tapestry
was hung on the fence behind a goal on the sports
ground, and showed population demographics
interpreted in multiple colours and patterns in the

woven, fabric strip design.
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lour and culture
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Hong Kong is a city deﬁn\gd by its resilience and adaptability. K sought to capture \ e 8 s

TR y =
that spirit by curating a series of installations that encouraged people-to enjoy being \\ \ \ //
utdoors and celebrate the city’s uni beauty. \\ . . i \ =

S — S = =
- S| Using pla%n?akjn\g and design thinking, seven s\e\fs“e installations designed by local \\\ \\\ \\\\__
H_\x and overseas creati‘;/\é“sws{\e exhibited along the Hong Kong-harbourfront. Inspired by \“\ \\ \\\
= o = __Tf\i Hang’s fire dragon dance?ndghinese garden elements, the insta s o
b erﬁBracg\Victoria Harbour, like a ﬁre“draggn blessing Hong Kong. In a year when social \ =

— distancing measures were in place, the |nsta1:kaths were mindful of space, ensuring = =

ions appeared to ) -

3 T : visitors were safe v&Fi‘it&al_:ill. being able to engage wilm‘the‘installations. s s
e = b . - - -
e The.‘a\'/"efal\l‘__effect was soul-sooth.i.;{"g', with many visitors able to relax and escape the = ~ .
stresses of d;i'[?"ti-ﬁe_ and live in the moment. The installations also unveiled a pilot for a S
~walking and running route along Hong Kong's famous harbourfront, exuding the charm of

the new Pearl of the Orient in this tourist landmark. Sy
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#RIN RIVER OF | LIGHT & )IRARE

Central HarbourFront Event Space

B R BN 25 R j \\

Commissioned from world renowned US-based artist Patrick Shearn
of Poetic Kinetics, the River of Light was a polychromatic installation
comprising more than 45,000 colourful streamers stretching across
700 square metres of air. It marked the Hong Kong debut of the
acclaimed “Skynet Art Series” and was the final act of the transFORM
exhibition. As a kinetic sculpture, River of Light moved with the wind,
creating a magical effect for those viewing it. With a light-reflecting

band running through it, the river symbolically connected the past,

present, and future of our city with life, growth, and the sense of hope

B

and promise that comes from moving water—just as the harbour has

always been a source of life and opportunity for Hong Kong.
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#THE LEAD #8

Harbourfront, Causeway Bay Typhoon Shelter
8B EEE

The Lead was meticulously made using chamber bitter covered with incense sticks by the
Tai Hang Residents’ Welfare Association, and was shaped like mountains and rocks in a
Chinese garden pond, representing good wishes for our homes. This cultural installation
was designed to follow the curve of the harbourfront, evoking the lead-in for the Tai Hang

fire dragon and culminating with the River of Light in Central—the dragon’s tail.

BERERSPRTEE AP RIUGHER (B) - BANGRENEREER  MBKRELF
ZpEEE » Wil EXAIMRES - FEEFHN - ERBARNEERBERIIAGUNEE
BERHNHE > ERE (JIIRTIRY HERE - BWIKEERE - REREFEIMR -

# APARTOGETHER #—E—EA

Harbourfront, Causeway Bay Typhoon Shelter
88 B EEE

Adapting to the new normal of social distancing, One Bite Design Studio reimagined
outdoor space, and created #APARTOGETHER, a series of pieces of pavilion-style outdoor
furniture that allowed visitors to be outside together, while remaining apart. Whether
visitors enjoyed a quiet seated moment or a solo merry-go-round ride, each of the furniture
pieces was thoughtfully designed so users could share the facilities while maintaining a safe

distance.

AHBRIEORFTNATEEEHER ? —ORF LEEMUARBEREL—FRS =481 K
HWESRE  BRERLTENEZR LREAS  BEAZE —H) BX T—EAI 8
Bt - BHRAMEBEROEE > BATTRBEM —EZZAHRMMZER -

# SKY CASTLE #8258

Water Sports and Recreation Precinct, Wan Chai
EFKEEHRELEEE

Australian multimedia design studio ENESS worked with local design and production team
Hattrick Creative to bring their interactive installation, Sky Castle, to Hong Kong. As visitors
moved through the 12 illuminated inflated archways, they triggered an audio soundscape.

The result was an immersive and dreamy expression of Wan Chai’s urban energy.

BN Z IR BEERAT B BXENESSIIAA AT R BFEIR B ERIE > ASEFERE (BZEE)
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#THE RIPPLEOFTIME #3 - &

Victoria Park
HZFEAE

Local event and visual design agency Double V recreated the changing coastal line of
Wan Chai in The Ripple of Time, a kinetic installation pieced together from over 2,000
colour panels. The undulating motion of the sculpture echoed the pace of city life, with
an accompanying mobile app allowing visitors to make a wish, listen to collected stories

from the people of Wan Chai, and learn more about the district’s history.

AithEREtE B Double VIN2,000% R ERIRER (F - W) BIEEE - EfMEEE 1—?
BRENEE - IRIEEETKERERRE - (UEEIMELEEHENTE - TREB
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# RECESS AT HARBOURFRONT # ##1/2

Central & Western District Promenade
A ESERE

Inspired by childhood games such as Rock Paper Scissors, Hopscotch, and Traffic Light,
Recess at Harbourfront took five game-inspired floor designs and scattered them along
the promenade. In this experience created through a series of public space design
workshops led by local design team Napp Studio, users of all ages redesigned the games

and tweaked the rules to try out new takes on old games.

ERDMBEFEEN (HERNE) > SRLAEBEERSRERTARSERKZ
- MERFT RBES BRI IS5 ERR LSS - BRETEFERA LSRRGS
& > WFEAIZFRBERA -

# NATURE THERAPY -
DREAM OUR RAINBOW

# NATURE THERAPY -
SEE,HEAR, TOUCH, BREATHE

E?E E my lu\*/m]:

Wan Chai Pierside HarbourChill Central & Western District Promenade
"""" E(FIRER Z BB INE S HHEEBERE

Chinese gardens are designed to create a sense of infinite enchantment within a definite
space. Using artificial and natural elements, local design studio Milk Design unearthed
the versatility of open space in five sense-awakening works. Designed to immerse visitors
in the beauty of nature, these were a feast for all the senses, with their core work, Dream

Our Rainbow, rewarding visitors’ mindfulness with a glimpse of a shimmering rainbow.
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Nurturing a Hive of Ideas

BODW CityProg is designed to connect local creative
and design units and organisations with innovative co-
creation, partnership, and exchange opportunities. Like a
beekeeper, CityProg fosters cross-pollination in creative
collaborations, tending to local partnerships to build a hive
of ideas and activity that can sustain the community and
beyond. An extension of BODW, CityProg encompasses
three distinct platforms: Anchor Site Festivals, Design
EduVation Programmes, and Satellite Events & Offers. It is
supported by Create Hong Kong, its Lead Sponsor.

The third year of CityProg was centred around a powerful
theme: 20/20 Vision of a Post-Pandemic World. It saw the
launch of the CityProg Design Scavenger Hunt, an app-
powered urban exploration redemption campaign that

invited the public to connect creative dots across the city.

BIEIENE IRERE

M EEENEEE) STERETERARRR L -
R E S 2 B 0HA  ERRER - THEED)
RBEEA—IE  BOBEAEY  BEHAMIEATE
BB BRI S TR - R AR TS - T
BRHEGEHELM  EhEESABETE -
rEEYHB AR  TARHEREEE) &
MEREBRER - HEEE) MAREES
TS -

N //
$oE TMEED) B6 TenEsRn0/20 ()
BE) BETE . BT B TEH SR
MExE -

community organisations connected

ﬂ 5@ D Creative units, businesses &
BIEHERA - BRRILEKE

ﬂ E ; Anchor Site Festivals
FEREFIGHBIEE

5 Design EduVation Programmes
NRHEREIEE

ﬂ @ @ HI:‘I:I Satellite Events & Offers
HEFBRER

Creative and Design Community Activation

bloom and bear fruit.

Empowering partners to develop and enhance their businesses and projects,
CityProg enables new initiatives to thrive. A design ecosystem relies on cross-
pollination, and CityProg brings together partners and resources, helping to
nurture young creatives by facilitating the exchange and blossoming of ideas all

over the city.
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CityProg has the role of cultivator, catalyst, and harvester when it comes /Wf\\ S
to supporting the growth of a design ecosystem, enabling projects to \\ ' \\,u)

/Y

Last year, we recruited more than 40 young people to
coordinate and organise events for BODW CityProg.
These young people were able to lead the events and
contribute to their own community.

