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About HKDC
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A non-governmental organisation registered
in 2001 and established in 2002, Hong Kong
Design Centre is a strategic partner of the
Hong Kong SAR Government in advancing
Hong Kong as an international centre of design
excellence in Asia.

Our public mission is to promote wider and
strategic use of design and design thinking to
create business value and improve societal
well-being.
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talents and good designs that
improve quality of life, address
social innovation and preserve
cultural heritage
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thinkers, foster exchange and
collaboration among designers,
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The period spanning 2022 to 2023 proved to be a time of
remarkable transformations for Hong Kong Design Centre
(HKDC). As the world grappled with the far-reaching effects of
COVID-19 and adjusted to a new normal in the post-pandemic
era, HKDC faced numerous challenges in adapting to this
changing landscape. We spoke with Prof. Eric Yim, Chairman
of HKDC and the two Vice-Chairs, Prof. Viveca Chan and

Mr Steve Leung, about the future work of HKDC. We gained
valuable understanding from the conversation, which offered
us deeper insights into their perspectives and the fundamental
ideas behind ‘Driving Change of Design'’.
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Chairman of HKDC
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What factors do you believe contribute
to the success of a design?

EY Design, in contrast to art, must possess a
clear purpose. Unlike an artwork displayed in
a museum, design needs to be meaningful,
practical, and relevant to people.

VC Aniconic or successful design encompasses
both aesthetics and functionality. The
foundation of a design’s success lies in an
intangible idea, which endures perpetually.
A remarkable design not only shapes the
course of its era but also leaves an indelible
mark on history.

SL A successful design has to be human-
centric. While the mind makes it happen, a
great design also starts with the heart.

How would you summarise the work
and developments of HKDC in the year
2022-2023 in a few words?

VC We have taken continuous efforts to position
Hong Kong as a design hub, employing
fresh and captivating approaches. We
have enhanced the depth and breadth of
our programmes. For instance, during the
pandemic restrictions, we leveraged digital
TV to invite a multitude of international
speakers to our events. Furthermore, we
have expanded our programme offerings to
encompass a wider range of initiatives that
foster design and engage the community.
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Would you share your most memorable
moments at HKDC in the year 2022-
2023?

EY 2022 marked the 20" anniversary of HKDC,
and one of the most memorable moments
for me was the BODW dinner. Walking with
former Chairman Dr Victor Lo along a wall
adorned with images chronicling HKDC'’s
development over the past two decades
was awe-inspiring. Witnessing the extensive
work accomplished thus far was remarkable,
yet it also highlighted the ongoing tasks that
lie ahead of us.

VC Ihave two memorable moments. The firstone
was when BODW returned to being a physical
event at M+. We had put in so much effort,
and finally, we were back. The event took
place on a grander scale at a new venue that
redefined the culture of what we do.

The second memorable moment was the
graduation ceremony of ‘Design In Action’
held at Hong Kong Disneyland. | withessed
numerous young students with their parents,
some of whom may not have had the
opportunity to be exposed to design before.
It was fascinating to see the kids so engaged,
and it was touching to observe how we can
involve and inspire young people with the
potential of design.
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SL As Eric mentioned, the HKDC 20" anniversary
dinner was certainly memorable, especially
when we had the chance to reunite with good
old friends who came back from abroad to
join us. Another memorable moment for me
was a site visit to the Sham Shui Po project,
which holds great significance for HKDC
and the design community in Hong Kong. As
someone with an architectural background, |
could envision how the spaces would appear
once they were completed. It was an exciting
experience, and | eagerly anticipate witnessing
the final outcome when it is unveiled next year.
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What strategies can HKDC adopt to
differentiate Hong Kong from other
cities that are also being promoted
as design hubs, and stand out on
the global stage as a unique cultural
exchange centre?

SL Hong Kong’s unique geographical location
and its historical role as a meeting point
between the East and the West make it a vital
cultural exchange hub. Situated near China
and the Greater Bay Area, and benefiting
from the ‘one country, two systems’, Hong
Kong plays a pivotal role in supporting and
promoting these initiatives. Its unique identity
comes with the responsibility of nurturing
vibrant cultural interactions and contributing
to global cultural enrichment.

HKDC has been creating significant
impacts on the designindustry through
its diverse community programmes.
Can you share your favourite example
of a project that had a positive impact
on the people it served?

EY My favourite initiative would undoubtedly
be Design In Action. It organises studio
visits for students at various education
levels, introducing them to designers and
architects. Through hands-on experiences,
students witness the transformative power
and impact of design. The ultimate aim is to
inspire them to pursue design as a subject for
higher studies or as a potential career path.
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VC One aspect that left a strong impact on me
was the Skynet art series by the renowned
LA-based artist Patrick Shearn at the Central
Harbourfront Event Space, featured as part
of Design District Hong Kong’s (#ddhk) 2021
programme. It was truly captivating because
of its Instagrammable appeal, attracting
numerous people, including myself, to
take photos there. The artwork effectively
captured the spirit of Hong Kong, while also
offering a broader perspective beyond the
city itself.

SL My favourite was the ‘The Full Gamut’
exhibition presented by Design Spectrum,
which took place on the upper floor of an
industrial building in Sham Shui Po. Sham
Shui Po holds a significant place in the history
of Hong Kong’s fashion industry, renowned
for its trading of apparel, fabrics, and
garment-related accessories. What intrigued
me the most was the exhibition’s exploration
of the redefinition of fashion. It went beyond
the literal realm of garments and apparel
design, emphasising that fashion should not
be limited to the garment industry alone.
The exhibition effectively conveyed the
crucial message that fashion is inherently
intertwined with the realm of design.
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The pandemic accelerated the use of
digital tools such as AR and Web3/the
metaverse, as we have seen in some
of HKDC’s events such as BODW in
the past year. Do you think technology
is going to play a bigger role - to the
point of replacing human designers
in the design industry? Or will the
‘human touch’ always be needed in the
design process?

EY We have always embraced technology
as a tool to enhance productivity, but we
acknowledge that it cannot replace human
presence and craftsmanship. We value the
artistry and skill involved in crafting by hand.
Technology may assist us, but it is the human
touch and dedication that we truly cherish.

VC Al and technology advancements prompt
designers to prioritise the idea’s essence and
craftsmanship over physical assembly. The
heart and passion behind true craftsmanship
cannot be replaced. Technology aids the
process, but the human touch and creativity
remain invaluable in design.

SL The longstanding relationship between
technology and humans dates back to
the Industrial Revolution. It has offered
opportunities for easier and improved
lives, yet it also pushes us to strive for
continuous improvement.
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Can you give us a sneak peek into
HKDC'’s upcoming plans andinitiatives?

EY

VC

Sham Shui Po project represents an exciting
milestone for us, as we plan to relocate there
by the end of next year. With a significantly
larger space, our new premises will house a
permanent exhibition area where visitors can
immerse themselves in design year-round.
A key highlight will be the showcasing of
award-winning designs from the prestigious
DFA Awards, celebrating exceptional design
from Hong Kong and across Asia. This
physical presence will not only provide
a platform for appreciation but also offer
opportunities for the public to purchase their
favourite designs. We are eager to expand
our reach and foster a deeper understanding
of our work and its impact in Sham Shui Po.

| am delighted to announce that France has
become BODW'’s partner country in 2024.
The year 2024 will mark the China-France
Year of Culture and Tourism. This timing is
truly remarkable and epitomises how HKDC
embodies the concept of ‘East meets West’.
As part of this partnership, we have planned
a study trip to France, allowing us to explore
and learn from their rich design heritage.
Likewise, a delegation of experts from France
will visit us, fostering mutual exchanges
and knowledge sharing. This collaboration
promises to be a significant opportunity for
cultural and creative exchanges between
our countries.
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Eric and Viveca have outlined the upcoming
crucial programmes as we strive to transform
Hong Kong into a design hub, not only
within Asia but also as a prominent global
cultural exchange center. The ultimate goal
is to establish Hong Kong’s prominence and
reputation in the design industry, facilitating
meaningful cultural exchanges on an
international scale.

What is HKDC aiming to achieve with
its upcoming base in Sham Shui Po?

EY

SL

Many may assume that the new HKDC
facility is exclusively for designers, but that’s
not entirely accurate. It is a space for anyone
with an interest in design, allowing them
to explore its relevance to their lives. We
enthusiastically invite the local community
of Sham Shui Po and beyond to visit us.
Additionally, the government envisions the
facility as a tourist destination, showcasing
how design is shaping Hong Kong’s identity
and promoting our culture. Therefore,
the new facility will serve as an excellent
platform for us to achieve these objectives.
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How do you see the future of the
industry, and what trends do you think
will dominate in the coming years?

EY Design should prioritise the human
experience, whether it’s in creating new
spaces, products, or services. The ability of
design to create and enhance experiences
will be highly valued by people. Moreover,
younger generations prioritise sustainability,
equality, and addressing climate change
challenges. The trend in design will be to
address these concerns and demonstrate
how design can contribute to solving them.

VC In my opinion, the future lies in ‘win by
design’. Embracing design in its broader
sense, including service design and
experiential design, will lead to more efficient
businesses. Consequently, we can expect
to see a rise in the presence of designers
in C-suite and management positions.
Incorporating design thinking becomes
crucial for companies aiming to succeed and
thrive in a competitive landscape.

SL The value of design can be seen from a
socio-economic standpoint, particularly in
addressing global challenges like inequality.
Bringing the benefits of design to less-
privleged communities on a global scale is
essential. Examples such as The DFA Design
for Asia Awards, which include designs for
rainwater collection systems, demonstrate the
real value of design in improving the lives of
people in poorer communities.
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2022 marked the 20" anniversary of HKDC, and we

celebrated this milestone with a series of activities under the
theme of ‘Design for Sustainable Community’. We continued
to promote wider and strategic uses of design with a calendar
of engaging initiatives, including an exhibition, a campaign
site, and a TV programme, which gave participants many
insights into its potential for positive impact.
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Years of Design Excellence:

Celebrating
ong Kong Design
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HKDC 20t Anniversary Campaign

Tell us what DESIGN
CAN do!

I Design Can | Z+RAFLZE ML

Our 20™ anniversary theme highlighted how

it | co-creation, and the weaving together of human

effort and values, can create impactful designs.
With a goal to ignite people’s imaginations about
the myriad possibilities of design and expand its
positive influences, we developed this campaign
site for the public to share their ideas with us on
what design can do, and how it creates value

and meaning for the community.
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DFA Awards Exhibition

Design Redefines

IDFAIgITERRE : BUFTIgit EE

Taking on the theme ‘Design Redefine
Our Times’, the DFA Awards Exhibition was
presented as a debut event for the celebration
of HKDC’s 20" Anniversary, showcasing nearly
200 winning projects and designers of the five
awards of the DFA Awards 2021, namely ‘DFA
Lifetime Achievement Award’, ‘DFA Design
Leadership Award’, ‘DFA World’s Outstanding
Chinese Designer’, ‘DFA Design for Asia
Awards’, and ‘DFA Hong Kong Young Design
Talent Award’, with exhibition period from 21t to
29" May, 2022 at The Mills.
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DFA Hong Kong Young Design Talent

Award Special TV Programme

A Legend of

Creativity
IR TEEEERHA I WK

DFA Awards produced a special TV programme
series ‘A Legend of Creativity’ in partnership with
ViuTV, featuring the inspiring stories of 20 past
winners of the DFA Hong Kong Young Design
Talent Award for HKDC’s 20" Anniversary. From
starting business, transforming dreams into
action, to succeeding in the creative industries,
these winners have brought Hong Kong designs
to the world stage, and contributed to our local
design industry with international elements.
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About BODW

Launched in 2002, Business of Design
Week (BODW) has become Asia’s premier
annual event on design, innovation and

brands, gathering some of the world’s
foremost design masters, brand leaders
and entrepreneurs from Hong Kong as
well as overseas. It drives discourse on
the value of design and innovation to
inspire global audiences and explore new
business opportunities.

RR Rt EREE

“RITEBRA” 8 2002 F£HENLR > BTN
ITRNEERE > RERRIRIT I KkaME
% CREBUEBINARIGIT KM kg
AN AV REEL > (R X IR IHE R QU EY I
B MEFRWARNRE > FREHME

S k@y pillalgs

to look out for in
+ 2022 and beyond

o MR R R HRE i B
FEEMENRITEFMEAEST 2022F 11 H30HE
12 A 3 HARIEIZ 1T > BRI REBUFRF=REGIEFHF
AFEQ “BIEFRZ" (CreativeNL) > #F 1§ M+ @B
FTERBIERE 90 BB K MEE - BAF - F=-
ZEMEEZF 14 TERSM Xz E RIS AHE
BH—E o BREEZETTE 30 HEDITIL ) HERFRE
MR DEMIN > ABEERS - it > Fil
HEFMITERERBELHEL > ALt “1€1HKE” X4
FAXEFERE - BIEANE AiFEELENE
XE5#T s TFESTEE - EHEN > URHEE6
igit > LRI IR IR IE B HREARRFK o XRUE
SMEEAIRD MIEMEBRTFEAREREHMRR
AH 130 FAR MXBETRZIENR » EHB TRt
RENFKRE -

Global Design Visionaries Explore
the Power of Design For Change

From 30 November 2022 to 3 December 2022, the
annual flagship Business of Design Week (BODW)
Summit transformed the M+ Museum into a creative
haven in collaboration with Strategic Partner the
Netherlands as well as CreativeNL (The Netherlands’
platform for creative pioneers), gathering 90 leaders
from 14 countries and territories including France,
Hong Kong, ltaly, the Netherlands, Thailand, and the
United Kingdom. Over 30 sessions captivated the
audience’s attention, fostering discussions and sparking
groundbreaking ideas. With the world navigating
through a whirlwind of momentous changes in how we
work and live, the theme of ‘Design for Change’ couldn’t
have been more timely. Across 5 pivotal domains —
Brand Transformation, Culture and the City, Metaverse
and Metaliving, New Urban Models, and Social Design
Innovation — we looked at how design can shape a
brighter future for us all. The Summit was a resounding
success with a total of 1.3 million attendees and on-
demand viewership through multiple channels, leaving
a profound impression and setting the stage for
extraordinary transformations in the design world.

b

5 key pillars

Brand Culture & Metaverse &
Transformation: the City: Metaliving:
Building Safeguarding the Next

Connections and Heritage
Personalising Through Design

Brand Offerings
EBmEMNE: XE5#™ : TFESTE
BIZEZR REMMLE BIRHFREXLEES AXFRERBE

7= i A1 AR 55

Evolution of the
Human Experience

&
1t
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New Urban
Models:

How to Co-create
Sustainable
Habitats Now to
Benefit Future
HrEs g st

EHBAFENBH
e > BRKRHA

Social Design
Innovation:
Promoting
Deeper Human
Connections
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Brand Transformation:
Building Connections
and Personalising
Brand Offerings

EBmEMNHE:BILIER.
RN EEFRMERS

Global challenges such as the climate crisis,
combined with pandemic-induced uncertainties
and an impending economic downturn, have
promptedcompaniestoidentifynewopportunities
and develop alternate business models that can
make a difference. Understanding consumers’
journeys and responding to environmental
and social changes are critical parts of the
success equation, while design and innovation
give brands the ability to evolve and stay
relevant amid a fickle landscape. Among the
key takeaways during BODW 2022 were the
importance for brands to build connections with
their clients, and understanding their opinions to
accurately develop new products and enhance
their adaptability. Another highlight was on the
rapid digitalisation of the customer experience
in a mobile-first world, which has prompted
companies to personalise digital marketing
strategies to leverage first-party data in order to
provide customers a better experience, based
on their own preferences.

EXNERSEENZEF TITERLE MLERS
HROTFHBERR > A BRERDRE » FHH
&> ARFHILSIER - R EEREIERI)

TERENHEERERER  OIRESMES
RTERXB - RITMNESEFENRE—BZ
T EELOENNBLIFRRRERT S DM
AR RITEEE2022MNRERZ—ERER
mEMBFRNEEN ANETHRAFNER X
S EMAHTm RE LR E - B B UF
HAFLHNER > EERIEARFED RIFLMMR

A BFHEHENECRFEHRE  EAE—H
HEAREMENET AR EEEER-
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Culture & the City:
Safeguarding Heritage
Through Design

N{E5#™:
B REXIEE™

The cultural landscape of a city evokes a sense
of place, where human-focused creativity
stimulates economic growth and contributes
to sustainable planning. In times of change, it
is especially important for design masters and
advocates to gather and weave together our
most cherished human values, legacies and
innovations, to help define the cultural identity
of a city. When change happens, it can not
only affect the present and future, but also
the past, with the danger that a city’s precious
cultural heritage is lost to the passage of time.
The BODW 2022 Summit highlighted this stark
possibility, and called for cities to be not only
liveable, but loveable: by having citizens be part
of the design process, providing them a sense
of agency. City planners can no longer say
‘we know better’; they have to engage a city’s
stakeholders: its inhabitants.

BHHXEESEBEFABR L& XXEEDD
RelE =l > EEIRIRE I AR FEHHML
FEEB - AEREZEH BT AKMHMARERTE
R T RNEMEZNAXNE LR
FEERIMER UBIE A XEE L » BLE RN
FWMIMENRK BEETMBINNIE AAEH
BT XEES~ERXFRERRZH - RITE
#2022 3R FEX B RRE FISEHI » Hi5
HETANEER EERAER  MAERILD
REARIT RN -8 LI IAE
ERBEB I WHAKMEZILHR (HiaF
HHEXE) SEHMBEBIETIE-

Metaverse & Metaliving:
the Next Evolution of the
Human Experience

RFHSTEFE!
AXBEBE#HIE

The line between our physical and digital worlds
is rapidly blurring. The metaverse is where the
next evolution of the human experience will
take place, and creative leaders and designers
are determined to lead the charge to unlock
the endless possibilities of this new frontier.
Innovation in technologies and business
models promise to reshape our future digital
landscape, and set bold new boundaries in the
ways we live, work and do business. So where
do we go from here? Trying to predict how the
metaverse will unfold is not an easy task, but
businesses are striving to take up the challenge,
because the opportunities for creating wealth in
the metaverse are expected to be in the trillions
of dollars. This important takeaway is a wake-up
call for designers and marketers to venture into
and explore this exciting new world.

SHSH SRSHFHRZ[EN R LBBEEE -
AENFERETFEREERE  SIR MMM IR
IHMBLEEME  REBRBOX T IURHTR
AIRE BB URNIFEEE Bk
TRRBFARENBEE thi @ATESE TEN
EENGE BMNSEZRAEAM? MATFEH
HWRRERBHATE S BRWIEREIDZERE
EANTFEHRAUERSEETLZETHEN - X
TEREFRTRITMANERARER i
o RERCAMENEN -

New Urban Models:
How to Co-create
Sustainable Habitats
Now to Benefit Future

HEMHEN EEHHBAES
REHES M, ER KRR

Safeguarding and sustaining urbandevelopment
and prosperity are ongoing challenges for
cities. Mobility, economics, and people-
centric design converge and redefine a city’s
liveability and the well-being of its inhabitants.
For cities to prosper long-term, architects and
designers need to identify potential areas of
intervention, remodel urban development,
and co-create sustainable practices that will
benefit generations to come. At BODW 2022,
key ideas included the need to develop critical
thinking in reimagining our future habitats, to
engage the public to make significant moves
away from old consumption cycles, building
climate-resilient neighbourhoods in anticipation
of a changing global climate, and incorporating
nature into urban habitats, including making
greenery and capturing rainwater integral to
high-rise buildings. If we want our cities to be
ready for the future, we need to start designing
for change now.

W ERSIEMERREN L RS R Fi2H
RBEIRSBEEPEE - HITHRIE  255KT -
BRURBREUANFTZRARFERZMEHHNEE
EE E5ERNEOMEEREMRX -BHEE
KHAZEHLAR EREEZRMANRITMERS
B FHREBERNNAR EBRHHLRBREL
HEKEAFENSG R UEBRRRAHA1E
RitE®E02200 IR ERBETETEE
ER T S BT B SR AL FI M B 4 BB ARBEFFIE
BHHBERN - B EN SR Z(CHR AR Xt
ERRRLC HBAEARBAL RSt - f
MESEHITRIERRERK MREKNBEN
R EF S > A PILEILUR TR
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Social Design Innovation:
Promoting Deeper
Human Connections

= et
MEASAZEIRNX R

Social design encompasses everything from
urban transportation to Al, from creating
sustainable supply chains to preserving
communal spaces that promote more profound
human connections. It requires a holistic
approach that integrates human-centred
design, technology, and service perspectives.
Designers and creative entrepreneurs are
exploring new design thinking and technological
innovations such as the internet of things (loT)
to better respond to the endless possibilities of
social design. At the heart of it, social design
means creating a better world for all. Keynote
speakers at BODW 2022 spoke on social
design and reminded us all that we don’t always
need to rush to get places, and if we designed
our lives around people, we will not be in danger
of losing sight of our collective humanity. This
realisation could forever change the way we
travel, connect, produce and live, transforming
our cities and economies once and for all.

HERITRSHRTEARA - ATERk IEY
g RERBRNAAREENAHKE
i8] > HRREUANETHIRIT BT AMRS
MUWELSHEE A o RIiHMAeI BRI R E
MIEX 3 SERE A BT 2 A 8 > BRI B 44T
WERAE > MM HRIRITHERETEE - AKRAK
BEERFHRFK  ERHRIRITHILOFRTE
RITEBE2022METFAHELETWHRIKIT
BIDLER > FHIRBER AT ARSI o e - W1 R
EEAREUAANRRI ETBEREAR
BHREN - HMNNWHT B EF=NEES
N EEHRRZ  IBELFNEHREHFHN
2rce
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Every year since 2006, Knowledge of Design Week (KODW) has
convened multi-level dialogues that examine how design solves
complex challenges in society. With the theme of ‘Regeneration
by Design’, KODW 2022 brought together a powerhouse cast
of over 40 experts, entrepreneurs and creative minds from all
over the world to explore topics organised under four pillars:
Regenerative Design for Our Ecosystem, Regenerative
Design for Social Good, Regenerative Economy and The
Future of Regenerative Culture. Using immersive Extended
Reality (XR) technology, KODW 2022 provided a remarkably
exciting sneak peek into the future of global forums. For the first
time, 13 panel discussions featuring A-list industry leaders were
held using XR technology, simulcast over 4 TV episodes over
ViuTV, bodw+ and social media, successfully achieving a total
of over 680,000 viewership.

B 2006 F{E > 1158 IR A M 275 BRI A LU TR 3 F A XA+
SPkbk 11T EIRA 2022 TBEIRIT) HEF LR 40Z(IREEEK
MR E s BRI dAH ESFREOANE SFaQEESE
SEERIT -#HEhTBERIT -BEESFNBEXXCHERE LT
BIRA 2022 X AIZ A XRIE BB RN WU g X 20 E FRig it
RoREFNBIBETEZNTLIAMS 51357 ERITIEREUNR &
B RER XR BHEFIETH » F1E ViuTV s bodw+ M LS R EE R
SEHBNEBMATHE  K5IE68FARME

Bringing kodw
%o prime time
a glimpse into the

future of global forums

itig = R FEIR
ITEINAEERNER

Perfectly showcasing its theme of ‘Regeneration
by Design’, KODW 2022 was simulcast as a
real-time virtual production using powerful XR
technology to create immersive settings for
participants to interact, and brought the future
forward with a glimpse of a new-normal viewing
experience for the international community.

Highlights of KODW 2022 included discussions
on sustainable leadership and sustainability
in creating a smart food ecosystem, on the
possibilities of urban farming and creating
indoor vertical farms. As populations grow, how
we design consumption patterns to benefit the
people in our value chain is a pressing concern.
At her KODW 2022 keynote session, Cherrie
Atilano, Founding Farmer/President and CEO of
AGREA, the Philippines, said, ‘It is really about
working with nature, rather than against it

Jack Moy, CEO of Sustenir Group, Singapore,
whose company aims to strengthen food
resilience in megacities through indoor vertical
farming, shared his thoughts on sustainable food
innovation: ‘It’s also very important for us to plan
a multi-stakeholder approach that lives to our
purpose to nourish people and the planet, one
leaf at a time.’

21

®RitEiIRB 2022 X B (BEIRIT T MU
FHEXREBREGEINEANKEFEL TR L
SMEBEHMN MKW OAIUEREST
DA XBEER  HREATERE

KT EIRE 2022 RIN A B IE L A FEE
EERESRANTRIUEMEXTRELE
TE UREBTRHBNLDENZEEHMIA
BEME-BEEAORMIEM  BHRATEEMRIHE
B BERNEENFBALTHREMNPSEHE
Wit EIRE2022 M T ITIE R REFREN
AGREA 8l A /EFEKRAITHUZE Cherrie Atilano
B TRNEESEREE  MIFENRBER

#1034 Sustenir Group A FHEhERNEEFM »
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The issues surrounding the inequalities and
challenges in post-pandemic healthcare systems
around the world were also examined in KODW
2022, within the context of how design can create
more equitable living standards for everyone. The
first step on how to do this, according to Queenie
Man, Founder and CEO of Project Futurus, Hong
Kong, is through awareness building: ‘Awareness
building is very important and it has to be done
through education, advocacy. People fear ageing
butinfact, if you look into the industry today, there’s
a lot of integration of technology in elderly care.
Dr Sanjay Batra, Hardware Research Manager
at Google US, added, ‘When we're talking about
inclusive design, we are not designing one thing
for everyone, we are designing a diversity of
ways for people to participate in an experience.’

