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Knowledge of Design Week 2020 Connects 10,000 Innovative Minds  

to Co-create a Digital Future with Design 
 

Livestream session recordings now available until 30 September 

 

Knowledge of Design Week (KODW) 2020, organised by Hong Kong Design Centre 

(HKDC) with Create Hong Kong (CreateHK) of the Government of the Hong Kong Special 

Administrative Region (HKSAR Government) as the Lead Sponsor, officially concluded its 

successful debut as a virtual event. Livestreamed from Hong Kong over four days (26 to 29 

August), KODW 2020 connected innovative leaders with the global community through over 

15 thematic sessions, interactive remote workshops and an exclusive online community and 

networking platform. 

 

By becoming virtual as well as more international this year, KODW attracted around 10,000 

audiences from Hong Kong, Mainland China and overseas. Under the theme “Designing 

Digital Futures for the New Normal”, audiences from different time zones joined the virtual 

event to take part in discussions, conversations and workshops which explored how human-

centred design serves as a bridge between “digital and technology” and “human and user 

needs”, especially in post-pandemic times. Participants and anyone who missed KODW 2020 

or would like to revisit the free thematic sessions can now watch them on-demand before 30 

September at www.kodw.org. 

 

KODW 2020 invited more than 40 local and international speakers to share their experiences 

in braving the new normal and critically relevant insights about emerging cross-industry trends. 

Here are the five sessions that drew the largest number of participants, including some speakers’ 

insights:  

 

• Collaborative Creativity: Navigating Change and Ambiguity to Drive Progress 

 

Eric Quint, Former Vice President, Chief Brand and Design Officer of 3M Company 

(US) said, “For me, design is all about creativity with purpose, driven by empathy. The 

success of design is closely linked to the level of interconnectivity of design.” 

  

• From Content Curation to e-Commerce: New Future of Contents 

 

SK Lam, Founder of AllRightsReserved (HK) said, “How a creation is evaluated must 

be based on whether it can improve the quality of life. It's like reaping what you sow.” 

 

• Branding in the Changed New World 

 

Prof. Viveca Chan, Chairman and CEO of WE Marketing Group (HK) said, “There 

are four major trends that change consumer behaviour (since the pandemic), namely the 

digital acceleration, live-streaming sales models, raising health awareness, and 

innovation in retail channels." 

  

  

http://www.kodw.org/
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• Rethinking Digital Transformation: The Role of Design 

 

Clive Grinyer, Design Consultant of Clivegrinyer Limited and Head of Service Design 

of Royal College of Art (UK) said, “The fourth industrial revolution just happened. The 

fourth industrial revolution is about artificial intelligence, machine learning, data, 

digital touchpoints suddenly being in our lives. And they are here now.” 

 

• In Conversation with Carlo Ratti: Initiatives to Deal with the Covid-19 Situation 

 

Carlo Ratti, Director of MIT Senseable City Lab and Founding Partner of Carlo Ratti 

Associati (US/Italy) shared his team’s experiences, “Because we did everything open 

source, people around the world started taking our design and building their own. By 

open sourcing we’re much faster in design, in replication and execution. In a crisis we 

need to rethink what we do. We try something, we share it, and get feedback 

immediately.” 

 

Prof. Eric Yim, JP, Chairman of HKDC, stated in his welcome speech, “Technology is a 

powerful tool, but shaping change that really matters requires human perspective. To reimagine 

a better society and future, we need to interweave technology with good design – design based 

on human and user needs. The creative leaders at KODW 2020 inspire us on how innovation – 

through the human-centred lens of design – can help us brave the new normal.” 

 

As a special session of the KODW 2020 programme, a Roundtable on Public Service 

Innovation participated by civil servants will be held on 10 September, co-organised by 

HKDC and the Efficiency Office (EffO). This online roundtable invites three renowned cross-

disciplinary speakers to share their global experience in the process and adoption of Design 

Thinking for designing public services, as part of HKDC’s mission to promote wider and 

strategic use of Design Thinking in the public sector. 

 

Local and international audiences who found new ideas and inspiration at KODW should stay 

tuned for Business of Design Week (BODW) 2020, Asia’s leading event on design, innovation 

and brands curated under the theme “Vision 20/21”, to be held on 30 November to 5 December. 

More updates on the programme and speakers will be available on BODW social media 

platforms, including Facebook, LinkedIn, Instagram, Twitter and WeChat. 