EEXEN ERETERRREER - HABEETHZMAFTEMAGRER
BE - BPIRSEINESE > SECEENHEFELER -

Unit-in-charge and Youth Worker of Tsuen Wan Youth S.P.O.T.,
The Hong Kong Federation of Youth Groups
ERESEHEEETFETMEMEERBTFEINFE
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In spite of being good quality, the works or activities
we have done in the past seem to be very “rough”

and not trendy enough. For China Bright Production,
BODW CityProg plays a leading role in teaching

us to equip ourselves and tackle challenges with
creativity in these changing times.
HEAAERFIMAFREUEERNERRY > EEFER TS T8 - 74
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Project Managers, China Bright Production
V== R R

In the past few years,
Architecture Commons
Limited has participated in
BODW CityProg and met
many like-minded groups.
Everyone has their own views
on community development —
and we're glad that some
ideas set aside in the past
seem to be implementable
through collaborations.
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Co-founder and Director,
Architecture Commons Limited
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able to invite two Fo Tan-based creative partners to help

(1]
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HKFYG Tsuen Wan Youth S.P.O.T. is an NGO for youth that has extensive
experience in community work, but was yet to employ design thinking to
organise their programmes. The CityProg team worked with them to co-create

an engaging Anchor Site Festival programme.

The programme connected Youth S.P.OT. with one of CityProg's Design
EduVation partners, the American Institute of Architects, to organise student
workshops about the design of the communal space LightBe, a social housing
project in Tsuen Wan. It also secured CityWalk as a venue sponsor for Youth
S.P.O.T. Anchor Site Festival's exhibition, and helped promote the events with
digital advertisements at The Mills and Nina Mall in Tsuen Wan.
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expand and co-create an Anchor Site Festival with CityProg’s

Fostering creative collaboration and ’\x// / ONO©) O
nurturing deSign in the Community O\ — ’—/ Since joining CityProg in 2019, GLOs Café by fooody was N/

encouragement and support.

These collaborations inspired and activated other creative
units in Fo Tan to join in, enhancing the magnitude of the
event and its uniquely Fo-Tan culture within a ‘Made in Hong
Kong’ context. Industry professionals contributed by sharing
their views on Hong Kong’s industrialisation. The team also
organised guided tours of neighbourhood design studios, so

the public could discover the creative side of Fo Tan.
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Skilled in calligraphy and signage design, China Bright Production (CBP) is part
of a community bringing new energy and inspiration to San Po Kong, a heritage
industrial area. Inspired to collaborate with the Anchor Site, CBP welcomed
cultural and creative groups, as well as second-generation factory owners who
shared how design has transformed their brands and businesses into forces for

social good.

Through CityProg’s partnership, community connections have strengthened.
With more platforms, the public learned about San Po Kong’s design industry—
including an opportunity to join a public stencil typography workshop at PolyU
Hong Kong Community College.
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Focusing on design research projects centred around
social issues, Enable Foundation and its projects
enjoyed greater public engagement by joining

CityProg as a Design EduVation partner in 2019.

They won a Special Annual Award for Social Design
at the 2020 Golden Pin Awards and continued this
success by joining CityProg again. In 2020, they
rolled out the Dementia Hong Kong Co-Creation
Showcase |, organising two public exhibitions in

Jordan and Sheung Wan.

With CityProg’s funding support, Enable Foundation
extended their physical event to a digital format to
create more opportunities for participation, including

co-creating a ‘resting room'’ for those with dementia.
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NGO HKALPS runs a public event space in Kwun Tong. Experienced at event management and
hosting different art events, they provide indoor and outdoor spaces for external parties to reach
their audiences. CityProg reached out to HKALPS to organise “The Discovery of Design Arts
among Kwung Tong Business District” Anchor Site Festival, and utilised seed funding from the

programme.

The festival comprised a large outdoor exhibition, and guided design and industrial history tours
of Kwun Tong for the community. The exhibition was well received by visitors, which encouraged

HIKALPS to organise large-scale installations and showcases in outdoor public spaces in the future.
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Thriving Hive
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Fertilising design projects and
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/ potential by providing support

and opportunities
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Architecture Commons Limited first joined CityProg in 2018 with the Design
EduVation programme “Creative Windows”, which inspired them to explore
how people think about public spaces, communities, and human-centric
neighbourhoods. They established Neighbourhood Innovation Lab in 2019 to
help foster an inclusive neighbourhood identity in dense Asian cities and to
contribute to bettering society through design and architecture. They joined
CityProg again in the same year, as an EduVation partner with seed funding

support.

In 2020, thanks to CityProg’s network and introductions, Architecture Commons
became a Satellite Event partner and connected with Swire Properties to
continue Neighbourhood Innovation Lab in Wan Chai. The project received

funding support from ChinaChem and extended to Tsuen Wan.
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BOKEE » WARIHIEF AEEE - EWAERE ERRAANEESUITUEFE
48 o tbSh - ZIEEMESEREENEE) - BEESEESET -
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Nurturing a Creative Cycle

HENEI S IR

Empowering designers to connect with others,
and building a future-focused ecosystem

EERATHIEE R R » BERIRARRNRAIEER

Hong Kong Children & Youth Services (HKCYS) has been a CityProg partner since
2018. The collaboration started with engaging young people to take part in a fashion
parade at the Fo Tan Anchor Site Festival. GLOs Café by fooody further strengthened
this partnership by supporting 20 HKCYS young people to produce a short film

under the mentorship of renowned local film art director, Alex Mok.

In 2020, fooody continued their support by mentoring HKCYS participants in visual
design and videography. In recognition of the partnership, HKCYS presented HKDC
with a Caring Community Award in 2020.

EEBOERBEA2018FEMS HEFE NSFERHE  RERSIEHREE
BASIKR TEESMNHISHAIEE . RFRER - B > WRIEXIFT20
UBEBTVERBENEZTA > EAHMERIBHZEIEEEAlex MokiieE THRFLHE
R &SR E1EmEE -

2020%F » NEIHREEATESOTRBENSMEFRUST  BEOIHIZZRER
FHIMEEIEI - FESOERFEEFR2020F @& BRTROERRAIEHLELE »
RIBRFNHERIE
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Using seed funding from CityProg, openground brought together a group of cross-disciplinary
designers to become ‘neighbour makers’. Through a series of design thinking workshops, the team
engaged the community, budding designers, and Sham Shui Po neighbourhood craft stores. The
aim was to use design thinking to connect the community with the district’s material suppliers

and local craftsman, bringing design into everyday life.

Their collaborative works were curated into an exhibition that showcased how local design and
crafts can form part of a community’s culture. In the future, a Sham Shui Po Material Map will be

created to bridge the district’s material suppliers and community’s needs.

opengroundf| Al TR EEE ) MNEFES > BE—YIAREFBIARFTEFIEE neighbour
makers) - STFRIERETBMETIEL - BEEE - ARETZRETED » UESRKIBHTENE » L
RETRAEAE I BB MR EE R TEA » BERETRALTE -

BEHBHAGRURBEAZR » BARTBALRFTHETBNAGEHESL » BEitEIRE
HINFKSEM RS TE - MR BEEERAMRHEEREERK -

FabCafe Hong Kong, with seed funding from CityProg, presented their “Bring the Music
to Life” Design EduVation programme. It included a Design Thinking ldeathon for
young designers and students, thanks to FabCafe’s first overseas collaborator: a creative
community from Japan called Electronicos Fantasticos. Part of the programme promoted
trash-to-treasure sustainable design practices: participants with an interest in electronic

music recycled electrical appliances to create musical instruments.

Their creations were showcased at an exhibition that taught visitors how to use the
technology of barcode scanners to find and create unique new sounds. It was a fresh

twist on making music using design thinking.

N EEE) ) MEFESEFabCafe Hong KongmIh2E MARHEHRBIER) Bring
the Music to Life » R EIEAFRRTMMBEMRN TR BMH TR - REFE
ISERRIEFET) - AFabCafe MEEEBIMAE  ZRE BARMAIfEILBEElectronicos
Fantasticos&#f » IBEREFERBERTTHR > BFE—FHEBNAL » BEX
BT -

PR RFFERISRERZEIR - 2HBEA2BEREAFBRITERERES > RN
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ENRICHING COMMUNITY CREATIVITY

HRAIS REMLR

At 7 Mallory Street in Wan Chai, creativity runs rife. This is where you'll find
Design Spectrum: an initiative by HKDC committed to stimulating creativity
and strengthening the connection between the community and design through

xhibitions, workshops, and more.