‘The new normal’ no longer only refers to how we
have collectively adapted to post-pandemic life. It
also means how we work, live and play in today’s
digital world, as we venture into the metaverse
and its infinite possibilities. KODW 2022 speakers
also explored how Web3, the latest iteration of
the internet, will redefine how we use and interact
with the digital world. Web3 is about to transform
cultures and communities, and the first step to
unlocking its potential is to introduce users to
its definitions and possibilities. Benny Ho, Head
of Business Development of Animoca Brands,
Hong Kong, said ‘If we were to think about Web1
as reading and receiving information from the
internet, but Web2 was about reading and writing,
what Web3 goes into is an extra layer of reading,
writing, and ownership. You begin to have true
ownership of your data, and true ownership of
your content.’

KODW 2022 joined hands with Strategic Partner
the Netherlands, and its platform for creative
pioneers, CreativeNL; Strategic Regional
Partner, Guangzhou Design Week; and
Strategic Cultural Partner, M+ , Asia’s museum
of global visual culture and the site for physical
events. In addition to the televised programmes,
KODW 2022 workshops and masterclasses were
held in hybrid format, with sessions led by global
experts based in Denmark, France, Hong Kong,
The Mainland, and the United Kingdom.

The talks from KODW 2022 are currently
available on-demand on bodw+, Asia’s leading
online design portal.

22

BEE2KETRANTFEERNKRMNAEXTAIHE
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WHEN

INNOVATION

MEETS

CREATIVITY,
& TRENDS ARE
BORN AND
THE FUTURE
TAKES SHAPE

About Fashion Asia Hong Kong
Fashion Asia Hong Kong (FAHK),

an initiative of the Hong Kong SAR
Government, is a dynamic programme that
unites designers, academics, leaders and
professionals from the fashion industry
to inspire collaboration, creativity and
dialogue. Through a combination of
insightful conversations, engaging events
and cultural exchanges, FAHK reinforces
the city’s position as the Asian hub for
fashion trade and business development.

FAtFashion Asia Hong Kong
Fashion Asia Hong Kong (FAHK) 2B & #
FATHXBF RN - AR THEE

R B ERPH A TR RITITREE
CRGER (R RS ERZRMIE  BUAR
HEAMTIUABIES - FashionAsiaZ iR
AR FRIIE  WITIEREDD IR
FOURBEEREATNEERZNESERE
Y bR

2 elER
BmE e
g| eNE
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In today’s ever-evolving world, fashion
has emerged as not only a form of
self-expression but also a dynamic
industry that fuels economies and shapes
consumer behaviour. The business

of fashion involves an intricate web of
strategies, operations, and creativity to
drive the fashion industry forward. From
designing and manufacturing to marketing
and retailing, fashion has to interweave
with business savvy at almost every level.

The success of fashion brands and
retailers hinges on understanding
consumer trends, implementing effective
marketing strategies, fostering strong
supply chains, and staying ahead of the
curve in a fiercely competitive landscape.
Fashion Asia delves into the fascinating
intersection of fashion and business.

EFmRERTNHA REFNEREEERNEN
ER—IRFEZFNNTL FHEFREZ RN
HEER - BRI SIRERE - ZEMEE 1T THR
HIFAEH0 > #ERh LB MAT o Migit  HiE - EHE
& I F SN HEEHRHREHRIG

RmE N EEREEE EMINKE BT #RH
BT LAV EHRKES  BIREAOHNERN
£ U RE MR S IRERFRIFME o Fashion Asia
FRARKRESEBHXR > BINHE WABHERN -
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Shashi Menon Tracey Cheng (Left /) =
CEO 1TEU/2 &, Vogue Arabia Vice President of Merchandising, ID: D I G I I AI
& UNXD \“_“

Womenswear Z 25 R8I S &, I.T

Simone Rocha (Middle &) g S E RI ES

Founder & Fashion Designer
B A K BY%£1% 11, Simone Rocha
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Fashion Asia 2022 also unveiled an
Divia Harilela (Right 75) extraordinary lineup of digital content with four
i Principal & Editor =¥ A K448, The D'Vine enriching episodes showcasing the brilliance of

FASHION e e e
CHALLENC
FORUM

Held alongside Business of Design Week
(BODW), Fashion Challenges Forum 2022 was
a gathering of visionaries and trendsetters in
the world of business and fashion, both

L

These short videos are more than just a glimpse
into the minds of industry trailblazers — they

are a treasure trove of insightful business
solutions and actionable perspectives on

the ever-evolving local and global fashion
developments, letting viewers stay one step
ahead of the competition.

Buyers and Brand Curation
R FEWM TR

KFKiLt

Jimmy Chan (Left )
Head of Account Management Farfetch
APAC

V4

A Y

B

LtE9h > Fashion Asia 2022 fI{EEZHERFEREA »
BEMNERNEBENTE  BIES N EBITER
BHEARIRALTAZE NG

Tracey Cheng (Right )
Vice President of Merchandising,
Womenswear ZE@EmElal2&, T

(AL

AR IE T X LR R IR E R AR iRt R
BRMNEE R RERATHNSEER R

i;-pe:json andr:/irtually. Trailbladzing leaders, Caroline Issa (Left ) (% i A s 2 BRETEE S 2 » FEHS Anrs L
oundary-pushing creators and passionate CEO 7Ry 45, - . ’
activists brought their expertise and invaluable Tank Group FHElL R EHEEL
insights that have the potential to reshape the
business and fashion world of the future. Alice Temperley (Right &)
Founder &
Speakers explored the tech innovations and | FaShiO"xD‘?Si\Q'?er
digitalization sweeping through the trending B A BB I,

metaverse and digital fashion realms to unveil a Temperley London

whole new world of possibilities. We witnessed

the emergence of rising design talents, the

dynamic shifts in the fashion retail market,

and the profound transformation of consumer

behaviours in a post-pandemic era. Jihong Mao
Founder and Chairman

N 2
B4R SIEIE 2022 538 ST A RTINS BB\ RESK,

s gt psaps— e EXCEPTION de MIXMIND
(A4 HRT TR — B R RS & Fangsuo Commune

The New Era of Glamour
i BT R R SN

Constance Lee (Left /r)
Founder & Image Director 870 A R &R 2 14,
CONSTYLE

AR o B T OISR B AT ~ SERE S HI B AL R Derek Chan (Right &) The Boldness of New Generation
RAERBENESERE—E ) 2ZBWAIRKE Co-Founder & Design Director it 5 S REKTE
R . h HEUDARIRIR Y,

BHRIR JIRBIERRE B KRBT F o DEMO Rex Lo (Back Row, Left k)
R M A AT L S R R R XA -H'E>\< VI — Founder & Designer 8ll7» A Bzi& i1,

== HIRA 5 Lii SOMEWHERE NOWHERE
MRS RBF AR BRSMHEIaAeE - & !‘ R ey
R EEBREN BB AA Y NES . ¥ | j >y Lung (Back Row, Right [55E£)
ETARUE (G BT LETEE = SESSI 8 Vioes Dnacior 6.0 SR B 0

Merry Lamb Lamb (Front Row, Left AifE#)

VEN U E' While the physical Fashion Challenges Forum Electronic Musician BF= 5 A RKE

set the stage for inspirational insights in the

POO LHOUSE, business of fashion, the magic didn’t stop

Elly Cheng (Front Row, Right AT k%)
there. A series of captivating virtual sessions

Founder & Designer 871 A Bzi& i1,

GRAN D HYATT blurred the lines between the physical and the Embr_acing Culture through SOMEWHERE NOWHERE
HONG KONG virtual, where fashion pioneers from around the Fashion
globe took centre stage. Through the power of Bt i 532 1E3 4R

HEHEWEE technology, visionaries and trailblazers from far

and wide connected continents and created a Kenji Wong  (Left 7z)

Poolhouse . : : Creative Director & Founder
global tapestry of creativity and innovation. SIS RAIAA,
GrowthRing & Supply

B R RIE AR T ATRRER  H 8
2 8 1 1 2 O 2 FIUEHEAETE o 40 L A IR R R R4 Jorry Koung S (Right &)
58 > [EBNER TR REB AN ER LR AR Keung’s Dragon and Lion Team
{ { BT REE RKRIERAIMNEH G —E- ERERENHE

Fashion Asia Hong Kong
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Fashion Asia 5 cHKRERENIENT+RESR
ASHLYN PONDER.ER i ssasstans

B o X 10 i i+ 2 AR
AREEFE2HEX BRREMITINAE
BIE R IRAF AL DL o RIL B A BT RAYIEIT > #5
U FEEFREE SN » ASHLYN
BAD BINCH TONGTONG ~ CELINE KWAN -~
MARCHEN+ MING MA + pillings
PONDER.ER~RYUNOSUKEOKAZAKI +
YUEQI QI % Yuhan Wang R B 1B 3L 5> FH7E
EfRNEZEEE TR I 2IRMABNAE

10

ASIAN

DESIGNERS
TO

WATCH

Unveiling the rising stars that are set to redefine
the industry, Fashion Asia partnered with Lane
Crawford and LABELHOOD to present the

talent, creativity, and unique perspectives of 10
upcoming fashion designers in the ‘10 Asian
Designers to Watch’ exhibition. From bold and
avant-garde designs to innovative reinterpretations
of tradition, ASHLYN, BAD BINCH TONGTONG,
CELINE KWAN, MARCHEN, MING MA, pillings,
PONDER.ER, RYUNOSUKEOKAZAKI, YUEQI
Ql and Yuhan Wang are pushing boundaries,
making their mark on the global fashion stage and
captivating audiences around the world.

BAD BINCH TONGTONG

RYUNOSUKEOKAZAKI
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Yuhan Wang

MARCHEN

Fashion Asia Hong Kong

pillings

YUEQI QI




HKDC Annual Report 2022—23 30

Fashion Asia Hong Kong

3-13.
03.20235

LANE CRAWFORD FLAHSHIP STORE
IFC MALL
BBEMFER T OERS

4-18.
11.2022

LANE CRAWFORD
TIME SQUARE SHANGHAI
BRI TR

25-28.
03.2023

THE SOMEKH BUILDING
ROCKBUND SHANGHAI
EissEmREm A

10

ASIAN

DESIGNERS
TO WATCH

Fashion Asia5|.THF&E > AEBNEIRIT
MFITEIM—FT R K ZE(E THong Kong
Showroom] ° BB 5iCInEHAZIT BM
STARR—= BRESFBZITHOETRE
MREELAEF TR R IEE IR K&
‘it E B I IS SR A HITE > 8
#% CHRISTIAN STONE+ CODA~ KARMUEL
YOUNG~ TAK L. 52 VANN ° Hong Kong
Showroom B RIBEEFERRS > H—RKI&
AT HRAFTRBEN

FEIHAE S TPop-up Spaces) FRFHZEIT EH

HERFEREIENRIERIE NI 5%
BEEBNETRITZER -EBEIARFE -FES
FHEMEFRMAZAHETGTIFR-
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Fashion Asia collaborated with I.T

to host an exclusive exhibition for

the uprising fashion designers in
Hong Kong. Held concurrently with
the forum, Hong Kong Showroom
shone a spotlight on the remarkable
designs of local talents including
CHRISTIAN STONE, CODA,
KARMUEL YOUNG, TAK L., and
VANN, who are from HKDC’s Fashion
Incubation Programme (FIP) and
Design Incubation Programme (DIP).
This was also the first-ever Hong
Kong Showroom with an e-commerce
experience, which opened up
unprecedented business opportunities
for these talented designers.

Taking place at the same time and
same venue, Pop-up Spaces featured
outstanding fashion students and
graduates from Hong Kong Design
Institute, Hong Kong Polytechnic
University, Technological and Higher
Education Institute of Hong Kong, and
Caritas Bianchi College of Careers.

22-29.
11.2022
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Hong Kong is a fertile environment for ' * |
creative minds to push boundaries and |
reimagine the possibilities of design, and . .
there are many talented young designers I J . o s :5,13"'
brimming with potential here. However, 3 :
the point where raw creativity needs to maly "
be transformed into tangible commercial : :
viability is an important crossroad for i o1, N B
any designer. This is where the influence T

of industry mentors becomes a guiding

beacon on the runway towards success. o
HKDC'’s Design Incubation Programme s ’

(DIP) is a two-year programme that : I . s
provides financial support, training and . s
mentorship for young designers. The + ¥ '
synergy between seasoned industry ;
professionals and the talent they nurture """ Ll

is a symbiotic relationship that fosters . e "‘ z
learning on both sides. Here, our mentors 1

give us a glimpse into their own journeys h . I . it
in the design world, and share their hard- T . “'h
earned wisdom and expertise. Y
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Would you tell us how you started your career
in the design industry and how you keep your
brand competitive long-term?

| studied fashion design at the Hong Kong
Institution of Fashion Design, and dressmaking at
Far East Dressmaking School respectively. After
graduating, | was invited to be a guest tutor at both
schools. This allowed me to further my learning

by supporting new students and exploring ways

to achieve my ultimate goal of launching my own
fashion brand. At that time, | joined a major Far
East Dressmaking School’s fashion show. Following
this exposure, | was invited to be interviewed on a
television show. My first employer saw the interview
and gave me a call - inviting me to join their
company. | learnt a lot about design, production,
and business operations there.

With that entrepreneurial foundation, just 8 months
later, | established my own fashion house - Vee

by Walter Ma. My rule of thumb for healthy and
sustainable growth is to remain competitive in the
ever-changing industry and to evolve over time.
Focusing on innovation and reacting to market trends
has been key to the brand's ongoing success.

IREFINEIR SRk ? (R RF RAEEHKIZE R S5 ?
HAFNEEBIERIR I Z BRI FZ R8T
FREI BRI L 5 MIRBA X FPTF R
FESIM - F2F REKERAZNFE TRRIB
USRI BB RARH BT S RREE S -
S REMT ERA FRENHIIRRE  EX
REAXZE RRETS5LUTENNS EHET
ERR - TEENG REIE—EERNBIE &
BRIMAMNAE - REBEZH TREXFIRITE
P S EIEBFIR ©

EfEX RO R FERN 8 NBEEMILT AN
B3 /A B]—Vee by Walter Ma o 445 R {# B FiR
W&k B XB2AEX MR EENIT I PRF RS
"EI SHE# EAFTUFKERTHES —BER
FRYEESTE Sl e S
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Would you tell us about how the fashion
design industry in Hong Kong has changed
in recent decades?

| began my career in the mid-1970s, when
international fashion brands had yet to dominate
the Hong Kong market. Local selections were
limited at the time, so my distinctive designs offered
something fresh for customers to discover. Today's
landscape has changed dramatically. With the
internet and social media, consumers have access
to trends from around the globe instantly. For local
brands like mine to remain top-of-mind amidst the
influx of information, we must enhance our marketing
efforts to stay on people's radars.

Compared to when | started, the government now
provides ample opportunities to support fashion
education through creative funding and workshops —
resources that did not exist previously. This encourages
young talents to explore and develop their skills. |

hope the next generation will make the most of these
advantages to forge their own paths in this dynamic
industry. Constant evolution is essential given today's
fast-paced climate, but passion and perseverance will
always lead to success.

BEERAHTENREHIRITTILAERLEZE?

RETOERPHKR ST - HFEHAEMIE > 4t
WERINE R BRI T R S R BURS RO

#-NESH BEERKMMLRRENLI - HEEE
FIMRNEYERER 2 IKAVEY i8R 5 B o W F R RXFH

ARG EXD B RR AR ERIFTAMNBX

AR BT AINRE T

SHENAIELL T RERNEFERTE S =
ARIEF IR M RBME T 22 R EHE &%
MERARRNRERACHT 5 URIRRARXER
R HABEM—RERDFAXLEMRS  EXTR
FEANITLRFCECHER - EHSTEMEIL
MR A IR T R EAEE BB
RIS T -
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What advice do you have for aspiring designers
who are running businesses in the industry?

Every fashion designer dreams of succeeding on
the global stage — participating in major fashion
weeks and gaining recognition internationally.
However, breaking into established European
markets presents challenges for new designers
due to high costs. To lay the foundation for future
expansion, we must first approach fashion as the
business it is. Stabilising revenue streams and
minimising overheads at home will allow brands
to strengthen their financial footing before
venturing abroad.

Meanwhile, the Mainland market offers tremendous
opportunities for growth. As interest in fashion
continues to rise there, young designers would be
wise to explore opportunities within the thriving
domestic scene. Last but not least, focusing on
astute execution will be the key to bring concepts
to life.

T FECeI A I RGN (REEARIN?
SMARREF MR UEELKREQ EREMN
R BN IEIRITITREAR - BEXWFHERITHINR
W HERUNT M AELRERS - BEERERIE A >
BNBAERFHEAR—TEL - EEMBERA
KRB IF B BNEEF 0 SEMRBIERN S5 E
b REB R HERINNLG

SRR Rt AR S BB IR I T AR RN
= I FRMY B E RAVER > B BIEIRITRON
17> W FAIZ IR > RERM T 2%
Fo-ABETREMNZ BENKESERIITRERERE
ERRRBIK 5

Vice Chairman of Hong Kong Fashion
Designers Association
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Would you tell us your story about how you
started your own business?

| was searching for a role that would combine my
passions for design and video production. Usually,
these two fields are separate in most industries.
However, the rise of social media gave rise to a
growing demand for engaging visuals. As platforms
like YouTube and Instagram boomed in the 2010s,
the need for dynamic motion design emerged. |
founded eMotionLAB in 2012 to deliver creatively-
driven motion work to clients.

Would you tell us the element(s) that you
consider as important for success in the
design business?

Passion and perseverance lay the groundwork for
achievement in any industry. That being said, deft
communication and proficient execution are equally
paramount in the design business, as expertise
alone is insufficient. One must skilfully convey
concepts and interact with clients. Converting
ideas into quality, on-schedule outcomes requires
agile project management and problem-solving. It
is through technical prowess paired with excellent
communication and follow-through that designers
find lasting recognition.
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What is the most memorable experience you
can share with our DIP incubatees?

My first government project holds a special place
in my career — it was a series of promotional
videos for the Economic Development Committee,
combining live action and motion graphics. Its
extensive scope demanded far more time than
typical productions. With tight deadlines looming,
the challenges seemed insurmountable at times.
Yet my dedicated team spurred me on during my
moments of doubt. Their unfailing support helped
ensure project delivery, culminating in high praise
from the government client.

This experience taught me that even in the face of
immense difficulties, a persevering spirit remains
key. No goal is unattainable as long as one refuses
to surrender. | share this story hoping to encourage
DIP incubatees that commitment and diligent effort
can help them surmount obstacles at work and
events in life. Through teamwork and a strong will to
succeed, all things become possible.

As a mentor for DIP, what advice do you have
for aspiring designers who are just starting out
in the industry?

To thrive in the ever-evolving design industry
requires concentration, continuous learning and
growth. If there’s something that separates pros
from amateurs, it's the willingness to welcome
obstacles, take smart risks and embrace
challenges. Making the most of networking,
embracing feedback to strengthen your skills and
maintaining a professional yet innovative approach
will help you stay ahead of the curve. All in all,
success comes to those who embrace challenges.
But success doesn't come overnight. It demands
commitment to consistent self-improvement
through diligent and never-ending work.

AR DERB eI ERE?

U WHR—BEENAEEE DI RERFIEN
Bl BREXRZHTL S eNE2BTHEN3
BB o ST R IERBE T T A PN B SR AR A
AHFEK o BaE YouTube 1 Instagram EF &7£ 2010
FREPLE MW TFohSERZGIGITEMNITIL
IR EF o FF 2012832 7 eMotionLAB » A%
REFRSDSERIGT ERFERHRDESMNE
Kigite
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Ms. Mandy Tsang
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Founder and Creative Director of
eMotionlLAB, a Motion Design Studio
oA BRI IT TIEZEeMotionLAB
Bl A ROIE RS
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R RAYRE 1R P A BY ] 5 AR TR A1 A58 R BOfE
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What are the biggest challenges facing
young designers in Hong Kong’s business
environment today?

The primary challenge faced by designers and

the design industry in Hong Kong, as well as

in general, pertains to the limited recognition of

the value of design within society. The prevailing
perception among individuals is that design is
solely associated with aesthetics, which is often
considered an optional factor in the market and
business competition. However, it is important

to acknowledge that design is an indispensable
element for achieving success in competitive
environments. If business managers currently only
perceive design as a mere expense, it is imperative
that they reconsider their perspective. Design
should not be regarded solely as an expenditure;
rather, it should be viewed as an investment that
can yield returns. Until the broader society and
clients recognise the inherent value of design

is not merely aesthetic but more accurately:
‘'understanding audience needs', designers and
design businesses will continue to face challenges.

What advice would you give to young designers
who want to expand their business outside
Hong Kong?

Hong Kong designers are highly adaptable, thanks
to their long-established history and repertoire of
catering to the needs of global markets. It is crucial
for young designers to avoid limiting their vision
and business prospects solely to Hong Kong.
Numerous potential markets surround us, extending
beyond the traditional markets of the Americas

and Europe. The ASEAN and North Eastern Asia
regions offer vast opportunities, not to mention the
ready accessibility of the Greater Bay Area and

the rest of the mainland China market. Moreover,
the emerging Middle East market should not be
overlooked. Overall, we possess the advantage
and competitive edge required to thrive in these
markets. Just be brave and step out!
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ANNSEBWERAE > EREHTEEMLERA
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ST B BRI BB EREIR T L 5% > T
R A AN BIIE N B S INE  BEAAR
BIHEEX T ESNE  MERETHRBLES
RERE— LB ARIT  AT BIES SR
RIS > RS R R RANEE -
RS E BH RS LA — T B4 T3E
AEHFENESHE @RI A — R > 7
SR RENRAOEE o G HH MRG0 L 336 4445
EA K B R 2 RS B IREI RN
EFRRETER MR (TRSAED) -

How do you help DIP incubatees navigate those
challenges you just mentioned?

As a mentor, | am so gratified to witness the growth
of these exceptional young talents who possess
remarkable abilities and promise, thanks to the
comprehensive business training, support and
guidance of the programme. In my role, | offer
advice and suggestions based on my experience,
providing objective insights when needed. | also give
them my opinions on how to leverage their strengths
and advantages to maximise their competitiveness,
address any challenges or shortcomings in their
business models, and strategically position their
businesses within the market in alignment with

their specialised offerings. Often, these aspiring
designers find themselves at a crossroad, facing
perplexing decisions, and | assist them in making
informed choices.

NFEERUSHRIFBLUSNIFERIRIIT > fRE
BExBi?

EBERITMAAEENENIFERNFI XERET
FERHTUINER—EERAER RFEEHIKT
ZHEIBK - FRIRITITANE S B - BB S HINEF
WA ERBRTES  MMBERTESR < BT =M KU
EREmN RNBATEFLABENNTG - RHA
R ARIBT st KA S A b » BRI IR XK R H
AT o BN MBI AT HAB B - 21
R HNNEEEFRENRESNE AENEXLED
HEDKE - REBEEHE > BARH—RHTRM !
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Founder and Creative Director

of L.I.M. Design Work,

a Multi-disciplinary Design House
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Mr. Ron Leung
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People need inspiration in every aspect of life.

Its position is no exception when it comes to
design. Inspiration from daily life will always
help you generate creative and unique ideas for
your projects. Meet the 12 incubatees from our
Design Incubation Programme (DIP) who lay
bare their sources of inspiration.

EEENENAE MIBFERR - &I Susth A5

Sh o REATERR R BT ABBN TR 812 > P A IRIS T
BRI ER  IERA TAELUT 25K MR e R A 1
AT BRI R RRR ©

it B IR S o

‘Running in nature
gives me a clear and
concentrated mind to
start a design concept.’

Running
Trails In
Nature

Terence OR

A N
“EAERFEDRS > iR /‘B
*%m%m,u%mm%

LTMC LIMITED

LTMC is a collective of multidisciplinary
creatives, we specialise in creating bespoke
spaces for a diverse array of clients.

Constantly pushing boundaries of our field, we
take clients on a personalised creative journey
and have a penchant for the extraordinary.
Balancing meticulousness with ingenuity, we
unlock fresh ideas and create unforgettable
environments that rouse curiosity and awaken
the senses.

LTMCR—IMEAZERIB AT R Hi1E
ATAHFREENEF EERERZEE -

HAR UL TR AYIAT » XFEFLBIE M TR
H > HAEFE L— RN ERBIRIRIE - A
FaReIE 2 BIERIS T4 BREERARR SIS
NS > BT 2.0 R RERR o

43

‘Deep Food’s experimental prawn
dumplings, also known as HarGow,
were among our very first projects. The
Idea happened spontaneously when our
family was making dim sum. It carries a
fun yet serendipitous spirit that is still
Important in our practice.’

Heinrik NG
Cindy CHAN

Deep Food Limited SR &

FAGTHRLER 2022—23
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“Deep Food MYSLIOHFR BT R BB 22—

ABIERIOE > ERAFRXE

HarGow

Deep Food is ‘Food for Thought’, a creative
agency that deploys multi-sensory edible
experiences for public programmes to promote
art and culture. We extend the value of edibles
as a content medium, with creation ranges

from immersive exhibition experiences to multi-
sensory performances and creative workshops.

Co-founders of Deep Food, Cindy and Heinrik,
both graduated from PolyU with BA in Product

Design. Cindy has a MA in Applied Imagination
in the Creative Industries at Saint Martins.

& & (Deep Food) 2 A BEMAIEN BYII&IT
RRERRE]) LAMR R ISF ARSI SR BT
RARTERUZRENAIRRAER W2
RIXAL o FEIG I PR EFREE LB FEN
S ETHBRRIEEARBERSIREITIE

RUBRABIAARLTFET AR =RIZTR KK
T FEEZITFR (RitHL) -
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‘Time Flows, a handmade
book documenting my
inner thoughts and
struggles during my ==
first four years of desi
practice, reminds me

why | started, to never
stop questioning, never
give up and work hard

—-—_I-n.r

‘My messy studio
is my source of

inspiration —

because creating
your own ambience
is the first step

In design.’
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with a good heart’
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My Messy Studio

WONG Yui Chung, Eddie LAM Kin Yan

Eddie The Studios 7 Genau Studio ZTEE

Eddie The Studios is a collaborative design
and research practice that works in the field of
graphic design and typography with a focus on

books and visual identities. We combine creative

and strategic perspectives with a contemporary
visual sensibility to approach projects of
different scales and complexities.