 

-End- 

 

Please download the high-resolution images at: 

https://www.dropbox.com/sh/2xnbmbkfxh289zr/AACwjbMn6_W2mwJSJZutjHu8a?dl=0 

 

 

Eric Quint (left), Former Vice President, 

Chief Brand and Design Officer of 3M 

Company stated that design is all about 

creativity with purpose, driven by empathy. 

 

Moderated by Darren Chuckry (right), Chair, 

HK of Marketing Society and Founder, 

Managing Partner of HK Initiative (HK)  

https://www.dropbox.com/sh/2xnbmbkfxh289zr/AACwjbMn6_W2mwJSJZutjHu8a?dl=0
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SK Lam (right), Founder of 

AllRightsReserved (HK) said how a creation 

is evaluated must be based on whether it can 

improve the quality of life. 

 

Moderated by Patrick Tam, Principal 

Advisor, 3 Screens Strategic Advisors 

Limited (HK) 

 

 

Prof. Viveca Chan (middle), Chairman and 

CEO of WE Marketing Group (HK) shared 

the four major trends that are changing 

consumer behaviour since the pandemic. 

 

Other speakers: Mason Cheng (left), 

National General Manager of Marketing 

Center, Internet Commerce Dept., Xiaomi 

(Mainland China); Alan Chan (right), 

General Manager of Group Branding Centre, 

Chow Tai Fook Jewellery Group Limited 

(HK) 

 

 

Clive Grinyer (left), Design Consultant of 

Clivegrinyer Limited and Head of Service 

Design of Royal College of Art (UK) said 

that the fourth industrial revolution about 

artificial intelligence, machine learning, data 

and digital touchpoints just happened, in the 

here and now. 

 

Other speakers: Selena Xu (second right), 

Service Design Director, EY wavespaceTM 

(HK); David Chow (right), General Manager 

and Partner, Global Business Services – 

Hong Kong, IBM (HK) 

 

Moderated by Chris Dobson, Executive 

Principal, Asia of Eight Inc. (HK). 

 

 

Carlo Ratti (right), Director of MIT 

Senseable City Lab and Founding Partner of 

Carlo Ratti Associati (US/Italy) shared his 

team’s experiences on open-source design. 

 

Moderated by Betty Ng, Founder & 

Director, COLLECTIVE (HK) 
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About Hong Kong Design Centre 
Hong Kong Design Centre (HKDC) is a non-governmental organisation, and was founded in 

2001 as a strategic partner of the HKSAR Government in establishing Hong Kong as an 

international centre of design excellence in Asia. Our public mission is to promote wider and 

strategic use of design and design thinking to create business value and improve societal well-

being, with the aim of advancing Hong Kong as an international design centre in Asia. Learn 

more about us at www.hkdesigncentre.org  

 

About Create Hong Kong 

Create Hong Kong (CreateHK) is a dedicated agency set up by the HKSAR Government in 

June 2009. It is under the Communications and Creative Industries Branch of the Commerce 

and Economic Development Bureau and dedicated to spearheading the development of creative 

industries in Hong Kong. Its strategic foci are nurturing talent and facilitating start-ups, 

exploring markets, and promoting Hong Kong as Asia’s creative capital and fostering a creative 

atmosphere in the community. CreateHK sponsors the HKDC to organise KODW and other 

projects to promote Hong Kong design. CreateHK’s website: www.createhk.gov.hk.  

 

Media Contact  

For further enquiries or interview requests, please contact: 

 

Tiffany Ho | tiffany.ho@fleishman.com | (852) 2586 7867 / 6089 9273  

Charlie So | charlie.so@fleishman.com | (852) 2586 7850 / 9326 8267 

 
 
Disclaimer: Create Hong Kong of the Government of the Hong Kong Special Administrative Region provides funding support 

to the project only, and does not otherwise take part in the project. Any opinions, findings, conclusions or recommendations 

expressed in these materials/events (or by members of the project team) are those of the project organizers only and do not 

reflect the views of the Government of the Hong Kong Special Administrative Region, the Communications and Creative 

Industries Branch of the Commerce and Economic Development Bureau, CreateHong Kong, the CreateSmartInitiative 

Secretariat or the CreateSmartInitiative Vetting Committee. 

http://www.hkdesigncentre.org/
http://www.createhk.gov.hk/
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