BFRBEHTFRRENAIESE > ERERMERET BN - 525
BEEBRPOATINETERER ZHNERNERIAER » BAENRE
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In early 2021, PLAY LIVES, an_exhibition that explored the nfinite
possibilities of play and design, and one of the space’s most dynamic
exhibitions, attracted a large audience from all ages and walks of life.
Co-curated by Rémi Leclerc, Founder of PolyPlay Lab, and Chi-wing\Lee,
Founder and Creative Director of Milk Design, PLAY LIVES featured over
90 play and design projects from around the world in interactive and
themed rooms. The exhibition took visitors on a journey to discover the
value of design in shaping contemporary play, and the importance of play

when it comes to enhancing design.

2021FHRTH MFmA R BREREGARFNERAEENE  R3IFEE
BRNESNGE  ERANELFERREFINEEZ— - EEfAPolyPlay
Lab&lig ARémi LeclerciIMilk DesignglI# A KRt 4B B FI R SR STEH B R
Bl ARERBMRRINFRRIER - B AENESREERE - AR
AIAE IR S REER T ABTE » EMad sl aRAT A BEE RS - MR T Rinst
HMRFHEDEINEZRIE -

A specially commissioned work, Rolling Fun - Community Playground,
took place in the open public space at 7 Mallory Street. Making use of
the structures put in place during this work, Design Spectrum also held a
Design Restival, comprising six events that offered an opportunity for the
community to unleash their creativity. Visitors of all ages were invited to
discover and experience the versatility of the installation and the space, and
to join a series of workshops ranging from creative play to remote control
car races. The public were also invited to design\their own play ideas and
provide suggestions for how to maximise the delight and possibilities of a
playground./To engage and inspire visitors further, a\'playshop’ workshop

series and/guided tours were held in parallel with the exhibition itself, with

peopleof all ages and backgrounds attending.

POBFRBEETRI T PERRNENIER TEEIRE—SMEis, - B

KABEPREGERE > HERIF T J& - stEESR N TIFHuEReTE -
ANMEMTE D EBN TS ESARREIIRITNES  EANAREFERER
B BEDHREVNTESENIUE  —BEBMATEERETRD - BERBHE
AWRFHHECHBEEE > R ARAGERSLBI AT EER HEZE -
RERRTENR TRETFH NEEE > HREE -
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10:00am - 8:00pm (Mon - Sun)
B F10RFIEZE G F8HFIE (BHA—ZEH)

Shop 7, G/F, 7 Mallory Street, Wan Chai, Hong Kong
BEREBFREETRMT7E

Pop-Up™ Booster
Pop-Up™ B4 58

Studio Gooris Ltd

Light and portable, this innovative and super-strong origami-like folding
booster seat is durable, versatile, and easy to clean—perfect for little ones.

WEIBMEARESIS ~ S {EHEFMPop-Up » GIBIEEERERMA - MLESEER 2
REBIMBEZIE °

A Design Treasure Trove

Established in December 2020 and located on the ground floor of 7 Mallory Street, the
DS Shop is both a showcase and a retail spot for young design talent and start-ups from
HKDC's flagship programmes, including DFA Awards, Design Incubation Programme, and
Fashion Incubation Programme. Having displayed over 100 unique design products, including
objects from the exhibitions, it provides designers with a year-round space to increase their

brand awareness and exposure.

NEENERTEE

IR A 7SR TAIDS Shop > BREREBEEBRFHER  AZREFTBREFTFOBRERE
BIEDFARGTERGE « SRETRIRIBE BB NI RAIRIE T 8NN ESRETARMEIRSE - B
2020F 12 AMIIIUZE > [EFHEE 1002 MERTBENER - AP BIRROGEPRL - BERET
ERE—EZFERM - MIRF SN2 ERREEH -

AN ALAN CHAN CONCEPT NOW
KILLER LE ROUGE &&5tATOIAL T

Alan Chan Design Company Alan Chan Design Company

FRUITY SOUND
HEEKR
STICKYLINE

Meet the Murray

Invisibilis Moveré Limited

Bright and fun, these three vibrant Bluetooth

gifts for those who love music.

ZREWKRBENETNEE - BB LEHER
HEEE » REMABREFENRIZES -

and luxurious.

HMBMEEL—F -

Channelling chromaticity, this colourful
speakers shaped like origami fruits are great design reflects Hong Kong's

multi-

culturalism and historical architecture in a
wearable work of art that is both timeless

HEMRMEEZSTERELELE  AMA
BERTR  EEUFHEMERNOES > £&

Shaped like bullets of confidence, and
available in vibrant hues, these are the ultimate
lipsticks, designed to unleash bold instincts for

The ‘Magic of Chinese Calligraphy’ clock
was a sensation in 1998. This continuation of
the limited-edition classic is a modern, yet

any occasion. timeless, watch for all design sensibilities.

SMELYNE] — R FORRIER AN AL » ERRFIRANE - TIERFIEIE1998F /L - RS R DI AAIR U -
REAKEABEEEERE  MBERNEBHNAZ HREEZIMAN (BT BSRMREREE - Rt
2k BEEIRIURL - RIEXME » SRAEHEREHS DTS -

CHAN BY ALAN CHAN
Oriental Tea Perfume Collection

RARBKART

Alan Chan Design Company

A collaboration between legendary French perfumers and designer Alan
Chan, this collection features three limited-edition fragrances: Oolong Tea,
Mint Tea, and Hojicha, with ‘East meets West’ stylistic touches.

R ROBRAMETAENERAE - HHZHRBIREK : BRER  HH
RIBFEL - LR AR -

ZERO TO UNLIMITED Ruffled Knit Top
TERR HEBHA LR

ARTO

An eye-catching explosion of orange and blue, this futuristic knitwear top tells a story of how
molecules gather to create unlimited possibilities.

BHERRROHERIRARESBFENEE - D FELBREPARRATEE

Bubble Memory Stick
habis Rt

Where Are You Going?

Benny Lau
Yellowdot Design Limited

Phoenix Coronet

R5E

Wist Group Limited

Adorned with precious jewels, stones, pearls, and jade, this ornate and exquisite
coronet honours tradition and modern beauty to bring brides good fortune, hope,
and happiness.

BIRERBANRTHNDENIAE - T4 - BHNHER > RaERNRAZE > B
IR RAEH BRI -

Memories are whimsical, and this bubble-
stick inspired USB flash drive is a playful way

to preserve special moments while having a rooster on an adventure.

Go on a journey of wonder in a stickerscape
book that follows Gato the cat and Galo the

lieele fun. & = Al stickerscape AL & SRR R
B R MRS R SUSBRIEHE » FEBENRFERBOSE - B —WER
FAMEEDE - B RFEEOREEDH - b -

Tomorrow Myth
BRI EE

llab Design Limited

Created to raise awareness of endangered animals, this series of sophisticated and
colourful enamel pins highlights creatures who need our help to survive.
LRSS ZREE BRI ER S > RMMEEZE » ERERREBAREBELY
HIRRSE -

THIS IS HONG KONG Puzzle
(itni > BREER) REHE

Cup Magazine Publishing Limited
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Hand-painted and easy to carry and complete on the go, this map puzzle depicts
the charm of Hong Kong in the 1960s.

BRAEETNREHEUAFERIME - HHRHCOFNNFRER -

Tetra Soap

BrRIR SR RIS B F T ER

Furnitury Limited

=

Slow-made with cold-process production,
these handmade and fragrant soaps tackle
the slippery soap problem with a unique
tetrapod-shape that’s 100% slip-free.

BTHAE —FELRIEESBIFNKENIKR
BE BREEN DEREF)  BEMRRE

The New Floor

Invisibilis Moveré Limited

With a motif inspired by the ceiling
architecture of the Chi Lin Nunnery in Hong
Kong, this stylish scarf transports you to a
place of serenity.

EREFEEMRAEIREFTBEEFENR
TERIERET  SABUEAT EF TN -
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#Q1

What were some of your key initiatives
over the year, and how did they promote
knowledge and appreciation of design?

BE—FEWBHEEERH?

BEFREBAMARA L REERFTMEBAMAMRE ?

Sam - Between BODW CityProg and #ddHK, we had
projects centred around urban regeneration, placemaking,
storytelling, and community engagement. #ddHK’s ‘The
Heart of Cyberpunk’ was an immersive fashion experience
that brought together digital artists, animators, Al
designers, and more. We sourced materials from Sham
Shui Po, where it was held, and used local designers and
part-time workers in its setup to cultivate our roots in the
district—as the future HKDC headquarters. Alongside
our ‘SSP People’, these projects really engaged the
people in the neighbourhood. By shining a new lens on
the area, we reintroduced the neighbourhood to the local
community—showcasing the stories of ethnic minorities

and using design to build a more inclusive society.