7x (Eddie The Studios) 2 —Ri& i+ 5 EEH
BEMIEE TEFSMHARTERENRBFEE
1%t o HIEMIGITHE BTG ITERBRK
B& UHEMURELE AZRET— MRS &
gt

Genau Studio was established in December
2021 by LAM Kin Yan. It aims to provide

both garments in an ethical manner. With
sustainability and craftsmanship as its focus,
it endeavours to create long lasting garments
with high quality. Genau Studio explores the
application of natural dye, including screen
print and block print, and the use of traditional
techniques in a modern context.

% IE=E (Genau studio) FHIFE{ZF 2021512

BRI STEUSUE T Z a4 i o elis
BREMIRE TEZERRRARKNNA &
FELRENRIFIAZIENR » U RN B4 TR
EHHEER

BN TEEEEROZERF -
ENEEETECNNE
2S5 7
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The Art of
Finding Beauty
.| In the Mundane

‘Discovering beauty in
the mundane
encourages us to gain

for the natural world
and the wonders that it
holds. Sometimes it can
even help us find
inspiration for our own
creative endeavours.’

Tara LEE

LE MANDORLE LIMITED
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XABEHEERIZGITEET REERR » EF

and utopian landscapes. Our R FR—FRERIR > BRI T—HERL
bold and experimental designs KA 7
reference Blobitecture, which
does not merely represent .

yrep Architecture
a style or form, but a non- and

&
tangible, experimental spirit. Utopian f)ﬁ'
i
A

Surreal

Landscapes

— — e — .

Andrea LAU
Sam CHAN

Kinks Lab

Founded in 2021 by Tara LEE, LE MANDORLE is
ajewellery design studio that delicately weaves
artistry and practicality into wearable sculptures.

The name LE MANDORLE, which translates

to ‘The Almond’ in Italian, reflects the brand’s
philosophy of simplicity and organic beauty. The
studio is committed to ethical sourcing, with a
focus on using primarily recycled sterling silver
with 18k gold plating. This commitment ensures
that each piece is accessible to all who seek to
adorn themselves in wearable art.

Hi&itfiTara Lee F2021 0 I M E iR SaMELE
MANDORLE > SIfFR A B2 RS YRR R
BERRE

AR ZRERAF S NER  BERETER
it RREZA - ZMHESER=EZENXR Bk
1BEAIGITRIR IR - FIBFRARS 18k S
BUHFESRTE fa kg B FTFF IR ©

Kinks Lab aims to explore creative ways in
jewellery wearability through the combination

of 3D technology and traditional metalsmith.
The designer-duo base their ideas on a unique
form of architecture, Blobitecture, in creating
experimental and bold jewellery. Its organic form
represents their utopian vision as designers with
architectural background and the integration of
spatial concepts in jewellery making.

Kinks Lab expands the market globally to Japan,
Taiwan and the United Kingdom, and is featured
by multiple media, including Vogue HK, Madame
Figaro, Harper’s Bazaar, Schon! Magazine,
WWD Japan and more.

Kinks Lab @3 RS LA EEEARARESET
IZHES RRUSNSESETEN 8t
Z ALURSE S RIAR R IR QU
HHSRI0 M R ABBRIERE ©

Kinks Lab EREE B HHT BE2EK QA4
AEMNEE - REESERRNZARERE1E
HZHZHKFEHIRS » BFF Vogue HK~ Madame
Figaro « Harper’s Bazaar  Schén! & s WWD
Japan %o
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‘Nature inspired me to
 this bamboo craft
e idea of ‘Make
Your Own Bamboo Work’.
It’s sophisticated yet easy
to do, and it gives a deeper
appreciation of the art of
bamboo craft.

Nature

BT "

-

=

TING For Chun

‘REABR T HUEXRMTRIERMEIE > BRERXEM

M ERIABRBEME) FHA R IEAERAR

YIWOOO0.CO Z[E]

Yiwooo is a bamboo craft brand established in
2018. With the meaning of ‘twice’ in Chinese,
the name is inspired by the creation process
where bamboo strips have to be woven across
at least twice for sturdiness. The brand commits
to connecting bamboo crafts with modern city
life through its handicraft bamboo product,
workshop, spatial design and installation.
Exhibitions have been shown on Crafts on Peel,
LANDMARK and Blue Bottle Coffee.

"ZE" AT SRR TF 2018 F o "ZE"R
KEE ZEFRRRETNHEEREVEERR
7R EILE - RGBS HIET A T T
P EEEE R RAOFRIT T ZEHMHH
o EEWMALEE o fERE T Crafts on Peel &
LANDMARK % Blue Bottle Coffee R o

"REAFNEXIN > EMBEERNERRIGE ) —

BEREIFRBBIRIER - ARTZEEZENBABANE

FERHR TG FBEGIEFTEY —1F > EEM

MR AR ERRE L A o7

i

Mandy TSANG
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‘Nature’s wonders, with
their diverse colours,
Intricate patterns and
textures, have always
been a source of
Inspiration.

The powerful and
uncontrollable forces
of nature inspire
creativity. | aspire to
grow and thrive like

a flower or plantin
any environment.’

Nature r

Momant Studio Limited

Established in 2020, Momant Studio is a visual
and spatial design studio that provides tailor-
made services. Combining natural materials
such as flowers and foliage with multimedia
elements, the studio creates a pleasant journey
for clients from a different perspective. We have
participated in projects such as Louis Vuitton’s
global project paying tribute to the legendary
designer Virgil Abloh in Hong Kong 2021 etc.

F 2020 £/ L8 Momant Studio 2 — R M K2
BEBZARAIER - BIERRIEE  FELGE
BREZEE hHEFZUNFENEAREE K
G2 5ERRENEREE T FIINTE 2021
FB5LVEEZARE M Virgil Abloh IEBLR
SERNRIIERLBIME o
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“Chanel N°5 2H&FEMIR5I1E1Z
Q
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‘Chanel N°5 was my earliest
olfactory memory. Its
exquisite scent inspired me
to embark on an exploratory
journey into the world of
luxury. Everything in my life,
from being a painter to a
perfumer, started from

that moment.’

Jasper LI
Adrian YU

TOBBA PARFUMS LIMITED

Tobba’s founder Jasper views perfume as a
work of art and a way of expression. The former
painter is influenced by the statement ‘Art is not
bounded by one dimension’, which drives him to
experiment with different mediums throughout
his artistic journey. Scent being one of them,
turns out to be the perfect canvas for him.
Jasper translates the visual into the olfactory,
utilising a wide variety of ingredients to build
layers, add depth and create textures while
evoking heart-warming memories that form the
foundation of the audience’s interpretation.

Tobba BI8I7nA Jasper LifIE K A—THERHWE
oo BER—MR2RERMMIBE  ERTER
F—MEE > XM —Ef DI KLU
WEsEl  EEMAMSHKIBECABRNAE
HMARZSANFRAREK IBEERNES
MBE AR FASSEEMRNER
BEMBRR -

“BNRRIMEAARS  RAFELHRTOER FIUIIERE
RZ > XWFKFEET AR - RERLZWE T—A#H A

MXLETRENKANRHTEEATLRRR "
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Toki WONG
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‘| didn’t have a lot of
toys as a child, so

| buy a lot of them
now. It’s therapeutic
for me. | ended

up with a huge
collection, and /N
they inspire st
my work as a .
designer.’ fiz

N

Toys | Wanted HJ

Toki Studio Limited

Kowloon City Boy was born out of our belief
that fashion is not unattainable, but accessible
and down-to-earth. While the clothes on the
runway are indeed eye-catching and dazzling,
we believe that great designs are practical and
wearable in daily life.

Simply put, we want to make ‘beautiful and down-
to-earth’ fashion items! That’s why Kowloon City
Boy is here! We hope to share our beliefs and
creative ideas through localised designs.

Kowloon City Boy FIHEL - SR FEATIA R BT 3+
FREFAE  MBAINTZIEA BRE LMK
BREASLIZER > BRINERAEHENISIHAES EH
#HIULESARMERAREESE

fEI BRI > FA AR BN EH  HIBY S | TR
Kowloon City Boy MU&HIL T | AL @i /e LAY
gt AERNVESMEERS -

as a Child
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‘l am always on the go. To feed my mind @
with innovative and creative ideas,
| like to shuffle between transport
modes. | wander around, using my
smartphone to capture fleeting ideas

“BRAEBIRTKZRAY Bubbly Lamp &
REEUHT > SEB TR ARIALE
AR EENT BE (U3 S BTk + e
NEMRBEREBR "

Hoa

NFREBIER

“REFHRESEE
THEERRALENAR

‘Our innovative,
award-winning
Bubbly Lamp is
designed to be able
to transform into
different forms. This
playful yet elegant
floor lamp will be a
special addition to
any home.’

Bubbly

Lamp

Francis LAM
Etain HO

Canalside Studio

Canalside Studio is a design practice curious at
multiple disciplines from architecture, interior,
installation art to furniture and product. We
approach design subjects through questions
and innocent perspectives, to identify practical
constraints and distill its essential characters
into a physical experience.

Works of the founders, Francis and Eain, have
also been featured in media and publications
including Designboom, Dezeen, Archdaily, AD
Clever and Detail magazine.

Canalside Studio @—BIMEEH -EHX - EEZ
AR SEHIGTTER @2 iRiEME)3
BT SHTIR T MISSRIBREI B SR Zs
BORE R IR IR 50

Bll73 A Francis # Etainf9{E S FIB T
Designboom ~ Dezeen ~ Archdaily ~ AD Cleverf
Detail magazine 5 i# A&

through text and images.’

Sam WONG
Venus KWAN

Achieve a
State of Flow

el

8899 Creative Limited

8899 Creative was founded in 2020 and is an
advertising agency and production house. We
provide comprehensive creative communication
and production solutions, including television
commercials, online videos, graphic design,
outdoor advertising, event planning, digital
advertising campaign design, and more.

Through precise planning in the pre-production,
production, and post-production stages, clients
can visualize the finished product to about
eighty to ninety percent completion from the
very beginning.

8899 Creative I F 2020 5 » B— KR/ & 8IES
FIVEAT o BATRMR2EN B DBAMSIES R
BRSS » ELEERINS S  RIRAE A ~ FEIgIT - P
[TEEDSE  BFEHEIRITE

B RIPEHNERAR FR—FHAERUR
1% 8899 MITERL &R ©

BEVNERTRBIAFEHLLIT
AR —EREEIE » RTHMBEIHRI RS
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In the competitive fashion world, having
the right support can make all the
difference between success and failure.
Three emerging designers, Jason,
Vann and Wilson were among those
who received assistance to pursue their
ambitions through HKDC'’s Fashion
Incubation Programme (FIP). With the
guidance and resources provided by the
programme, they were able to chart a
successful trajectory towards achieving
their professional goals.

Jason learned about FIP during his studies
and seized the opportunity to apply for

the programme after he entered the
commercial market. Vann knew that FIP
has abundant resources and funding, so
she decided to give it a try and applied for
FIP when figuring out where to begin to
advance her business. Wilson, after years
of building his brand, saw FIP as the ideal
platform to take it to the next level.

United by their pursuit of success, the three
designers recognised the value of seeking
support in order to thrive and succeed in
the competitive fashion landscape.

s
-

SR
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RERZTEABHZID RBEVLZ B2 IGITNES
EEMHPIXBRRZ— - = Z QI EEH
(Jason) ~ EPFE (Vann) K& (Wilson) £5&
BIGITPOREEANIEFIT R (FIP) BT 2
FEUVIESRERHBR EEMINE S RMER

BRI BiR#E L BRI EINLE -

JasonTEft F HABIAIEFIP  H i Bl 7 BniE
ENEERESINIT o Vann B FIPRB FEM R
TR FEBh > Bt A EEHE A SRR AL S5 Y  (ERTE
ZIFRIB FIP o M2 I M EEFE R Wilson > WA
FIPREmEEIESERNERTS

LM £ =T MEIANSKZEE
REZE APFEIVRRTSENFHERFAME ©
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Unlocking Fashion's Potential;

[ he Power of HIP
[ranstorming
—merging Designers
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Crafting an Inspirational Journey
The Visionaries Behind
REDEMPTIVE, YMDH, and VANN

IS S N DRINRIE !

REDEMPTIVE ~ YMDHEVANN

SEMNRIT S

Wilson, the visionary behind the fashion brand
REDEMPTIVE, masterfully balances design
philosophy, wearability, and market demand
while staying true to the brand’s strong message
and sustainable ethos. Drawing from his own
emotions and experiences, Wilson’s approach
to each collection is about bringing awareness,
positivity, and energy to the seen and unseen
social, cultural, and environmental issues facing
our world. His latest collection, ‘Out of Service’,
expresses the exhaustion he felt after a previous
fashion show. In the collection, a combination of
a suit jacket and sweatpants aptly symbolises
the ubiquitous Zoom meetings of the work-from-
home era.

Jason founded YMDH with the intention of
embarking on a journey of growth alongside
his daughter, and has created designs rooted
in their joyful shared experiences. As his

brand evolves, Jason faces the delicate task of
balancing his creative vision with the realities of
the commercial market. He is actively learning
time management skills and seeking guidance
from the experiences of others, and finding
suitable means to run the brand in a way that
works for him.

Vann, the creative force behind VANN,
seamlessly merges traditional craftsmanship
with modern aesthetics in her jewellery designs.
Even as she embraces technology for tasks
such as resizing, she maintains a focus on the
enduring value of traditional techniques. By
integrating 3D scanning and computer software,
Vann enhances efficiency without compromising
the skilled workmanship of her artisans. Vann
envisions exciting possibilities for the convergence
of technology, art, and traditional craftsmanship.

FIP

TS

JW Jals

A%t fh k8 REDEMPTIVE FR 3! &3z JLAY Wilson €1
o IS FENSITH RS s SRAMATIHER B
NETFmEAZEENINE RAIFE L BIEH o
Wilson UAEBZFHMAZIERNT R > Bidig
BN BT AR Tt &= ~ B R IRIE R 7 »
REARRIRZR INFEAEENE - RN
#5129 TOut of Service ) » EILREABHZEL
—ZNERBEENEERR - RIGESTEEINE
KRiEoh#E BRRAER TENEESNEH
Zoom= AL ©

Jason pi 3L kR YMDH R #I R 25 %) L —EB

ERKIRIZ > HIUR LA ARNRIRE FHERILIT
TR MEEREENAR Jason BREEMRTE

BRI A4S 2 (8BS F i R TR SEjR) & o hFRAR
SIEY ) B IR IG Y RRITMAMEL 2 7 H T
BEEECHAIREERME -

Vann 2 &4 VANN &S H08IE A8 HET e
iR EM A E AT T SHRES - REIT
BERTZIERiEARR R4 3D Af&SR
R DUR T T » BIKA BN i

ZHEENE (ERREEAZBEILZ cVann
BARE  SAREATS ) BRSABBHE
FRETAE o

Aspiring designers often face daunting
challenges on their path to success. However,
with the unwavering support and resources
provided by FIP, these entrepreneurs have been
able to overcome obstacles, embrace creativity,
and achieve remarkable milestones.

Wilson faced the formidable task of organising

a fashion show in the Mainland after the
pandemic, and having to handle every aspect of
it independently. Fortunately, with FIP’s support,
he triumphed over obstacles and achieved a
resounding success. Incorporating 3D printed
pieces — developed using FIP’s project funding
— added a unique and exceptional dimension

to the show. Wilson’s journey with FIP also
showcases the crucial role of mentorship
support. He gained invaluable guidance and
professional advice from various experts, such
as legal consultations in contract dealings with
buyers. Over and above that, with the support of
marketing funding which enabled him to expand
his brand’s reach through strategic marketing
and PR efforts, he was able to showcase his
collections at prestigious events such as the
Shanghai and Paris Fashion Weeks. For Wilson,
joining FIP was a lifeline.

Jason’s brand journey was enriched by the
support from FIP, which provided invaluable
resources and a diverse network. Through
FIP’s projects and collaborations, he was able
to delve into Hong Kong’s vibrant Hip-Hop
culture, exploring new artistic expressions and
connecting with like-minded individuals. With
an introduction by FIP, he successfully held an
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exhibition of his capsule collection at Home

Kong over the Christmas season last year, which
featured collaborative events by local artists and
workshops. This paved the way for him to engage
in further collaborations and pop-up showcases
of his ‘420’ and Spring/Summer 2023 collections.
FIP’s diverse resources have empowered Jason’s
brand to evolve and seek new challenges, and
this perfectly exemplifies how the programme
enables designers to embrace their creativity and
unlock new horizons.

Vann’s experience with FIP highlighted the
significant benefits of networking, expert
advice, and operational support. FIP’s
extensive designer network provided invaluable
guidance and insights, aiding in problem-
solving and connecting with experienced
brands. The platform facilitated brand-to-brand
communications, allowing for collaborations
and knowledge exchanges. These measures
alleviated Vann’s sense of isolation as she
worked on her own, and reassured her that

she was not alone on her journey. She also
found FIP’s tailored, one-on-one branding
consultation, not commonly available in the
market, very beneficial. With a consultant’s
professional advice, she was able to tackle

and address brand-related issues. Additionally,
with FIP’s operational funding, Vann has the
freedom to pursue her vision and aspirations for
her brand. FIP’s regular milestone reviews with
incubatees ensure ongoing support to minimise
errors and setbacks, and it is this kind of
comprehensive support that inspires confidence
in Vann and empowers her brand journey.

BTMEHEANGIHHINSRELHEMkA 7
BEZEIRL TR o 22T » FIP 2 IF R R IR A S
BXEPWSPIRESRHRX ) ROKIFUNER ¥
BN —PMN—1EEZHNERE - Wilson R F& 15
BERMEH—I7MERE JRBYRE &

BENENRIEFRBEHAT o =ML FIPIZH
T s AR — IR FES E AR L © FIPHEH
BTN B R BhE B hE B 3D FTHENFARFL
i ANEREREIM—EZWIENTERE
By FIP A2 TERIESMARIEXRREIER - fth
TN ERNERIESKTWEN flnsxE

REITERMNERARIEE KBRS BRItz
Hh> iz AT R HEREEEEA 9’%
TYELY KRR I NIh T 8RBT
ZEMARETNRTRRTIESR © XIF Wilson 3Rt » 7JD
A FIPEBBBEXEREM ©

FIPIREERTRKR ZHZRMLE B

JasonZH @I g o @I FIPINE K& 1EVL
= MBEB IS BERHEINIERE ) R
RN ZAT H XEREENER EF
ZPHEAE > 1E FIPHZEEHSIL T > T Home
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Empowering
Fashion
Entrepreneurs:

EqQuipping
Designers with
Fssential Skills
to Overcome
Challenges and
Achieve Success

BE RS RAE:
BNIS T S PTERAE
SR DB A

Kong BENRBERIIEN HPEELMER
RWBRIMB R T1EY - thEB IR E S & 1FR
RABRTERBNS > 81F 4201 F12023 &
E#RY FIPREZTIENER > #5h Jason By
fRRER BT & B SRITPREL o X B F =4I
RN AEEBNIZIT M AIEIE » FH RGNS o

MM EREWNRE T BT RIS
MVann E’\JFIP}_&EJJ'—J—HIO FIP 8958 KX 1% 1+
MR EERIES IR BB THRREEHE
HERRBEBRIRKR - FEEEREZ BN
T B ERFIRDE o XEMB R Vann
— PALERWIRE > HStREEDERL
B EHIEMEMEL AN FIPEESIRTH
—X—REEEIEEE R MXERH LEHFR
0L WhITE NN T\ I G » BETB MR AR
RERIEEXBIMER - IESh > FIPHEIZR &1L
Vann BEERMIEKIER LUREES -FIPS

BAATRERHITMERIY  WRESIRERS
ELURVD IR RS MIE R XMEmEmNZ R
< Vann THE L IFNEHET EBEIEFEA
&f3e
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Navigating the
Fashion Frontier:

58

FIP's Nurturing Support Fuels
Designers Dreams and Sets the

Path to a Bright Future for Brands

RRERNESSSETIES R

FIPRC IS HME RIS K/E/E -

LEGR AR AR E

Designers’ worlds can be both exhilarating and
daunting, but FIP can be the ultimate gateway

to confidence and achievement. While their
respective creative journeys may have been
daunting at times, Wilson, Jason, and Vann have
made great progress and found confidence and
inspiration from FIP’s support and guidance.

Wilson’s journey was enabled by financial
assistance from FIP, which liberated and
empowered him to take his place on centre
stage. With this newfound freedom, he was able
to fearlessly pursue collaborations and events,
and witnessed his dreams unfold.

FIP played a pivotal role in Jason’s journey,
transforming him into an entrepreneur as well
as a designer. With FIP’s expert business
advice, he gained fresh perspectives on brand
management, honing his strategic vision

and expanding his horizons. Armed with
newfound skills, knowledge, and insightful
decision-making, Jason navigated the intricate
landscape of fashion as a business, and was
able to propel his brand forward toward new
and exciting horizons.

BT HRESANE N HERS > B FIP
AU B EBERFARMBKI T BAT
Wilson~ Jason & Vann & BRI eI1EZ iR+ > B BT
SIS ASREZENRZ) > B7F FIPHZIFIES
T MIESURIBERAERELR IBEX
HE o

FIPEIIA 55 %5 Bh 79 Wilson T F B » 1E7E Y
ERQRERT - thTBRRSAERNEL 58
BEFFMESSEFNBNER —F—F K

B8

£ Jason AR RFFIGITIMBIAHIZH > FIP #E
BTRBER - T FIPEUHNEREENT i
RIBEERENTM S BERBESFHTA
TEF o EAEMEERE ~ AR R BN RNBNRE
Jason TN BN L E RIS F 0 HIERI@
FEIE A A\ HARFRYHT ST ©
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For Vann, FIP was a beacon in a tumultuous
sea of ever-evolving market conditions and the
challenges that they bring. With the unwavering
presence and support of FIP, these challenges
became less daunting for her; and with a
renewed sense of purpose, Vann has fearlessly
embraced her journey towards success.

Looking ahead, Wilson aims to create more
designs each season, participate in fashion
shows, and explore more collaboration
opportunities. In the dynamic fashion scene of
Hong Kong, Jason focuses on staying true to his
brand's philosophy. Recognising the importance
of a digital presence, Vann plans to enhance her
online sales and engage directly with customers.
The three rising stars perfectly represent how a
commitment to adaptability and growth can lead
to great accomplishments and success in the
ever-evolving fashion industry.

FAGTHRLER 2022—23

X Vann 3R EXTBES 5 ZR TR R E K
a% > FIP SLEEF R B PRINTEE - AWl FIP BYKES -
Vann R BRERAKEMANT » EXREMNER T
REIER EMINZE o

RERR > WisonHEREBETEIRITES(F
s SENEREALBEELZAFEINR  £ZL
ATFHEEBNER  Jason BREBFTHBMEZ
M Vann NIRRT R FHRNEEN > 1T1
W EHEHSMEHTELEEER 1
Hran TRYBSEATI R > X =AN I E ST =4I
WA EARE N IR RAAI O - BUSIEFLAY
LA FERAR o

HEFIP
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A Look Across the
10 FIP Designer
Brands of 22/23

22/23FEE104
BRI E TR (FIP)

T
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V17 B RN R ZRIRE » IRIEAIEthiiRE
REKBTEEREEEN

Launched in 2018, Christian Stone
is a brand with a penchant for
cultural subversion. Inspired by
the internet, pop and digital culture
and identity, designer Christian
Fung bridges physical and virtual
elements in pieces that exist as

a commentary on modern life,
identity and escapism. The label’s
distinctive, bold, playful style
comes to life in wild silhouettes
and futuristic forms. The unique
Christian Stone aesthetic counts
boundary-pushing celebrities
among its fans, including artists
such as ASAP Rocky, Chae Lin
CL, Billie Eilish, FKA Twigs and
Steve Lacy.

ARTFEE XCRIET I S A&
Christian StoneF 20185 8l3zZ
&I FEU BB HRITX
E5HFENRERAR R &
BEXMEUTERES T ERF
FARAMAEE  BHIAEMN
£ X HIDLAR o S KR LUIRA ~
RABR BT R XA > BIIEEFHY

ZERBESLS HMBHER

BIRS|5EE R AASAP Rocky
Chae Lin CL~ Billie Eilish~ FKA
Twigs#1Steve LacyZ% iR # o

NE

CHRISTIAN
STO

61

The Autumn/Winter
2023 collection is
inspired by Hong Kong'’s
night scenes, integrating

its architectural L d
wonders and urban | T \

landscapes into clothing
that expresses the
City’s appearance £

A

FAIGTHRLER 2022—23

Founded in 2015, KEVIN HO

is grounded in an appreciation

for structure and femininity.
Focused on womenswear, the
designs express individuality

and modernity through striking
silhouettes and bright, contrasting
colours that capture the
uniqueness of the wearer. Each
piece fully embodies the beauty of
balancing power and gentleness.
The label has been showcased

at Tokyo, New York and Taipei
Fashion Weeks and featured in
Vogue ltalia, GQ China,

ELLE, Marie Claire and

Milk Magazine, etc.

KEVIN HORIIZF 2015 i& 3t

AIRTETRERRIT UEEE
SEMMLESB BE 5 A ER IR

FIRASERIXT L BIR 2 BRILALRT 1 -

iR A ENIRE M - SHHERIT

RO FIMES R T E-
TR TFARR ANFAIRER
B HERAKFIRR (Vogue) ~
{GQ HE) ~ (ELLE) -

{Marie Claire) F1 {Milk)
LERE

REEA

F&RIZE-

%

2023 KL RFINBBRREARR > BFEHHERAMRY

REMES > RARDTIENERH

TR ey ———

KEVIN HO
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NILMANCE
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Founded in 2017 by designer
Mike Yeung, Nilmance is an urban
menswear brand inspired by daily
life. Challenging what it means

to be fashionable and practical,
the brand uses cutting-edge
technology and textiles to deliver
function-focused designs with a
distinctive visual style. Integrating
modern technology and the needs
of day-to-day modern living,
Nilmance’s unique aesthetic

is about details, technical skill
and the ability to step out with
confidence in a low-key style.