BODW CityProg is a citywide design activation
programme driven by local partners. We partnered with
them or matched them with partners to present over 200
unique events across Hong Kong. Each event connected
people and creative energy, and enabled us to work with
students and NGOs to benefit neighbourhoods, while

developing local creative ecology.

At EBAREEES MR AT BMIEENTEFAE 5

HiE MENHLESUSFDHEH  sRETHE RN B ER
SREIRRT R AR - EEBUS 2R - BYEAT - A TEHERE
RIS < RENFSARKISELT > ELt BRI - X BHEER
AR R ERARZHEEME  LBEARNBEEHBER
FRUDR R B BRAFRTE I B R © BRUEREIRT > DRKIBA AJ
HHARBEEZRES  BRFAEZRR 7J<i59’97‘3‘7‘7‘@
H O BIRENSBIRIEER RO BEEMRRIZER
BEMtNTE-

RATEHEEBEEESE —ERIWNRTEEE K&
BRI AN B (R BN R (BT 1 AR TS - IHE%UTEﬁ%%E?%’A?&
HR200SIH5ERFEINEY - S5 TR MRBHEEAR
MAENNE  ABMFREASENIEBFEM S EA
BERUE  URAEMNAIRER-

6 We want to grow bigger and
make design a part of the
community, with more involvement
from corporates and grassroots
organisations to reach a variety of

people in the design ecosystem.

RNRZLEEARE - SR RBHEND
— 8% BRESERNEBAGSR
EBREHEP T RBEOAL . o

Isabella Chow Rk &

Isabella“ The two big projects for Design Spectrum were the PLAY LIVES Exhibition and
our DS Shop.

The PLAY LIVES exhibition stimulated the public’s knowledge about both play and
design, offering people of all ages the opportunity to explore their child-like creativity.
Secondary school students and their teachers joined workshops where they were able to
create something and understand what design is about. Setting up the exhibition meant
engaging designers, makers, engineers, production houses, curators, craftsmen, and more.
It demonstrated how important and valuable it is for everyone to co-create in the design
process. The newly opened DS Shop is also a great way to showcase designers’ work and

support their commercial success.

AL OAAIEE 2 TPLAY LIVES#F3tHH1 BEFIDS Shop °

TPLAY LIVES¥¥3tHH1 RESHET AR ARV - BRRFRHALTERES
BFRFECHIE - BRRARILFENENEANZM—EEBRAIERERTNEE - S
RERREHAD - AlFE - 1260 - RIEAE » SREA - IEFFREEHS > BRRABET
HERENEZENEE - FEEAIDS ShophlE B RRFHRIERAVEERE - ERF S
(B)3SETEEInan

#Q2

Looking back, was there anything
you were particularly proud of?
EREBEN T > BHESRINAR ?

Sam - Placemaking became part of our bigger mission and will continue to be
important for the future. Our #ddHK transFORM installations on the harbourfront
demonstrated to the public that they too can participate in the discussion about
shaping the future of our city and how we use our collective spaces. Our projects
stimulated imaginations, reactivated both old and new areas, and sprouted the

creative seeds for new ideas to grow.

7 EE B AT E A A A » B ARRBREES - HfIEMHEER
—RIEREHHE B THBIRE tﬁﬁ"“ﬁ%%  MLBEETH R—iER AR A @ 2B E R
RIBTRERAHER > REARSHENER - HMANIEERNEHEREH - &
BERAFEHEIENES » LB TBEBAINET -

Isabella- It surprised us and the curator of PLAY LIVES to see so many families
and children come to the exhibition. The number of visitors was a big plus, and its
location in a historic building on Mallory Street also made that possible. It showed
us why our premises were the right place to promote design and the benefits of
being accessible. The DS Shop supported that as well, with people coming in from

the street to browse and purchase unique design products.

EIHFZREMZFMEEEFGRSE TPLAY LIVESHIAR » HAFRE AL
BERD  RATHEALRIVEFREGE LR HEMFNEILRFRS| A RE
2, B ERGT ° DS ShopEMME L+ 2EF  SER AR E REEEE
—E_rEREHEm

#Q3 Isabella: We would be excited to expand Design

%6 our projects stimulated
imaginations, reactivated both old

and new areas, and sprouted the

creative seeds for new ideas to grow.

RIFHAE MEMEIER)  BEANE
HEEATES - i FREBAINET - 99

Sam Lam #F3E%

Sam - Through our BODW CityProg, we want to

What's next?
ETRAHERIER 2

Spectrum to other districts to offer more exhibitions
and more retail products from designers. We want to
grow bigger and make design a part of the community,
with more involvement from corporates and grassroots
organisations to reach a variety of people in the design

ecosystem.

FPIH AR BESOIE R R IRR E R NME > AR
E1'Eﬁ~m§ﬁ§y%ﬁ%ﬂ§’$ﬂ’\]iﬁim&%ﬁ - BfIHmEEER
ARE > SREFTRABTEN—ED  XBESERNERE
BB IR ERET ﬁ&¢$ﬁi§ﬁﬁ@)\i°

continue to support design-driven programmes for
social good, incubate more creative talent, and link
these with the public and communities. Partnership is
very important, so we will continue to strengthen our
existing partnerships and bring on board more who
share our mission and spirit of collaboration. This will
catalyse the integration of design and design thinking

across the city.

BERGTEBRAREEE  HASEESIFRFRE &
HEBRAERI Z2EEZRIBEAT > KI5 8 AR Rt
BEE - WHNS2ENXHIFEEER A MSEER
BRHESIERZR  SIANEZEZER - SERENES
EREFTRERATRBN N2 EESE -
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EXPANDING
YOUR DESIGN
REPERTOIRE

B AT HI [H 2R

There are many ways of enriching your knowledge and appreciation of design, such
as through the public activities and resources offered by HKDC and partners. They
rev up your creative power by enabling you to see design both far and near, learn

from innovative leaders, and discover design via different channels.

AT SRERA > BUAEAER B REERGT ? BERFTPOHASENFITE
ErReenN RIER » MREEMNER  BEIOSIR Z5TRET  [EIFTAEMEE
RARES - REHABEERTT - BIZIZIGIREE -
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Designinspire
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Organised by the Hong Kong Trade Development Council (HKTDC), the
Designlnspire ONLINE showcase was open to both trade and public visitors
from 3 to 9 December 2020 and featured designs from Hong Kong, Mainland

China, Japan, Korea, and Australia.

Promoting a spirit of innovation and creative problem-solving, this year’s
theme, ‘Design for Good’, was about delivering positive energy to society,
and embracing quality design ideas and innovations that can empower
people to overcome adversity in the global pandemic. A series of global
design projects were featured online, while a live-streamed InnoTalk series
covered discussions about industry trends, and a variety of online workshops

welcomed both adults and children.

As a co-organiser of the event, HKDC had a pavilion at Designlnspire
ONLINE and presented an array of work by Hong Kong designers from its
Design Incubation Programme (DIP) and Fashion Incubation Programme
(FIP), alongside DFA Awards winners from around the world. Visitors were
also able to learn more about HKDC's community programmes, including
Design Spectrum, the open-to-the-public initiative at 7 Mallory Street in Wan
Chai, and the more-than 200 design events that are part of BODW CityProg to

activate citywide creative business and community.

W-{ B gy iy
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2020F12H3HZE9H - HEBE S EEF/ETIAIDesigninspireBl E:R:HEE
(42 EHR) AT » BEARATRRTIEEARM - REIRLM - B « EBEFE
M RETIEE -

SHEIBELL MDesign for Good) %7 » EHMENRIFFAISAREAEM > Bt

EIEALEREEZER  TREBMAMRR & BNSERNRTIEIMAIFT

B - R LEERE—RIIEMRREAT R EEENRIEERETIER - MEDEREN
TRETERE) RIVTMRRHTRES - BB/ AR NAME L TES -

VEAEBRIIRIRERL » FBRETH/OTEDesigninspireiR B 432 FREE - BRiR:
RIS B Rt 8l RS RIRIE B AT 2 T — RIAMERFTEIOGE - BERER
EREMAIDFASRETEEISEEE - 2B EMIEBLEEINN BE—DRABT BRI
RIONHEIEE - BEUSEFREETRNAR T AR - MRESRH
RIS MR R A B B B R200 S THREHEIE -
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“Good Life Good Design” Metro Radio Programme

HKDC continued co-hosting its popular and enlightening radio segment,
‘Good Life Good Design’, on Metro Radio’s Doors to the World programme.
The hour-long segment on Metrolnfo FM99.7 has been on the air since 2017,
and last year featured a variety of fascinating interviews with Hong Kong
creative trailblazers and emerging young designers. Considered to be one of
HKDC'’s important initiatives for promoting design to the public, it continues
to be an inspirational programme that balances lively interviews with current

industry discussions around design and design thinking.

AN e TEEMERE 8B IRE
FRRGHRO—EHEMIWAMAEHE (HRERF) &61F RIEEZBURE
BRESERIIRED TAEER R 25T - 20175  RE—/\SNBEFSHFIBMAE
FM99.7#& i - EEBRT PO AARBERTNERTEr— REESHTE
B — RERET BT R B R ARAT AT - RS DRI R ER G R R T RAGE D=
PSSR RIRRYIRIRATRE

Hong Kong’s largest annual design festival, deTour, took place at PMQ from
27 November to 6 December 2020, with a packed schedule of events and
exhibitions united by the theme ‘Matter of Life’. deTour’s curatorial team,
Trilingua Design, collaborated with talented local and international designers
to present the vibrant line-up of exhibitions, workshops, and talks, exploring
design’s evolving purpose in a changing world. With the goal of sparking new
perspectives and experiences, deTour also launched its first virtual festival
with physical and live-streamed events. Some 33,325 visitors attended in

person, with 321,535 visiting the official website.

FERAENEERTEIdeTour—IEE—IEMNBEE EHNZ2020F11A27HE
12A6H » ZEPMQITRIA EIMER1T » U TEREHAR) AEE - (KRB ESER T
T ERRIAS U R EPREREH RIS 1E - B B BNRE TIEHMRLE  IRRR
AEREBENERTPIEENAR -BTSIAFIAE ITEHEER > deTouridH
HEEERRE RSB B EMED ET - JRIHFARESS,325 - MEA
HBULINER1S321,535:F B AR

Held on 30 November 2020, during Business of Design Week, the Leadership
Forum on Design Education was held virtually for the first time. Centred
around the theme ‘Design Education in the Era of Al’, the thirteenth edition
of the forum was jointly organised by The Hong Kong Polytechnic University
School of Design, the Hong Kong Design Institute and HKDC. Renowned
academics and design industry leaders came together to share insights
and discuss the future of design education, with attendees joining from 21

different countries and cities.

RATBEEHRIEERAERS R - 752020F 11830 AR A AR E1T -
RiBLA TATERERA TN HE) SEE > BEBEIRBERTEMR
BERMNERTRRREBRTROEH - MBBERRTARBMBEE—E > It
RE2MEARRARMEHNREE RET » P ERBIIRTRABBEHIRE -

(]

R Ih T - —
MUNNAN - MENSE

Organised by the HKSAR Government, HKTDC, and HKDC, the tenth
Business of IP Asia Forum (BIP Asia Forum) was held on 3 and 4 December
2020. Hosted virtually, the event brought together more than 60 international
business leaders and intellectual property experts, who discussed the latest
industry trends and developments, and shared insights and observations
about IP issues in an ever-changing world. Hot topics included ‘Open
innovation: Driving Collaboration in Times of Change’, ‘Creating IP Values
through Collaboration’, and ‘IPHatch Hong Kong: Supercharging Innovation
for Impact’, among others. Over 14,500 viewers from across 48 countries and

regions joined the forum.

HAEBRITRERE - HEESBRAREERT OGS+ EEEMA
HEEEERIEI2020F12A3HE4R 8 L2217 - RIBER T 602U EMEKE
REMBEABEERR > SIREFITRBENER  HHAHEERES =B
RFERRAR - BAPIGEREEE TRMIVAIET - BEPEEHEl - NEBHER
EXHEREE) © NIPHatchE& 8 © MERIET BROEH) F - RIBEHIRSIT
REASERR K EiB 814,500 2 B R B £ -
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BMBAR FEBRTHFOEMES
HEHRBM  BHFFRAL
produce a variety of publications PDERFTE - ARMNERK -

and newsletters that share design

To help enrich design knowledge
and appreciation, strengthen the
profile of design events, and spark

creativity, HKDC continues to

stories, insights, and inspiration.

Design for Asia: DFA Awards 2020

Featuring a remarkable line-up of the year’s DFA Awards winners, readers can
discover the people, ideas, and creations behind acclaimed designs in Asia.
Highlighting pioneering design in science and technology, environmental
experiences, and social and humanitarian issues, this awards book spotlights

three design giants, 197 design projects and 16 young designers.

(4REEM ERET — DFARRETEE2020)

B EE T 2020 F [E R B MIDFARRFTHERG = - ST RERIEEZ AN
BRETERIAY - BIMAIERE - iﬂF‘ETﬁtﬂ?ﬁE%ﬁ IRIREEER - 1 E
BRAMAXBRIR S EAVERFTERET - MESAIRET AR ~ 197{EF 4218 B 161U
TFEEERETAD ©

DMatters

HKDC's quarterly e-newsletter, DMatters, is a rundown
of the latest design news and updates from across
HKDC's programmes. Showcasing dynamic start-ups;

award-winning designers and their work; and public

engagement initiatives; it's an inclusive digest that E:::::S‘”‘“S
inspires a deeper appreciation for design. °°"°

To subscribe, visit www.hkdesigncentre.org

BERETHRONEEEFBEHDMattersiEENBERFTA
Z‘&%IE,EEJJIE,%\ BRI SRAIENE)  FELEERETHRT A
HEf  URERARRFTES A RBEEFSE > AR
BEEH MBEESAMRERGTNNENEE

] B : www.hkdesigncentre.org

HKDC Annual Report 2019-2020

Design Redefined, HKDC’s 2019-2020 Annual Report is centred around
the theme of redefining design as a people-orientated approach to solving
problems, and harnessing design thinking to navigate challenges on the
horizon. Highlighting HKDC's new milestones and partnership engagements,
the report is crafted to look and read like a magazine and be just as engaging

as the initiatives and events it showcases.

(ERBRETHOETR 2019-2020)

MEst-BER) BEBRFP02019-2020F HERE  saA B RTEH

IE_;FE BB D AT AR ERIRERE > I P 5 A T8 M e Y B AS 2R ER RO Bk
f - FHRABTREAEERET T ORNRERNBFEIRE > BB RG4S

E’JEKZI] BIENEERFHEETEE —HRSIAAR  IRIEER
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o 52 -

Living in Design: Stories of 16 Designers

The third in HKDC'’s publication series with Joint Publishing,
Living in Design takes a closer look at the impact of good design
across four themes: Wear, Eat, Live, Play, through interviews
with 16 Hong Kong designers—who are also DFA Hong
Kong Young Design Talent Award winners. As one designer
comments, “Design is like air. You may not think about it, but it is
essential.” With the world rapidly changing, these stories explore

how design can help us live well.

CGEERT — RRRERRBERD

HBRET P OE = BEE L RAERARFISE =R > $Rah 7161
SDFARE S FaRaT 7 RSB EEREHAT  RARGTE SR H
B E FNE L/(&"“ﬂll]ﬂvE/ET‘B%UE*‘E*E’\JE‘?WJ
BT - IEUE AP —(IRETAIATER © TERETRAIZESR - SFFIRT
AUABE BEERIEEE -

el !
DESIGN DIRECTORY

HKDC publishesthe Hong Kong Design Directory onits website. The directory
connects design enterprises and creatives across different disciplines with

businesses that need design expertise and services.

To search the directory, visit www.hkdesigncentre.org

FERE BRI O LEERHER  {ESEREAERNATTRAIBAT
AR TREERATAEERTIRE S » ;B A BRI SRE TR -

FErFA RIS BB AR OB AR

& : www.hkdesigncentre.org
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WISE WORDS FROM THE BOARD OF DIRECTORS

EFEEREERE

Chairman

EERERE

WIA D3

It's important to broaden the scope of your thinking and diversify
your experience. Try to truly understand the value and purpose of
design, and figure out how to do more good to the world rather than

look good in your portfolio.

WmEAREER  BEEAOERRNEENESR  FERAKREEES
HIEE > MELEMNEE » MRS URBFESRLT -

" BONNIE
/E '-.L [']
;"I:: C H A N Vice Chairman
ﬁ BEFEAER

Design is a discipline that applies to every aspect of personal and
professional life. Be intentional, purposeful in your design, be
humble and patient while honing your craft, and be ever so curious

and adventurous as you grow.

BREHEFIRHEERAIEARERZRENSHEE - MIFREASS
Bz - ARE > BERIEZER > TREFFTRENT L > RIBFS0
MEREHUARERES -

Drawing from
your personal
experience, what is
one piece of advice
you have for young
designers wanting
to succeed?