NilmanceRi&itfif%kEF2017
F3 B—PMUBEEFARR
RIER T B2 MAE o 1T IMER T K
& ME A SE A MBS 4 > SR AR
BARFAGLR G 2 &ITHHUThEE i
iy 3 ELIRAF A5 RS (Y9 B 18 AR
i o NilmanceE &R S MAEE
HEEEE  LURISATMEAT)
A5 BEM|IABE AU —IRmE
FXUAE ©

BROVERINFRETANDT > EEHRENERMRNSARLENIZIT
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PONDER.ER

=
| -8
1
r

LY N _‘""'l"l

ting familiar f
g L Founded by Alex Po and Derek
t t -t h Cheng, Ponder.er’s gender-fluid
) r u C u re S / e v 4 o | . designs examine stereotypes
Ll ’ and conventions, encouraging
' 9 : wearers to experiment with and
tl O n CO n tl n u e S -EO‘ explore their identities. The
C b | brand has collaborated with the
. £ T ] . Hong Kong Ballet and featured
e n a r at I Ve O'F i 1 ] ! in Vogue Hong Kong’s ‘The Next
1[' - = ", List 2020’. They were honored
: . 1, ) i as the Yu Prize 2022 Grand
s Y | Prize winner and named one of
I I l a S C u I n I ty. 10 Asian Designers To Watch
2022 by Fashion Asia Hong
Kong. Their AW 2022 collection
was nominated for Best Fashion
Collection in Wallpaper* China
Design Awards 2022.

R DN KB % 8 3Z I Ponder.er »
UTNEBIARERIE 1T > 1AM ZIARENR
5% BRARZFERUER

PAEH - BIEBSEBEEER
&1 HE LEFBRR (Vogue) B
The Next List 2020) > F2022
F5FRYu PrizeQI BAREE KR
¥ KeFashion Asia Hong Kong
BOIE N+ K AR s i 2 17 o
H2022F KL RTITFAEE

= Wallpaper-2022£i&itA

LRENERG -
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Inspired by the spirit of teenage
rebellion, REDEMPTIVE is

an urban wear label founded

in 2018 by Wilson Choi and
created for a new generation.

The brand combines fashion with
technology to create different
design possibilities with innovative
materials and fabrics, every

piece has its own story to share.
REDEMPTIVE was named
‘TRANOI x Not Just a Label

10 Take Ten’ top 10 emerging
menswear labels at Paris Fashion
Week in 2019, and was the only
finalist from Hong Kong for the YU
PRIZE Creative Award at Shanghai
Fashion Week 2021.

REDEMPTIVE
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LU A\ BRI G 1 6l /E R REAY
REDEMPTIVE > FI& I8 T
20185831 ) B— D& AFr LT
I&HIER T AR M ARAR o 1T ITIER
BT » WABIET A R B R &t
FrEIERRMEIAEN > LS4 ERER
HEE BRI - REDEMPTIVETF
20195 BE2REEF A% 'TRANOI x
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MEBERE h1E20214F L5t
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BRI
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Launched in 2018 by designer

Tak Lee, avant-garde Hong
Kong-based designer label Tak L.
is known for its uniquely complex
cuts and garment constructions,
which use natural dyes and fabrics
including linen, silk, cotton and
wool. The label draws inspiration
from traditional craftsmanship
techniques to create distinctly
contemporary silhouettes that

can be layered together to echo
the individuality of the wearer.
Celebrating artisanal skill and
valuing sustainability, both in the
creation process and the longevity
of each individual piece, every
design is effortlessly timeless.

&I M2 F2018F HEHAY
ERIRITM R Tak L. K RA
RAREMHRE KA GIGIRE
2 IRRFEE EHMBEREH

ML - FRERERAIENTE
XIEMEAEE S = #E

MEBNER  BEHRYHOTE
ZE -BHRYIIFATHHES
HZENE ST ETERESE
FzESRaEN ERE -
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TAK L.

SENES

HEAR  BIHAS R EIR AR ERR

SEASON VIII 2&7 Tak L. 5z EXCEPTION de MIXMIND & fERVELSR &S 1F >
B

BEBEFENIZR



Our classic stone-

made designs have

" Beenexpanded into

fet collections

M Shine, M. Eclipse, and

ey M. Eternal. Fach\collection
is crafted with meticulous
attention to detail,

representing different

stages of life.
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Tomorrow by Daydream Nationgq
IR EETF 2018 AL > Mg
KB R SEB P RIGITRAE
EOFTAT > ARFEMNIRRIE
FEENS - BMEYEIMIEERN
Kay » 83 7 B 1#i2Ff (Fashion
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Inspired by the beauty of natural
Japanese forest scenes in Shiratani
Unsuikyo, UNSUIKYO eyewear is
handcrafted to evoke appreciation
for the natural world. Created by
eyewear designer Chan Ho Yin,
Brian, the award-winning designs
use natural materials including
sedimentary rock and wood, in

« frames inspired by classic and
vintage eyewear. UNSUIKYO'’s
timeless aesthetic offers comfort, fit
and a unique way of looking at the
world; the designs are sold globally.

MR B AFIREHE Y
M M. Eternal> UFIEOHIE > RITESHIENET -

]
[=]s]

UNSUIKYO

EIBRSEIR R AR T2 8
. UNSUIKYO: Hi&it3RE
| AEkBmBABHES PR
LT THIfE BT At REONS
o B KR BRABMAA 6l
s 2 B S RS HOBRSRIE 3R
5t Adidas A TR AMNBRHERXE ST o UNSUIKYOLUK TS AT
Sl —— + 22, A S ENENREE T 5
IR RSB EEMRER  F o My E,Eimt%ﬁ
RBUE NSRS R 5 o R RIEFSEIREHE S
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VANN £#7 2023 #Z A5 YOU BROKE MY F @ KING HEART

RER

E% > UREMBZENRIE-

2
7

RIDF:

B ATFIRE MR

A

VANN

Vibrant, bold, and wondrous,

VANN was established in
2019 by jewellery designer Vann
Kwok. Using 3D drawing and
hand-fabrication techniques, VANN
combines innovative solutions with
traditional artisanship to create
one-of-a-kind handmade jewellery.
Driven by process and seeing
perfection as a subjective pursuit,
’ANN seeks to define a new metal
guage with its remarkable forms
nting at the familiar while shifting
our mind’s eye and inviting us to
hink beyond what we perceive
something to be.

B£08 « KRBT Z 4PHY VANN »
. EIRITHERH =R 20194
37 o fRiE{E A 3DLEMFT
IfERAR - FoIRIRIT 5% 5
2SS ITER—K =W
FITHEE - VANNII{ER B E0I BT
12 MEER—MEMER SEH
SRR FHRFANENS R UF
—IRETSEE A B EAE
WEY RNEBES
EEREA T B E B o
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YMDH &3R8 H <L AN RKRIR AT
WARFERE X - EFR YMDH RR 2
> BRBILAZTBRFNIA

IR B SSBRIARTE o

YMDH (You Make Daddy Happy)
was founded by Jason Lee in 2018
and is proudly made in Hong Kong.

Focused on celebrating novelty
and imagination with a sense of
humour and freedom, the brand
aims to unlock happiness and
share countercultures, artistic
heritage, and stunning creativity.
Known for its vibrant and inspiring
pop-ups in Hong Kong’s trendiest
and most creative districts, YMDH
is a favourite with local influencers,
and has been featured in Vogue
Hong Kong, Jet Magazine, and
Milk Magazine.

®itmZEE R T 20185803

YMDH (You Make Daddy Happy) *
UEHEEBHIERR - RIEEEU
REBMIRETER AEEERX
{E~EREFEMIFANREST
BT IR ST F % BN
EMHAEMESTHERK

YMDH &8 F&E BN MR AIERS
FHERIAE » RAHMLINRE R
Wz— HBREBRR (Vogue) ~
(Jet) B (Milk) ZERS -

YMDH
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META X DIP INSTAGRAM ACADEMY 2022:

£9 100 IREEBRIPO BEBASLER (BXR
L E A R N I N G B R A N D B) BT IESE kit REBSEHE (B B

UL RE—E > Z5RFBRITTOK Meta

F 2022 £ 2 BRI & IR Minstagram
BUILDING AND

lnstagram Academy 20221 AE TR
E— c U M M E R c E F R 0 M B REHFTUAXIAE Y NATARMIREII

DEBFERIOT MR ARV R HERARFER

Bt o By 2022 F£ 2 BE 10 BN\ BRI RIF
T H E E X P E RT S FRIRITIMIRELS Meta WER» FIBIRMERIF
77

REFHSHE TRATNESER L.

METASFEigit O RS0 R RERIRTS > HhE B I BFR 257 A0
FINSTAGRAM ACADEMY 20221 3% RIS - SHBMENENLEME L THAE
RAERFEIRILmERBFESHIHIR TR HUK AL Mnstagram Academy
2022 ] > 1193312 Concretology » Femance
A XPLOR-

Approximately 100 designers from HKDC, Hong
Kong Trade development Council Design Gallery
and Hong Kong Federation of Youth Groups
came together for ‘Instagram Academy 2022’, an
innovative partnership between HKDC and Meta
that launched in February 2022.

‘Instagram Academy 2022’ was a professional
training programme to help Hong Kong’s young
designers and brand entrepreneurs grow in the
digital era by empowering them with industry-
relevant digital skills, tools and knowledge. Over
the course of 8 months between February and
October 2022, emerging designers were immersed
in a world of digital marketing mastery, which
paired enthusiastic young minds with experts
from Meta who guided them through the intricate
landscapes of brand building and exploring
e-commerce opportunities.

There were quizzes and a final competition that
challenged participants’ newfound knowledge with
real-world applications. Three stellar contestants,
namely Concretology, Femance, and XPLOR,
impressed the judges and graduated top of the
class in Instagram Academy 2022.
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DIP Incubation Companies — New Joiners
DIP 155 A7 - F2022-23 F£E A KT 51

1 P 2 M&C
@ORINGS 8 899
00Rings 8899 Creative Ltd
7 P 8 F
~ N ! 1
ephelis -
P S
EPHELIS Genau Studio
13 J 14 ]
MOU C.CM. (g skt
w ® w8 B
MOUCCM Studio Puzzle Weekly Ltd
19 F 20 ]
m TMS <= SITE
Three Pound Void TMS.Site Ltd
25 F 26 F

vy

WOMEN HUMAN
YOUTH STUDIO

Wilsonkaki Design Co.

F  — Fashion B{3#i&3t

/A — Interior / Architecture ZA,/ZHi&it
J — Jewellery Bk K if

M&C — Media and Communication f§{A& R & 1%
O — Others Hfth

P — Product F&migit

VIS — Visual/ Spatial Art #15i R Z2[E 2R

FIP Incubation Companies
FIP 5B A7)

o
B- ’}(/

Christian Stone KEVIN HO

Tl L.

“TOMORROW

Tak L. Tomorrow By Daydream
Nation

in 2022-23

BARDORU

Bardoru Group Ltd

Canalside Studio Ltd

9 10
I r NI es
L b
Kinks Lab Le Mandorle Ltd
15 16
#oToax Nous
ROYKSOPP GAKKAI Studio Nous Ltd
21 22
KOWLOON
TOBBA I BOY
Tobba Parfums Ltd Toki Studio Ltd
27 28
=

YAT PIT Fashion Ltd Yiwooo.co

3

NILMANCE

Nilmance

8

"’
UNSUIKYO
UNSUIKYO

Eddie
The
Studios

*

Eddie The Studios

cooffrme

Deep Food Ltd

11 I/A 12 VIS

LTMC M

L

o lmited

LTMC Ltd Momant Studio Ltd

17 P 18 F

o the Ho:e

—
SYZYGY OUTDOOR GEAR

Syzygy Design Ltd The Hole Studio

23 P 24 F

‘;&. VEAVEREDIN

Tooplastic Art Toy Ltd Weavipedia Company

29 P 30 VIS
1
(0
&/
Zephyr Design

Yuan Design Studio Zephyr Design Studio Ltd

[=]cA| =]

INRE SRR I IEE AR
Find Out More About Design Incubation Companies
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HKDC's Design and Fashion Incubatees — Achieving Their Dreams

Rt R EAIER IR - T REEH#E

FAGTHRLER 2022—23

We are always very happy when we hear of our incubatees going on to achieve greater things! These achievements showcase how our DIP

and FIP programmes provide launching pads for talented designers on their path toward success. We are proud to share some of their recent
achievements here, and congratulate them on their well-deserved accolades.
BINRNIBEARBRISEIFRBERL » BIE it eI EF TR &K Mevsel B Eit&1 RIhARE It IMHNESR Bt liEmBIIZ
B o FEME AT SR ADZMANNRIEN — LR HROVBEHREFAESHN —RBEEADBLISE -

Christian Stone

Honouree of Prestige 40 under 40 and HYPEBEAST 100 NEXT
Z<3k Prestige 40 under 40 F1 HYPEBEAST 100 NEXT 5<%
‘The Mythic Creatures' Digital Fashion Collection
showcased at PMQ FabriX

[The Mythic Creatures BT ZRZIF PMQ FabriX Bt
Collaborated with NIKE and &unn museum and featured
in NIKE x aunn museum ‘MAXXED OUT’ Exhibition in
Shanghai

5NIKE & aunn )18 & 1€ » 5248 EENIKE x dunn 18418
TMAXXED OUTJ B%

Ddiin Concept Ltd

Winner of MUSE Design Awards 2022 — Product Design
(Office Equipment) — Gold Award

23K MUSE Design Awards 2022 - =& iR (AIRE) -
Winner of iF Design Award 2022 — Product Design

(Office / Stationery)

FHRIFIEITR 2022 - F=migitAS (HA%E / XA)
Winner of European Product Design Award (EPDA) 2022 —
Office Equipment / Stationery (Top Design)

3K European Product Design Award (EPDA) 2022 - 71VA1&
=//X A (&ERIT)

Ha! Design Studio Ltd

Winner of MUSE Design Awards 2022 — Toys —
Gold Award

Z23X MUSE Design Awards 2022 — G243 - &3

KEVIN HO

Presented KEVIN HO x Aska Yeung ‘BLOSSOM’
Capsule Collection at VICE VERSA ART:TECH Relativity
Exhibition at K11 Musea, organised by the Hong Kong
Multimedia Design Association
EEBLZHREITHETKI Musea B8 TRIZAEXTIE) B
YHERKEVIN HO x Aska Yeung T{EFFEE 2 | 271

SS23 Collection showcased at HKTDC CENTRESTAGE
2023 FE RV FEHBH R FCENTRESTAGE B

KnitWarm Ltd

Winner of MUSE Design Awards 2022 — Fashion Design
(Travel Accessories) — Gold Award

Z23X MUSE Design Awards 2022 - BY2E1&i+4R 5! (FRITECHE) -
TR

Winner of MUSE Design Awards 2022 — Product Design
(Personal Care) — Gold Award

553k MUSE Design Awards 2022 - F=&i&it48%! (E-NAR
8) -&%

Winner of NY Product Design Awards 2022 — Fashion &
Lifestyle (Clothing & Accessories) — Silver Award

55X NY Product Design Awards 2022 - B i 54554851 (AR
5/ - BR

Winner of NY Product Design Awards 2022 — Wearable
Technology (Healthcare Devices) — Silver Award

55K NY Product Design Awards 2022 - B] ZR#E i ARZE 5! (&
friRfi2iges) - |RE

Nilmance

Collaborated with CONVERSE and LABELHOOD to
launch NILMANCE X CONVERSE X LABELHOOD Create
Next Project

5 CONVERSE #l LABELHOOD &R &1E#H NILMANCE X
CONVERSE X LABELHOOD % Create Next Project

0&O Studio Ltd

Winner of Good Design Award 2022 — Community
Engagement Public Art Installation

Z%3% Good Design Award 2022 - it XEZ 5 AR Z REE

PONDER.ER

SS23 Collection showcased at SPHERE - Paris Fashion
Week® showroom

2023 FE #5|7EE%BYE F SPHERE BT EH

AW23 Collection showcased at SPHERE - Paris Fashion
Week® showroom

2023 HhZ R FITEEEREEF SPHERE BITREH

Pure Studio
Winner of Golden Image Awards 2022 — Outstanding
Artist Award

%53k Golden Image Awards 2022 - R EARK K

REDEMPTIVE

SS23 Collection showcased at HKTDC CENTRESTAGE
2023 BEE RN EHE R CENTRESTAGE Bt

AW23 Collection showcased at LABELHOOD Fashion
Show at Shanghai Fashion Week

2023 Fk& R 55348 LR 358 LABELHOOD iR &

Studio of SAI Ltd

Winner of MUSE Design Awards 2022 — Interior Design
(Restaurants & Bars) — Silver Award

55K MUSE Design Awards 2022 - ERi&iH4A%! (BT KB
m) - fRaE

Winner of MUSE Design Awards 2023 — Interior Design
(Installation) — Silver Award

%53k MUSE Design Awards 2023 - ZRi&iT4HS) EE) -
fREE

Tak L.

Presented EXCEPTION EXPERIMENT X Tak L. Season
VIl collaborated with EXCEPTION de MIXMIND

k%5 15k EXCEPTION de MIXMIND&E# 75
EXCEPTIONEXPERIMENT X Tak L.——SEASON VI
Presented EXCEPTION EXPERIMENT X Tak L. Season

VIl collaborated with EXCEPTION de MIXMIND
£ 5 1515 EXCEPTION de MIXMIND&1ERT
EXCEPTIONEXPERIMENT X Tak L.——SEASON VIII

The Hong Kong Type Foundry Ltd

Winner of The ADC 101st Annual Awards — Brand /
Communication Design Category — Bronze Cube

3k The ADC 101st Annual Awards - fah%/1E 3% 1483 -

IR

Tomorrow By Daydream Nation

Collaborated with Calvin Klein Jeans to launch Fashion
Clinic x Calvin Klein Jeans ‘Reimagine Denim’ Capsule
Collection and Pop-up

5 Calvin Klein Jeans & {E#: Fashion Clinic x Calvin
Klein Jeans Reimagine Denim | 25! B RiX &
Collaborated with adidas Originals to launch Fashion
Clinic x adidas Originals Redesign and Upcycle Series
and Pop-up

5 adidas Originals & {E# i Fashion Clinic x adidas
Originals Redesign and Upcycle £ &R &
Presented ‘Afterlife, Loved Clothes Last’ Solo Exhibition
at Tzu Chi Environmental Action Centre
FRFRBITEED HEREI ZATE

UNSUIKYO

Winner of Hong Kong Designers Association’s Brand
Design Awards 2023 - Excellence in Best Aesthetics
Value Award (Fashion and Toys: Eyewear and
Accessories)

FREBRITINNE TRERITREAL2023 | - SEEFN
B2 (EKITA | REREC)

First Hong Kong fashion eyewear designer collaborated
with ZEISS to launch UNSUIKYO x ZEISS Sunglasses
clip-on with ZEISS lenses for UNSUIKYO 2022 & 2023
Collections

BEENHRRIZITNS2ES1E > JUNSUIKYO 2022
M 2023 ZFIHEEHUNSUIKYO x ZEISSHTIE T A% Bl A
HIIMEKPHER

YMDH
SS23 Collection showcased at HKTDC CENTRESTAGE
2023 EE RYIFEBR LB CENTRESTAGE Bt

Yuan Design Studio

Winner of Architecture & Design Collection (ADC) Awards
2022 - Professionals Category (Office Accessories Design

Built) - Gold Award

223X Architecture & Design Collection (ADC) Awards 2022 -

Z AR (W ARMESIT) - 2R
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§<[+rﬂﬂi The DFA Lifetime Achievement Award
DEE recognises and celebrates the passion
C|£C<fi) and uncommon excellence that makes a
;E designer reach extraordinary heights in

DFA
Lifetime

Achievement

Award
DFA
Tt LB MR

their craft. The Award signifies the respect
of the design community for individuals
who have made lifelong contributions =)
to the design profession, education and

society, especially in Asia.

DFAIE 1% 1148 B pi ik R B2 17 AR LE T2 i 7am
EREH AR TRIEMEAZEIFNLIERH
I e RPN RIMRZAE LR HNIg T
RITHBENH SRR 555 R E LM XM R
EMEATB &R UWABMERHAL-

The 2022 DFA Lifetime Achievement Award
winner is Japanese designer and master
calligrapher Katsumi ASABA, whose interest in
the rich cultural heritage of written characters
in Asia has led him to explore the relationships
between written and visual expressions.
Through his creativity and imagination, the
beauty of calligraphy is elevated to new heights.

Born in Yokohama in 1940, he attended
Tokyo’s Kuwasawa Design School before
graduating and joining Light Publicity Inc. He
founded Katsumi Asaba Design Studio in 1975
and, over a lifetime’s career, his typographic
works have left an indelible mark on the history
of Japanese advertising design, which include
landmark ads for Seibu department store,
Suntory, Takeda Pharmaceutical Company,
and the logo design for HOMME PLISSE
ISSEY MIYAKE.

BNt FE RN 5 S 5R3Kk DFA TN
RITAB A E2022 « th 3TN FEFRIBE
EEFERNE  HELEREXFSMREER
ZEMXR - BIEHYBMEERD it BEZ
EE LRtk

RS ETF 1940 F > RV FR&FIG AT
Z [E{E1EERFLight Publicity Inc.» HE#&141975
637 TE=Katsumi Asaba Design Studio®
2 S MNEFEHEIE EAST FIRITEE T
KARBE > KREFBEAREH =1FF
REAmERBNGESET &S URA=ZE—4%
KB Z5) HOMME PLISSE ISSEY MIYAKE
IR ITHIREAT ©

ASABAS "

TYPOGRAPHY.

ISSEY MIYAKE

- — - S .

LE-;}E.-:: =

.

I COMAR SCHLENMER
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Over the years, Asaba has received numerous
awards including Tokyo Type Directors Club
Award, Yusaku Kamekura Award, Japan
Academy Prize for Outstanding Achievement
in Art Direction, Tokyo Art Directors Club
Grand Prix, and Order of the Rising Sun.

He is the chairman of the Tokyo Type Directors
Club, Committee Member of the Tokyo Art
Directors Club and JAGDA (Japan Graphic
Designers Association), Japan’s representative
in the Alliance Graphique Internationale. He is
also the 10th successive director of his alma
mater Kuwasawa Design School, and visiting
professor at Tokyo Zokei University and Kyoto
Seika University. He also holds the title of sixth
degree master in table tennis.

When asked about his childhood influences
and inspirations, Asaba remembers how he
found courage from the fierce-eyed Nio statues
from the Kamakura period, which seemed to
emit a power that made them appear alive.
Similarly, the mesmerising calligraphy of
Katsumi Asaba seems to possess a life of
its own, transcending its two-dimensional
medium to visually express the thoughts and
ideas that lie beyond words.

AHRESERRRLE SEFARFHIESE
REBR - BOERR  HAZARIEESNHRIMR
FREARRERBARE ) UKREAHE-

thIMEEEFERFEHESERBER  FRE
ARESFERHER - BATEHIRHMHEZEM
EfRTFERTEKENBRAR B ERR
FRUTMAMEHERK ARREEAZNR
MFERFNFTFEHE - IS IFHEEBKX
R R IMBYSK AT ©

HRKREFRRINZMAEE > MR CEZ
EREHRECNANCEMRSK  XLEMBMERN
BEERUNBE—KRAE MAHRSEEME
XIERHPRSESHIRIR - FHF > XM RCH
AR AL LEELS > B _ATEN
HEZR > DM IRITRETASMAENME S
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insightful flash of inspiration,
especially when you are
open-minded about what
you are looking for.
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< <C {B.E The DFA Design Leadership Award
K

< % recognises business leaders who create

DFA
Design

Leadership

Award
DFA &3t s 52

exceptional, sustainable businesses
through the strategic and innovative use
of design, whether in real life spaces, or
in their vision for their businesses. This
is because they know that in today’s
globalised and highly competitive
market, outstanding design plays a vital
role in the success of a company.

DFAIRIT MR EIFAREAE B EARE LS
ZEalE k3SR EE R F A Rt ER
’it REF LB Sk s By b b T
HRAE - TS REHZNNHF KB H 2
mHENRIT BRI ZE -

In this age of digitalised lifestyles, Muneaki 544 E BB FLAEA » FEIKDFAIR T 404 fa
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MASUDA, winner of the 2022 DFA Design 3220221 A S=BKAINNEE L E AR EL

Leadership Award, still believes in creating

Y28 o W HREBELIISIFEEFHAKRR™T » —

spaces for human connection. Born in Osaka 43 HF (28 ASA Z iR HA KK
in 1951, Masuda has committed his life’'s work 7 ISO{b B RSG o

to facilitating the exchange of ideas between

individuals, to create a ‘culture infrastructure’

for everyone.

EHRBT 1983 FEIDBERE  BEEMNE K
ANAXREMENESBE > DEBHERSM
RPE REERLSZTREDRAT - BEIR

In 1983, Masuda founded Tsutaya Bookstore,

now Japan’s largest bookstore chain. Its
outlets have since expanded across Japan,

RERELESR > R AT MR RSB E
PRRAEMBXYRE AINZERS—HETRH

China and most recently, Malaysia. Tsutaya R R[G5 e 28 o
Bookstores are known for their beautiful design and
architecture, and customers can often find books
and other things that match their interests — for
example, cookbooks are displayed together with

cookware and appliances.