B MCERRE - (R TS RE I
ISR R

Vice Chairman

EFEERER

Everyone has a different definition of DESIGN. Over the years,
| have worked in many roles of its spectrum such as designer, art
director, brand consultant, teacher, editor, even media management.

Every segment of my design journey is fun, rich and exciting.
Design is not just a job. It’s a personal challenge.
BREAHRTHRER—KRNER - SERKBEBARBA - MERE
Bl - B4R - MAREARS - HED  REE > EERRBEEE - BRERET
ZHRHBLSERKIETE - ENHE -

BEHRRE—HTIE > MRELHEALHE -

Director

B85

An ambition for designers - as expressed so effectively by the late Bill
Moggridge in this quote from an interview with Debbie Millman for the

Smithsonian Magazine.

“If you think about what people are most interested in... it doesn’t
occur to them that everything is designed, that every building,
everything they touch in the world is designed, even foods are designed
nowadays. So the idea of getting that into people’s heads and helping
them understand it, making them more aware of the fact that the world

Director

B

Our creation was created to create.

Salvador Dali said, “Have no fear of perfection - you'll never reach it.”
Just because we're so imperfect, we're made perfect to create

unlimited possibilities.

BIfE R RER S SRBIFTZEH -
Salvador Dali®@if : MBEAENTE—EHMKEREES - )
EHA5EE - ELHMIFLIERTEUBIERMRATHE -

around us is something that somebody has control over and perhaps
they could have control of, that’s a nice ambition.”

BRETAINIR e —RBEYNMET R —ETE S EBSmithsonianfiEH »
B ERET KHTBIll Moggridge[@ & Debbie Millmanfis5RIR24E  MEEA
PSR EBREA..... AP EEISHSMBER O - HfthF
B—-TFRICSEERENSERM/TERATAMN - it - BEAIGTEAM
HAEE > RMMBSIRAMTENER - MEtHFASTEESEES
ERERIFHIEEG -

Director

Ex

Good design starts with ideas, putting creativity and aesthetics to
work that exceeds expectations. Young designers should keep an
inquisitive mind, pursue interests that may not directly relate to
your work. This diverse experience can give you fresh inspiration
to think out of the box.

EFBRHARFNEE > SERIEMESR » WRATEETFRG - FE
ERETRTFERIFIF 30 » TRARE SR TIFASMY R » E &S5t baIREEs
RIEARETER > O B EAEIE -

€TL
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Director

B3

One often feels proud to be a learned and competent young
designer, but one also needs to remain humble to further advance
oneself. One of my favorite quotes - “It was pride that changed
angels into devils; it is humility that makes men as angels,” Saint

Augustine.

FEASNERGTEREREE BEORE  BRES - HEESaint
AugustinefIBE : MRRLSRELZMTR  RESARBRE-

Director

B

ONN3IHD
NOSN38

Having been a communication designer, design entrepreneur
and academic for decades, | observed that the key quality of a
successful design professional is to have an open and humble mind
to job requirements and stakeholders. If a young designer is very
talented but self-centred with a big ego, | do not think he/she will

go very far to become successful in his/her design career.

BEBTF > B—HETEEEREE - REEXRNRE  RERE
R THEVEREHRT A SR — RSB0 » EHSHEN THEERAREFEK
ISR - MR—UIFERAMIFERAE > EARPOLXER > R
B HETERRET A E P ARG AT -

Director

B3

When proposing your idea, set up the problem you were trying to
solve, and then describe how your solution solves that problem
with empathy. The best design work is not only compelling visually
and emotionally, but actually solves a social issue or business

objective in which all the stakeholders are benefitted.

REEEER > KFRREERANMEE - RERTRBRNSRUOTSH
ARG EIMERRRE - RIFHERETARIEIONEE - MEENEIE
RN ERENREBNS R > SHAHHERSE -

AJANET
CHEUNG :-

Genuine talent with refined aesthetic sense; creativity combined
with sophisticated craftsmanship; passion & persistence in thriving
for perfection. All these are key ingredients for a true blue designer
to make magic happens, and the rest will follow. Most importantly,
best to expose your work in cities & cultures where they recognise
true talent, so that the diamonds in the rough could shine and be

discovered.

BEEMBRRGAZTERERANESRE ; RIMNRIEN B RN
R4S ; IR BB RTRMAME » M EEENIRIERERT
BIBRSEEIR - ERMINSIEETRE - S EENMRELEHEIELERE
AT BRI LR R EHER - SBEAPNEALENEER -

Director

B3

Business acumen is as essential as creativity to the design process.
It’s crucial to develop a sustainable business model, a personal
principle, to excel in an evolving market - a fulfilled life depends
more on how we plan our course and being present to execute our

ideals.

HERFHAED > BRRETAERREE - EFEENTHIED » F
A ENERERE XN EARBLERRATL » RENETFIURL
BFIERE » EEEBEN -

Director

%

Always think of out the box. If you don’t get out of your comfort
zone, you would never know what you can achieve. Do your best

and never regret!

R BAREE > BEHAFER > MMM ATEBFRE - AAZRHM
&> TXREEIE!

Director

=

Success is only reserved for those who are well prepared, because
success is not innate, but created by yourself. One needs to
go through numerous challenges in the process of creation.
Opportunities are believed to be everywhere, and you have to

actively gear up yourself and strive for it!

BINREBEATEENA > BRANIARERN > MEEEHCHNE
B - BEAEAFBENHAEERBIE - EMIRERE - RE
BREBEREAC > BHE—IESHUE !

Director

s

“There is no Fate than what we Make for Ourselves” - John Connor
(The Terminator movie). This is what | hope every young designer

realises if you want to find your own success.

(REE L) EFEHJIohn ConnortIHP—ERER MpEHKTH
K1 > BEESMCERRINNERTEI#IARE DENES -

STl
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Director

B3

Finding the right design question is far more important than
generating good design solutions. Among the questions, ‘Why do
we need design?’ and ‘What the design is for?’, are more important

than ‘How can we design?’.

ERETE > MYMEELMEFNAREE  EATE TATETER
FH20 M TERETEMNRME 71 > BE THfERGT 21 EAEE -

Director

B

A successful designer must own at least one masterpiece in his life,

which is more important than fame, money, and applause!

IR B AINREREH AT —E A RRIE N ED — M REDRIER > BEER
2 EBNEBFESEE!

* LEUNG

A designer has to be passionate in life and work, willing to take on
challenges and move out of your comfort zone to experience life at
its fullest, as each daily life experience could be a great inspiration.
We believe we can make a positive impact in our communities by

creating human-centric, inclusive and sustainable designs.

ERET B R TR TAEFE M Al » M BT IR TR » FRISIRM
BIFRRET REXREFLHERER - BMAGEEBAIENAS
75 AR ENERGT R EFRIEEZE -

ey

Director

B8

ONVI
N3Hdals

In addition to being creative, a young designer should have a broad,
globalvision. They should establish extensive industry connections,
closely watch both local and international style trends and strike
a balance between personal and market preferences. In this fast-
changing digital age, they must also be agile, tech-savvy, and be
prepared to capitalise on both physical and online promotion

channels.

FERMRTARETRE - ERRAEREANBENZIRRE - FEE
UREFANE > BREAERERETEIE » FREREARBHLEETIS
FRZERGTE - WBFAIELDE > REMNEAESETERE
A L IERERE -

Director

B3

Success comes from relentless hard work. It is measured by one’s

willingness to help and contribution to the community.

RINREABEVEE ] - HISBIATNE R S A B EEMINAIRE -

- g

N Y A \ vay ."'|, A
# HORACE} |

38 v |7 S
w# PAN "

Design is a profession that creates enormous value in enriching
life experiences; in order to do it well you need to understand the

essence of culture, business and technology.

BRETHERIERERSNEE EEEFER EMTRE  MET
EEM TR AR AR -

Director

=

Covid-19 is a very threatening crisis to the whole world. Many of
the changes caused by Covid may not be reversed for some time to
come. This may bring about lots of new and exciting opportunities

for prudent change management and smart problem solving.

MEEREEER WEMFZ—HEREEENE (BRI
AEENEEEENL SRETRAFARANEES -

Director

s

The single most important development that will fundamentally
change the paradigm of design is the integration with technology.
Increasingly designers can deploy technologies from ideation to
execution of their designs and even create new business models

by means of Al, big data, various modes of realities and modelling.

ERETERHRMNE SIS BUEUEERETED - R B2 ERETAIIERI(E
ATIFARE EEEBATEE KB SEERREN
BEAGRAIENRNEDEN -

LTL
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2 =R

I P Director
#F

If you are able to find a significant ideal, stay true to your own
interest and adhere to your conviction, you are already on the way

to success!

REUIEREE > TITECHEE > ARFIMEBISES - MELE
RINEEE LT -

Alternate Director

BMES

Don’t think about success if you want to succeed.

WMRIFBERTN » MAEXEKRMID -

Alternate Director

BMES

Taking a step further, pondering a bit longer. Perseverance. You will

be amazed by the magic of the Staying Power.

BE—E > B=RE - ROMWNIFHFREARBLR -

Alternate Director

RBES

A significant factor | would like to share with young designers is
to articulate to a client/end user the origins and justification for a
design concept as not everyone is visually driven. This helps the
process with the client being more engaged intellectually from

development to final design.

RERFERRMSEN—EEELF | SAANGRBRETTE
FUEEEFSRRFERERMSAFELENEN > RMOFIEMRE
fEEREHATR » HERIGHhSEE -

Alternate Director

BMES

INH Add3

When | was studying both art and computer science in university, |
designed my very first word processor and exhibited my “interactive
art”. | was therefore called an “IT guy” when | went back to Hong
Kong in the 90s, as | couldn’t fit into any category - until UX/UI and
Media Art became buzz words.

EXRBERBMAMTEBRZES > R THCEHEXFERER > I
BHEnN TEE#HEfd) - BEROOERDREEN - BAENRIZLE
REFEUX/UIR ZIRBERIE A RS » BMBEWIIAEAIRESRE >
FE Lt REEMARME NTAL !

Alternate Director

REES

Think big, set high goals, take bold steps, seize opportunities, and

go forit.

HOGLRE - BIREX » BITER > MERES > EHhEw -

¥
1H
1

Learn from both the successes and failures of a predecessor, which

Alternate Director

BMES

will inspire you to make better career decisions.

RAIAMRINMAMPRE > MEEFME > NFHEIFMAREE
RE -

6Tl
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COMMUNITY ENGAGEMENT EE#E

CHAMPIONING DESIGN ACCESSIBILITY
watas  WIERE

A global celebration of culture, design, and innovation REXME - AT EAIFRNIRIKERES

WRLDCTY /2 [ % 2 IR TR Sk 7 B [ R B

H > 152020F10B22H EZ24HEHE

HRIET BRI BERT - EEERAH
F—EERWT - FBRHOEBHE
ERFBRITRERFMEREEREER
HEE - REITES TREHEMRE &
B RS o MBREFALEERE
ﬁiﬁﬁﬁﬂ%fs‘ﬂﬂ‘\ﬁlﬁ" EE NS
A HAEE - AIEEEER - RER
“® &ﬁi?/b\ﬁ&%ﬁﬁ*%ﬂ SEE  FTEE™

WRLDCTY is a dynamic virtual celebration of world-class cities,
leading up to the UN’s World Cities Day. On 22-24 October
2020, Hong Kong was one of the host cities of the inaugural
festival. Partnering with Brand HK, HKDC curated a design
panel: ‘City Branding with Design: Snapshots of Hong Kong/,
and invited esteemed speakers to HKDC's stylish office for a
discussion about why experiential design, placemaking, creative
business models, design thinking, and growth mindset are vital

for value creation, identity building, and city branding.

AR SNEEM -
Empowering the industry with creative synergy HFERABHBRANE
An essential part of HKDC'’s mission is to inspire appreciation BRI OEP—AEEFER M ’L}

m%1‘"‘1'?—13951'1.,\%{3’\]@?%&1%EJ °
£ BRT ETE TR EINEENS - %‘idf‘ﬁ
EXFTS2ERFMNHENSIRTES
MR AREE BRI ERBARH > I
BRI 8EH -

for design and design thinking in society. This year, in addition
to spearheading its own programmes and initiatives, HKDC
supported 52 community partners and promoted 51 events,
increasing public awareness and engagement for Hong Kong's

creative ecosystem.

hn3g s ith K = IR EH B

Strengthening local and global connections

While Covid-19 may have limited physical interactions between BEREAE BT OBEBIMEME 2
HKDC and organisations overseas, HKDC nurtured connections M EREEHFERIRT - BEBERE
and partnerships through engaging communications, online 2 @ LEFRERENGRE > BADE
IIARITERF - BB RIEST L@

meetings, and invitations for those who were able to visit. Seven

delegations, who were interested in the mission and work of RERE > NMEEMOTIENESD > WEHH
HKDC and who were looking for avenues of collaboration with IREEBRTME—DEBESEN
Hong Kong designers, visited the HKDC office. BE -

Cross-sector design exchanges (R 57 BIER A3

The HKDC Board of Directors and senior management are often invited to participate BERGTPLOESEREEENERESTBHERRES - #E

in initiatives hosted by design organisations, educational institutions, and professional HBNEX G RNNED > BHEZASZEMNAR - SF - 1
associations, to share insights with people across the community. This year, many joined PINEEE - FENEENENEESIETHNRES S5 R EH
UAYERET - INSREIIPSIMENER -

events and showcases as speakers, judges, and guests, to advocate for and promote design

in all its forms, and foster wider connections with the community.

FRIENDS OF HKDC MEMBERSHIP PROGRAMME #&i&ssthibhz RS

AN EYE FOR DESIGN

RRERETNE

Bringing together individuals and corporates passionate about design, this membership programme supports HKDC and design

advocacy in Hong Kong. Members can enjoy exclusive ticket discounts and priority invitations to partner activities, and can join

HKDC's knowledge-sharing and networking events.

LT BIER A RRFTHIA TS » —EXIBTEERTP OB AR RAESRE - SR ZBRMEEEREBEREBZNEIE
WEES) - BEEFERFTTPONERAHAD ZRPRRMEH -

Acknowledgement of Corporate Members

ISHABBEZER

(Till 31 March 2021, in alphabetical order #ZXE2021E38318 » MEXFFHF)

G e

Acknowledgement of Patron Members

ISEKABNEEZES

(Till 31 March 2021, in alphabetical order by surname #Z2021E38318 » M KEXFHHF)

Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Mr Hei Shing Chan

FRIER ST

Founder, Hei Shing Book Design
BB B ARIAEA

Ms Kali Chan

BREfRLE

Vice General Manager and

Design Director - Interior,

JATO Design International Limited
(B BRA S BIBKIE R
ERREEE

Mr Michael Cheung
REIKE
Director, Zincere Limited

FHERASAH

Ms Agnes Chiu
HWEXLL

Lee Kum Kee Co Ltd
FiREL (FB) ARAF

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung

B FEEE

Chief Executive, Hong Kong
Standards and Testing Centre
EBRERBEFOLEE

Ms Pansy Ho

fBELt

Group Executive Chairman and Managing
Director, Shun Tak Holdings Limited
EREBARADEBITHREFRESELE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
ghipsaigt

Founder, KL & K Creative Strategics
BB RIRRBRAIA

Dr Kwong Man-hang, Bengle, JP (Aust.)
RISNES L

President, WKK Technology Ltd.
FRBERRARASME

Mr Man-ting, Edmond Lai
BNESRE

Director,

Much Creative Communication Limited

SHRIBRABRATRE

Dr Michael Lam

HEEEL

CEO, Hong Kong Quality Assurance Agency
BEMEREBER

Ms Denise Lau

2BELL

Chief Executive Officer, COLOURLIVING
COLOURLIVINGTHAR

Dr Flora Lau
RS EL
Founder, Flora Lau Designers Ltd

ZURISERETENB R ASIAIHA

Mr Siu Hong Freeman Lau, BBS
BlhERSEE

Founder, KL & K Creative Strategics
NS RIRREAIMA

Mr Tai Yum Lau
ZIRIREE

Dr Edmund Lee
Fl@EmiEt

Executive Director,

Hong Kong Design Centre
FRRETPOTRAEH

Dr Harry Lee, SBS, JP
ENEEL

Chairman, TAL APPAREL LTD.
BRRREBRADER

Mr Wai-fung Leung

REBEFRE

Founder & CEO, Artemis Digital Limited
TEBISERASAIMARITRER

DrlJohnS.K. Lo
BBt

Mr Lu Lam, Leslie
ErRE

Mr Ma Yu Hung, Samuel
Managing Director, Luk Ka

Paper Industrial Limited
HERRENRI TRARNE LR

Mr Ng Man Wai, Danny
RXEFRE

Director, 4N design

B RS EHRES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

KL

Founder and CEO,

Wings Trading (HK) Co. Limited
REEIT(EE)ERASRIMARITBAEH

Mr Chiu Hang Tsoi

Z@ERE

Chief Executive Officer,

Lifestyle Creating Holding Limited
B RIREEERASERITE

Mr Chi Fung Wang
FEIERE

Director, China Energy
Technology Holdings Limited
FEEERFHEERRATESR

Mr Ben Wong

BETEHRE

Director, Sure Profit Holdings Ltd.
HREBHRADESER

Mr Danny Wong
Executive Director, Wiseman
International Digitech Limited

ERERBBRITERASNTES

Mr Peter Wong
BERKE

Mr Qin Xia
HikE
President, Makestream Design Co. Limited

HMNEE BETERASAEA

Prof. Eric Yim, JP
[tetcE e

Chairman, Hong Kong Design Centre
HEREPOLER

Mr Leon K L Yoong

BEREE

Techtronic Product Development Ltd

Vice president - Techtronic Design

Dr Allan Zeman
BEXiEtL

Chairman, Lan Kwai Fong Group

Bt EEER

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University jIIFEAZ:
Tandem Design