III.-.
".--..l-
sfaiins _
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FiE ET

Masuda also founded Culture Convenience
Club (CCC) in 1985, which specialises in
creating cultural spaces for people to enjoy. In
2011, CCC established Daikanyama T-SITE,
a cultural complex built around the flagship
Tsutaya Bookstore in the Daikanyama area of
Tokyo, for Japan’s ‘Premier Age’ demographic
— people 50 years and older. Nevertheless,
Masuda believes that bookstores should
appeal to all ages, and so Tsutaya Bookstores
also carry genres to appeal to the younger
generations, and have cafes and workspaces
for customers of all ages to mingle or work in.

This determined focus ongood design creates
a cosy atmosphere which Masuda likes to
call ‘a library in the forest’. Human-scale
spaces produce welcoming surroundings,
and it is this attention to detail that creates
the chance discoveries and encounters that
books and bookstores can still offer, even in
a digital world. He wishes for his customers
to reflect on what they would really like and
genuinely enjoy, rather than making their
choices from recommendations based on
machine algorithms.
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Him> fiF 1985 F L XEFBRE > £
MR MR RERBIEZEE © 2011 F » XACEF
BERBEFRABEUWMEARURAELEZES
[EAROHIXIELRE A—T-SITE> LUHE 50
N EBAREBENTE - A3 AN BIENZ
WEIFMEFERE  ALEEBETRHEFE—R
RUS BRI IR » Fig B MIMEEE K TEiE) > iR E
FLNHERMATIE

HRBNERIRITHRBER ML TEE
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and passion for the
designs of our beautiful
country with the rest

of the world.
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GUO
PEI

The DFA World’s Outstanding Chinese
Designer acknowledges designers of
Chinese origin whose works have been
outstanding in the design world, and
who have made a significant cultural
impact, both in Asia and internationally.
The Award honours their achievements
and recognises their contributions to
the world of design.

DFAtt R ARt IE AR it MR AL IE LB
EEigiti SREMERITEBLRE
A1 FF MK KREFRRIFEANXIE
MR 7] o A RIS 7E 22 1F 1% 1 M AY =28 B
FAAIXT IR 5P B BT AR

DFA

World’s
Outstanding
Chinese

Designer
DFA
R A 2 A I8 3T

The winner of the 2022 DFA World’s
Outstanding Chinese Designer is Beijing-born
GUO Pei, whose breathtaking designs were
inspired by both ancient Chinese embroidery
techniques and avant-garde silhouettes.
Before she could attend Beijing Second Light
Industry School to study fashion design,
she had to convince her parents who asked
her, ‘What is there left to design?’, and later
establish her atelier, Rose Studio in 1997.

The world is indeed fortunate that she
managed to overcome her parents’ early
objections, because Guo Pei has gone on to
carve out an extraordinary career. In 2016,
she was named one of TIME Magazine’s ‘100
Most Influential People in the World. She
was also the first Asian designer invited to
join France’s Chambre Syndicale de la Haute
Couture, and has also been named Asian
Couturier Extraordinaire by the Asian Couture
Fédération (ACF).

EFIEEMEZE DFA R A HEANIRITIT
2022 TE - HIFRAMEYIR IR RUIRE
FEEARERASH S SF HE
RRIRZBETUFERRERITZ I R0
ot TAREIEFREIRITIG?) © &5 BT AR
MEFHEELIRIZ » HIGT 1997 FRIMB IR ©

BARMBHRXFENHATUZR BAIENE
MEXERNES > REHRERFIF—RIEL
Z i e 20164 > 3R = (FAAATI) 23K 1001
RARMAOANLZ—Itsh B N E AR
BREEAMELASRBER > HRINSRITE
BXE S IAE RTINS R B £

For over 20 years, Guo Pei has designed some
of the most stunning gowns and dresses for the
hosts and performers of one of China’s most-
watched TV programmes, CCTV’s annual
Spring Festival Gala, and was the designer
for the 2008 Beijing Olympic Games Awards
Ceremony dresses.

The inspirations for her designs come from her
desire to create a new meaning and a sense
of identity that is deeply rooted in Chinese
culture. These inspirations have resulted in
magnificent gowns and couture pieces that
have since been exhibited in museums such as
the Asian Civilisations Museum in Singapore.

Proudly Chinese, Guo Pei is a storyteller who
is fulfilling two important missions: sharing
the beauty of China’s ancient culture and
craftsmanship with the world, and innovating
and creating her own works that will, in turn,
stand the test of time.

87 EHSTHNEIR 2022—23

20 ZER  PE—EHAPERZREHELT
BZ— (RUER) NEFAMREERITIE
£ 22008 FIERRz MR ALILILIREY
Ritme

MR FmRET > B0 T HEIMERFEER
MEX KRS IAE o EEFTAIALAR K & 4% 3T I AR
&M RUTAE > F 72 03K I3 SR 1B 4 18
FRYIERL -

DREASBARNBIEE T IFRRE HIE
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DFA Design for Asia Awards (DFA
DFAA) are bestowed on projects in
Asia that epitomise design excellence
and contribute to the betterment of
society and the design industry. A
total of 195 winners are recognised
in the DFA Design for Asia Awards
2022, including 9 Grand Awards, 21
Gold Awards, 38 Silver Awards, 49
Bronze Awards, and 78 Merit Awards.

Glimpse
into DFA
Design
for Asia
Awards
2022
Grand
Awards

Taking the highest honours at the
DFA DFAA 2022, these are the 9
outstanding projects bestowed Grand
Awards. Catch a glimpse of these
inspiring projects!

IDFATE & B =20 /7111322022
KRG
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TDFAT MR AEMAIKITR) EER
BRI ITITL B R B M = E
M IE M FIg T E - 20224 TDFA
T BRI+ ) #iFiEtH1958
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FEIONMKE 211 ER 381 REE 491
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EOS R3 .
Japan
Canon Inc. Azs

The Canon EOS R3is a mirrorless camera
intended for photographers who seek
to capture sharp photos of fast-moving
subjects, such as athletes in competition,
wildlife, and racing cars. About 30%
smaller and lighter than other SLR
cameras with comparable performance,
the EOS R3 has made photography more
accessible to all, as well as professional
photographers shooting under pressure.

fEAEEOS RIZHMNMTLRNAIFEN > L2 IR
FIMBRIREB N REFETF - FIER R
EEFENESHR - FEDYHESE RRAE
A28 - EOS RILLEMARRFEFEN S
RIBIETRFIER/NA30% SEREMEER
A BY (B 1T H0R

HONG KONG Hong

Kon
WAL!( ON/ é?%g
tail ping X

anothermountainman
HFERTT /KXFxX—WLA

84000 Communications Limited
NEOTFABESMERAT

Hong Kong Walk On is a collaboration
between Tai Ping, a leading rug and
carpet maker, and anothermountainman,
a Hong Kong-based cross-disciplinary
artist. Consisting of two 3 x 6 metre
handmade carpets, the installation pays
tribute to the classic red, white and blue
stripes that represent part of Hong Kong’s
heritage and identity. This project uses
photography and art as a medium of
expression, bringing Hong Kong’s history,
spirit and culture to life beautifully.

IEEFT RERHBREFTATHBES
BEREARX-—ULABEFEENER A

P8 3x6 R F IS 4H Y - AT B LR R A
EARNEN  ARRBBE R RS DIANRBL
BELH=-GIRITRE HEREMZNEE
BAHE - FRFXIE
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M+ |Hong Kong  fiong
M+ | FE g?g

M Plus Museum Limited

A flagship of the West Kowloon Cultural
District in Hong Kong, M+ is a museum
for visual culture with outstanding design
details. It has a tall slender tower that
forms an inverted T-shape standing on
a spacious, rectangular podium clad.
The venue is not just about well-designed
exhibition galleries and architectural
elements, but the many multipurpose indoor
and outdoor spaces of various sizes offer a
range of possibilities for engagement.

M+ 2ERBBENAXCXBEMBERGIE &
RAMEARG IEEKNNRARHE B
EEBNENERETEZ Lo AR— AR
BT F oM+ RAXZE—TMELIRITHERE
i IR EEMAERNNSUEZTANE
ShIEiE]  RIRSEINAE ©

M+ museum of 7o\
visual culture Netherlands
M+ 5 3 {C1E45E

A=
thonik

Amsterdam-based design agency Thonik
created a striking visual identity for the M+
museum in Hong Kong featuring a range
of vibrant colours influenced by the city’s
architecture and neon signage. Working
across the institution’s physical and digital
platforms, the system connects the big
screen on the facade, the website, social
media platforms, the way-finding and a
grand opening campaign.

REBRANETERNELBEHAESR
FeT 488 57 4% 73 F E & i+ TE = Thonik MER &
REHE AM+B—ERHENNMEIR
ARG HEBANLENBFEFLERIKA
- LEDAKRE Wit #HEFE - SEIET
MBERNFARES  MEMT XRTIEH IR
BHaRAS-
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Music Hall in |
the Sky | Japan i
EHERFT | B

Takuro Yamamoto Architects

Music Hall in the Sky is a small classical
music concert hall with roughly 50 seats in
a Tokyo residential neighbourhood.The
key design idea is a ribbon window in the
sky that gives audiences an impression
they’re surrounded by the sky rather than
buildings in the Tokyo metropolis. The
clever use of optics and its unusual setting
makes this project one of a kind.

WERBEMNERERTRE—MEETRLER
FEER -TBRHS0 AN HHAERT-H
HeR—BERKMIUEARENEF 45
IRARBIBREXNRN - BHIDRANEHARZFE
BA URFRIENELERXNMERITE IR—
EZHWREER-

Pingtan Book Hong
Kong
House | o

The Mainland
EHE | Aith

Condition_Lab

Using local materials in building, Pingtan
Book House not only provides a place
for local children to play and read in the
traditional wooden structure, but has
also inspired the local community’s love
for reading and the rich Dong culture.
While the schoolchildren can recognise
the familiar architecture, the facade and
light-hearted stairway design are both
contemporary and unique.

TEBERR N L) L ER AT RN
B - 1R 2 3 R X R BB R X b
BRI AR B A BRAE SRR
BOLENEEABORE  HNRE TR
RHS R

DFA Tl & B & 111% 3+ 2022
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TaiSugar
Circular Village am
W ERERERIF
FEEKX

Bio-Architecture Formosana
NHEBKESERIDESH

Taiwan

TaiSugar Circular Village in Taiwan invites
residents to adopt a circular lifestyle,
while raising their standard of living
through sharing and community. For
example, the extensive facilities rental
system ranging from furniture to artworks,
their comprehensive circular strategy
in architecture, resource management,
and service design reduces waste and
improves sustainability.

BTV CEREREENREIEEREMERE
BREREESN FBSHRKEERESEE
B - LARAHNERRHM—RR IR
BERSAB &It EAMEER S BREENR
SR AERETEZANBRSR  BBT
BREARE  E#ATRRETE

Venova !
apan

(YVS-140) 2

Yamaha Corporation

i =N

Yamaha has developed the Venova,
a wind instrument made of lightweight
ABS resin that is significantly cheaper
than existing saxophones and requires
low maintenance. With clever design,
innovative  manufacturing  processes
and inexpensive materials, the Venova
makes it easier for all musicians, young
musicians and beginners in particular, to
learn how to play a wind instrument.

B YamahaFF & ¥ Venova » E—HRENBEE
BFEHAFERHENS S URBNS TR
# ABS 1 BE il B o T80 B9i& 31 ~ BIFTAYBI(E T
ZEMLEAENNS LESAX LHEE
RERRNNZE BESFIERERB-
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Yuandang
Bridge |

The Mainland
TTH | At

BAU Brearley Architects+
Urbanists | SIDRI | T&D

The Yuandang Bridge connects two
sections of Shanghai Yuandang Lake’s
wetlands. The 600-metre bridge is
designed to carry pedestrians and
bicycles across the water, and at the
same time it provides beautiful views of
the landscape, and a leisure and viewing
pavilion. Drawing cultural references, the
bridge prepares users for a journey that
crisscrosses not only regional boundaries,
but also temporal and cultural ones.

oo RIEMIER LS5 Bt eI mig o X
BEBOO KM A EMITAM B FED » FETHE
HAENRARARRAL RS o XEMHRLSIH
AMPEHAEENRITESAERHERATIZ
1 BEBERSXENRITLEEEE %
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On our journeys towards success,
mistakes and failures are not setbacks,
but stepping stones and valuable
opportunities to learn and grow. Behind
every success often lies a trail of unseen
struggles and missteps, but these are
essential because they hone our skills,
confidence and determination. Let’s

see how the Awardees of DFA Hong
Kong Young Design Talent Award 2022
embraced the learning gained from their
mistakes to push beyond challenges,
and cultivate a mindset that champions
resilience, innovation, and growth.

BB THYER £ > 38R S R IEA A > TR AL
BRI G > B F IR K ERNE - I EE
FERBETNANBEILRKIZ  BXEERLEM
2 BB VBB IS R A BERIRIRIR ] o 1L T
BEDFAR BB FIRITA &RR2022091F L A MIE IR
IRERE)I| > Se Rk » FFEETRE) SRR AR RIS E o

Your Success

Au Tsui Isa
X2

CreateSmart Young Design Talent Award
REMBFERITAER

ALU Table 1242524 (2020)

When | was exploring material
production for a project,

| overlooked a step in the
technical process, and it

led to an unexpected resulit.
Even though it wasn’t what

| originally had in mind, we
embraced it and created
something unique in the end.
So a mistake can sometimes
turn out to be an inspiration
for exploring something new.
BAEH—IFRLBMEN > FELigh
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Cheung Ho Yan
5K BT AR

CreateSmart Young Design Talent Awar
URERNFERITAER

| used to think that
creating high-quality
designs for clients was my
responsibility alone. | later
realised that considering

a client’s opinions in the
process not only increases
their participation and
satisfaction, it can help

us better understand their
needs as well.
REBELNIRIHFNERERR R
BRREEFR - EX BE
REIER T iRt E BRI

B0 R MRS

SEARREE AL
RATBFH T R A8

The Coastline &7 (2019)

Cheung Wui Hei
Rolland

KL F

CreateSmart Young

Design Talent Award
RBREERITAER

Once, on my way to a
workshop, | carried a 30kg
suitcase filled with tools,
along with 10 blowtorches.
On the train, the ignition
switch of a blowtorch got
accidentally turned on.

It burned a hole and half
the items in the suitcase. |
had to run out of the train
to extinguish the burning
suitcase! | am extra careful
with equipment these days.

B REAME—DIES EHF 71302
FEFHTAM 10 XBIEHTTEE - REXEFER
o AERECAEEIMUITH > BITFMERE T—

N ERIRDR > BB EIMPR AT !
BltZE BNEETATFEMNCEE

FAIGTHRILER 2022—23

Lam Yeuk Hei

Alize
MER

CreateSmart Young
Design Talent Award
BIBRBMEERITAELR

When | was developing
my DIY Kit, | realised that
some design concepts can
become too complicated
for the general public

to understand. So, after
gathering feedback from

a variety of participants,

| adjusted and refined

a design concept

that everyone could
understand, and easily
complete by themselves.
ERIFF 4383 FIEE R MR > BAEZSIER
25k FERMBHSNESERE ©F
RHELURRE o 536 > RIBETIRERRORIR > 1
LUBERMRAER - AL A RAMZAATSE DIY
BB o

2 (2020)

Winebox Grand Piano j&#§

YDTA EF&BFigitAER
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Lau Chung Ming Mig

CreateSmart Young Design Talent Award
UREMFERITAER

When | began creating
concrete art, | wanted
complete control over
every aspect of the
process, from moulding
and infusion to shaping
and polishing. However, |
realised | could not control
the temperature, humidity
or water flow. Through
numerous failures, |

gained a newfound
appreciation of the beauty
of imperfection, and
learned to embrace flaws
and recognise the value

of working with nature’s
unpredictable influence.
BIERRER 24 - M1~ BTN S 5
B> RMREDPEL - ARES5E S RERY
HEREEEEIRE  RERAREEWEE £
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Home as a Living Resort (2020)

Yu Hoi Tung

Jacqueline
e li
CreateSmart Young

Design Talent Award
BRBMBFRITAER

Leadership is never an

easy task, especially when
it comes to leading an
architectural design team.
When | first began, | was
very hands-on with every
task. | soon realised that
this was not an effective
way for my team to learn.

A good leader should
always encourage, but also
recognise that a team needs
to explore and express
themselves to grow.
ASERBRE 120 LHEHA— M RHIE
HEBe 8 REEANEENFES > BREH
bt £ T IR 5 RS PRRSEIBA ALK  tHEBHTS

ENZEZEMEMRSR > Lt 1F I HRRE RN
®iXEC > HEHEAPABLK

Chan Kwun Hop Theo
A=)

eateSmart Young Design Talent Special Award
RERFERITARERR

Slave Liberation B . f3f (2022)

| was once so exhausted
that | slept through an
important fitting time. At
the time, | felt very guilty
and sorry, but everyone
makes mistakes, and

this made me realise

that time management

and maintaining a

healthy lifestyle was

more important than just
focusing on work progress.
BERBANARBTSEAR  SHEIT—1E
B HEYIE L TR I RIRAIAN - 24T

BOABMALENNR > MhKABRREEERES
HRRBRER ERXITEHERSEER -

Cheung Hoi Ning
Lorraine
3K T

reate g Design Talent Special Award
BIRERNFFRITARERIR

Shout with Whisper E:& (2022)

While | was making a
pleated skirt 2 or 3 days
before the deadline of

the Shout With Whisper
collection, | burned a

large section of the skirt.

| had wanted to finish the
organza skirt as soon as |
could, and used a higher
heat to set the pleats better,
but the skirt got burned
because of my impatience.
EEBEIEIE RYIMNSZRARFET 23 HZE
RERZFRREA—RUTIRD SR ERE

FERATESRENBTFEER ERFLRM B
BEARERIRR—KED -

97

Choi Yuet Sum

Sharon

30T

Tt
CreateSmart Young Design Talent Special Award
BRBMEERITAREHIR

In my early career as

a designer, | made the
critical mistake of hastily
accepting a job without
evaluating its compatibility
with my skills and values.
This misjudgment led to a
disastrous collaboration
with my senior, ultimately
causing the project to fail.
It taught me the importance
of carefully assessing

job offers and effective
communications in

the workplace.

1ER TN RS ERE—
MEEHIR o RIERMT AT
ERESIAES  NEVRE
CRNERT AtEE—

RIIE X HBUDAS £

SAZEMATE HERLK

T o £ X il > FHEARIA

BT {5 TR SR i

MBS o

K11 CirKularity (2021)

FAIGTHRILER 2022—23

Kong Sin
Yan Lisa
LIERR

eateSmart Young Design Talent @pecial Award
LB FIIH A RRRIR

Diatom Glasg #5%I% 3 (2021)

After graduating, |
struggled for a year to

find work as an interior
designer. Rejections left
me doubtful, frustrated,
and desperate. But |
devoted myself to building
a strong portfolio. Slowly,
my confidence grew, and
armed with new skKills, |
secured a position at the
renowned studio of Neri &
Hu. This experience taught
me resilience, preparation,
and self-belief, making

me stronger and

more confident.

Bl B — » BENIHERIGIHHHTIED
BREW SHRIFENLE - SHEN R
2O BHIEIAERE Wit RIMETE
S0 hEITHEE  BARGESHMBT

FEBR - XBREHBTHREEINE - BiFE
#MBEEC  BASERFRBSHE
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Yeung Wing Ting
Cowon
17k EE

HKDI Young Design Talent Award

ERMZRITFREFRITAER

It has happened many
times that | didn’t save a
draft during my sketching
process, and the computer
software would suddenly
shut down, causing me to

Geometry and Line /242 (2021)

Cheng Yuk Sing

Ng Tsz Kwan Cherry
REE

Special Mention Award Young Design Talent Special Mention Award
BERUARARER FERITARRER

have to start all over again
from scratch. This taught
me to regularly save my
work, and to this day | still

BiE - 23 ZRYGE > HFMT EREHE
SR RPIBRMFEFES !

Once, in the UK, | failed

my design. At the time,

In executing a design from
a drawing, the designer
sometimes experiences
many failures. For example,

textures will give different
visual effects. For chiffon,

So Cheuk La

BERITAERFER

N _—
- q . . = A . —
maintain this habit! S a design course because when heat transferring Jonathan =
£ H ++ ==
RS RBE R EEERAE R EE £ my English was not good prints to fabrics, different HER /// \
IR RARA > ERTEERFGREHR = enough for me to present Young Desigh (T——
.i%
=)

Unrestrained i (2022)

Cheung Tsz Ching
Emily

oK IE B
ool of Design Young DesigaTalent Award
EBAETAFRITFREHERTA 43
Precision and accuracy
are my enemies in design
production. When | was
doing an internship in

a ceramic and design
studio, | carelessly poured
the wrong amount of
ingredients into a mixture
for clay production. My
boss and | were very
frustrated and upset. Now
| have learned to always
double-check beforehand.
TR BIER AR EALE R SRR Ry T8
AL EREEH TIEERIN  MOARNE
BB T LB BRMEEE TR A KM

NERILRM ERRFIFESZSAK - Eib
ZE RESNEHEMAFHES -

| was frustrated and
depressed about it, but

| learned another way to
present my design
without any words:
through drawings. A good
drawing can sometimes
speak for itself.

B HEN > RENBEFFRAEER TR
¥ F R IR AR BRI SER
BiEe BX BRFRABE—MARRBRIGIT
iR FREMEMESXT PR LE-
— IR EIE RS ERR o

BRPHHERR - IS HEFZIE (2022)

Symbiotic Interaction in Architecture
Between Machinery and Biomimicry

we have to experiment with
many different types, and it
takes many failures before
we succeed in finding the
right proportion of patterns
and colour chroma.

B EEEsE LR KT it aE
B RITMEESEHERE
T o G40 F2 B EN I B 75 4 B -
FRBERBARSHARER
MERR - BEWMBLH > K
MIFBEIX LR E RIS
ZITHRRHKK > 7 5E

Ihix Bl & & S ENH A E 52

LI SEBFE -

During my first time
casting a concrete model,
| overestimated the ratio
of water to cement and
sand. It turned out that
the model did not dry as
much as | expected, and
was 1 cm taller than the
original. With time running
out, | had to use sandpaper
to sand it down. It was a
valuable lesson for myself
to reserve time for errors.
BE—RER TR BTFBET RS
ZiEmAAE ERERROTHRTE B0
BREEREH 1 EX - BANaAER RAF
AR EG TR - BREF LR ETR®
B — %% | BTG R R AFA AR £
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Phased Regeneration for Obsolete Factory

BYEEFER (2021)
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Empowering
Our City with
Sustainable
Design

SSY/FHRRITANE

Sensory Symphony RAEH %=

With a focus on sound design, ‘Sensory Symphony’
explored new possibilities for materials and boosted the
micro economy in Sham Shui Po, a material paradise for
many designers and creatives. With tours, workshops, a
talk, an exhibition and jam sessions, the public had fun-
filled opportunities to design musical instruments with
electronic parts and materials found in the district and
turned everyday sounds into beautiful symphonies.

openground

BETEI®RIT BEIEVHNE
ZRIAEME > HHE RIS PHE 5T o WK
B—EHERZRITTREITATRE
MENXE BREDEISH T
Eh HEE RUEREIMESR kX
RIEAXABEFZHRMEIRITR
# BERESEREDRE-
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Gaming Out i LSRR

At ‘Gaming Out’, innovative street games brought
communities together and revitalised public spaces in
Sham Shui Po. Through a series of design thinking
workshops, designers helped the residents and other
participants create new street games using simple
materials, tools and rules. Everyone had a great time playing
the games during ‘Gaming Out Week’, together reshaping
the community and enhancing well-being through play.

ﬁ:;ﬂ e Street Plowgreund

O\N C'\tyProg

aid =l

FAGTHRLER 2022—23

Milk Design and

Kennifstudio
M ElERm) MR E RO R B 8
Tt 8> HAFRKEHAHEEEANTES
BE—RYIAGITRE TR & ITIME
BERMEMSINEERERAYR - T
BN > SIEE B E BExE o M EifF
KA #EhERE TRAR—ERBERE
EEARESEHX HiEAERER-

R A ol 2 Q75 To N et e U1 38

BODW City Programme (CityProg)
peaked in November and December 2022,
activating citywide business and creative
clusters with over 100 remarkable,
design-driven collaborations, including

10 design festivals and programmes that
illuminated the transformative power of
sustainable design. Under the theme of
‘20’s: Reflect-Refresh-Reset’ with a focus
on ‘Design for Sustainable Community’,
CityProg invited various sector partners
and local communities to witness,

engage, and learn how to reimagine

our city with design and creativity.

Nt ERARMKXER (BXED) =
2022 EEE 1A E 128 RiE 4817
sl Mo EER kBT

| 68 TaiNan $treet

AMAII68E

[35 Lai Chi Kok Road
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The Beautiful Pages
BT—X 2480

Picture books are beloved by both
young and old alike, and what better
way to tell stories of everyday life
than through designers’ captivating
illustrations? With an exhibition, a
mural installation, a walking tour, an
evening outdoor sketching workshop
and more, students and the public
learned how to observe and tell
stories about the hidden treasures in
their neighbourhood with a newfound
sense of empathy.

%29 ] 3 pry .\-\-\‘ N == - A, FTy
100N BF2IKITEDD i LAFSTREBALHES ZEif
NV SIS A e BEEN s & %13 ok
HH0MRIT R RIMB R EATHFE x\\\ == J,f" BR4EENRE > EH AR T

BIHNEENE
A5 FE BV B L T+
RE- - — 3 HEH B
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Jade Market

BT E B Tahat g T 4t

Tn..ar'tj Chau Street |\

EZHEEERAE?EIRYE - EEEE S
HIT - BABEIRHEER AMEH
RFEMARNRIELD > FIWEM ML
HREN AL 7] E -

F g3t MRS AHE - | o
BIE S ROER A 3 Play Out of the Box ST LFRIR Anewtoys FashionCinic by T

B —RAE -85k
S SEIETI TS
I8 MO AR
IR K o

Every year in Hong Kong, countless unwanted
toys are thrown away, adding to the growing
environmental issue. To promote a circular economy
and sustainability, ‘Play Out of the Box’ featured
an enlightening talk, workshops and a carnival
engaging the public in Sham Shui Po. Led by a
designer, participants learned about the importance
of upcycling and resource-sharing, and extended
the lifespans of toys through design and creativity.

ERSEARS RKE mAER
FoMBBZEmENESED 7
EEHEAZFNTRFELE "It
AXRR" FRASEDABERE
BB TEBMBEFIES > |5
ARE5 RIHMEBBHSMETE
ARBERBREZNEEN H
BRI B IELRTT AN E -

‘Cheongsam Rhapsody’ happened partly by chance
and partly from inspiration. The lucky discovery of a
collection of cheongsams from the 1920s to the 1960s
was an opportunity to curate a trip down memory lane.
With an exhibition, a discussion, a demonstration and a
workshop, the programme celebrated and imagined the
future of this iconic symbol of Chinese femininity and
elegance, and explored sustainable fashion design.

Cheongsam Rhapsody 42318 H

and Wontonmeen

Bx KRR WHM > —F2BR
—¥EBRR B —RABRARNONE
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M S RSB IEY > RKZHRRK
AR HERRAIFENEIRT -
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CityProg 2022
Highlights
WX EN2022

(%3

CityProg 2022
Interviews with
Creative Partners
WX;E5N2022
BIRIKEE

InNovAction
Tsuen Wan FLS T
ﬁﬁ_j Eiﬁi S.POT.

Sports design is not only about
venues, equipment and oultfits,
but also creative placemaking
that enables healthy activities in
public spaces. Featuring a mobile
sports station, an exhibition, a map
and various sports experiences,
‘InNovAction Tsuen Wan’ engaged
a designer and a group of young
people to equip the public with sports
design knowledge and promote a
healthy lifestyle in a creative way.

BHSRITNXRAFTRRFHM - 3+
HRE BEEICEMSEE WE T
AHZEEHITH R ERIED o @ R5h
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Mode of Design
Alliance and
Bottoms Up
Communication
Limited

Tour Around
Sai Kung
BB 5]

A new chapter in creative cultural tourism
begins! Participants of ‘Tour Around Sai
Kung’ were treated to community tours
led by an architect, a fishing raft tour, Sai
Kung souvenir shopping, a cultural product
design sharing session and workshop,
an aroma oil workshop and an ugly food
cooking class, all showcasing the quirky
charm of the ‘back garden of Hong Kong'.

BIEX(CRER A ML R BE 531 5
N3 iEd R BN AE 3t XS HE @R
EWERLSm XEFRRITAERRIE
B BRIHR TRBXRE REHRE R
% IEBETEE) WRRH®T -

[suen Wan
i g
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Creation to Emerge

RE. H_

To Kwa Wan, the vintage urban district,
has evolved its own vibrant cultural and
creative ecosystem over the years. With
pop-up design studios, zine workshops,
an exhibition and a market, ‘Creation
to Emerge’ empowered the creative
community and encouraged young talents
to unleash their creativity by designing for
the small shops in the neighbourhood,
turning the area into a thriving ‘design and
creative maker cluster’.

Making On Loft

‘_
—_—

The Warehouse
Teenage Club

Walkable Workable Fashion B8 X1T&E

HEBRBNREEEETITEHRRE
HEHTIIR TER/XTE) B3N
AIF SN E AN E EHY = (LB
By R I EBEARIFIR I AT
EEM BRETIVBEANERE RN
ARFEVEREZ R > XIS
REH—D7 > HE DR

Walk DVRC

Reimagine the South BRRAKX. fLX1gif

Mgt BEFE  5|AF L EMAR
EREXNEERE KR THEE
XA —ZA U ENES—%
RAZEERS o BT AREL ~ X
RITTIES « Gk Instagramis
FAERESIAAMNER TBR

X- #Xigit) BRXABEIEE -

Through the lens of design, young people and the public
deep dived into the history and culture of the Southern
District, which has undergone a massive transformation
from a sleepy fishing village to a bustling urban area. With
engaging activities including a sampan cruise experience,
a community design workshop, an Augmented Reality
Instagram filter experience and more, ‘Reimagine the
South’ unlocked the district’s creative potential.

Casual, comfortable clothing is better suited to
environmentally-friendly daily mobility habits such as
walking. Featuring a webinar on sustainable materials,
a competition, a fashion presentation and a lookbook
to promote new officewear design trends, ‘Walkable
Workable Fashion’ took a timely look at professional office
attire, because looking great should not have to come at
the cost of sustainability and an excessive carbon footprint.

BXE/ERERZHBE > FRENDTER
XEMYIBESRS - RE - 1 BIHA
REMRITTEZ NEIFE BEMmE
ARIBHEBEANTEN > AR ERAT A
NERIEEE IR ITA e ILeIR T8 Wi
XBANEHREN T EeIRE =5 -

FAGTHRLER 2022—23
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CityProg 2022 x Businesses x Overseas

Ignite New

Possibilities

BRSF
FiaFa

Apart from presenting 10 design
festivals and programmes,
CityProg 2022 fostered exchanges
and collaborations among
different sectors, local businesses
and overseas creative units to
champion innovation for our city
and economy, and nurture a
thriving creative ecosystem in
Hong Kong.

Check out some of the Satellite
Events we hosted and hear what
our partners say about us!

X IERN 2022 FRT #EH 10 MR I
BE » AR AL R R R At K
SNERIR R ZEREE1E HE
UEEFAR HEFBERES

UTFREFNENIHHB DD EED
KO EATR S 1EHEEAR !

Highlighted Satellite Events
Rt DEEDh
HKHa_n_ds

The Hong Kong lllustration and Creative Show vol.4
FREE KRR vol.4

Ms. Angie Chung
$hrk iz /)vH

General Manager,
Central Market of Chinachem Group
ERPREHEEE

153

HE

70

For two consecutive years, Central Market
has been a CityProg creative partner. This
time, we joined hands with Walk DVRC and
CityProg to host the ‘Walkable Workable
Fashion Presentation’, providing a platform
for local designers to showcase their works.
We will continue to create value for the
community by organising a series of different
programmes and exciting events.

R PR T 12 SR 7 4 B 9 3k XA B R B A o
SR FAERETRRMXERDET TE/X
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BR AR At KEIENE

Ms. Fanny Yu
REFE

Project Director of Loupe
Loupe I H 2 5

Loupe has broadened the promotional
channels and strategies, and connected
with more new partners through being

part of CityProg 2022. We collaborated

with CityProg to launch different

educational projects that fulfilled our social
responsibilities. We look forward to working
with more people to promote design and arts
through various events.

Loupe i@ i [X5E5h 2022 T A S HIRE
MARX > FINRELZLEEUE  HINESHE
SEMSEHRERENARSTE  BRF LR
Ui sHRE ZFENEF RITBFS5ES
FRBMENE FAREHHRERHIZITMNE
ARG F

Spark Up Asia (APAC
Culture and Creative
Industries Alliance)

Creative Feast 3.0

THelSEE 3.0

Ms. Kristie Leung

ZA5RANE

Director of Campell Group —
KC100 Art Space
& REHF KC100 EARZE (A2 15

It is very encouraging to see the success of
CityProg 2022 as it continues to identify and
cultivate new possibilities to grow the local
design, arts and cultural community. We
look forward to our continued partnership

in showcasing local designers and artists’
talents, not only in the Kwai Chung district,
but also to the world!

WX IER 2022 WA IIFE A& 5E > 2F
thAIIZ3 0 18 3t & HE A SR A IR 3T EAR
MIAEE BB TR ATAENE o FATHARF AR R4k 5L
G AMUMERFHX BEREHRRTRE
I T IMFIEARKA A 1E |

Walk DVRC
78

Skateboard Symposium
BIRXIEEIT =

107 EHBNEIR 2020—23

Dr. Ruffina Thilakaratne

RIBA International Council

member for Asia and Australasia
BEEERERMN=EFEESMAA

(N5 Bz R AT PE )

RIBA HK Chapter partnered with CityProg
2022 on the ‘2022 Post Covid Furniture Design
Competition’, which was a huge success.

Prof. Eric Yim, Chairman of Hong Kong Design
Centre joined the judging panel to select the
winners from the creative entries submitted by
professionals and students. The partnership
with HKDC has been rewarding.

HEZSRER NS (FED ) SHEKEDD
2022 #EFEF > BIIED 12022 FR B
HRERITEER ) HBEEBRITPOEE™
SRR AEE > ME W ATRZFERNE]
EPIEHIRRE R BRBREBFHBIRITHFOLHNE
TESRTERXIEML

Mrs. Klara JURCOVA

Consul General of the
Czech Republic in Hong Kong
RRHENEFSBL0E

Our collaboration with CityProg 2022
was our first deeper immersion into the
design dialogue between Czech and Hong
l Kong designers. We are glad that several
Czech brands got the chance to introduce
themselves, and be involved in exchanges
with Hong Kong partners and the younger
generation. The biggest benefits were the
networking opportunities that will lead to
- new collaborations.
3 -___L‘“Tr SRE5HXIERN 2022 LIRS H L
i . HEUEFERANNE . RIREN
| EEZNINRARBRERZNmE HIBES
' EBNHMNER AR S > MRE
TR S {E

SUBXMAS ‘A Night with the Angry Cat’
SUBXMAS MBI} imiE 2% 1

Lamborghini Hong Kong
HEREE®E

Carnaby
Fair &
Goods
30 Years Of Lamborghini Hong Kong — HK30 of Desire
HEIEEE E30AERE - HK30 (G.0.D)
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As a concurrent programme of CityProg, the
special initiative ‘Design !'n Action’ created ‘Open
House’ experiences for students, taking them

on tours at design companies to learn about

the working environment and meet professional
designers in person. Nearly 60 local design
companies took part in over 70 activities to share
their expertise, inspiring over 300 senior primary,
junior secondary, and tertiary students to explore
the value of design and future career planning.

The Design In Action tours gave me insights into
designing various types of spaces, like houses,
malls, and resting spots. Out of all the programme
activities, | enjoyed the ‘Contributing to society in
Minecraft’ project the most. Working collaboratively
with my team, we built different structures, including
the Axolotl Library and Tree Land, and created the
safest and most exciting water slide for the public
swimming pool. Receiving feedback from the
designers helped me gain more confidence in my
design skills.

NEITHFN ) B BIRA T REMZEEIET - Bl
NER AR ELE - ERLENFT BEE
ENE MERMER PRt ME

Bk o SEEhERE R SHEIME
EMET TRENERY > &8

1& Axolotl Bl BIEFI LR 44 > 3
RAFERKhRERERS
RFHHIKER %1t S
iR SRR LME
B BAT HEIIZIT

BOfED o l I

Cristen Hoo #iX &=

Sir Ellis Kadoorie (S) Primary School
BEIREEREL/E

108

£
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Design In Action
exposed me to
different areas

of Hong Kong as
well as community
events, allowing
me to reconnect
with the city and
meet dedicated individuals from various fields.
Through interactions with industry pioneers, |
discovered that a designer’s soul is defined not
only by creativity but also by persistence and
experience from mistakes. The ability to integrate
these elements is what sets a designer apart.

MR IHF e | A FRIRAR B BB R EM X M1 6OE
& SRPHANUERERX AT HE5RET
B~ BARHAENEZWALRE  BLS5TT
A SEIRAYATR > AR ITIMAI RN RB IR
B RFAMEIRPRIRIEZIRFIE N - XETER
“EhE> Eiﬁ%ﬂt?iﬁiﬂﬂiﬂ’\ﬁﬂﬁz&f’“

Lung Chik Tang #5505

Hong Kong Chu Hai College
EBHBFMR

A ﬂinlngue with negignerg

Nurturing = New lrenerotion
of Lreative Talent

Taking part in Design In Action gave me the
opportunity to meet and learn from various designers
in Hong Kong. Meeting designers from different
fields broadened my understanding of design and
inspired me to find my own style. Learning about
their journeys and determination to succeed was
intriguing and motivating. Their passion for design
encouraged me to pursue my dreams.

NRIHF R | IERB VSRR
BE BN EFURBYIL I o @D
S RNEAIR > NERT K
WIRITHIEER BRI
BHOBIXAE - M {1891% i1 ik
EMERMINBIRL > JFE
S A ABERDBRY ALy o 4]
IR B RIR R B T B

ZQEE',E’\J*’?"?@""

Wong Nga Lam & H#

St. Paul’s Co-educational College
EREBLPE

in The [I"_y

The graduation ceremony of ‘De
was Successfully held at H
Mr. William Kelly Willis, Ex
Di .

irector of Walt Disney lmagineering Asia, was

b
nvnt.ed to reveal the Secrets behind the park’s
magical experience design.

Sign In Action’
ong Kong Disneylang,
ecutive Creative

L‘iQi‘f‘HEﬁZQ‘J BUATFE S+
(0 I‘&i%?io'iﬁi@:th'éﬂﬁﬁlﬁ (
BRE S (Kelly willis) BERIES 5
Eﬁ!ﬁ$ﬁ§$@§l§ﬁk5ﬁi§i‘f&9%ﬁbﬁ2ﬂﬁ:° :

B S B 2
TH) #5mp)

This special
initiative taught

me about design

methods, object

pairing, and [ 1

3D tools. | was

impressed by

the designers’ creativity and ability to generate
many innovative ideas quickly. This surprised me
since | usually take longer to come up with my
own concepts, even in my personal artwork. Their
efficiency challenged my approach to design and
left a lasting impression.

XREVFAERILHF R A XRIRIT TS E Y HHEC
EXRIDITAMAMAIR RIHMRASIE
FER M BIF ZRIMARE SR+ MAR - 728
EABER > FiBE RBERKAE B &1 E
2 PRLGR ISR EIE » LB T TR

“dd

Chau Tsz Ho ¥ &

King’s College
HEEHR

AT .
‘Design In Action’

Explore What

Design Can Do Interviews with 12 Local
RIBEZRIT Design Companies
AEL B ES T QRTHERT) 128

AR EWHRE

‘Design In Action’
Online Exhibition
RIS NTIERE
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Design !n Action i& it {¥ & &

BRI R NEITHFR T SHXIEMRREIT
LT3t AL (Open House) x> #4RFE4E
I AR TEZEE] > ST RIS MBI TIE

BE > £B5RITIMEEIRIK - AINBEIEL 60 X
A G I A AEMAI R AL ER > 20T I 70
1% &0 1L 300 At KE ~ P ME/NFEE

Participating in Design In Action allowed me to
learn about design in different industries and its
potential to improve people’s lives. | used to find
it challenging to acquire design knowledge in my
daily life, but now | understand its importance and
impact. Through various visits and interactions,

| discovered that designers are approachable
and enjoy communicating. Their human-centered
approach encourages us to seek better life
experiences and to make design an essential
aspect of our lives.

25 NG Tl ERZEIFR I ERR T
WA UREREANEFENET RUFR
FRNEESEERFIR
AR ML T I INIE
BESEMHESTMA - BIS
MM FER > AR IT
IMEBRFEZEAN thiTUAR
AR ESH AT R
BEFHOEERR LRI
AN EZRAAEHK

TRy —E °"

Chan Pak Wing B850

Creative Kids

FREIEE

INRIZIT B EMER AL EER X

Design !n Action’s diverse
range of activities, including
designers’ sharing, one-
on-one conversations, and
studio visits, provided me
with valuable insights

into the design industry
and good design
practices. Interacting

with designers who

excel in various fields
taught me about traits such as diligence, creativity,
and a willingness to experiment. Their willingness
to share their experiences and knowledge has
inspired and enriched me, giving me a clearer
sense of direction for my career.

NRIHFeE | FESHERD BFERITISE
—XW—RRMITEESN > AEREETAEXIZIT
WHRIFIRITSEBRNERLE - SEFR MR R
MHERIRITIMED > IERIZIEI M2 - FeY
BHNEEZHENEE M+ 2R FoZE1BMA
R LHERREBR > AR AEETRT BB

E"JE[“:—J°“

Wong Ki Sum E3H i

Hong Kong Polytechnic University
BEBEIKRF

.

FHRAT 5 IR HIT 358

BB Hi—1X
BIEAA
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Design Spectrum igitytig

Get ready to be inspired!
#DesignSpectrum ignites imaginations with
eye-opening thematic design exhibitions.
From the vibrant streets of Hong Kong to the
dynamic cities of the Greater Bay Area, ASEAN
and our international partners, let’s nurture
talents and build a thriving design thinking
culture in our community.
#InspirationUnleashed #DesignCulture

#ig it g

R 75

397

Posts

TTHRRENRRL !

REME RS E TR T > 1L T A7
AT AT HERABE®IZIT R4

#HMAREH BTt

@ Followed by HKDC,
bodw and 6 others

BEFIKITHREILAKRTFRSE » I AARH
8] o MERBRRENNANNEE EFEKIE

2,405

Followers

l Following v l

Message l l

BT AR YIS

Design Spectrum i&it it

: -Insplrlng and

“Showcasing Good’

- Designs In Our

- Communities
mﬂiﬁi'l' Fﬂiﬁu,%?iﬁ' |

8

i

POST STORY REEL LIVE

QQ? N

166 likes

From a spark of awareness to a series of actions, our
behaviour forms over time until it becomes part of a
routine — and becomes our ‘always’. Benny Au
and Teresa Chan of miniminigallery brought us 50
captivating design projects that left us inspired and
amazed with a deep dive into #Creativeldeas that
span across generations, forms, and spaces.

BT RMNESRBE—ESRE IURE > #HAR
7/9°  miniminigallery 893 I8 A X 12816 K PR 50 15 56 /&
g 50 MGITIE » Bid 5| A A MM E ST RIER T K
RIRE L FATRA T RERA A28 ZEIPRHIRY
#OER S -
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IMG. ALWAYS_023

{loa< ™

203 likes

From the iconic ‘Lap Sap Chung’ rubbish mascot that
has captured our hearts since the 70s, to a photo-
graphic journey capturing the beauty of signage in

‘always’ showcased the incredible creativity that
defines our city. These projects brought to life and
preserved the intangible values they represent — the
designers’ ideas, boundless creativity, and powerful
messages to individuals and communities.

‘always’ also encouraged us to embrace collective
action through design by bridging the gap between
humanity and nature, paving the way for a brighter
community and future.

AEFEHIB70FRAHMHRARLON MIRE | A6

RENTFKERNENBRD "BIT" RTEEEBERN
FERBIE - PRI B F PAHHERHNBA - EREEK
BAOXRGER BEREENERE RN T "ME-

tEoh > BT BRI B AR AT EEAXAK
B A— P BERFNHRSRRHEFER -

Design Spectrum i& ity i
Central Market

ocas<x - N

We were especially amazed by the exhibition’s use
of flexible wooden panels, which allowed endless pos-
sibilities, creating a breathtaking visual experience.
These three-dimensional geometric combinations
effortlessly adapted to any space. Not only were they
functional and aesthetically pleasing, but they also
embodied the very essence of the exhibition’s theme,
symbolising the spirit of adaptability and innovation.

RAREEARMIARALHS AR > HRERA

BENE EEMETIE’J%‘%Z*CTZKL o IAJAEESRZEED

iﬂlﬁ'ﬁ*% TMERER « REMERMERF MK > EaElE
ILxEF“E%Dﬁ'J%ﬁE’J#ﬂW °

Hong Kong, to a contemplation of sustainable fashion,

designspectrum.hk
#alwaysExhibition #DesignJourney

#CreativityUnleashed #BrighterFuture

#DesignAcrossGenerations
#InspirationUnleashed

#EITR K HgTHIRIZ #EMeIED

®it - HEEEEHE LMERABIRINBE TSR

HHPRARIR HRUR IS ) HR BN
HESEICIR I

#lnnovationUnleashed #AdaptableSpaces

always E1T
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Design Spectrim £t 3

g Design Spectrum ig ity
o gn Sp gt i

Visions from Designers
BEERSEUHR BUre B

Dream Big

Think Small
Bridging Virtual and Real

Curator SEEA

Michael Leung

REFR

201 likes

K E 48

Exhibition Date R % HHH
11.05.2022 — 17.07.2022
at 7 Mallory Street

FREHTSREY

47 comments 16 shares

Design Spectrum &3t %
Mallory Street

Like

Comment

Dreams come alive in countless forms. We celebrated HKDC’s 20™ Anniversary
with the spectacular ‘Dream Big Think Small’ curated by the visionary Michael Leung. The
exhibition explored the multidimensional connection between dreams and design through
four captivating sections. We saw ingenious solutions to personal and social challenges,
as creative powerhouses from Hong Kong, UK, Sweden, Denmark, and more shared their
groundbreaking creations.

PR EEN AN E - ARNEBZITR ORI —+FF s FANEED TRE

A B HBSEREINRITMRERBARRA BEEDHELIRITHITEKRETAF
B T2 5 gt >  NMRRERS I EB - REDFIEREESE  HE IHfl 5B
RIHEEA G SIER SR E > LUBINR It BR DA KA 2B o

—

o

designspectrum.hk 4h
#DreamBigThinkSmall
#DreamsComeTrue
#DreamsInAction
#SustainableSolutions
#lnnovationUnleashed
HRE S

#EZENE

#ER LK
HEJRELL AR 75 28
#A&RBIFE S

Like Reply

Dream Big
Think Small
REAE

89 likes

25 comments

: . POLORE
9D:5|gn Spectrum g it ¢ i% oo X :

oca<x - A

122 likes

Where reality and imagination intertwined,
‘Dream Asleep Dream Awake’ presented tangible
manifestations of dreams, like Thomas Thwaites’
captivating goat adventure. Immersive,
speculative creations bridged the gap between the
real and digital worlds, offering glimpses of our future.

T3 B3 RO L S5EGRRLAMM S RARRK
FIEEEE > 90 Thomas Thwaites E B KL ML)
B&ETE o FUR N0 EHE MBI R S i T 52
IR RMER LRI UIIERTREKRK

View all 23 comments
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Design Spectrum ig&it ¢ ig
2h

Are dreams merely an escape? In ‘Dream Further Dream Closer’,
seemingly luxurious daydreams transform into tangible solutions for
pressing human issues. The extraordinary impact of Farm 66’s eye-
catching vertical farming system, bridging nature and innovation with
stunning space-age design makes us believe in the power of dreams.

B NUE B R B TN SR AP B 1D ? THESR R IR ) IR ZRIE1E B RERY T R

B BLLEZEMEF#N TAAY)  RERFEMNIE > Farm 66 22 FAIH
MAFRIERXHR  IWIMAKZUERIRITSIAEE  BREARSCMEA—
> RAREFRTZMS L BRITEEERNAE -

10 shares

Like Comment Share

.-\.:r"_ F
e
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T
Fi@:*

¥
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s

89 likes 25 comments 10 shares
Like Comment Share
LN\ L )
2D:sign Spectrum & it ik cee X

In ‘Dream Bigger Dream Smaller’, we were enthralled by ‘Our Abstract
Playscapes’ where Fan Lok Yi reimagined community playgrounds, as
well as Haw Par Music, a cultural revival uniting heritage and music, both
proving that dreams have no age limits!

Finally, dreams are within our grasp when we dare to take action.
In ‘Dream Hard Do Harder’, we explored and saw the tools of fearless
designers like Kevin Cheung, STICKYLINE, and LeeeeeeToy, as they
turned #DreamsToActions. Design reference books fueled our inspiration
and delved into the trend of #SpeculativeDesign, which explores real-
world creative possibilities.

IgX 84 NERS HNBE TR  ZRISH (KN MRtR) EE8H
KRz TRIKRE F IR ERRERBAXXY R BIEEZ LD
FlRARN!

B RERNBTRE FERREEEZF @il NofE X% »
BNFREHAEFIGHTEZERANIE  GFEREEIXA Kevin Cheungs
STICKYLINE ~ LeeeeeeToy % > B 1e0fal #3182 {ERE - LA 5% 1t
HEXRNPEARRTRELR  FARR #HEMNZIT > EUEHRPERFEN
BIYERTAE ©

-
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@ Green One Lab Limited FEHEFFERAT

One Pair Straw is an EWNMRER—ZAHFR
award-winning reusable ~ FYRAIERRE  REZ
straw with an innovative ~ M& T o Jh4FHY AT

BRINGIN

detachable design, and KT BEBIF IR
can be cleaned easily EENMIE > ETAER
without a cleaning brush.  fXE& Rl

@ MOODLABBYLORRAINE

FUJI SOCKS, inspired by the iconic
Mount Fuji and Japanese Sashiko
embroidery, symbolises a yearning
for travel. The playful patchwork of
stitching styles represents a fusion of
the old and the new.

HFEENREKREE
TWKRBERESETZER
F45 YhRATHH
FIRFNRE - PHET
CEEH—MHIERS
HYAZE R °

GReA

BISSIEINIS

- Fuji socks @

115 EHGHIOEIR 202023
© Wosi Design Limited HE &t HRAT
In:visible wallet is designed for the HAEBTERNES
visually impaired to distinguish the HWERBERMEAL
value of banknotes, with a stair- migit> AEARE
shaped measurement tool built inside. {79 ¥ A RIE AR
With its minimalist design, this wallet ™ o $E &M B4
is also a very stylish accessory. RIS i R

O

- § 3
l & >
l & =

AN & 2
DALY s L3
I My Fe
Y - ¢ iR

L3t

s : . D
RIABSREE ot Wstry,

o
Brimming with whimsical home decor, fashion- Q
forward apparel and delightful accessories, DS {\
Shop showcases winners of the prestigious “QO

DFA Awards and the design talents nurtured by
HKDC'’s incubation programmes with a launching
pad and a platform to sell their innovative
creations. Come discover the original wonders of
DS Shop — a true celebration of great design in
the heart of Hong Kong!