FITH BAREFERMHERLE)

LEL



INTERNATIONAL ALLIANCES EEBFE#5E

PARTNERING FOR A PURPOSE
BEFUEESE ESRARR

To promote design initiatives on an international level, HKDC works with a global network of design organisations, further

strengthening Hong Kong as the design capital of Asia and the world.

RIGRFTEEREEERE M > FERHPOEERRFHEGETZ A EEBNAE  ZEESEEBERINREIRERG Z HIHAL -

WD U WORLD
DESIGN ——
ORGANIZATION

international
council of
design

[member |
2003-2021

GLOBAL DESIGN NETWORK (GDN) Eip#&%51E#52E (GDN)

Co-founded by HKDC and the Hong Kong Trade Development Council in 2005, GDN is a major partnership
network founded and based in Hong Kong. Under the management of the Hong Kong Federation of Design and
Creative Industries, the network engages members from leading design organisations and the creative cultural

industry to encourage and drive cooperation across nations.

GDNHEFBRF P OREBEZERBEI2005FHBRINT - B—ENFESPONKREESERLS - BAIH
ERRGTRAEEXREEREEETIF  BHATERKEZNREMNIRRRFTABRAIZ XS  EESER
HENERFHRBITERERAGTE

WORLD DESIGN ORGANIZATION (WDO)®

WDO is an international non-governmental organization that promotes the profession of industrial design and
its ability to generate better products, systems, services, and experiences; better business and industry; and a
better environment and society. Founded in 1957, WDO has grown to include over 180 member organizations

from over 40 nations. WDO has United Nations Special Consultative Status.

WDORLIIFS19574 » ERBEEYSHIFEAMA - ZREFBIB180EM S AR - RE40SEER - B UHE
IEFRGETEFRABER  IFEREER - 75 REBRER LA - FBIEERRTHESRE -

INTERNATIONAL COUNCIL OF DESIGN (ICoD)

ICoD is an international non-governmental organisation for design with a membership of more than 120 design
organisations from 53 countries and regions, including state-level professional associations, educational
institutions and promotion bodies. Since its inauguration in 1963, ICoD has been connecting independent
organisations and stakeholders across different design domains to advocate the value of the design profession

as well as design education, research and policies.

ICoDHYBY & 3% B 53fE B R K iR Y120 ZEFRFHES - BIEERREXRHE SRR KEEEEE - B1963F
BRILLAZR - ICoD—EBBARER EENBIABRIEHE - EHRIER - ¥5 - IFRRBERIEE -

CORPORATE GOVERNANCE & &R

As a publicly funded organisation, HKDC has continuously strengthened its corporate governance and improved its

workplace culture over the years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC conducts regular staff training to ensure that operational

procedures comply with its own corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing potential conflicts of interest for its directors.
Apart from self-reporting potential conflicts at board or committee meetings, directors are now also required to
disclose their general interests, direct or indirect, pecuniary or otherwise, on appointment to HKDC's board. Their

declarations are also available for inspection by members of the public upon request.

FERGTHROMEA—BRABENNEE > SER-ERNIGAERERAREABSEXL > MERSENEEER
RERRIEXZRRIE -

BT BT H HEMF - FERETPOMERRMMERIE - MREERFHESHERERRA -

Leoh > FERFREPONEITWERBES - MREESNEENEER -RTOEEGNZSGETHRHRI - EE
EEZEMATEBRPOESENR > TAKBEMEERNMBIE SRIEEEN RIS - UBFTE > GHKE
NERTEARTFARALTER -

€€L



OUR ACCOUNTS #&H BOARD OF DIRECTORS MEETING ATTENDANCE

Income and Expenditure Statement for the year ended 31 March 2021 EEgERLERERH
HBE2021F3AMBEMBEERXEHER 01.04.2020 - 31.03.2021
MEETING ATTENDANCE / BOARD OF DIRECTORS FINANCE AND ADMINISTRATION PROGRAMME DEVELOPMENT AUDIT
TOTAL NUMBER OF MEETINGS EEe COMMITTEE COMMITTEE COMMITTEE COMMITTEE
BENERY / a8uE = MBRITREES FEEES BRESS BE%EES
. v - . - _
NON-GOVERNMENT FUND FROM OTHER GOVERNMENT TOTAL Eric Yim RS 5/5 4/4
FUNDING CREATE HONG KONG FUNDING @it
EBFESE RIEEEES HitBRFE S o Bonnie Chan fRiZ& 4/5 3/4 3/4 3/3 -
HKS'000 HK$'000 HK$'000 HK$'000 David Lo K3 5/5 ) ) i )
M T BT T BT T BEETIT
Patrick Bruce 4/5 4/4 - 3/3 -
INCOME XA Hoi-Yan Chan BRELAX 3/5 - 3/4 - -
Government Grant Viveca Chan [R—1# 5/5 - 4/4 - 5/5
HEE - 90,782 18,690 109,472
Alan Cheung R} 4/5 4/4 - 3/3 -
Project Income wn 1o
THEKA 560 3,533 R 4,093 Joanne Chow F i 4/5 2/4 - - -
Sponsorship Felix Chung $EER} 1/5 - - 2/3 -
=a) - 8,441 - 8,441
Eddie Hui ¥ E# 2/5 - - 1/3 -
;m;')':“me - - - - James Law BE18 5/5 - 4/4 3/3 -
Kun-Pyo Lee Zfi£#4 3/5 - 3/4 - -
560 102,756 18,690 122,006 Steve Leung Ri&EX 3/5 ; ) 13 ;
Tommy Li ZE5Kké2 2/5 - - 3/3 -
EXPENDITURES i Stephen Liang &% 4/5 - 4/4 - -
Project Expenses Joseph Lo $525% 5/5 i : B 5/5
297 57,060 14,717 72,074
IREXH
Victor Lo s 4/5 - 0/4 - -
Payroll & Related Cost
E BRI - 37384 3,973 41,357 Head OF CreateHK BB & ;428 5/5 4/4 4/4 3/3 5/5
Donation Representative appointed by
i - - - - Hong Kong Federation of : } B
il Design and Creative Industries 2/5 2/2
FERGTRABEREGAR
Overhead & Administration
32 8,312 - 8,344
— RS ERITHRER
Representative appointed by
Hong Kong Fashion Designers Association 5/5 - 4/4 - -
BENRRABEAR
329 102,756 18,690 121,775

Representative appointed by
The Chartered Society Of Designers

3 - } : (Hong Kong)
NET SURPLUS &% 231 231 EERNRHTRE (BE) R

5/5 - 4/4 - }

Representative appointed by
Hong Kong Designers Association 2/5 - - - R
FERGTEHERR

Representative appointed by
Hong Kong Interior Design Association 1/5 - - 1/3 -
BEEREZNRAIHRERR

Remarks :+1&:
Freeman Lau (Representative appointed by Hong Kong Federation of Design and Creative Industries) resigned as Director on 31 July 2020.
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CO-CREATING
HUMAN-CENTRED
FUTURES



Cover Design Concept: Co-creating Human-centred Futures

The future is constantly being built by people from different walks of life, coming
together through conversation, communication, and collaboration. The cover captures
how mobility is shaping how the world unfolds, with people moving across it. Design
(represented by the symbol of Hong Kong Design Centre) opens pathways for people

to spark new inspiration and co-create new values for our future.
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Hong Kong Design Centre & &R

T- (852) 2522 8688
F- (852)2892 2621
E - info@hkdesigncentre.org

Unit 602, 6/F, Mill 5, The Mills, 45 Pak Tin Par Street, Tsuen Wan
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