DS Shop }3&% [DFA &1t | BEMEBIRIT
ROETES TR EAS R EFEE I~ R
BTE » RZmMEA MR RIS E /i
TPAREE R AESEC I - AL BIETF DS Shop K&
520 RERRRCI T !

© storyteller Limited S EHMRAT © 1satisse Studio X B TEx

Developed for StoryTeller 573l This whimsical Isatisse HYZRLELS

‘The Heart Seeker’ = f Theo Hikari drawstring bag by RARIGEES rice cooker bowls a
exhibition in 2020, this &1 Bt 82020 Isatisse is roomy ABENRSIE new life and purpose,
handy tote bag features £ he Heart enough for your on-the- REESRIETE and their resonant
an illustration by local Seekers] B Rl go necessities — lunch, & % SFfHER

artist Theo Hikari. ENEBMMALE o wallet, keys —and more. ZRENES

@ Kevin Cheung Design

Rice Bell gives recycled {R$R1LEFHIRRA
FBIR1SH £ FHel
B AR BN
MR R ZE M B
aluminium domes ring FEBERNIES LR
happily because of this!  1§i#ER
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@ Wilk Design

Designed for brewing and sharing tea,
this simple, elegant pitcher has a lid
and heat protection wrap, making it
easier to hold and maintain a moderate
water temperature that opens up the
layers of fragrance in the tea.

XRFATERKS
ADEHF MR EE
LMK HESKRE
A IRFZRAE
KRR > I RIRIRAY
EHEREFENHRE-

wallet ©

ible

S

Vv

& ¥ 2 35 o In

@ In Wonderland Co.

Inspired by the rubber screaming ZHRRRIEITENG
chicken toy, this innovative Screaming R XFREIFAIR TS
Chicken DIY Kit is eco-friendly and great  DIY EZEEEIFR{R X §F It
fun to build. With a simple compression,  XDIY RAEIE—TFHL
it unleashes a screech that is sure to =& HE > 5EERSI
grab attention and bring laughter. RABER > HRIMEK 0
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03 | Chopsticks ¥

Driving
Change

with
Design

PRERE

Change often evokes fear and uncertainty, but it is also
the element that compels designers to create solutions
that enable societies to progress. At HKDC, we believe
that design has the power to drive positive change

in the world. Here, our Board of Directors share

their perspectives on the greatest designs that have
indelibly shaped the world we live in today.

BARTSITREZ R - BRI TR
£ S RIBL A - FRIRITHORERITAIUM A
GHRHFTNEENE HMNNESSHRELIZHRY
SHEFEILI  WIRERE AR

02

04 iPhone

01

Airbnb Z1&i8

01 Prof. Eric Yim F=5BA#1%
—  Chairman &

Airbnb is a design thinking success story. Founded by
two designers Brian Chesky and Joe Gebbia, Airbnb’s
two main design-focused principles behind its success
are the company’s holistic experience approach
with a simple and novel booking procedure; and its
interpenetration of lifestyles, culture characteristics and
design. Airbnb has helped define the sharing economy
and experience design.

EROR—IAIEARITRENGF - FEBAMAIKRITIE
Brian Chesky % Joe Gebbia 7 » REFHANIZITESHIR
n:HERRABRAAFRREN BEHFHAENTITRE;
HERBREFRAR NEFERRITRA—F BlEAHZSZ
FIAEIR TR T RE X
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02 Prof. Viveca Chan Fr—#i##%
—  Vice Chairman &/

The iPhone redefined the role of mobile phones. It
changed the way we communicate and interact with
people and technology in four ways: its sleek design;
its revolutionary touch screen, easy navigation and
camera; its App ecosystem that transformed phones
into indispensable personal devices for functionality
and entertainment; and its continuous innovation, such
as facial recognition and AR functions.

iPhone EMEXFHMN AR  XEARBBERASRKERD
AR BEAGNENNE;, EaUENERIBE -ETE
BNSMRMBRNE SEBSNTMELRS EFNMR
NEBLE ETASRFVET-ENIARE;, URFS
BIBIRTE A - GIMA RS HHRANY 1B SRR ©

05

Condom EZE

04 Bonnie Chan [{EZ
—  Director €%

A smartphone with an all-in-one touch screen design
was considered so groundbreaking at the time, but is
now unquestionably ubiquitous. Very few people can
go without a smartphone now. It has changed many
aspects of our lives across the world.

EAYE REEDERRIBENEEFNRAAKEL
HoNEFREER - EEFNESHEREALLEE AN
RABERATRRIEE -

FAGTHRLER 2022—23

03 Steve Leung ®EX
—  Vice Chairman 8/Ef&

Chopsticks, a simple pair of equal-length sticks, have
been indispensable cooking and eating utensils for
thousands of years. Originating in China and now
used in many other parts of Asia, their simple and
timeless design symbolises Asian dining etiquette, an
enduring symbol of Chinese culture, and a global icon
of functional design.

—W—NHRF BTFER—ERTARRNZEREARE
B - RFEFTHE RNE MEMTEMNERKER < 1T ELY
MAAER > KAMRKIEFE L > FEFIIL M & IKAL
%> ERINBEM IR E R R R(F o

06

Notre-Dame du Haut E-&#H=E

05 David Lo /738

Director %

Condoms are one of the most important designs in
human history. It is not only a product that prevents
pregnancy but also a most effective tool to prevent
sexually transmitted infections. (STls)

ZRERAXFELREZNRITZ— FMEEBEE  hE
AR RN TR

06 Prof. Leslie Chen Br3AEHIE
— Director %

As a design educator, | find Le Corbusier’s Ronchamp,
also known as the Church of Notre-Dame du Haut, truly
remarkable. Its uniquely expressive form challenges
traditions. The interplay of light and shadow within
its walls evokes both spirituality and emotion. The
innovative use of materials and harmonious integration
with nature are valuable lessons in pushing the
boundaries of design.

BRIGHHER HIANE Le Corbusier i&itHWEHEHEIE
BHE HREFERLIRST Sk EHME - ERHAEN
REEMERSS MEBERES - HEEMOF > ARS5ERA
MRS BB IAIE R E MR S8 o
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Beam Structure
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17 | Artificial Intelligence (Al)

ANTLESE

11 | Thonet Chair #14

Thonet 14545

18 | 3D printing
3D FTENR AN

10 | Metro Systems #h ~EkE&

14 | Alessi Juicy Salif
Citrus Squeezer
Alessi 9MNE AVETH#E

12

The NEOM

project in
Saudi Arabia
Y RIHIER
NEOM I §

16

13

OPod Concrete Pipe House OPod 7kEE)

The Ugly Fruits and

Veggies Movement
AEXIE

15 | The Death Star from Star Wars
(ERKRE)FRITFEE

07 DrBenson Cheung HA&&Et
— Director &%

Photoshop is a widely recognized software for its
exceptional capabilities in photo editing, graphic
design, digital painting, and photo manipulation. lIts
power lies in its versatility and features that allow
users to create stunning visuals. It is an essential
tool for photographers, designers, artists, and other
professionals who create and edit visual content all
around the world.

Photoshop MR R 418« FTEIRIT - RFLERFEELED
BB ERER AAESUET —SNNE  BRAUE
AREZHEERIEIER R & - W F RS MME R BB B
BRI R I ERRREMEZ W ALRFEZBRATDH
IR-

10 Horace Pan BB

Director 2%

Underground subway trains require less land
consumption than road transportation systems. They
also offer other important benefits for the community:
better air quality, lower energy costs and lower
transportation accident rates.

HELEE R AT B AR S 2 3t KBRS AR DByt RIRY 9t KR
Hithiah | B ESRE  [REERR A BORIERS

13 Joanne Chow F#lEi
—  Director %

In tackling the affordable housing crisis, the OPod
concrete pipe house by architect James Law can
potentially change the world. It promotes sustainability,
and offers adaptable solutions for diverse populations
by providing affordable, space-efficient, and
environmentally friendly housing. The OPod can
improve the lives of individuals and communities, and
make a positive, lasting impact on the world.

AXAIfREERERNEG  AERATRILIGHHERL
OPod KERI BEHRTHR - TKEER) BB FREAIFLE
B B REZFNE - HETEERRNERE hISEAL
IRIHRENRRSE - OPod IR E L BERERMAXIFG > 3
Rt R R EERFRIT M o

16 Prof. Kun-pyo Lee ZF{#19%1%
—  Director %

The ‘ugly’ fruits and veggies movement urges
shoppers not to throw away perfectly good fruits and
vegetables just because they do not meet arbitrary
cosmetic criteria. Many families can’t afford to eat the
recommended daily portions of fruits and vegetables.
The produce tastes just the same, and eating ‘ugly’
fruits and veggies helps reduce global food waste.

TR GRimHEERTNARETFRIBNERER HBE
EFNARANRER - FERELZRTSERZBRRNGR
RE-MEHRZARE MALTHRKENEFT  # TR
B R FRD 2RO RYIREIRM
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08 Karr Yip Hig#

—  Director &%

The column-and-beam structure — vertical columns
that support horizontal beams — has had a significant
impact on architecture and construction. This structural
system has allowed for the construction of large and
complex buildings, including skyscrapers, bridges, and
stadiums. It has also influenced the development of
other construction materials and techniques.

HREMNZRRE TN IMFRT  BRXHUEEZIER
RNEMRG FARERITEFNAEERY QFEEXK
B HRMEET h AR EMRAMBNRANRE

Patrick Bruce
11 Director &5

Michael Thonet’s revolutionary ‘Thonet #14 chair,
created in 1859, was a product ahead of its time. Its new
way of bending wood into shapes of great simplicity
was arguably the original precursor of the flatpack
furniture revolution. Assembled from 6 components and
a handful of screws and bolts, it is an iconic object still
seen in restaurants and cafes today.

Michael Thonet F 1859 F8IfFEar 11454 > BAEAT T - 1
FRATHIANRIRA  FEGFEH INFLERTAER
FKANER - XREFRBANAG RO BBTNRRAREM
B ESMARARRE IR F&TFMMEE

14 Eddie Hui #¥FE#H#

Director %5

This Squeezer designed by Philippe Starck for Alessi
was a product from the 90s, when | was still at college.
It was the first time | had seen such a creative product
that combined functionality and aesthetics. This is also
the philosophy behind our product development at
SMEK today - to combine creativity with practicality.

X4~ Philips Starck 73 Alessi & IHHIMEHZ 90 FRIEER
o RENERZE S —REVNKERFHEIEN~R &5
AEMRITEZTF—5 - EEIERLARE S hERIISMEK
HIAESHF @RIt S

17 Tommy Li ZFiki
— Director %

I believe that Artificial intelligence is the key to unlocking
the Fourth Industrial Revolution. Today, we are at the
beginning of this era, and | look forward to a future
where Al creates other Als. This is a new era where Al
will have a tremendous influence on the world as we
know it.

AIERERRABRENRITIEGHNAR - X HIEKTE

XAONRFR REPFERAIEAINRER XEE—1
AR BUHTE A o

FAIGTHIOER 2022—23

09 Kevin Yeung 17

Director 2%

Originally designed as an undergarment, the t-shirt has
transformed into the most ubiquitous item in apparel.
The origins of the t-shirt date back to the late 19th
century, when laborers would wear the undershirt only
to keep cool in warmer months of the year. Fast forward
to today — it is a fashion staple of global culture today.

BEEETPRELNTMEINEGE  EERAGFAILHNE
HEER - EMERIRRUBWMINOELR  RYAERK BE
RMEGHNFZRN T AR TMING > UERRANKS - BE
SH TMEXZMBEERE  BERENNIDEF -

12 Alan Cheung 3z

Director 2%

The NEOM project in Saudi Arabia can revolutionise
how we conceive, build, and live in cities. It embraces
renewable energy, Al and advanced technologies.
Its carbon-positive urban development focuses on
sustainability, and offers a model for tackling climate
change. The city’s design also prioritises human well-
being with automated services and digital infrastructure,
creating a balance between technology and nature.

YR RIHIEE NEOM BRI E T A IR - LURIE LY
EEAN MBEAT ABERER A TEREMAHRS -
EREABURMKEN S  FEARFRRRERZ R RN SE
TIEMRRIERN o 5N AR ITUA BRI A% BB
BRSSO F EALIR I > IRERRS BARZ BIEIS T4

15 James Law F&4l

Director %

The iconic Death Star in the Star Wars movies has left
an indelible impact on popular culture. It represents the
limitless possibilities of technology and their potential
consequences. The Death Star serves as a reminder
of the power and responsibility that come with great
innovations, and of the need to contemplate the ethical
implications of our own creations.

(BIAH) BR PR BEE ) RARRM  ERTIEFET
FRERHNRT - ERARBNERAIERBEEER  RER
IR AR F B D 8 R MBI ST4E > AR R E1E IR A A
BEEE-

18 Stephen Liang ZE&

—  Director &%

3D printing is a technology that can create complex
objects from digital designs, which has the potential to
revolutionise the way we produce and distribute goods.

It can reduce waste and transportation costs, and
enable customisation and personalisation of products.

B IDITENEA » JMBHF IR BIF AL E R > 1)
ERZEFNSHEANAR - EAMT RO RAKREEEH
R H iR E ST & o
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19 Joseph Lo HiEE
—  Director B%

The French inventor Nicéphore Niépce was one of the
earliest pioneers of modern photography, and the print he
created in 1825, ‘View from the Window at Le Gras’, is the
oldest surviving product of a photographic process. The
invention of the camera changed the way we see the world,
allowing us to preserve moments, and to document events
from the past.

EEABARNicéphore Niépce EMAER AR — BT
1825 F M (EXRYRNN BN R E) RMEREENHER -4
N RBERETHNBEERNS R FEREIL—ZIKE > thaE
BRAEAS-
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20 Victor Lo BfhE
—  Director &%

Shigeru Ban’s ‘invisible structure’ design for humanitarian
disaster relief projects is based on recyclable materials,
notably paper. Since 1994, his ‘Paper Partition System’ has
enabled the production of high quality, low-cost emergency
evacuation centres to provide housing and privacy for the
victims of disasters such as earthquakes across the world,
including in Rwanda, Haiti, Turkey, Japan and more.

BRIMRRARKRENTEERNE FRA EREH - U
YK E AT O AR M o B1994 F LR B E MRERIE
RY) O RUNERRE ER AN BT AR S
BHEBEREZMORE  REZARLNBESZF 81FF
A Bt T EHKRARE

19 | Camera ##1

20 | Shigeru Ban’s ‘Invisible
Structure’ Design
BEHUMIRI R TR 454 )

22 | Papermaking &£ T Z

21 Victor Tsang &%
—  Director &%

The Chinese people began using chopsticks 4,000 years
ago, first for cooking and serving, then later adapted for
table use. They are the perfect utensils for a culture that
values families dining together and sharing food placed at the
centre of the table. Today, among Chinese and other Asian
cultures, chopsticks still foster harmony, respect and unity.

PEARTFOFEMEARERRF  RUBTFRERER
EREIBZRAFRA-WTFENSKABRAE FHER
BRFREISFRSZVRERN TFRTENAR-BES
B> S P E R EMITN XL WFHAKIRMNE - BEMH
LEHIEM

21 | Chopsticks =¥

24

Victorinox

23 | R. Buckminster Fuller’'s

Geodesic Dome
Ensits 28N RmE

22 Mui Kinoshita i8#E
— Director &%

Paper, invented by Cai Lun in the 2nd-century AD Han
Dynasty, was one of the greatest designs in the world.
Papermaking enabled the mass production of books and
documents to disseminate knowledge and ideas across
the world. Its impact on human civilization was immense,
and it remains one of the most significant and enduring
contributions of Chinese civilization.

mEATHAGRINE BIERPATHAK HAER ERHEK
BRI Z— - BRAR BRI GAIREE BT &M
RHBR - EHARAFERAZM MEPEXARESE
EMARKEE - HMRFETHNIEMZ—-

23 Donald Choi &7&%

—  Director &%

R. Buckminster Fuller's Geodesic Dome is a design rooted
in the elegant beauty of simplicity and the timeless wisdom
of ‘doing more with less’. In our present era of excessive
waste and unsustainable lifestyles, we have much to
learn from Fuller’s sustainable design approach where
a designer is a synthesis of artist, inventor, mechanic,
objective economist and evolutionary strategist.

B EH0NERTNREIR T UELOMHZ KB
R TULE %) KBRS - MESHSHEREBEY £F
FRNAAHFS KEREFEETHNARFERITAL - EX
MAFET  RITMEZRR AR KN FREFFRKRE
BT —5 o

Swiss Army Knife
HRIRLEET]

24 Hon Sunny Tan FRiB1E

— Director &%

The Victorinox Swiss Army Knife was introduced over 100
years ago. It gained popularity after WWII and it was even
brought on space missions. This popular red object was
even added to the Museum of Modern Art in New York.
Today, Victorinox incorporates new functions such as LED
lights. | am a big fan of it.

HRHLTEDTI00SFaiEt - EME R EEN
BEAXEANRE - WMABNRZET ERAANNNE
REYIENRR - HESH HEMA LED ITEHMIAE - K2
BRI L

25 Janet Cheung KEF

Alternate Director Ja4NESH

The iPhone revolutionised the way we communicate, work,
and play. Its impact on technology and society has been
immense, making it one of the greatest design innovations
of all time. With its iconic form, innovative features, and
unparalleled user experience, the iPhone is a cultural
phenomenon and a symbol of technological progress,
shaping the world as we know it today.

iPhone 2% % 7 (1897818 TR FEN - EXIRHRMH
SHEMB AR RZHABEEURREABCIH &I
Z—  RREHEATTMERINE  SIRTIEE R TS ELER AR
38> iPhone BN — XX LI FEHR BR#BIRTE » BIEFKA]
S BFTARIRIHSR -
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26 Tom Grey

— Alternate Director [G#N&E %

The need to heat, cool and power skyscrapers currently
contributes to approximately 28% of the world’s carbon
emissions. To address this, we can harness the game-
changing power of solar energy. Using photovoltaic (PV)
technology in building facades and windows, we can
convert buildings into electric solar farms that can power
themselves and contribute towards a net-zero future.

BAl BERKENMHE - GLSHNEBEFTENS2KBRIFREN
28% ° Jy IR XA ) > HATRIUFI AR FRAE R B - B
ERBIMETER EAXREAR  HEAME AREBETHE
BIKPARE R B 17 > AR ST HER B S8 o

26 | Photovoltaic Technology —
Harnessing the Sun
KBARESCRFH

25 | iPhone

28 | LEGO FRBEIRA

28 Antony Chan BEESR
—  Alternate Director G#\& %

LEGO is a beloved toy that many of us have grown up
with, from childhood through adulthood. Its timeless and
innovative design, featuring simple interlocking blocks, has
fuelled creativity and imagination for generations. Beyond
play, LEGO’s versatility and countless variations make it a
valuable tool for education, helping to develop problem-
solving, engineering, and creativity skills.

FRRARHBERLDARKNERR  RENENBEANEE -
HAU#ig it kT E 8 UERHBNRA BERERANYE
MG - IRURI SREENRENANEZTALBNEE
TA BBREMEE -TRRKREITSEEREE -

FAIGTHIOER 2022—23

27 Eddy Hui i@
—  Alternate Director [G#N &%

The Sega Telegenesis modem shattered geographical
barriers, allowing people around the world to connect and
play console games with each other. This groundbreaking
innovation inspired developers and paved the way for
online multiplayer gaming, transforming how we play and
connect with others.

1t 52 SR AT 3t 120 57 OR - 3 FR A 57 3th B 3 v B R AT XY
& o XMRR IS AFRARTERELR  NEAELR
XK R ME T TR RS AR AR

27 | The Sega
Telegenesis
S HIE

photo by boffy_b

30 | Friedrichstrasse Skyscraper Project
fa#k Friedrichstrasse EXR#EIRITHE

BEAERS

29 | Rotary Car Parking
System (RCPS)

29 Lowell Cho EZHE

—  Alternate Director [G#N &%

The RCPS is a new smart parking technology that offers
solutions to parking issues in congested cities. It offers
operational flexibility without the need for attendants,
increased security and a lower risk of vehicle damage.
With the use of composite parts, it is easy to assemble
and dismantle, and can be used effectively in areas where
space is limited.

BEHERRRHMNEEAERA  BERER RN TR
SHAE AR - RIERE TRMSAREY  BEARENEN
HEERRIRNG - RAXRBAGEN > FRZHAERFT
EE AR FERAERER -

30 Michael Chan BFi¥iE
—  Alternate Director G+ \&E %

In 1921, inacompetition to design Berlin’s first-ever skyscraper,
the revolutionary design by the then-unknown young architect
Mies van der Rohe did not win. However his innovative use of
steel and glass was ahead of its time: it offered a glimpse into
the future of modern architecture. It would be decades before
a similar building was actually constructed.

19215 » R ITIAME —EERKENLEER » SHERLE
FNERRRMER NESRIXT-HRENSEIFR T
TEREERM - Fid > 3 WM IRV IZ A AAIMEN - |/
NHBRANRRER . B+FE XUNERIGITLIMME
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Design Digest i&it— =%
All About
Our Events,

and More!

EEEREAM
R ELAthiEH 2

Design Digest gives you an
overview of HKDC’s design-
focused activities that ignite
the imaginations of all design
enthusiasts, including

our flagship Business of
Desigh Week (BODW) and

its concurrent events. This
year, to our lively calendar of
forums, exhibitions, festivals,
publications and media
outreach activities, we added
the consultation project,
POSsible! Public Open Space
Design Lab; and a study trip
to The Netherlands, which
presented great opportunities
to engage in international
cultural cooperation. Read on
to find out more!

RITZ=ZFPIRTRERRITHONS
Rigitigsh AP EEEMRESE " &It
A " RMEXEHERD > MA—RIRIT
E#E‘%E’Jﬁ']ﬁ?@f%f’ SE HTMEEE
TR B it %FJHE.H&EZ@TZIS
5ME Hﬂj#ﬁi‘TT”“ FAZEEIRITHEYE
WINE MEE|ARSE! > L}(&ﬁi&[‘/ﬁﬁl
R REEENE=F2H - HiDHE
THREZER!

Media Publicity
fRRHEr

Metro Radio Programme -
Good Life Good Design
WA AT B —EEREIRIT

BODW 2022 Concurrent Events
It E A 2022 FHAERD

Designlnspire 2022
BIRIRIHEE 2022

deTour 2022 Design Festival
deTour 2022 &1t

Leadership Forum on
Design Education 2022
R E sdIeiE 2022

Business of IP Asia Forum
(BIP Asia Forum) 2022
THENIR =N E AL iE 2022

METR  BEROADCAST

Design takes to the airwaves on ‘Good Life Good
Design’ co-hosted by HKCD and Metro Radio, which
has aired every two months since 2017 on Metro
Info FM99.7, Metro Radio’s ‘Doors to the World’
programme. From April 2022 to March 2023, we had
an engaging season titled ‘Design for Sustainable
Community’. The entertaining and informative
radio segments explored how design isn't just
about aesthetics — we learned how, with thoughtful
design thinking that focuses on sustainability we can
elevate our daily lives, enhance our wellbeing and
future-proof our communities.

BH20174F#E » F AN A FM99.7 (HRFERI]) =

ANABR—XREE BT OS5I &8
AEFN MEFER2 /T BB LARBET RS

HF SRR R - 2022548 E 2023438 » If
TU NG - WEARFEHX ) AEH AR RERYE

BHREHE  FIFT AT RREFEEF > EA1
BEATNRITES  BRETIRKELRE BT
HEHEEE > AARIEBU > FEERERKD
$tXo

Designinspire 2022 is a celebration of world-
class designs by global creative gurus, trending
brands and design academies and institutions.
Since 2021, this annual creative showcase has
been broadened into a year-round online-to-offline
programme for promoting international designers
and projects to industry elites and the public. The
virtual experience featured an engaging showcase
of designer projects, thematic designer stories,
fun interactive experiences and a range of creative
workshops; while the in-person roadshow in Hong
Kong highlighted local creative forces.

Designinspire| B i& It H 552022, C E 2 K I 2B
T ETIR TSR R WA RI& I BRI AN ML 4D B9 TR AR 1%
it e H20215 ) L FECIREREA RN FHE
[EE BE L ERETEANRE #H—TELR
BEMARE BEREITIIRER & EFEEM
BMIZITTE « ERACIEREE  BER B oh (R0 —
ERIBRIEY TEBENNETIRITERENRE

deTour is Hong Kong’s leading design festival that
celebrates the innovative works and concepts of
local and overseas designers and creative talents.
With the aim of erasing the barriers that exist
between design and people, deTour 2022 took on
the theme of ‘Design as One’, encouraging the
public to express their ideas and take part in the
design process. The design festival comprised 4
main exhibition categories, 39 workshop sessions
and 11 design dialogue sessions, film screenings
and guided tours, as well as a virtual festival.

deTour@ BB FE IR ITRE » B4 # M E fx
BitMERABEEANHER REEBEER
% o deTour 20220 E /A2 NEiTHEL » BERFAM
WITH BRI BERAREREN > #E51&1t
T2 EMBENAEHEY 391 TEY 111
RITHE S BERME s SEE > U REBIEITT o

The Leadership Forum was a full-day event
which brought together renowned leaders from
industry and academia to share their ideas on the
significance of having the mindset, process and
methods of design entrepreneurship under the vast
development of business and technology in the
modern age, and how education can keep up with
the footsteps to nurture challenge-prepared talents.
Under the theme ‘Design & Entrepreneurship’, there
were a total of over 7,000 cumulative audiences
joining the forum in-person and virtually.

BRITHFAMICIZnE W RNERRNAZ AL
BENEBLMRKRSERLERNS K &1L
HAFRNFENEZEN  INIZEHFTHLNETS
Bt 3t BIBBRE N PREXBIAA c KIFEILIEE
A" RIS 2RI HAREE7,000217
L ESRAR

With the theme of ‘Creating New Value, Discovering
New Frontiers’, the 12th edition of BIP Asia Forum
brought together over 70 speakers and inspired
14,000 online and physical attendees. The forum
explored the potential of IPs in business value
creation and uncovered the profound impact of
megatrends on the IP landscape in Asia and beyond.
To strengthen IP commercialisation and facilitate
industry collaboration, the debut of the ‘Innovation
& IP Market’ showcased original projects from IP
owners, and provided an ideal platform for IP users
and service providers to explore new collaborations.

F12BILMNAIR=IEFICIZU HZ RN E -
FHREFIH I AEB CER70ZHE KRBT
14,000 Z I 7 M £ £ WA o & B ITFR F= I TE
MELIEFENES MR KBEENITMNAE
2 IRAIRF RS FH R R M o 9 Na& IR = E & 1E
R ASIE CIEERED TRIREREE > B

RANRAFERAAE N IR > HARIR = AP

IS B EAETERY A 45 o MRS HEHREEENTES I S52EHKERSE
M=o

Organiser /& (i Organiser 7811 Organiser /111 Organiser E/p {1

Hong Kong Trade Development Council PMQ The Hong Kong Polytechnic University School of HKSAR Government, Hong Kong Trade

ERRZERER el sl Design, Hong Kong Design Institute (member of VTC Development Council, Hong Kong Design Centre

When and format B3 #A R 2=
Year-round, hybrid promotional programme

BF 5 LT B

When and format BSHERAZ
18.11.2022 - 04.12.2022
Hybrid event & E R4 FRE&IERD

Group) and Hong Kong Design Centre
BEAEBT AT R BBMEIRITF K
BB

When and format BESEA R

25.11.2022
Hybrid fourm £ 4 FRIGIIR

EBRXBM EERZ KRB REBRITHL

When and format BERRFZ =
01.12.2022 - 02.12.2022
Hybrid forum £ E4& RIS IR
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Guangzhou Design Week 2022
[Nt E 2022

Quarterly E-newsletter
FERTFER

DMatters

Publications

R

HKDC Annual Report 2021-2022:
DESIGN CAN

(BFAIRITHOEIR 2021—2022:
DESIGN CAN )

With the theme of ‘PASSION’, the 17" annual
Guangzhou Design Week exhibition welcomed
402,713 participants in an event space of over
180,000 square metres. The B2B exhibition explored
the exciting possibilities of design and building
materials in contemporary living life aesthetics as
well as new business formats. Over 1,006 renowned
enterprises showcased their products, along with
more than 400 distinguished guests from the design
industry including design masters, crossover artists,
and emerging designers. The exhibition featured
over 40 ‘Super Curation’ installations and booths,
as well as over 150 design activities, including a
successful content-led design event that combined
social interactions and business explorations.

FI7EIIMNGITEAREMU TRE ] AEH > HtE
RiX180,000F /53K » B INIR51402,713 81 & S
Mo BRUET MG RKREREL AL F
RUREFEZHUEHNIRITREM  HEEBT
1,006 F & Ak B 7= & > FHBISE4001IiE it K
Iifi~ BREARR KRB IRITEHEEE - K&K 40
24 TBERE] £EEMEM 21TE83150171% 1t
EE BE—ARES EMREMKEERRR
F—EH&ItE= -

Organiser /111

Guangzhou Design Week Organising
Committee

IIINEHtAARZS

When and format BYEE Rz
03.03.2023 - 06.03.2023
Physical exhibition SE{AR %

Our dynamic quarterly newsletter DMatters is your
go-to-resource to stay updated on all the vibrant
happenings and trends sweeping through HKDC’s
lively calendar of programmes and activities. Don’t
miss all the biggest industry stories about up-and-
coming new talents who are setting the design
world abuzz with their creativity, the visionaries
who are changing the global design landscape, and
the innovations that are set to change the world.
Subscribe today at www.hkdesigncentre.org to read
our exclusive interviews, articles and features that
will leave you informed and inspired.

ETREBGITROEE GBI RIRIER » &k
RMEITHEREBBET ABRFENTEBT
B DMatters@BRIFNAZZ2iE - TR X T A
RITFEAREMTENFMBEAAL s EER2IKIEIT
EEREIR I o2 B e T R B eIt
BN AREEBEE D  [WIRIARILK X EM
THAAD UEEFZLET BB o LBIITIH

DMatters : www.hkdesigncentre.org

As a special edition to celebrate our 20" Anniversary,
the name DESIGN CAN highlights the immense
potential of design for improving our society and
collective wellbeing, and it is the first of more editions
to come. From ‘massive weaving’ of creative ideas
from different community stakeholders, to themed
events and exhibitions that bring industry innovation
trends, this report maps out a lively account of
HKDC's achievements under the theme ‘Design for
Sustainable Community’. This 2021-2022 edition
has won LACP Vision Awards (Platinum) and ARC
Awards (Bronze).

ERMEBIZITH ORI B EZR HITWE
RIEXENZ FIDESIGN CAN > RIEE & HH R LR
alAE > HAEBANEE > At R ES I
FRRFZE o 77 R - BT RF MK ) WEEER
T Bi1—REFRA T E—FNITE > AREE:
RERRAEGENEEFU AERA"NAEEE
BRI HE URBRASMETREMEEHN
FHEMRERE 2 2021-2022F IREFEEFIE
ZAWEERVision kR (HE£X) - KARCFIRAR
(R4%) o

Won Two Awards
BIFRR

@ LaCP

Sl
e

10
i

[=]

[=;

MTrs

Design for Sustainable
Community
(RBIRIT - A EHXD

The interviews for ‘Design for Sustainable
Community’ were a journey into the minds of 10
creative partners from BODW CityProg 2022.
Individually, we may have limited powers, but when
diverse disciplines come together, the boundless
potential of innovative thinking and design can
unleash its magic to shape a better community.
From reimagining living spaces to transforming
everyday objects, together we can pave the way for
a more sustainable future.

(RBIRI - XEHEX) WMRT+A NRITEHE
X EDN2022) BIRMAHEHRRIFRITHERN
[RIZFNAEE 2 LERART AR ES SIS EY 6 B 40 A B R T
RAEJgE e PARNAELIFHARE  BMEERR
27 ERERREIMB S RIZITHE N HRAEE
EFHX- TR EEBEEER  NENERFER
m RANATEF MR BERRFEN
ARF o

Design !n Action
(giteFeaE)

In ‘Design In Action’, 12 local design companies
shared their stories on public space, art tech, social
innovation, sustainability, and experience design.
They were part of ‘Design 'n Action 2022-2023,
a special initiative that embraced the concept of
‘Business for Good’. Bringing together nearly 60
design companies, the initiative nurtured over 300
localtertiary, secondary and primary students through
engaging and interactive activities, promoting the
value of design and inspiring the next generation in
their creative career planning.

GRITFREY B T1I2RA MG R iERE
MERHZEE - EAE LS BIF ~ AT RN
R A ENEBNHRE -ENELBRUEA
SIS A NEITiFeEE2022-2023) 60K
S5t WM —7mF  BERRERDSEZ300
A KE PR ENEERTR LT —RTH#
Ot ENRLEERL > BFTH w3
WABFZEY R T o

Design for Asia:
DFA Awards 2022
(LRI I%IT— DFA 111322022 )

Discover the best in the world of design! Featuring
exceptional designs that span across science and
technology, spatial and environmental experiences
as well as important social and humanitarian issues,
this book provides a good look into the contributions
of three industry trendsetters, 195 winning design
projects, and 16 young and promising Hong Kong
designers from the DFA Awards 2022. An excellent
cover for all design enthusiasts who seek inspiration
from the best in the field.

FRMEZHREMENRIT | EPEETFTRRE
e ZERIRFEGRE - EATRS5ABENA S EH
FEMI& I > B R R B DFAIG T3 20220 =i i&
TR 195N R TE R16MUBBFEFIR
A o B AATFRH SRBISIEA SN R IR IZ IR
RHB > HEZMWRTNRESFRNRR > F 70
X AGFH

QGRitR+%£)

The topic of ageing gracefully took centre stage as
HKDC teamed up with Joint Publishing to publish
the inspiring Chinese-language book, on the
transformative power of good design in the lives of
the elderly. Echoing the thematic exhibition, ‘Brand
New Youth’, curated by Design Spectrum in 2021,
the book features interviews with 15 specialists
in elderly design and social innovation. From
reimagining living spaces to revolutionary social
initiatives, this book shines a light on creating an
inclusive community for all generations.

AN MERHE S RS > B BRI D
SR BES (EHA XA AL BRXRY
BT I BN S A B S/ A o IR ES
BRI F2021EHRE (5 o ) EHRY > ToF
TI5 MRS I ReAt & SIRRBO 1 o MBI 2
EEENMEREIEN BN EERE
BRMRBENLMERERES o %
o

Online Resource
% EER

Hong Kong Design Directory
BAIITIEE

The Hong Kong Design Directory is a one-stop
resource that connects businesses that require
design expertise and services with local design
enterprises and creative talents across different
disciplines. Hong Kong Design Centre publishes
the Design Directory on its website. To search the
Directory, please visit www.hkdesigncentre.org.

SRR ARG T B WRME - &
LTEAMERER -MNEELGITZUNATFME
BAZAIMURBRTERER ILBEERBEW#HIT
Foxt o B E# Figitism  BIFRERAZITHO
Mk © www.hkdesigncentre.org
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Design Thinking & Innovation Consultancy

International Cultural Cooperation
it BE R EIFRIE &8

E PR 163837

Business of Design Week — The Netherlands Study Trip 2023
RITEREAE - =2 %H 2023

POSsible! Public Open Space Design Lab
M KA AE!

Business of Design Week 2023 (BODW 2023) is
organised by Hong Kong Design Centre, together
with CreativeNL, the platform for creative pioneers
from the Netherlands, BODW 2023’s Partner
Country, and Create Hong Kong (CreateHK) of
HKSAR Government as the Lead Sponsor.

The Netherlands study trip, which took place from
23 to 31 March 2023, marked the first major event of
the strategic year for BODW 2023. This trip provided
a unique opportunity to connect with key Dutch
stakeholders and explore potential collaborations
for the BODW 2023 programme. The study trip
was co-led by Mr Kevin Yeung Yun-hung, GBS,
JP, Secretary for Culture, Sports and Tourism,
HKSAR Government and Prof. Eric Yim, MH, JP,
Chairman, Hong Kong Design Centre. A total of 24
Hong Kong delegates from HKSAR Government,
public organisations, design sector and institutions
participated in the trip, which included visits to Dutch
studios, iconic buildings, training programmes, the
ministries, and museums. The Hong Kong delegates
gained insight into how the Dutch creative industry
is facilitated.

Fast facts of the Netherlands Study Trip 2023

- Visited: 5 cities: Eindhoven, Rotterdam, Delft,
The Hague, Amsterdam

- Visited: 40+ organisations and brands

- Met: 60+ representatives from the Netherlands

- Attended: 2 networking events on circular design
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HKDC helmed the POSsible! Public Open Space
Design Lab project as Design Thinking Advisor,

it is an initiative by the Architectural Services
Department of the Government of the HKSAR,
which explores innovative design to transform Hong
Kong’s public open spaces (POS) into desirable
bustling hubs of life and community, as well as
achieve sustainable development.

POSsible! explored six common types of public
open spaces in Hong Kong, from Sitting-Out

Areas to Public Play Spaces, Plazas, Public Parks,
Waterfront Promenades, and the natural tranquillity
of Country Parks.

A series of interactive Design Thinking Workshops,
Field Surveys, Literature Reviews, enlightening
Case Studies, and a Symposium brought together
over a thousand participants, including members of
the public, government officials, talented designers,
and industry experts. POSsible! embraced the
collective wisdom and creativity of the community,
united in their quest to co-create sustainable,
thriving POS.

The initiative yielded a tailor-made Design Thinking
Toolkit and Design Guide Set developed according
to the principles of Good Design-led Values

and Strategies, which will pave the way towards
creating sustainable, inviting, and truly inclusive
spaces in Hong Kong.
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Design Guide features three volumes, shedding
light on the basics and the essentials of a desirable
POS project; diving into different innovative design
ideas that could help to achieve a desirable POS;
and providing resources that could help users along
a POS project respectively.

RIHERAD =M SRlEEXTFERARZRELE
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Design Thinking Toolkit creates combinations of
actions and tools to deepen the understanding on
the dynamics between POS users, stakeholders
and the team in the design process.
RitRETRAEBEIHARETHMN IR KER
AT BRAHZEMERE T BIERE A ERE
BABYEDZS
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Expanding the design scene with
collective effort

BhHERIRIT A

Building local and
global connections

B R 2IREKR

Design advocacy and
knowledge sharing

Rt 5NN E

HKDC is dedicated to promoting design
thinking and nurturing creative talent through
partners in different industries and sectors
of the community. This year, we supported
39 partners in promoting 51 design-and
innovation-related programmes, contributing
to our collective efforts to foster industry
diversity and to drive Hong Kong’s design
ecosystem forward.

EERUTPORNSFAEATURMEZERE
B> #EhIR It BRENNARETEIE AL
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As the government’s strategic partner on
design, HKDC welcomes interorganisational
and intercultural exchange with stakeholders
from around the world to advance our
mission. In 2022-2023, HKDC hosted
three delegations from trade organisations,
industry associations, and government
representatives from Hong, Czech Republic,
and Italy. Through these visits, we gained a
mutual understanding of industry directions
and trends, laying the foundation for future
cooperation in fostering local design ecologies.
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The Board of Directors and senior
management of HKDC are often invited to
take part in initiatives hosted by both design
and non-design organisations, educational
institutions, and professional associations.
Joining as speakers, judges, and special
guests, they leverage their extensive
knowledge to drive home the importance
of human-centred design to people across
different sectors. They also advocate the
importance of design during media interviews
to inspire members of the public.
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Our Friends of HKDC (FOHKDC)
Programme unites those who are
passionate about design and believe
in its inherent value for our society
and well-being. Open to organisations
and individuals from all walks of life,
the programme offers opportunities to
foster knowledge sharing, networking
and collaboration.
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Acknowledgement of Corporate Members
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Acknowledgement of Patron Members
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Till 31 March 2023, in alphabetical order by surname
BHE2023F3 A 31 B> UAHKENFEHF

Mr Fawaz Abid Bakhotmah
Architect & Designer
Culture-Based Innovation Network

Mr Hei Shing Chan

PRI AL ST E

Founder, Hei Shing Book Design
B A% Y A B 70 A

Ms Kali Chan

MEFAZL

Vice General Manager and
Design Director - Interior,

JATO Design International Limited
ARkt (Efx) BRAE
BIREERENIZITRE

Mr Michael Cheung
KEILEE
Director, Zincere Limited

ERBRARSH

Ms Agnes Chiu
BEXRL

Lee Kum Kee Co Ltd
Z8Rig (F8) BRAT

Ms Karen Chui

wEH L

General Manager, Corporate Affairs,
Hong Kong Ferry (Holdings)

Company Limited
EBNR(ER)BERARLIESZEZE

Mr Alex Chunn
Principle, nxus space

Prof. Richard Fung
BIREIR

Chief Executive, Hong Kong
Standards and Testing Centre

ERITAERGERLDH

Ms Pansy Ho

fABmLt

Group Executive Chairman and
Managing Director, Shun Tak Holdings
Limited

EREARRARER
THEREREEZERE

Mr Jeremy Hocking
President, Herman Miller International

Ms Kigge Mai Hvid
Partner, JA design studio

Dr Tai-keung Kan, SBS, BBS
fripeatet

Founder, KL & K Creative Strategics
NSRRI A

Dr Kwong Man-hang, Bengie, JP
(Aust.)

rRsgiEtg+

President , WKK Technology Ltd.
FRBERKBERABSH

Mr Man-ting, Edmond Lai
RNERE

Director, Much Creative
Communication Limited
ZREUBRITBRAB LK

Dr Michael Lam
MEXEL

CEO, Hong Kong Quality
Assurance Agency
EERRMEBEE

Ms Denise Lau

XEFRL

Chief Executive Officer, COLOURLIVING
COLOURLIVING 1TBUS &

Dr Flora Lau

PR Sy

Founder, Flora Lau Designers Ltd
X izt mAER AR eI7A

Mr Siu Hong Freeman Lau, BBS
XNhEREE

Founder, KL & K Creative Strategics
XS BRI MA

Mr Tai Yum Lau

XIRERFEE

Dr Edmund Lee

FEREL

General Manager & Head of Group ESG
Initiatives, Gold Peak Technology Group
Limited; Former Executive Director,
Hong Kong Design Centre

LTV (£F) BRAR
BEAERERFRE HSNEREE,
BIEBRITPOITERER

DrHarry Lee, SBS, JP
EhEE L

Chairman, TAL APPAREL LTD.
B HIRBRATERE

Mr Wai-fung Leung

RflERE

Founder & CEO, Artemis Digital Limited
TR A R AR AMA RITEARH

Mr Lu Lam, Leslie
AMEE

Mr Ma Yu Hung, Samuel
SRIERE

Managing Director,

Luk Ka Paper Industrial Limited
HERREIR TUBRAS
BEERERE

Mr Ng Man Wai, Danny
RXEEE

Director, 4N design
MERRIRITESMES

Mr Nils Neckel
Director, Designlink operated by
Design & Distribution Link Limited

Mr Benson Pau

%95

Founder and CEO,

Wings Trading (HK) Co. Limited
k1T (F8) BIRATLINA
RITHER

Mr Chiu Hang Tsoi

B@BiakE

Chief Executive Officer, Lifestyle
Creating Holding Limited

B IR EABRABDEERTE

Mr Chi-fung Wang

FEESE

Director, China Energy
Technology Holdings Limited
PEERHEEARRARNESEK

Mr Ben Wong

BEFERE

Director, Sure Profit Holdings Ltd.
FRERBRABDEEK

Mr Danny Wong
Executive Director, Wiseman
International Digitech Limited

EEERBBRABRARNNITES

Mr Peter Wong
BAFRE

Mr Qin Xia

BgksE

President,

Makestream Design Co.Limited
MNEZFZIRRRITBERAR LR
Prof. Eric Yim, JP

BERAHE

Chairman, Hong Kong Design Centre
FERPOERE

Mr Leon KL Yoong

SERKE

Techtronic Product Development Ltd
Vice president - Techtronic Design
DrAllan Zeman

BEXEL

Chairman, Lan Kwai Fong Group
=G ERAEE

2B Square

4M Industrial Development Limited
FringeBacker Limited

Play Concept Limited

Shantou University
Ak KF

Tandem Design
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PROMOTING DESIGN THROUGH
INTERNATIONAL COLLABORATIONS

E PRt {E #Erigit

As part of a worldwide network of design
promotion organisations, Hong Kong
Design Centre (HKDC) contributes to the
global design dialogue and facilitates the
regular sharing of news and updates to
advance Hong Kong’s position as one of
Asia’s leading design capitals.

EREMIZITARMEBHERZ— > FEIR
ITHROARRS5RIEEIREIRIZ TR
et 5 gk R PEFBIENIL
MEXAEE R T2 EBRI#E (L o

International Council of Design (ICoD)
EfFTEIZIThE

The International Council of Design (ICoD)
is a world body for professional design,
representing 125 organisations in 53
countries. Founded as Icograda in 1963,
it is a non-profit, non-partisan, member-
based network of independent organisations
and stakeholders working within the
multidisciplinary scope of design. The
Council actively works to promote the value of
design practice, critique, education, research
and policy.

EFfrFEi&ittihs (ICoD) 82— PN2EkE
RitAR > ARETER KM XA 1251 H
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International Federation of Interior Architects/Designers (IFl)

EFRERZ BN 1% 1M X R

A singular federation of national associations,
design communities, experts and enthusiasts,
IFI acts as the ‘UN’ for Interior Architecture /
Design worldwide. IFI’s purpose is to coalesce
the international interiors community for ever
higher design standards while addressing
and incorporating topical issues and
developments affecting society and culture
today into tomorrow.

EfFERZRID RITMEAGKER -1 H
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World Design Organization (WDO)®
B Tigitihs

WORLD
DESIGN ——
ORGANIZATION

World Design Organization (WDO)® is a globally
recognized non-governmental organisation
that aims to promote and advance the
discipline of industrial design and its power
to enhance economic, social, cultural and
environmental quality of life. Founded in 1957,
WDO services over 200 member organisation
around the world, engaging thousands of
individual designers through our innovative
programming and initiatives that champion
‘design for a better world’.
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As apublicly funded organisation, HKDC has continuously strengthened
its corporate governance and improved its workplace culture over the
years to foster accountability, cooperation and collaboration.

In addition to regular reviews of its operation, HKDC provides timely
updates to staff to ensure that operational procedures comply with its
own corporate governance principles.

HKDC has also implemented a two-tier reporting system for managing
potential conflicts of interest for its directors. Apart from self-reporting
potential conflicts at board or committee meetings, directors are now
also required to disclose their general interests, direct or indirect,
pecuniary or otherwise, on appointment to HKDC’s board. Their
declarations are also available for inspection by members of the public
upon request.
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o Income and Expenditure Statement for the Year ended 31 March 2023 Meeting Attendance / BOARD OF FINANCE AND PROGRAMME DEVELOPMENT AUDIT (vs)
c H FE2023F3831H L IEMBEE WS LEEX Total Number of Meetings DIRECTORS ADMINISTRATION COMMITTEE COMMITTEE COMMITTEE COMMITTEE (o)
- SWHERE | KB EE MERITHERS tHIERS ERERES HIEZZERS [0}
-
g ERIC YIM ™= %P8 5/5 - 4/4 - 4/4 Q
o NON-GOVERNMENT FUNDING FUND FROM CREATEHONG KONG  OTHER GOVERNMENT FUNDING TOTAL (o]
(o) EBFES UESHBES HBFES =it VIVECA CHAN BR—1f} 4/5 4/5 4/4 4/4 - =h
= - o
= INCOME HK$'000 HK$'000 HK$'000 HK$'000 STEVE LEUNG 7S 415 - 2/4 4/4 - =
a WA BHF BHEFT BHEF T BHEF o
PATRICK BRUCE 4/5 5/5 - - 4/4 o)
4 Government cr
i3 BONNIE CHAN FR{Z2 35 . - 2/4 . (@]
E Grant = 95,135 5,431 100,566 -
B3 %R ALAN CHEUNG 3K 25t 3/5 5/5 - - - »
Project DONALD CHOI £&723%¢ 3/5 3/5 - 2/4 - o)
Income 433 5,949 - 6,382 (]
HEKA JOANNE CHOW 25 5/5 5/5 - - 4/4 ﬂ',
EDDIE HUI 84 3/5 1/4 =
Sponsorshi ¥ = - -
ﬁpwj P 325 12,368 - 12,693 0o,
JAMES LAW B &4, 2/5 - 4/4 3/4 - k
Other Income o
e - - - = KUN-PYO LEE Z={g19 3/5 - 3/4 - - (1]
=
TOMMY LI =k 1/5 - 4/4 - : Q.
758 113,452 5,431 119,641 [0}
STEPHEN LIANG 2 E3% 35 : 2/4 ; ; g
EXPENDITURES HK$'000 HK$'000 HK$'000 HK$'000 DAVID LO Akaa 5 ) ) e ) (0]
b2 ] BhHTT AT ABhmTT BhTT
JOSEPH LO %25 2/5 - - - 4/4 E
Project ;
Expenses 325 71,972 13 72,310 VICTOR LO Z{hz= 4/5 - 0/4 - - =~
b=k, ] =
SUNNY TAN F&1818 2/5 - 4/4 - =
o
Payroll & - =
KARR YIP 18 3/5 - - 4/4 -
Related Cost : 34,339 5,418 39,757 U, i
FERMEALH HEAD OF CREATEHK i
e 5/5 5/5 4/4 4/4 4/4
Donation BEEAEE E_I;—
1B REPRESENTATIVE APPOINTED BY HONG KONG o
Overhead & FEDERATION OF DESIGN AND CREATIVE INDUSTRIES 5/5 - - 4/4 B A
verneat
EBRITRAETLES
Administration 49 7141 - 7,190 - - gﬁ
—REERTHRER REPRESENTATIVE APPOINTED BY HONG KONG 3
FASHION DESIGNERS ASSOCIATION 5/5 - 4/4 - B g
374 113,452 5,431 119,257 EENEIBHERE N
|
NET SURPLUS REPRESENTATIVE APPOINTED BY THE CHARTERED @
ER 384 - - 384 SOCIETY OF DESIGNERS (HONG KONG) 5/5 5 - 4/4 - 3
n
o
n
w

REPRESENTATIVE APPOINTED BY HONG
KONG DESIGNERS ASSOCIATION 4/5 - 2/4 B, i
EFEGITHHRAR

REPRESENTATIVE APPOINTED BY HONG
KONG INTERIOR DESIGN ASSOCIATION 4/5 . 2/4 - B
ERERITMHE AR




Hong Kong Design Centre gratefully acknowledges Create Hong Kong of the
Government of the Hong Kong Special Administrative Region as the Lead
Sponsor. Their unwavering support enables us to foster a dynamic design
ecosystem through diversified programmes.
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Lead Sponsor

TERERPNG

CREATEHK

Disclaimer: The Government of the Hong Kong Special Administrative Region provides funding support to some of
HKDC's activities/projects only, and does not otherwise take part in such funded activities/projects. Any opinions,
findings, conclusions or recommendations expressed in this publication and relevant materials/events (or by
members of the project teams) are those of HKDC only and do not reflect the views of the Government of the Hong
Kong Special Administrative Region, the Culture, Sports and Tourism Bureau, Create Hong Kong, the CreateSmart
Initiative Secretariat or the CreateSmart Initiative Vetting Committee.
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